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iavings  Through  Circulation  Agreement 
Astound  New  York  Managers 

Inderstanding  Proves  Successful  In  Elimination  of  Wasteful  Competitive 
Practice  To  Advantage  of  All  Co-operating  Dailies  In  City 


FTER  three  months  of  successful 
operation,  a  cooperative  standard  of 
Jatioii  practice  in  New  York  City 
utoonding  not  only  interested  ob- 
ers  but  also  the  six  important  cir- 
tioo  managers  who  worked  out  the 
;ement, 

igned  to  end  competitive  practices 
had  long  since  proven  excessively 
eiul.  the  standard  of  practice  has 
ituted  an  era  of  harmony  in  the 
th-and-nail  New  York  circulation 
O'  and  has  turned  out  to  be  a 
to  all  parties  concerned.  It  has 
possible  tremendous  savings  in 
uction  and  circulation  costs  which. 
)ugh  there  was  no  expression  from 
men  involved,  is  expected  to  run  into 
eds  of  thousands  of  dollars  over  a 
I  of  months. 

In  some  cases  there  have  even  lieen 
MS  in  circulation  as  well  as  reduc- 
ns  in  production  costs.  Best  proof, 
ftver,  of  the  effectiveness  of  this 
•enforced  standard,  based  upon 
business  practice,  is  the  fact  that 
h  Malcolm  Lunn,  circulation 
r  of  the  American  and  Journal, 
been  delegated  t  o  receive  com- 
,  none  has  been  addressed  to  him 
the  inauguration  of  the  stand- 
July  30,  1935. 

In  its  essence,  the  standards  set-up 
hours  for  closing  times  of  first 
last  editions  of  the  News,  Mirror, 
mean— anKjiiL:  the  morning  papers 
the  evening  Post,  IV orld-Tele- 
Journal  and  Sun.  The  morning 
nuts  ud  Herald  Tribune  were  not  in- 
*dfd  in  the  adoption  of  these  standards 
ice  these  two  papers  had  never  made 
f^icc  of  bidding  for  business  in  the 
I’iy  hours  of  the  evening  by  issuing 
^  first  morning  editions  shortly 
tar  the  dinner  hour,  as  had  the  News, 
yor  and  American. 

Prtvwuslv  to  the  adoption  of  the 
•Juards,  intense  rivalry  had  existed, 
m  closing  times  being  moved  up  until 
papers  were  issuing  morn- 
1.  *<htions  at  six  o’clock — press-time. 

that  some  night  men  in 
t  mechanical  rooms  had  to  come  on 
w  four  o’clock  on  to  six  and  over- 
^  h^  to  be  paid  these  men  until 
^  whm  the  night  shift  began. 
"®^the  press-time  on  the  first  edi- 
®  of  the  three  morning  concerns 
tahwe  i»rties  to  the  understanding 
P  rigidly  set  at  eight  o’clock, 
ragh  a  unique  arrangement  of 
**5,  the  Xyestern  Union  has  set  up 
™^>t  which  operates  sirens  in  the 
of  the  Mirror,  American 
^  News  and  the  papers’  presses  start 
at  the  same  second. 

■3^  afternoon  papers  have  co-oper- 
"  m  acc^ting  the  standard  arrived 
m  a  series  of  _  conferences  between 
T-  .  ''*sp«ctive  circulation  managers. 
^  er  the  afternoon  standard,  press- 
j,  ®  ,ffto  final  edition  has  ^en  set 
0  clock,  and  with  the  first  edi- 
in .  ff’®  neighborhood  of 

ff  o’clock  in  the  morning,  the 
V  peement  makes  possible  the  pub- 
“■1  '.on  of  an  afterncxin  paper  com- 
‘'■y  wiAin  an  eight  hour  day  in  the 
pineal  departments. 

wasteful  competitive  conditions. 


By  BICE  CLEMOW 

the  evening  papers  had  competed  in  change  in  the  Saturday  night,  Sunday 
strenuous  fashion  on  sports  reports,  l-'dition  Bulldog.  Sunday  predated  edi- 
many  of  them  receiving  last  minute  tions  are  not  affected, 
scores  and  racing  results  and  pushing  Evening  Journal  will  not 

hack  deadlines  toward  seven  o  clock.  A  print  any  editions  later  than  its  present 
huge  saving  has  thus  resulted  to  the  edition  press  start  for  its  6 :20  p.  in. 

_ composing  room  close.  Special  "Extra” 

editions  of  the  Evening  Journal  will  not 
he  printed  after  the  time  specified  and 
without  first  giving  notice  to  the  Daily 
.\mcrican.  Daily  News  and  Daily  Mir¬ 
ror  one  hour  prior  to  the  starting  of 
presses  for  the  extra  edition. 

■'4.  The  Evening  Journal  will  not 
place  its  papers  on  sale  earlier  than  9 
a.  m.  on  any  week  day. 

"5.  Under  no  circumstances  are 
presses  to  be  started  before  the  time 
schedules  which  respectively  apply  to 
the  newspapers  as  indicated  above. 

“6.  Complaints  of  violations  of  the 
foregoing  understanding  shall  be  made 
in  writing  to  Malcolm  Lunn,  who  has 
been  designated  to  receive  the  same. 

“7.  In  the  event  that  any  one  or  more 
of  the  newspapers  affected  by  the 
understanding  shall  desire  a  modifica¬ 
tion  or  abolition  of  the  terms  thereof, 
a  letter  shall  be  addressed  to  Malcolm 
Lunn,  setting  forth  the  proposed  change 

_  and  requesting  the  holding  of  a  meeting 

of  representatives  of  the  said  news- 
Max  .4nnenberg  I>aper  to  consider  the  proposed  change.” 

(Note:  The  special  section  referring 
evening  papers,  and  an  additional  bene-  to  the  Journal  is  to  make  provision  for 
fit  comes  in  the  form  of  slight  increases  continued  operation  of  this  paper  along 
in  circulation  due  to  the  fact  that  the  its  present  lines.  For  reasons  of  con- 
evening  papers  have  an  unrestricted  field  vcnience  and  economy  the  first  editions 
until  shortly  after  eight  o’clock.  Pre-  of  the  Evening  Journal  have  been 
viously,  buyers  saw  the  morning  papers  printed  on  the  American  presses  with 
on  the  stands  every  evening  from  six  the  same  crew.  Under  this  arrange- 
o’clock  to  seven  o’clock  and  naturally  ment  the  Journal  will  deliver  to  the 
assumed  that  they  contained  later  in-  newsdealers  early  in  the  morning  but 
formation,  whereas  they  might  have  will  not  be  offered  for  sale  before 
gone  to  press  before  final  editions  of  the  9  a.  m.).  Big  news  “extras”  outside 


afternoon  papers. 


hours  stipulated  by  these  standards  are 


It  will  be  seen,  then,  that  the  standard  not  contemplated, 
of  practice  affects  more  the  relation-  As  it  stands  there,  the  standard  of 
ships  between  the  morning  and  evening  practice,  the  first  comprehensive  under¬ 
fields  than  it  does  the  relationships  be-  standing  between  the  New  York  papers, 
tween  the  individual  papers  in  these  is  regarded  as  one  of  the  most  successful 
two  fields.  Principally,  the  standards,  applications  of  sound  business  practice  to 
in  written  form  were  worked  out  be-  the  highly  competitive  phase  of  news- 
tween  the  morning  papers  with  the  paper  circulation.  Max  Annenberg,  cir- 
understanding  that  the  evening  papers  culation  director  of  the  News  and  one 
would  co-operate.  of  the  country’s  most  astute  circulation 

Following  is  the  bulk  of  the  standard  men,  has  expressed  the  opinion  that  the 
of  practice  as  agreed  to  by  the  morn-  standard  of  practice,  having  undergone 
ing  dailies:  an  initial  period  of  successful  operation, 

"In  order  to  abolish  certain  injurious  is  an  outstanding  example  of  newspaper 
and  uneconomical  business  practices,  cooperation  to  meeting  increasing  costs 
the  continuation  of  which  would  in-  with  which  newspapers  are  today  faced, 
evitably  result  in  a  distressed  condition  With  other  New  York  circulators,  he 
of  the  daily  newspaper  hereinafter  is  astonished  at  the  savings  effected — he 
named,  and  in  order  to  promote  the  frankly  calls  them  "tremendous” — and 
essential  interests  of  the  public  and  says  he  and  his  colleagues  can  hardly 
to  make  competition  more  fair,  the  realize  why  such  cooperative  measures 
following  understanding,  effective  July  were  not  worked  out  long  ago.  Speak- 
30.  1935,  was  reached  on  July  22,  1935 :  ing  of  the  morning  dailies,  he  said  that 
"1.  The  week  day  starting  time  of  everyone  had  been  helped  and  no  one 
presses  for  the  daily  editions  of  the  injured. 

Daily  American,  Daily  News  and  Daily  In  addition  to  production  savings. 
Mirror  will  not  be  earlier  than  8  p.  m.  which  are  considerable,  the  morning 
“2.  On  Sundays  (and  on  holidays  papers,  although  later  in  the  “early 
when  evening  newspapers  do  not  pub-  points  of  delivery  and  finding  that  they 
lish)  the  starting  time  of  presses  for  are  earlier  in  the  late  points  of  de¬ 
editions  of  morning  newspapers  will  not  liveij.” 

be  earlier  than  7 :30  p.  m.  There  is  no  When  the  Western  Union  siren, 


worked  out  at  Mr.  Annenberg’s  sugges¬ 
tion,  lilows,  the  Mirror,  News  and 
American  presses  start  simultaneously. 
Everything  is  in  readiness,  composing 
room  closing  times  varying  from  day 
to  day  and  from  paper  to  paper.  All 
presses  being  timed,  the  first  papers  are 
in  the  trucks  at  almost  exactly  the  same 
moment  and  get  to  the  newsdealers 
within  a  few  seconds  of  each  other, 
varying,  of  course,  with  the  section  of 
town. 

"Flash  service”  trucks  carry  to  key 
dealers  a  quota  of  the  full  orders  and 
clean-up  trucks  complete  the  delivery 
shortly  thereafter. 

Loss  of  morning  circulation  has  been 
microscopic  when  viewed  against  the 
savings,  an.l  according  to  Thomas  J. 
Dowling,  circulation  director  of  the 
World-'Telegram,  and  James  Gettleson, 
circulation  manager  of  the  Post,  the 
evening  field  has  picked  up  a  substantial 
number  in  the  after-dinner  hours.  Driv¬ 
ers’  overtime  on  the  afternoon  papers 
has  been  reduced  to  a  minimum  of  a 
few  minutes,  whereas  before  it  some¬ 
times  ran  over  an  hour.  The  afternoon 
schedule  is  not  maintained  on  Saturday 
because  of  heavy  sport  news,  but  even 
then  things  can  be  closed  down  around  7. 

Mr.  Gettleson  pointed  out  that  for 
two  years  the  evening  papers  had 
worked  under  an  understanding  on  final 
sports  news,  and  this  had  already  oper¬ 
ated  satisfactorily  over  that  period. 

Both  morning  and  evening  circula¬ 
tions  pointed  out  that  the  standard  of 
practice  “hasn’t  in  the  least  stopped 
legitimate  competition  but  has  offered  a 
control  for  wasteful  sniping  to  see  who 
can  go  to  press  first  and  who  can  beat 
the  others  to  the  street.” 

They  are  hopeful,  on  the  basis  of  the 
auspicious  beginning  on  this  understand¬ 
ing,  that  this  is  only  the  first  of  a  series 
of  practice  standards  designed  to  im¬ 
prove  service,  but  to  cut  down  costly 
duplication  in  effort  and  to  eliminate 
expensive  circulation  races  which  have 
no  bearing  on  the  newspapers’  effective¬ 
ness  as  a  news  and  advertising  medium. 
Further  standardization  of  editions  may 
be  the  trend  in  the  future,  they  indi¬ 
cated. 

An  additional  example  of  coopera¬ 
tive  efficiency  is  the  standardization  of 
newspaper  investigation  into  requests 
for  new  dealerships.  All  New  York 
papers  now  have  an  investigating  force 
which  follows  up  every  applicant’s  re¬ 
quest  for  papers  and  each  paper  inde¬ 
pendently  passes  upon  the  qualifications 
of  the  prospective  dealer. 

Through  standardization  of  these  in¬ 
vestigation  of  each  prospect’s  standing  in 
the  community  as  a  dealer,  proximity  of 
nearest  dealer,  flow  of  population  and 
other  factors  pertinent  in  establishing 
the  necessity  for  a  new  stand,  it  has 
been  possible  to  keep  the  number  of 
dealers  serviced  by  truck  to  15,(X)0. 
Under  uncontrolled  conditions  this 
might  run  up  to  30,000  in  the  words  of 
Mr.  Annenberg,  or  some  other  figure 
inimical  to  the  best  interests  of  news¬ 
dealers  and  newspapers. 

Besides  the  three  mentioned,  the  New 
York  circulation  heads  are :  Mirror, 
Peter  Bloom;  Sun,  James  E.  Hasenack. 
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Editor  &  Publisher  for  November  16,  1935 


BIG  GAINS  SEEN  FOR 
CHRISTMAS  BUYING 


Retailer*’  Order*  E*timated  at  $3,- 
400,000,000,  or  74  Per  Cent 
More  Than  in  Depre**ion 
Low,  in  1932 


WILL  PUBLISH  ON  HOUDAY 

For  the  first  time  since  1916,  St.  Louis 
afternoon  newspapers,  the  Post-DisjMtch 
and  the  Star-TitMS,  will  be  published 
Thanksgiving  Day.  The  decision  to 
publish  on  this  holiday  is  in  response  to 
demand  of  readers  and  advertisers,  the 
newspapers  state. 


The  Merchandising  Division  of  the 
National  Retail  Dry  Goods  Associ¬ 
ation  estimated  this  week  that  orders 
placed  by  retail  stores  for  fall  and 
Christmas  merchandise  in  1935  will 
exceed  by  almost  a  billion  dollars  the 
amount  invested  for  the  same  purpose 
in  1932,  the  low  year  of  the  depression. 

According  to  the  estimate  of  T.  L. 
Blanke,  manager  of  the  Merchandising 
Division,  orders  placed  by  stores  dur¬ 
ing  September,  October,  November  and 
December  of  this  year  may  tie  expected 
to  attain  a  total  of  $3,400, OOO.OOO  as 
against  $3,150,000,000  in  the  same  period 
of  1934 — an  advance  of  ^50,000,000. 
Orders  placed  in  1934  period  were  in 
turn  $150,000,000  greater  than  in  1933, 
when  orders  totalled  approximately  $3,- 
000,000,000.  Orders  in  1932  were  esti¬ 
mated  at  $2,500,000,000.  On  the  basis 
of  these  figures,  the  gain  in  orders 
placed  in  the  1935  period  will  reflect 
an  increase  of  approximately  74  per 
cent  over  the  1932  months,  Mr.  Blanke 
reported. 

Department  store  purchases  alone  are 
expected  to  total  nearly  $900,000,0(X), 
or  10  per  cent  more  than  in  1934. 

Merchants  have  been  encouraged  to 
provide  abundant  stocks  of  merchandise 
this  year  because  of  the  considerable 
gain  in  retail  sales  during  recent  months 
and  the  general  feeling  that  retail  busi¬ 
ness  during  November  and  December 
will  continue  to  show  sizeable  gains 
over  1934.  Federal  Reserve  figures 
showed  an  8  per  cent  increase  in  de¬ 
partment  store  dollar  sales  in  Septem¬ 
ber  over  the  same  month  in  1934,  and 
Mr.  Blanke  said  that  reports  of  mer¬ 
chants  through  the  country  gave  rea¬ 
son  to  estimate  that  retail  sales  in  No¬ 
vember  would  be  from  10  to  12  per  cent 
over  November  sales  last  year,  and  De¬ 
cember  sales  would  show  an  increase  of 
from  12  to  15  per  cent  over  last  De¬ 
cember. 

New  York  City  retail  sales  during 
the  Yuletide  period  are  expected  to  ad¬ 
vance  8  per  cent  to  10  per  cent  over 
1934. 

According  to  this  merchandising 
executive.  November  and  December 
should  bring  a  bigger  i^rcentage  of 
sales  gains  in  the  industrial  East  than 
in  the  rural  areas  of  the  West  this 
year.  He  attributed  this  probability 
to  the  fact  that  the  Eastern  sections  are 
just  beginning  to  feel  the  full  force  of 
active  business  revival,  while  the  West¬ 
ern  territories,  benefitted  by  gains  in 
agricultural  income,  have  shown  heavy 
advances  in  retail  sales  for  more  than 
a  year. 

Although  retail  prices  in  recent 
months  have  moved  slightly  higher,  they 
are  still  on  approximately  the  same  level 
as  this  same  time  last  year. 

Throughout  the  country  there  have 
been  constant  reports  during  recent 
months  that  consumers  were  demanding 
a  higher  quality  of  merchandise,  swing¬ 
ing  sharply  away  from  the  inferior 
g<^s.  This  trend,  Mr.  Blanke  said, 
will  undoubtedly  be  strongly  felt  in  re¬ 
tail  stores  during  the  Christmas  shop¬ 
ping  season,  and  the  demand  for  quality 
will  help  to  boost  the  dollar  volume. 

House  furnishings  departments  with 
their  offerings  of  home  furnishings 
gifts,  should  be  heavily  patronized  by 
shoppers  this  year,  because  of  the  ex¬ 
panding  interest  in  home  building  and 
home  modernization. 

As  indicative  of  the  trend,  Mr.  Blanke 
pointed  out  that  manufacturers  of  holi¬ 
day  wares  have  been  reporting  new  high 
sales  records  for  1935,  and  wholesalers 
are  equally  jubilant  over  recent  trans¬ 
actions.  An  important  new  development 
this  year  has  been  the  increased  atten¬ 
tion  manufacturers  have  been  paying 
to  the  beautifying  of  Christmas  pack¬ 
ages.  Even  ordinary  items  such  as 
sheets  and  pillow  cases  will  be  gaily 
packaged  this  year. 


DEMURRERS  UPHELD  IN 
A.P.  PAYMENT  SUITS 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  2-3 — Associated  Business 
Papers,  Inc.,  national  conference, 
Waldorf-Astoria  Hotel,  N.  Y. 

Dec.  2 — Massachusetts  Press 
Assn.,  meeting,  Hotel  Kenmore, 
Boston. 

Dec.  6 — Audit  Bureau  of  Cir¬ 
culations,  board  of  directors 
meeting.  Hotel  Astor,  N.  Y. 


NEWS  MEN  IN  MANIU 
FOR  INAUGURATION  L 


Delegation  Given  Dinner*  by 
Murphy  and  Pre*ident-EIect  Queto* 
— Intere*t  in  Sino-Jap 
Complication 


N. 


No  Te*t  of  Contractual  Relation*hip, 
New  York  Office  Hold*  a*  Nevada 
Judge  Hold*  Agreements 
Lacked  Mutuality 


portancc  calling  for  the  attention  of 
general  counsel.” 

The  .\ssociated  Press  asked  $2,483.25 


By  Marlen  E.  Pew 

(Bv  cable  to  Editor  &  PuiusHti) 

Manila,  P.  L,  Nov.  15 — ProniiiK., 
United  States  newspaper  publishers  jod 
editors,  members  of  an  internaticwal 
press  delegation  of  34,  today  witnessed 
a  colorful  ceremony  and  celelxitios 


from  the  Review-Journal  and  $1,682.05  marking  the  inauguration  of  the  Cobs 


Associated  Press  demands  on  two 
Nevada  newspaiiers  for  two-year  ser¬ 
vice  payments  on  resigning  from  mem- 
ber.ship  were  rejected  in  a  Nevada 
court  ruling  last  week.  The  decisions 
stated  that  the  Associated  Press  con¬ 
tracts  lacked  mutuality,  hence  the  two- 
year  clau.se  was  not  enforcihle  in 
Nevada. 

Decisions  upholding  demurrers  filed 
by  1*'.  E.  Garside,  pulilisher,  and  .\.  E. 
Cahlan.  editor,  Las  I’ct/as  (Nev. )  Rc- 
znc~i‘-J ourml  and  by  -Mr.  Garside  as 
imblisher,  Tonopali  (Nev.)  Times- 
lionanza,  were  rendered  by  Judge  James 
Dysart,  district  court  judge. 

Firsit  appri.sed  by  Editor  &  Pub¬ 
lisher  of  the  ruling  on  the  demurrer, 
the  New  York  office  of  the  A.  P. 
jKiinted  out  that  the  suit  for  payment 
in  no  way  tested  validity  of  P.  con¬ 
tractual  relationships.  Jackson  Elliott, 
assistant  secretary,  explained  the  situa¬ 
tion  in  a  statement  to  Editor  &  Pub¬ 
lisher  as  follows: 

“It  would  be  incorrect  to  say  that 
there  was  any  test  of  the  validity  of 
the  by-laws  of  the  -\ssociated  Press  in 
the  action  liegun  by  order  of  the  board 
of  directors  last  January  to  collect  un¬ 
paid  assessments  from  two  former  mem¬ 
bers  in  Nevada.  This  action  was 
nothing  more  than  the  customary  pro¬ 
ceeding  by  an  agency  regularly  used  by 
the  treasurer  in  dealing  with  such 
routine. 

“The  defendants’  counsel  demurred 
that  under  Nevada  law  the  -Associated 
Press  was  ineligible  to  pursue  its  claim 
in  court  by  reason  of  failure  formally 
to  qualify  to  do  business  in  that  state. 
-And  this  demurrer,  it  appears  from 
your  story,  has  been  upheld.  Your 
story  also  says  the  court  gave  to  the 
plaintiff  the  right  to  correct  its  position 
under  Nevada  law  and  file  a  new  peti¬ 
tion. 

“Early  last  month  the  attorneys  for 
the  collection  agency  advised  the  treas¬ 
urer  of  the  defendants'  demurrer  that 
the  Associated  Press  was  not  qualified 
to  sue  for  the  amount  claimed.  The 
situation  then  was  referred  to  our  gen¬ 
eral  counsel  which  disapproved  of  the 
original  petition  and  recommended  its 
withdrawal  and  that  dismissal  of  the 
suit  without  prejudice  be  sought. 

“If  there  should  arise  a  situation  in¬ 
volving  the  by-laws  of  the  Associated 
Press  the  matter  would  have  an  im- 


from  the  Times- Bonanza.  Claims  were 
for  services  that  would  have  lieen  ren¬ 
dered  over  a  two-year  jiericKl  bad  the 
defendants  not  resigned.  The  -A.P. 
contract  retiuirement  for  two  years’ 
notice  before  resigning  and  discontin¬ 
uing  service  was  the  basis  of  the  orig¬ 
inal  complaints. 

Judge  Dy.sart  ruled  the  -Associated 
Press  contracts  as  presented  in  the  two 
cases  were  lacking  in  mutuality  to  the 
extent  that  the  plaintiff  would  be  un¬ 
able  to  sue  for  breach  of  contract. 

The  .A.P.  under  the  contracts  did  not 
agree  to  render  any  particular  service, 
he  held,  or  to  furnish  any  particular 
amount  of  news.  He  added  the  belief 
that  if  the  publisher  sued  for  breach  of 
contract  under  the  agreement,  the  .A.P. 
could  set  up  as  its  defense  that  the 
board  of  directors  was  the  sole  judge 
of  the  .services  rendered  and  that  under 
the  agreement  such  a  decision  was  final. 

Concerning  the  claim  that  the  .A.P. 
was  not  qualified  to  do  business  in 
Nevada  because  it  had  not  filed  articles 
of  incorporation  in  that  state,  paid  the 
required  fees  and  appointed  a  resident 
agent,  the  court  said: 

“The  court  is  clearly  of  the  opinion 
that  this  cause  of  action  is  demurrable 
for  uncertainty,  in  addition  to  being  de¬ 
murrable  for  failure  to  allege  a  corpo¬ 
rate  existence  and  the  right  to  do  busi¬ 
ness  in  the  state,  in  that  the  complaint 
fails  to  allege  what  kind  of  services  or 
for  what  such  services  were  rendered 
upon  which  the  plaintiff  claims  there  is 
due  $2,483.25.” 

The  .Associated  Press  was  granted 
leave  to  file  an  amended  complaint  in 
accordance  with  the  views  expressed  in 
upholding  the  demurrer. 


RISELING  CITY  EDITOR 
(Speeial  to  Editor  &  Publisher) 
Washington,  D.  C.,  Nov.  12 — John 
Riseling  has  been  appointed  city  editor 
of  the  Washington  Post,  succeeding 
Luther  -A.  Huston,  resigned,  who  joined 
the  Washington  bureau  of  the  New 
York  Times  Monday.  Riseling  has  been 
with  the  Post  for  14  years,  and  has 
been  night  city  editor  two  years. 


OPENS  CHICAGO  OFFICE 

.A.  J.  Norris  Hill,  publisher’s  repre¬ 
sentative,  San  Francisco,  has  announced 
the  opening  of  offices  at  35  East 
Wacker  drive.  Chicago. 


inonwealth  of  the  Philippine  IslaiA 
and  the  inauguration  of  Manuel  L  Q«. 
zon  as  President.  The  celebratkn 
marked  the  climax  ot  a  long  and  per¬ 
sistent  fight  of  the  Philippines  for  their 
ii’.dependence. 

The  press^  delegation  accompanied  a 
group  of  United  States  Congressmo 
here  headed  by  \’ice- President  (jamer 
all  as  guests  of  the  Philippine  goveriE 
ment. 

On  their  arrival  Monday  the  newspa- 
licrmen  were  given  a  tumultuous  greet¬ 
ing  under  brilliant  tropical  skies,  and 
were  tendered  dinners  by  President-elect 
Quezon  and  Governor  General  Frank 
Murphy.  .Among  the  press  delegatwn 
were  representatives  of  Japanese  papea 
In  an  enthusiastic  statement  to  Ediw 
&  Publisher.  Mr.  Quezon  said  that  the 
presence  of  the  distinguished  group  oi 
editors  at  the  celebration  should  k 
most  valuable  in  helping  to  interpret  the 
commonwealth’s  aspirations  and  prob¬ 
lems. 

“We  are  hopeful  of  a  high  destiny,’ 
he  said.  “We  will  lie  ever  grateful  for 
the  part  the  free  press  has  played  in 
the  cause  for  independence.” 

Enroute  to  the  Philippines  on  the 
President  Grant  eight  newsmen  i»T0(t 
a  gazette  which  was  printed  ashore  by 
the  Shanghai  Post  and  which  was  dis¬ 
tributed  to  the  newspapermen  and  the 
Congressional  group.  William  Ma 
White,  Emporia  Gazette,  and  CM 
Howell,  Atlanta  Constitution,  the  chiei 
editors,  signed  editorials  citing  the  non- 
imperialistic,  altruistic  example  .Amerki 
has  set  the  world  in  releasing  the  Phil¬ 
ippines  and  thus  promoting  the  causeoi 
jieace. 

The  editors  have  shown  the  livtlieS 
interest  in  the  penetration  by  the  Japa¬ 
nese  into  North  China.  Roy  Howii 
chairman  of  the  board,  Scripps-Howari 
Newspapers,  and  several  other  new^ 
permen  remained  in  China  until  the  lat 
minute,  interviewing  leaders  in  the  be 
lief  that  big  news  is  brewing. 

In  Manila,  in  weighing  the  chancesol 
the  commonwealth’s  future  success,  the 
consensus  among  the  newspapermen  b 
that  the  F*hilippines  will  be  dependenttn 
Washington  for  political  and  trade  pro¬ 
tection  long  after  the  ten-year  sow- 
reignty. 
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McNAUGHT  WINS  SUIT 

Directed  Verdict  Granted  in  $187,010 
Damage  Action 

Judge  Peter  Schmuck  of  the  Nw 


York  Supreme  court  directed  a  veidki 
in  favor  of  the  McNaught  Syndics 
Friday  noon,  Nov.  8,  after  hearing  W 
evidence  in  the  $187,000  suit  hro^ 
by  Farris  A.  Flint.  The  trial  had  bt# 
in  progress  since  Monday  morning. 

Mr.  Flint,  formerly  manager  of  w 
Central  Press  Association,  was 
sociated  with  the  McNaught  Syiwj^.puu 
from  Sept.  7,  1931  until  Feb.  ^^Ithai 
When  the  syndicate  terminated  the  coR- 1 
nection  Mr.  Flint  sued  for 
alleging  breach  of  contract.  JW 
Schmuck  held  that  the  plamtin  u* 
failed  to  prove  any  cause  of  action. 
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LIPPMANN  BACK  DEC.  3 


Waller  Lippmann,  New  York  ^(^1 


mg 


Tribune  columnist  will  resume 
his  column,  “Today  and  Ji, 

Dec.  3,  Editor  &  Publisher  was  twi^i 
this  week.  Mr.  Lippmann  s  coo  ,  | 
stipulates  a  four-month  vacation  . 
year.  The  writer  is,  however, 
ing  the  column  after  a  three-month  I 


Editor  &  Publisher  for  November  16,  19  35 
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“UNITED  FRONT”  MOVEMENT  UNDER  WAY 

Y.  Representatives,  N.  A.  E.  A.,  and  Bureau  of  Advertising  Are  Studying  Proposals  For 
$300,000  Drive  to  Promote  Newspaper  Advertising 
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\F0KMAL  Imt  earnest  discussions 
are  under  way  in  the  newspaper 
.„rld  looking  toward  action  to  carry 
the  proposal  recently  voiced  before 
the  Newspaper  .Advertising  Executives 
\ssociation,  that  the  newsi>aper  indus- 
raise  a  fund  of  possibly  $3()(),t)(M)  to 
promote  ncwspaiter  advertising.  The 
plan  contemplates  presentatiim  of  a 
^ted  front"  in  liehalf  of  newspapers 
j  the  foremost  advertising  medium, 
ver-reaciiing  all  rivalries  Injtween  in- 
cividual  newspapers.  It  woithi  seek 
sipport  of  newspapers  of  all  sizes  and 
ill  sections,  and  would  exert  its  efforts 
10  develop  new  newspaiter  advertisers 
ind  to  present  the  values  of  newspaper 
advertising  in  comparisott  with  adver¬ 
ting  in  other  media. 

Frank  K.  Tripp,  general  manager  of 
e  Frank  E.  liannett  Newspapers,  is 
ne  who  has  been  active.  He  is  a  mem- 
ier  of  both  the  N.  A.  E.  .\.  advisory 
tuncil  on  this  matter  attd  the  commit¬ 
tee  in  charge  of  the  lUireau  of  .Ndver- 
sing,  A.  -N.  1’.  .-A.  The  N’ewsi>ai)er 
Representatives  .Association  of  New 
fork  is  also  keenly  interested,  and  has 
tamed  a  special  committee  headed  by 
Ray  McKinney,  of  J.  1*.  McKinney  & 
>on.  the  ether  members  Iteing  John 
Hinman,  Texas  Daily  Press 
eague;  and  (ieorge  K.  Katz  of  FI 
Ratz  Special  .Agency.  Harry  Prudden, 
resident  of  the  representatives’  associa- 
aon,  has  also  worked  'with  this  com¬ 
mittee. 

The  Bureau  of  .Advertising,  as  re¬ 
ported  in  this  paper  last  week,  has  au¬ 
thorized  appointment  of  a  si)ecial  sub¬ 
committee  to  consider  the  matter,  and 
has  directed  the  preparation  of  plans  for 
possible  large  expansion  of  its  activi- 
ncs.  Edwin  S.  Friendly  of  the  .Vetu 
York  Sun,  chairman  of  the  committee 
m  charge  of  the  Bureau,  said  this  week 
that  the  subcommittee  had  not  yet  been 
named. 

Hie  problem  of  financing  the  "united 
front”  campaign  is  one  of  the  most  dif- 
iicult  problems  m  ttie  eyes  of  many 
newspapermen,  but  others  ixjint  out  that 
the  price  of  one  good-sized  advertising 
taniiiaign,  if  contributed  by  each  par¬ 
ticipating  newspaper,  would  give  an 
zmple  fund  for  carrying  out  present 
plans.  Pointing  to  this  year’s  record  in 
teneral  advertising  linage,  and  contrast¬ 
ing  it  larticularly  with  the  1935  record 
of  broadcast  advertising,  these  men  in¬ 
sist  it  is  incredible  that  an  .aggressive 
campaign  of  the  sort  mentioned  should 
not  return  at  least  this  much  to  the 
contributors. 

General  advertising,  as  shown  by  the 
malysis  of  newspaper  linage  on  another 


The  representatives  were 
A'hairnian  McKinney  of  their  committee 
was  working  on  a  plan  and  had 
conferred  with  Mr.  Tripp,  who  made 
the  original  suggestion  at  the  N..-V. 
E..A.  convention.  In  the  absence 
of  Mr  McKinney  from  the  city  this 
week.  President  Prudden  told  Iuhtor  & 


By  ROBERT  S.  MANN 

told  that  Piia.isuEK  that  the  representatives 
would  throw'  their  influence  behind  the 
movement  and  seek  to  induce  publishers 
to  join,  hut  that  the  representatives,  as 
men  of  intimate  experience  with  general 
advertising,  would  ask  for  membership 
on  whatever  Iward  or  committee  is  in 
charge  of  the  campaign.  He  suggested 


RATE  EVASION  COSTS  NEWSPAPERS 
$25,000,000  YEARLY,  SAYS  BENSON 

“Menace”  in  Differentials  Grows  Acute,  President  of  Four-A 
Writes  to  Publishers — Urges  Support  of  All  for 
Newspaper  Medium 

NTEW.SPAPIvK  publishers  are  sui-  vertising  placed  through  dealers.  It  is 
1  feriiig  a  loss  of  $25,000,000  a  year 
through  diversion  of  national  advertis¬ 
ing  to  the  local  classilication,  it  is  esti¬ 
mated  by  John  Benson,  president  of  the 
.American  .Association  of  .Advertising 
.Agencies,  in  a  letter  being  sent  to  daily 
newspaper  pulilishers  throughout  the 
nation.  This  is  in  addition  to  other 
losses  sustained  through  advertising  al¬ 
lowances  t(>  chain  and  department 
stores,  he  added,  and  "further  loss  in 
millions”  because  of  diversion  of  adver¬ 
tising  to  other  media  because  of  rate 
difficulties. 

"1  have  written  to  you  personally  at 
this  length  because  the  menace  to  our 
mutual  interests  is  growing  acute,”  Mr. 

Benson  wrote  after  summarizing  the 
problem  and  some  suggested  remedies. 

"It  is  possible  that  the  publisher  himself 
may  not  be  fully  aware  of  wliat  is  go¬ 
ing  on  in  the  advertiser’s  mind.  His 
selling  staff  naturally  is  interested 
mainly  in  current  volume,  while  he  him¬ 
self  must  look  to  the  future  of  his  prop¬ 
erty  and  its  profits.” 

The  letter  asks  for  suggestions  and 
comments  from  publishers.  It  is  pos- 
ible  that  regional  meetings  of  publishers 
may  he  undertaken  for  discussions  of 
the  problem. 

The  letter,  in  substantial  part,  fol¬ 
lows  : 

“I  am  taking  the  liberty  of  calling 
to  your  personal  attention  a  situation  in 
newspaper  advertising  whose  gravity 
may  not  fie  fully  realized  by  publishers 
themselves.  I  refer  to  the  widening 
differential  Iietween  general  and  retail 
rates,  and  a  consequent  trend  of  national 
advertisers  seeking  and  obtaining  the 
latter. 

“The  average  differential  in  papers 
published  in  cities  of  100,(XX)  and  up  is 
now  42.2  iier  cent  in  the  morning  field. 


on  a  volume  of  20,000  lines  a  year,  ac 
cording  to  compilations  we  have  made. 
Differentials  range  all  the  way  from 
194.9  per  cent  to  nothing,  and  they  are 
growing  wider. 

“.Above  this  linage  limit  the  differen¬ 
tial,  of  course,  is  much  greater,  as  in 
the  case  of  department  stores. 

“The  volume  of  general  advertising 

«cept  for  the  rapid'  growth In'ad^eT-  'T 
—  •  •  I  f,  1 1  auvti  estimate  to  be  30  per  cent.  Six  years 


35.7  per  cent  in  the  evening  field,  and 
page 'of  “<9.0  per  cent  in  the  Sunday  field,  based 

totion  of  advertising'  whicr  faiS'^in  ""  ^ 

Wober  to  equal  the  linage  of  October, 

While  total  newspaper  advertis- 
lor  the  first  ten  months  of  this  year 
^  jl'iii  5  iier  cent  ahead  of  the  corres- 
ponding  period  a  year  ago,  the  gain  of 
8«ieral  advertising  was  only  *4  of  one 
^  This  bare  margin  would  be 
nmied  to  a  loss,  it  is  often  jKiinted  out, 

««Pt  for  th«  ■ 

rising  of  l)Mr,  wines,  and  liquors  since 
File  up-to-date  figures  are 
^  six-month  tabulation 
published  in  this  paper  Aug.  31  showed 
1  general  advertising  in  these 
ITT  «nt  ahead  of  1934. 

nr.  -J  William  D.  Nugent,  vice- 

P  sident  of  Media  Records,  Inc.,  stated 
In  ‘dry’  newspai>ers  general  ad- 
showed  a  loss  of  5.4  jier  cent ; 
f vri  "j-" Knined  1.2  per  cent,  but 
ino  ^•‘^f'Folic  lieverage  advertis- 
g  they  lost  5.6  per  cent.” 

OKibility  of  overcoming  this  ten- 
giving  general  newspaper  ad- 


ago  it  was  20  j^r  cent.  If  the  trend 
is  not  arrested,  it  may  soon  liecome  40 
per  cent  and  50  per  cent,  and  when 
that  happens,  the  entire  national  struc¬ 
ture  of  newspaper  advertising  may  be 
in  jeopardy. 

“Publishers  are  already  suffering  a 
serious  loss  in  revenue,  estimated  by 
us  at  around  $25,000,000  a  year,  through 
the  rate  differential  alone,  not  to  men¬ 
tion  another  serious  loss  sustained  by 
them  through  advertising  allowances 
made  to  chain  and  department  stores, 
and  the  further  loss  in  millions  of  busi¬ 
ness  diverted  by  advertisers  to  other 


.,  ,7  unmistakable  upward  turn  media  because  of  the  rate  situation, 
of  Hif  front”  plan  was  the  topic  “.Agencies,  of  course,  share  in  mis 

^  ussion  Nov.  12  at  a  luncheon  of  loss,  but  in  much  less  degree.  Ninety- 
ciatiii  Representatives  .Asso-  three  per  cent  of  our  members  obtain 

not  New  Aork.  from  clients  compensation  on  local  ad- 


not  so  much  a  iiuestion  of  revenue  with 
us  as  a  disorganizing  of  our  business. 

“The  national  advertiser  suffers  in 
having  to  compete  with  both  kx-al  ad- 
verti.sers  and  those  national  advertisers 
who  are  accorded  a  retail  rate.  In  the 
first  case,  national  brands  are  seriously 
handicapped;  private  brands  have  all 
the  advantage  of  a  much  lower  rate;  in 
the  second  case,  one  national  brand 
pays  a  high  rate  for  space,  and  another, 
perhaps  in  the  same  line  of  business,  a 
low  rate. 

"This  seems  like  an  untenable  situa¬ 
tion,  and  one  that  cannot  be  justified 
either  on  ethical  or  economic  grounds. 

It  has  turned  some  national  advertisers 
against  the  press.  It  has  caused  others 
to  make  a  determined  effort,  in  one 
way  or  another,  to  secure  the  retail 
rate,  resulting  in  heavy  loss  of  revenue 
to  the  newspaper  publishers.  Many  ad¬ 
vertisers  are  forced  to  seek  a  retail 
basis  against  their  wishes  by  pressure 
from  dealers  and  distributors  in  a  posi¬ 
tion  to  obtain  lower  rates  and  by  the 
fear  of  competition  obtaining  a  similar 
advantage. 

“.Another  unfortunate  result  is  a 
lapsing  back  into  the  old  demoralization 
of  rates  of  thirty  years  ago,  when  there 
was  little  or  no  firmness,  and  the  most 
aggressive  buyer  won.  Those  days  of 
‘dicker’  are  returning,  along  new  lines, 
namely,  in  the  securing  of  a  local  or 
retail  basis  by  the  national  advertiser. 

“Three  major  remedies  have  been 
advanced : 

“a.  .V  more  rigid  definition  of  what  is  re¬ 
tail  and  what  is  general  business,  and  strict 
adherence  to  it  by  the  newspapers.  This  is, 
of  course,  desirable,  in  lessening  the  con¬ 
fusion  which  exists;  and  is  to  be  commended. 
It  works  in  some  places,  but  there  are  seri¬ 
ous  handicaps  also.  It  is  difficult  to  define, 
with  so  many  situations  to  cover;  and  evasion 
is  possible;  under  such  conditions  newspapers 
find  it  easy  to  depart  from  definitions  none 
too  clear  in  themselves. 

"b.  Euuatizing  general  and  retail  rates  in 
certain  lines  of  business,  such  as  automotive, 
including  gas  and  oil,  tires  and  other  acces¬ 
sories,  trucks  and  cars.  There  are  120  of  the 
largest  papers  in  this  country  now  using  such 
an  identical  rate,  I  am  informed.  This  prac¬ 
tice  may  extend  to  other  fields,  such  as  elec¬ 
trical  appliances  in  the  home,  liquor,  finance, 
etc.,  is.  in  fact,  being  so  extended.  There 
is  much  to  he  said  for  this  remedy,  partial 
as  it  is  but  it  might  be  opposed  by  national 
advertisers  who  now  enjoy  a  retail  rate;  they 
might  feel  discriminated  against,  while  other 
industries  still  have  that  opportunity. 

“c.  The  approximating  of  retail  and  general 
rates  by  the  newspaper.  This  is  by  far  the 
most  effective  and  the  fairest  way  of  over¬ 
coming  all  difficulties  flowing  from  a  wide 
differential.  The  national  advertiser  Is  con¬ 
tent  to  stay  on  a  general  basis  when  he  no 
longer  has  an  incentive  to  go  after  retail  rates- 
and  knows  that  he  is  paying  no  more  than  his 
competitor.  Approximating  rates  involves  one 
of  three  courses  for  the  publisher.  Raising 
retail  rates,  lowering  general  rates,  or  doing 
both.  This,  of  course,  would  he  entirely  his 
own  decision.  It  is  his  prerogative  and  right 
to  make  rates.  It  is  not  ours.  But  we  be¬ 
lieve  the  best  method  would  be  moving  both 
rates  at  the  same  time.  Even  a  slight  in¬ 
crease  in  retail  rates  would  materially  lessen 
the  gap,  as  general  rates  could  then  be  low¬ 
ered  two  to  three  times  as  much  without  loss 
of  revenue  to  the  publisher,  because  of  the 
relative  volume  of  retail  and  general  business. 
This  or  any  other  suggestion  we  might  be  able 
to  offer  is  made  with  the  single  purpose  in 
mind  of  helping  out  a  difficult  and  unfair 
situation  for  all  concerned.  .  .  . 

“There  is  another  aspect  of  this  prob¬ 
lem  we  would  like  to  impress  upon  the 


that  two  New  A’ork  representatives  anq 
two  Chicago  representatives  be  named 
to  serve  with  the  publishers  on  this 
board.  He  also  suggested  that  pch  of 
the  re.gional  publishers’  associations  be 
given  representation. 

Newspapers,  .Air.  Prudden  said,  are 
losing  hundreds  of  millions  of  dollars 
Ity  failing  to  give  their  medium  the 
best  possible  selling  machinery. 

.Air.  Tripp,  (|ueried  by  liuiTOR  &  PuB- 
i.isHKR,  wired  this  statement: 

"There  is  now  being  prepared  for 
liresentation  by  me  to  the  .Advertising 
ICxecutives  committee  a  plan  of  pro¬ 
cedure  which  will  be  subject  to  the  com¬ 
mittee's  approval.  Representatives  are 
taking  keen  interest  in  the  idea  and  are 
making  suggestions  and  formulating 
constructive  plans  of  their  own  which 
(>ur  committee  will  welcome  and  con¬ 
sider.  Bureau  of  .Advertising  is  awake 
to  situation  and  will  have  its  committee 
to  confer  with  ours  and  present  a  syn¬ 
opsis  of  what  the  bureau  could  and 
would  do  with  the  $3(K).()()0  annual  fund 
which  will  lie  the  goal. 

"Please  keep  it  clear  in  your  columns 
that  my  criticisms  have  never  been  of 
the  organizations  which  are  engaged  in 
ncw'spaixr  promotion  efforts,  but  rather 
I  have  criticized  for  years  past  the 
niggardly  funds  which  are  furnished 
these  organizations  and  the  manner  in 
which  they  have  consetiuently  been  com- 
lielled  to  skimp  the  job.  The  need  of 
these  times  is  for  aggressive  action  by 
the  newsi)apers  as  a  whole,  with  their 
funds  concentrated  on  a  major  effort 
which  shall  be  of  value  to  every  news¬ 
paper  of  any  size  no  matter  where  lo¬ 
cated. 

"It  is  a  big  task  but  the  national  lin¬ 
age  situation  and  the  aggressiveness  of 
competing  media  should  awaken  all 
publishers  and  owners  to  the  need  for  con¬ 
centrated  and  adequately  financed  action.” 

.An  authoritative  voice  from  outside 
the  newspaper  industry  was  added  this 
week  when  John  Benson,  president  of 
the  .American  Association  of  .Advertis¬ 
ing  .Agencies,  urged  that  all  newspapers 
should  give  their  solid  support  to  news¬ 
paper  advertising.  Fie  made  this  sug¬ 
gestion  at  the  conclusion  of  a  letter  to 
iiewspajier  publishers  cited  elsewhere 
on  this  page. 


publisher,  and  that  is  the  vital  need  of 
newspaper  advertising  being  regarded  as 
a  national  unit,  which  should  be  solidly 
supported  as  such  by  all  newspapers,  re¬ 
gardless  of  their  local  competition. 
Other  media,  such  as  magazines,  radio 
and  outdoor,  are  so  organized  and  thus 
have  a  distinct  advantage,  in  our 
opinion. 

“If  nesvspaper  publishers  would  work 
together  in  a  common  endeavor  to  clear 
away  obstructions  to  the  full  use  of 
their  medium  by  the  advertiser,  as  a 
broad  highway  to  the  consumer  markets 
of  this  country,  it  would  make  a  vast 
difference  in  their  obtaining  that  re¬ 
sult.  This  would,  of  course,  involve  a 
national  or  regional  point  of  view;  At¬ 
lanta  would  be  concerned  about  what 
New  Orleans  does,  and  Chicago  about 
differentials  which  might  exist  in  Cleve¬ 
land  or  Detroit,  etc.,  etc. 

“.Any  such  solidarity  among  leading 
publishers  would  greatly  facilitate  our 
use  of  newspaper  advertising  and  be  a 
nucleus  for  constructive  leadership,  so 
urgently  needed,  in  our  opinion.” 


NEW  YORK  DRUG  BILL  DEFERRED 

Hearings  on  a  proposed  system  of  city 
control  of  the  sale  of  drugs  in  New 
A’ork,  scheduled  for  Dec.  2,  will  be  de¬ 
ferred  until  next  spring,  it  was  indi¬ 
cated  this  week,  after  Mayor  LaGuardia 
had  urged  drug  manufacturers  to  back 
a  Federal  control  bill  instead.  Post¬ 
ponement  will  give  an  opportunity  to 
learn  whether  a  Federal  bill  can  be 
passed  at  the  coming  session  of  Con¬ 
gress. 
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Editor  &  Publisher  for  November  16,  1935 


SHORT  WAVE  RADIO  TOLD  PROGRESS 
OF  STRATOSPHERE  FLIGHT 


TALKED  TO  FOREIGN  POINTS 


BERRY  ASKS  SYMPATHY 
FOR  INDUSTRIAL  PLAN 


Record-Breaking  Aacent  in  Balloon  Proved  Thrilling  Story  After 
Week*  of  Waiting — Planes  “Tagged”  Airship  to  Its 
Landing  in  White  Lakes 

to  Editor  &  Publisher;  extra  buiulay  nioniiiiR  and  serviced  al! 


Rapid  city,  s.  d.,  Xov.  12— 

Newspaper  coveraRe  of  the  infla- 


plight  Writer*  in  New  York  Chatted  With  FOR  llNOUS  1 KIAL  PLAN 

_  London,  Berlin,  Buenos  Aire*  ,  ” 

Ml  Proved  Thrilling  Story  After  Telephone  conversations  between  New  **•'"*••  *  ord  ladiltr. 

tJT-  if»  I*.  York  and  London.  Berlin  and  Buenos  ence  to  Unemployment — No 

1  aggea  /\irsn  p  10  Aires  were  a  feature  of  a  luncheon  Regimentation  Contem- 

Vhite  Lakes  given  last  week  bv  the  International  plated.  He  Declare* 

^^^bunday  inorninR  and  serviced  all  Telephone  &  TelcRraph  Corporation  to  “TT' 

customers  throughout  the  entire  Black  ‘I'e  members  of  the  Association  ot  Major  George  L.  Berry,  co-ordinator 
Hills  region  within  a  short  time  after  l'oreig»  i’ress  Correspondents  in  New  for  Industrial  Co-operation,  was  hoo- 


tion,  take-off  and  landing  of  the  inflation  orders  had  lieen  given.  The  ^  \  lunchexm  of  the  .\tnerKan 

stratosphere  balloon  Explorer  II  en-  Rapid  City  Daily  Journal  will  issue  a  ,  l^^rnard  Moloney  (ReutorO  nrf^i-  Arbitration  Association  at  the  Hotel 
countered  a  number  of  complications,  special  souvenir  edition  Xov.  16.  More  association,  talk^  to  . ’r  Astor  ^v.  14  by  the  presence  of  more 


due  to  the  drawn-out  decision  to  inflate  than  1,8(10  souvenir  editions  were  sold  Junes,  chairman  of  Reuters,  than  1,(X)0  leaders  in  finance,  commerce, 

and  weeks  of  waiting,  during  which  at  the  last  ill-fated  inflation  when  the  extends  to  mm  the  Assentations  industry  and  publishing.  William  C 

time  news  men  from  large  i>apers  and  balloon  collapsed  just  about  an  hour  Sir  Roderick,  in  reolv.  said:  DickermaiL  President  of  American  Lo- 

news  services  were  recalled  or  ordered  before  take-ofl  time.  Xewsp^^r  men  of  many  nations  comotive  Company,  presided, 

elsewhere.  Decision  to  make  the  flight  An  exceptional  feature  of  the  flight  ^  difficult  task  in  these  days  ol  Major  Berry  was  presented  by  Judp 


elsewhere.  Decision  to  make  the  flight 


have  a  difficult  task  in  these  days  of  Major  Berry  was  presented  bv  luU 


was  made  at  11  a.  m.  Sunday  morn-  was  a  conversation  l)etween  Hugh  dictatorships  and  cen^rshios.  But  they  Grossman  as  a  self-made,  self-educated 


Chevins,  of  the  London  Daily  Tele-  ^  encourag^  in  their  efforts  to  ^an  of  unique  character,  an  illustrious 


But  when  the  flight  started  yesterday  qraplt,  at  his  office  in  London,  and  rnai'dR'n  the  freedom  of  the  press  by  son  of  Tennessee  who  nearly  30  yan 

A  .  r  .X  r  ...  ‘5-.  '  *  .4  .  *  1  r  _  th#»  ctimiilatinur  inHn^nrp  fit  tnpir  sur-  t_. 


the  American  press  got  one  of  the  fast-  Capt.  Orvil  A.  Anderson,  one  of  the  stimulating  influence  of  their  sur-  ago  was  elected  President  of  the  Inter- 

est  moving  and  thrilling  stories  of  two  lialloonists.  Tlie  talk  was  arranged,  roundings  in  the  united  States.  Ameri-  national  Printing  Pressmen’s  and  Af 

many  months.  Short  wave  radio  com-  according  to  Douglas  Williams,  New  journalists  rightly  detest  and  chal-  sistants’  Union,  founder  of  the  town  «| 

munication  lietween  the  balloon  and  York  correspondent  of  the  Telegraph,  lenge  all  restrictions  upon  their  liberty  Pressmen’s  Home,  head  of  its  tndt 

Chicago,  New  York  and  Washington  on  half  an  hour’s  notice  from  the  home  legitimate  discharge  ol  their  sch^l,  its  home  for  aged  and  infirm; 

kept  dailies  constantly  informed  as  to  office,  through  the  National  Broadcast-  newspa^rs  and  press  as-  chairman  of  the  of  its  princijnl 

the  progress  of  tlie  flight.  The  climax  ing  Company.  Mr.  Chevins  talked  to  sociations  which  they  represent  and  bank,  Member  NRA  ;  National  Labor 

of  tile  story,  of  course,  was  when  the  Caiit.  Anderson  as  the  balloon  was  their  enterprise  Rod  enthusiasm  are  a  Board  and  Public  Works  Allotment 

balloon  reached  the  ceiling.  The  ensu-  rapidly  descending,  and  ended  dramatic-  their  lellow  craltsmen  in  other  Group. 


ing  landing,  however,  was  the  most  ex-  ally  with  the  statement  by  Capt.  .\nder-  lands.  .  •  r  r  ..  Major  Berry  said  that  he  has  a  keen 

citing  from  a  coverage  viewpoint.  News  son,  that  since  the  balloon  was  falling  ,  ''  •.  Doemmmg.  chief  of  the  and  sympathetic  interest  in  the  wwk 

men  throughout  the  territory  were  on  fast,  “you  will  have  to  excuse  me,  be-  News  Bureau,  spoke  to  his  head  of  the  Arbitration  Association;  that  he 


the  lookout  for  the  descent  of  the  bal-  cause  we  have  to  get  busy.”  The  tele-  office  in  Berlin,  and  W.  W.  Davies  ot  is  a  follower  and  disciple  of  the  arti- 
loon,  which  ended  at  White  Lake,  S.  graph  gave  the  stoo’,  with  extended  Aacwn  conversed  with  his  son  in  tration  principle;  that  more  than  28 


D.  The  landing  was  covered  from  quotes,  leading  position  on 
nearby  points.  So  far  as  is  known,  the  Lo 

For  several  weeks.  Walter  S.  Travis,  was  the  only  newspaperman 
of  the  Rapid  City  Daily  Jownal,  han-  directly  with  the  balloonists. 

died  the  daily  flash  on  plans  of  the  bal-  - 

loonists.  He  not  only  represented  the  “IDEA”  COPYRIGHT  UPHELD 
Associated  Press  through  the  Rapid  - 


them  afterwards  to  inspect  the  corpora-  &  A.  U.  carrying  an  arbitration  cliase 


tion  s  iiremises. 

The  association  will  tender  a  dinner 


that  has  stood  the  test  of  the  vein. 
"I  am  one  of  those,”  he  decland, 


Dec.  12  to  R.  J.  Cruikshank,  London  “who  is  willing  to  fight  for  peace. 


City  Journal,  but  metropolitan  papers  Further  Deci*ion  Made  in  Zain  Ca*e  Nezvs  Chronicle,  former  president  of  the  ‘AVhen  the  President  announced  my 


who  had  had  representatives  for  pre¬ 
vious  fliglits,  including  the  .Vcig  York 
Times,  and  other  wire  services. 

With  the  A.  P.  circuit  covering  all 


by  Federal  District  Court 

Federal  District  Judge  Guy  L.  Fake 
on  Nov.  7  handed  down  a  decision  in 
favor  of  the  Zain  Advertising  System, 


association,  who  is  returning  to  Eng-  appointment  to  the  Press  without  con- 


land  Dec.  14. 


suiting  me  I  asked  immediately  what  ] 
this  Co-ordinator  business  meant  i 
thought  it  very  much  like  the  inno¬ 
cent  bystander  who  interferred  in  i 


With  the  A.  P.  circuit  covering  all  i  .  down  a  decision  in  KANSAN  BUYS  WLBF  thought  it  very  much  like  the  iimo- 

daily  papers  in  South  Dakota  teing  favor  of  the  Zam  Advertising  System.  (A-pma/ to  Editor  &  Publisher)  cent  bystander  who  interferred  in  i 

closed  Sunday  the  flash  was  sent  to  ^vw  \ork,  against  the  North  Jersey  Washington,  D.  C,  Nov.  13-^The  familvquarrelandgotshotforhispn- 
Sioux  Falls  by  Western  Union  and  tele-  Communications  Coinmission  sumption. 

phone,  after  which  the  state  circuit  was  Advertising  System  has  approved  transfer  of  control  of  sta-  “it  certainly  is  one  of  the  uniqa 

immediately  opened.  Vinc^rHoynT^^^^  appointments  of  history.  I  fully  unte- 

A.  P.  mail  at  Pierre  S  D  rushed  ‘ L  Herbert  Hollister  to  the  Kansas  City  stand  the  difficulties  and  have  no  Db- 

to  the  bowl  to  cover  the  take-off.  This  ‘“hancery,  _  was  based  upon  idea  and  Kansan,  of  which  United  States  Sen-  sions.  To  expect  an  ordinary  citiM 
was  his  third  stratosphere  flight  assign-  infringement,  and  came  final-  ator  Arthur  Capper  is  owner  and  pub-  hke  myself  to  compose  age-old  difio- 

ment.  'y*  Federal  court  for  deterrnina-  hsher.  The  commission  also  has  dock-  ences  in  industry  is  just  too  much.  B« 


Sioux  Falls  by  Western  Union  and  tele¬ 
phone.  after  which  the  state  circuit  was 


was  his  third  stratosphere  flight  assign' 
ment. 


Mr.  Travis  covered  for  the  United  fluptions  involved,  eted  for  hearing,  at  a  date  not  yet  fixed,  it  is  worth  while  to  try.  If  we  sne- 

4  4  -  -  Tm<»  vL’hirn  tfirmiilatpc  rnm-  aU^  .-.S  \  *  -.  •«<  i  «  _ 


Press’ through  Denver  and  International  ,  plaintiff,  which  formulates  com-  the  application  of  the  Bismarck  (N.  D.)  ceed  it  will  be  beneficial. 


News  Service  through  Chicago.  He  advertising  Tribune,  for  a  permit  to  construct  a  “j  shall  not  be  stampeded.  An  it 

left  with  flight  officials  for  the  scene  copyrighted  complete  ad-  station  to  operate  on  550  kilocycles.  significant  result  will  not  cause  me  to 

of  the  landing,  but  the  Missouri  River  yertismg  layouts  containing,  among  oAer  NFWS  OVFR  WHFC  uncut.  If  in  your 

cut  off  reaching  the  landing  in  time.  Pictures  copy,  rules  .etc.  The  L  N  S.  NEWS  OVER  WHEC 

due  mostly  to  change  of  winds  and  di^  the  contest  were  published,  also.  The  Gannett  Newspaper  station  be  done  in  the  United  States  to 

rection  of  the  balloon  on  descent.  *  eopyright^  bjr  Zain.  W  HEC- Rochester  inaugurated  this  improve  industrial  conditions  you  wi 

The  Dcftver  Post  had  a  plane  follow-  not  lend  a  helping  hand,  ask  yot^ 


“I  shall  not  be  stampeded.  An  in¬ 
significant  result  will  not  cause  me  to 
take  to  the  tall  and  uncut.  If  in  your 
heart  you  feel  that  nothing  further 
can  be  done  in  the  United  States  to 


ing  the  balloon  with  newsmen  and  Mr.  Zain  from  June,  1934,  until  March  sponsored  by  Gty  Service,  one  at  8  a  if  you  can  afford,  with  these  miUkns 


photographers.  1935,  had  entered  mto  a  contract  with  m.  and  the  other  at  6  p.  in.  The  full  unemployed,  to  be  disinterested  in  ti* 

H.  G.  Eisenhand.  A.  P.  photographer  -l^rsey  Publishing  Company  leased  wire  of  the  Internatioiml  News  proposition  of  stabilizing  and  increasioi! 

who  had  been  on  the  location  for  some  ^  campaign  of  the  kind  which  Service  was  secured  and  is  edited  by  employment  and  bringing  about  betttr 

weeks,  had  been  called  to  Denver,  but  .organization  had  conducted  Gunnar  \\iig.  Three  other  news  pro-  conditions  for  capital  and  labor  aal 

flew  to  Rapid  City.  covering  the  take-  ^  knowledge  gratn^l2:15  ^15  and  11  p.  m.— are  management.  There  is  much  tobed« 

off.  He  reached  Denver  in  two  hours  training  necessary  to  supervise  such  carri^  over  WHEC.  Th«e  are  spon-  ^  cohesive  force  of  industry  is 

and  46  minutes  Monday  morning  with  Vi  undertaking  had  been  acquired  by  sored  by  the  Democrat  &  Chronicle  j  ^aye  little  sympathy  wkii 

oictures.  r.  Ayers  from  the  intensive^  schooling  and  7  imes-Umon.  cmniover  or  cmnlove  who  is  not 


Wide’ World  and  International  News  ^iven  him  in  the  Zain  organization,  at 
Photos  were  covered  by  C.  H.  Rise,  receiving  a 


CONFERENCE  DAY  SHIFTED 

{Special  to  Editor  &  Publisher) 


Rapid  City  photographer’ and  Acine  by  ^  .  Puhlishimr  Com-  VV.vshington.  Nov.  13-The  regular  are  dependent  for  their  livelihood 

Ole  Vik,  local  photographer  Filnis  uanv  cmnmencS  the  House  press  interviews  will  be  “You  cannot  take  out  of  busins 

were  flown  to  Bismarck  to  catch  the  air  course  onhrSmoaign  thf  ’defend^U  ^eld  hereafter  on  Tuesdays  and  Fridays  more  than  you  put  into  it.  I  ai^ 

mail.  course  ot  tne  campaign,  tne  detenaant  j  j  ^  £  Wednesdays  and  Fridays  termined  to  give  adequate  full  contn- 

Landing  of  the  balloon  was  covered  "ew-spaper  published  three  advertise-  jhe  TueSay  conference  wiU  be  in  the  bution  of  my  time  and  talents,  at  n? 

by  Associated  Press  men  from  Ne-  ^  b^klet  of  contest  rules  expense,  in  the  hope  of  finding  a  forr 

braska  and  Iowa  points  and  from  Sioux  StatS  cotvSd  ^ug-  The  change  wa^  suggJstTTy  ula  that  will  aid  industry  and  emp^ 

Falls.  Other  news  services  also  cov-  inaterial  copyrighted  by  Lam.  Stephen  T.  Early  secretary  to  the '  against  the  uncertainties  of  tomorro*. 

ered  from  points  near  the  landing.  Tom  instituted  suit  in  the  New  Jersey  president  and  agreed  to  by  the  Wash-  Capital,  employer  and  employe 

Ingoldsby,  of  the  United  Press  bureau  Chancery  Court  for  an  injunction  agmnst  mg£Q,^  Newspaper  Corps.  strive  to  cooperate  for  the  good  of  ^ 

in  Omaha,  went  to  the  scene  in  an  air-  pontmuation  of  the  campaign,  "pus  -  Nation  and  to  their  own  advantage  ani 

plane.  International  News  Service  had  injunction  was  panted  by  Vice-Chan-  GUILD  FILES  NEW  CHARGE  profit.  Out  of  our  Round  Table  Coo- 

a  man  assigned  to  “tag”  the  flight  in  a  ^  Stem,  who  alp  _  permitted  the  Charges  filed  with  the  Regional  Labor  ferences  in  Washington  on  Dec.  9 
plane.  Zain  organization  to  finish  the_  contest,  Board,  New  York,  by  the  American  expect  to  formulate  a  comoosrf  ^ 

George  Yates,  chief  of  the  photo-  I'^^lizing  apppently  the  hpdship  of  the  iijewspaper  Guild  against  the  Associ-  gram.  We  have  come  to  realize  that 

graphic  staff  of  the  Des  Moines  Regis-  newspaper,  which,  although  p  innocent  Press  Nov.  8  say  that  Morris  Wat-  the  farmer  must  have  something  nioft 
ter  and  Tribune,  reached  the  scene  in  situation,  stood  at  a  dis-  former  A.P.  writer,  was  discharged  than  mere  good  wishes  for  it  is  W 

the  Register  and  Tribune  plane,  soon  advantage  if  forced  to  discontinue  the  by  the  A.P.  because  of  his  activities  in  with  a  profit  on  his  labor  that 
after  the  gondola  touched  the  ground.  ,  ,  the  newspaper  guild,  according  to  the  absorb  the  merchandise  manufactnrw 

After  taking  his  first  pictures,  they  —  j  ®  men  moved  to  the  Xcxv  York  Times.  A  previous  com-  in  the  cities, 

were  rushed  back  to  Omaha,  where  federal  District  Court  in  order  to  pass  pjaint  against  the  .A.P.  was  filed  by  the  “Seventy-four  per  cent  of  th^  ®' 

they  were  released  to  Wirephoto  news-  Ayer  s  contention  that  the  adver-  'Kov.  5.  The  regional  board  in  vited  to  our  Washington  Confere^ 

papers  over  the  country,  including,  of  tisements  and  booklet  of  contest  rules  York  refused  to  discuss  the  on  December  9th  have  accepted 

course,  the  Register  and  Tribune.  were  not  copyrightable.  rharpps  orogram  has  been  formulated  v* 


I 


either  employer  or  employe  who  is  Bt 
interested  in  promoting  the  geoeni 
welfare  of  the  business  upon  which  thtj 


course,  the  Register  and  Tribune.  were  not  copyrightable. 

Don  Grant  and  Carl  Gartner,  staff  - 

writers,  were  also  on  the  plane  and  CASH  REGISTER  TO  AYER 
each  sent  back  a  special  story  of  the  National  Cash  Register  < 

flight's  successful  ending.  Dayton,  O.,  has  appointed  N. 

The  Rapid  City  Journal  issued  an  &  Son,  Inc.,  effective  Jan.  1. 


charges. 


same  management. 


statesmanship.” 


icBiuciii,  aiiu  ct^iccu  lu  uy  iiic  vvasii-  •>  - ^  i  i 

gton  Newspaper  Corps.  strive  to  cooperate  for  the  good  ol  m 

-  Nation  and  to  their  own  advantage  ami 

GUILD  FILES  NEW  CHARGE  profit.  Out  of  our  Round  Table  Coo- 
Charges  filed  with  the  Regional  Labor  ferences  in  Washington  on  Dec.  9  « 


program  has  been  formulated 
offer  no  regimentation.  We  bop*  ? 
a  better  understanding — a  better^ 


CASH  REGISTER  TO  AYER  MARKS  25TH  YEAR  a  better  understanding— a  better 

National  Cash  Register  Company,  The  Retail  Tobacconist,  New  York,  nique.  At  present  industry  has  57  ^ 
Dayton,  O.,  has  appointed  N.  W.  Ayer  marked  its  25th  year  Oct.  31  under  the  ieties  of  Voices.  We  need  indostw* 


$41  NEWSPRINT  PRICE  MAY  BE  BROKEN 


Resignation  of  Great  Lakes  From  NEMAC  Is  Thus  Interpreted — O 

tion  Plan — Case  May  Go  to  Courts 

f)  ESIGNATIOX  of  the  Great  Lake: 


Resignation  of  the  Great  Lakes  the  condition  of  the  whole  industry. 

Paper  Company  from  the  News-  Tlie  injurious  effects  which  may  follow 
print  Export  Manufacturers  AssiKiation  if  these  proposals  were  carried  out 
of  Canada  Nov.  8  prov^  a  sensation  in  would  not  l)e  confined  to  the  company 
newsprint  and  publishing  circles  this  and  the  industry  itself,  but  wages,  con- 
week.  The  resignation  carried  with  it  ditions  of  labor.  Government  revenues 
the  intimation  to  the  association  that  by  way  of  timber  dues  and  power  rates 
the  company  intended  to  pursue  an  in-  and  the  public  interest  generally  would 
dependent  policy  in  respect  to  its  future  be  threatened. 

gde  of  newsprint,  which  has  been  in-  “It  is  not  for  the  government  to  sug- 
terpreted  to  mean  that  the  $41  price  gest  what  action  the  Great  Lakes  Coni- 
set  by  Great  Northern  may  l)e  broken,  pany  bondholders  should  take,  though 
This  possibility  is  being  taken  seri-  it  is  believed  that  suitable  alternatives  to 
ously  by  the  American  Newspaper  Pub-  the  Gefaell  plan  proposal  could  be 
lishers’  .\ssocation’s  newsprint  com-  found.  The  Government’s  ixjsition  is 
raittee.  which  sent  a  bulletin  to  A.N.  that,  to  protect  the  public  interest,  it 
p,.\,  members  saying:  must  actively  oppose  this  plan.’’ 

"In  view  of  the  large  excess  capacity  The  resentment  of  the  Great  Lakes 
of  the  newsprint  mills  anci  the  practical  bondholders  at  the  government’s  action 
assurance  that  the  $41  price  set  by  th<.  is  typified  by  the  following  statement. 

Great  Northern  Paper  Co.  will  not  be  made  by  an  influential  bondholder: 
exce^ed  for  1936,  at  least  in  the  east-  “Under  Ontario  Laws  all  receiver- 
era  part  of  the  country,  the  resignation  ships,  of  which  the  Great  Lakes  Paper 
of  the  Great  l^kes  Paper  Company  Company  is  one,  are  under  the  juris- 
irom  .NEMAC  may  indicate  that  prices  diction  of  the  court  and  it  is  the  opin- 

for  1936  may  not  hold  to  the  present  ion  of  the  court  and  not  of  the  govern- 

ierel  and  therefore,  those  who  have  not  ment  which  must  prevail, 

yet  contracted  for  the  future,  may  serve  “The  newsprint  industry  of  Canada, 
their  best  interests  by  delay  in  making  headed  by  the  International  Paper  Corn- 
commitment  until  such  time  as  the  pany,  has  been  violently  opposing  the 
market  trend  is  definitely  known.  Some  sales.  They  appeared,  accompanied  by 
domestic  tonnage  is  now  being  offered  their  lawyers,  at  the  bondholders’  meet- 

at  y9.  ing  at  which  the  Gefaell- Aldrich  pro-  _  _  _  _  ....  ... 

The  fight  over  the  control  of  the  posal  was  favored  by  77  per  cent  of  dustry  to  suggest  or  countenance  repu- 
Great  Lakes  Company,  from  which  the  the  lx)ndholders,  but  failed  to  convince  diation  of  such  rights  would  be  a  pol- 
resignation  from  NEMAC  evidently  those  present  that  the  sale  should  not  icy  of  self-destruction, 

stems,  is  threatening  to  disrupt  the  en-  be  authorized.  They  then  laid  seige  “.As  representatives  of  the  industry, 

tire  newsprint  industry.  to  the  government  of  Ontario.  The  we  submitted  to  the  Ontario  Govern- 

Recently  the  Ontario  government  International  Paper  Company  people  ment  our  reasons  for  believing  that  the 
steeled  into  the  controversy,  refusing  to  appear  to  have  b^n  successful  in  per-  Gefaell  plan  is  dangerous  to  the  entire 
approve  the  Gefaell-Aldrich  plan,  ad-  suading  the  government  to  come  to  their  industry,  and,  therefore,  detrimental  to 
\-anced  by  representatives  of  the  Chi-  rescue,  as  much  of  the  newsprint  ton-  the  public  interest.  We  hoped  that  the 
cago  Daily  Nczl's  and  some  25  other  nage  to  lie  supplied  the  Gefaell-.Aldrich  government  would  decide  to  express 
middlewestern  publishers,  which  plan  syndicate  will  come  from  Quebec,  disapproval  of  the  plan  because  we  as- 
had  previously  been  approved  by  77  per  where  their  mills  are  located,  and  they  sumed  that  the  sponsors  of  the  plan 
cent  of  Great  Lakes’  bondholders,  feared  the  loss  of  tonnage.’’  would  regard  such  an  expression  in  it- 

Great  Lakes’  representatives,  expressing 
anger  over  the  government’s  action 
indicated  they  would  fight  the  decision 
in  the  courts. 

The  resignation  from  NEMAC  was 
made  by  the  National  Trust  Company, 
as  receiver  for  Great  Lakes,  which  ob¬ 
tained  authority  for  such  action  through 
a  court  order  issued  late  Tliursday  Nov. 

7.  It  is  understood  that  the  Canadian 
operators  will  appeal  the  order.  In 
fact  unsubstantial  rumors  were  cur¬ 
rent  this  week  that  Great  Lakes  might 
rescind  its  resignation. 

The  purpose  of  the  resignation,  it  is 
said  in  newsprint  circles,  according  to 
the  Montreal  Gazette,  is  to  retain,  by 
whatever  means  may  be  necessary,  the 
tonnage  solicited  by  Mr.  Gefaell  under 
the  new  reorganization  plan. 

In  the  meantime  the  committee  of 


The  Great  Lakes  Paper  Co.  has  tim-  self  as  sufficient  reason  to  discontinue 
f>er  limits  leased  from  the  government  their  efforts.  It  is  generally  realized 
which  could  be  cancelled.  This  fact  that  a  newsprint  manufacturer  must 
is  considered  the  government’s  strong-  conduct  his  business  to  his  government’s 
est  factor,  if  opposition  to  the  reorgan-  satisfaction  because  of  numerous  oper- 
ization  plan  is  continued.  It  is  pointed  ating  details  which  involve  use  of  pub- 

out,  however,  that  these  leases  always  lie  property  and  thus  are  subject  to 

have  l>een  considered  intact  and  impreg-  government  regulation.” 
nate  in  Canada  as  long  as  dues  are  paid  Nearly  simultaneously  to  Mr.  Vin- 
and  regulations  observed.  ing’s  letter,  Peter  Ileenan,  Ontario 

“It  seems  inconceivable  that  the  gov-  minister  of  lands_  and  forests,^  stated 
ernment  would  deprive  the  company  of  although  “actively  opposed’  to  the 

this  property  because  it  chooses  to  handle  Gefaell  plan,  the  Ontario  Government 
its  business  in  its  own  way,”  the  bond-  Eas  not  considered  cancellation  of  any 
holder  said.  legal  rights  to  timber  supply.  Mr. 

In  answer  to  charges  similar  to  these, 

Charles  Vining,  president  of  NEMAC 

made  a  statement  denying  that  the  or^  contemplated  newsprint  deal 

ganized  newsprint  manufacturers,  in  holding  up  cer  i 

held  by  he  company.  ..pirst.  if  court  approval  of  the  sale 

In  a  letter  to  the  National  Trust  obtained,  there  will  be  the  barrier  of 
Company  Mr.  Vining  said  concerning  opposition  of  the  Ontario  government 
the  report:  overcome.  This  may  be  very  diffi- 

“I  wish  to  deny  it  with  all  possible  cult, 
emphasis.  It  has  not  the  slighest  foun-  “Second,  if  court  approval  is  refused, 
dation.  On  the  contrary,  the  sanctity  the  company  is  right  back  in  receiver- 
of  legal  rights  under  timber  leases  is  ship. 

recognized  by  the  industry  as  funda-  “Third,  if  returned  to  receivership, 
mental  to  its  existence.  For  the  in-  the  company’s  bondholders  could  try  to 

lift  the  receivership  by  selling  the  as¬ 
sets  to  a  new  company  owned  by  them¬ 
selves.  Then,  if  timber  limits  were  re¬ 
allocated  to  the  new  company,  bond¬ 
holders  would  be  in  a  position  to  deal 
with  the  assets  as  newsprint  manufac¬ 
turers  or  to  sell  them  promptly  to  any¬ 
one  who  makes  a  satisfactory  offer ; 
whether  publishers,  newsprint  manu¬ 
facturers,  or  banks.” 

According  to  figures  just  issued  by 
the  Newsprint  Service  Bureau  of  New 
York  production  of  newsprint  in  Can¬ 
ada  during  October  set  a  new  all-time 
record  at  266,515  tons.  This  figure 
compares  with  the  old  record  of  251,- 
046  tons,  made  in  November,  1929. 
Last  month  the  Canadian  industry  oper¬ 
ated  at  78.9  per  cent  of  rated  capacity, 
compared  to  74.6  in  September  of  this 
year.  70.1  in  October,  1934,  and  58.9 
in  October,  1933. 

October  production  showed  a  sub¬ 
stantial  increase  over  the  preceding 
month,  when  output  was  223,892 
tons.  In  October,  1934,  production  was 
235.021  tons. 

The  total  for  the  first  ten  months 
of  1935  was  2.245,703  tons,  also  a  new 
record.  In  1929,  previously  the  best 
year,  the  ten  months’  total  was  2,243,- 
'582.  while  in  1934  it  was  2,118.879  tons. 
A  large  part  of  this  year’s  gain  over 
1934  is  accounted  for  by  increased  sales 
to  overseas  markets. 

SEES  BIG  TONNAGE  GAIN 

Col.  Price  Expects  Bigger  U.  S.  Papers 
During  Presidential  Year 

(Special  to  Editor  &  Publisher) 
Quebec,  Nov.  14 — Expectations  that 
the  “Presidential  Year”  in  the  United 
States,  1936,  would  result  in  Canada 
shipping  between  200,000  and  300,000 
in  tons  additional  newsprint  across  the 
the  border,  were  voiced  here  by  Col.  J.  H. 
Price,  vice-president  of  Price  Brothers 
&  Co.,  Ltd. 

‘The  With  public  interest  already  high, 
V  in-  Col.  Price  stated  he  expected  the  news- 
'heir  papers  to  devote  even  more  space  to 
I  ol  the  campaign  as  it  waxed  hotter.  This, 
play  he  said,  would  result  in  bigger  newspa- 
rer’s  pers,  and  a  consequential  benefit  to 


CELEBRATES  “JIGGS’ ”  25TH  ANNIVERSARY 


An  it 
;  nxto 
in  yoBT 
furte 
tales  to 
'00  wi 
yonndt 
millioa 
I  in  tin 
creasiiii! 
t  better 
xir  and 
be  done, 
ustiy  is 
ly  will 
0  is  not 
genenl 
ichtiiej 


bondholders  favoring  the  Gefaell-AId- 
rich  plan  has  intimated  that 
carry  the  plan  to  the  court  even  though 
government  disapproval  should  prove 
an  obstacle  in  the  operations  of  the 
company. 

The  refused  to 

plan  on  the 

that  it  would  “disturb”  the  new'sprint  - 

industiy.  The  government  s  only  in-  George  McManus  finishing  off  a  “Bringing  Up  Father”  episode, 

terest  m  the  deal  is  in  the  timber  limits, 

and  cancellation  of  the  grants  of  Crown  '^HE  25th  anniversary  of  the  famous  horse  race  and  came  to  New  York 

timber  land  would  be  the  weapon  the  A  comic  strip  “Bringing  Up  Father”  is  1905,  and  finally  obtained  a  job  on  i 

government  might  employ  to  halt  the  being  celebrated  this  month,  with  George  World.  He  went  to  the  American  in 

*™^ction.  McManus,  artist  of  the  strip,  receiving  1912. 

Tbc  government  statement  follows :  many  honors.  The  celebration  will  His 

The  government  has  thoroughly  ex-  come  to  a  climax  Nov.  19  when  Mr.  Newl 
anuned  all  aspects  of  the  proposed  McManus  will  be  guest  of  honor  at  a  cludei 
waell-Aldrich  plan  for  re-organization  dinner  of  the  Banshees  Cub,  which  has  Only 
of  the  Great  Lakes  Paper  Company,  been  recently  organized  to  bring  together  “Map 
^0  IS  opposed  to  further  efforts  to  humorists  of  the  nation.  Tlie  dinner  whicl 
o^plete  this  plan  or  any  other  plan  of  will  be  held  at  the  Waldorf-Astoria,  famil; 

,f.^Earacter.  New  York.  Mr 

The  government  believes  that  such  a  Mr.  McManus,  whose  cartoon  is  dis-  est  p: 
plan  would  be  likely  to  prove  highly  tributed  by  King  Features  Syndicate,  He  is 
oisturbing  to  the  industry,  and  started  his  career  as  a  cartoonist  on  the  tion  ; 

would  ultimately  prove  detrimental  to  St.  Louis  Republic  in  1899  when  he  vv'as  friends  all  over  the  country,  goes  in  for 
he  owners  of  the  Great  Lakes  Com-  13  years  old.  His  salary  at  first  was  good  clothes,  and  has  smoked  30  cigars 
property  also,  since  the  welfare  of  $5  a  week.  a  day  since  he  was  12  years  old.  His 

hhy  company  necessarily  depends  upon  He  won  $3,000  on  a  30  to  1  shot  in  a  home  is  in  Beverly  Hills,  Cal. 
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Editor  &  Publisher  for  November 


STANDARD  OIL  MAN  TELLS  HOW  FIRM 

PLANS  ADVERTISING  CAMPAIGNS  •»  Iw 

A.  N.  Stedle  of  Indiana  Company  Emphasizes  importance  of  Re-  and  the  supplementary  tlungs  that  went 
,  ^  j  along  with  It,  like  Live  Power  iiarades 

search — Goes  Outside  of  Product  to  Fmd  Copy  and  all  over  our  marketing  area,  afforded 


Publicity  Theme 


all  over  our  marketing  area,  afforded 
our  company  publicity  to  the  extent  of 
five  or  six  times  the  space  that  we  paid 


An.  STEELE,  advertising  direc-  that  a  vast  improvement  came  from  for  actually  in  advertising,  and  it  dra- 
tor  of  Standard  Oil  Company  of  that  type  of  thing.  This  point  was  de-  matized  the  theme  that  we  had  in  the 
Indiana,  stressed  importance  of  proper  veloped  after  a  great  series  of  test  cam-  advertising  to  a  point  where  we  made 

research  technique  in  planning  advertis-  jiaigns  had  been  run  in  areas  in  which  that  sales  story  actually  live, 

ing  campaigns  and  told  his  audience  the  we  could  ‘put  a  fence  around  it’  and  "In  other  words,  we  did  a  thing  that 
reason  why  his  company  has  imported  actually  check  the  results  and  the  read-  I  think  is  necessary  in  all  commodity 
Jack  Hylton’s  English  orchestra  for  its  ing  habits  and  reader- interest  from  those  advertising  these  days,  and  that  is  to 
present  radio  program,  in  a  talk  deliv-  particular  advertisements.  go  outside  of  the  product  to  get  your 

ered  at  the  sixth  annual  exhibition  of  ‘‘Now,  another  thing  that  we  have  advertising  story.  I  say  that  l)ecausc 
outdoor  advertising  art  in  Chicago  late  done  iji  relation  to  each  one  of  our  I  think  that  as  far  as  the  products  go 
last  week.  campaigns,  and  that  is  that  we  have  all  the  ‘lies’  have  been  told  about  them — 

.^t  the  outset  Mr.  Steele  explained:  striven  to  have  as  part  of  each  cam-  certainly  they  have  been  in  the  gaso- 

“We  don’t  think  that  we  are  experts  |>aign  a  publicity  natural,  or  a  slant  in  line  business  and  we  are  at  a  point  now 
in  this  research  business,  and  the  type  that  campaign  that  would  develop  into  where  we  must  go  outside  of  the  prod- 
of  research  I  am  going  to  talk  about  is  something  that  could  be  publicized  to  net  to  get  the  niaiii  theme,  and  we 

not  the  long-hair^  academic  kind,  but  a  very  great  degree.  usually  find  it  is  either  a  merchandising 

the  kind  of  advertising  research  that  I  “I  imagine  that  almost  everybody  in  or  sales  plan  that  will  lie  the  theme  for 
feel  puts  us  in  a  position  to  have  and  this  room  is  familiar  with  the  fact  that  our  advertising.  When  you  get  that 

to  run  advertising  that  rings  the  cash  we  had  a  wild  animal  show  at  the  Chi-  tyix;  of  thing  it  is  more  prixluctive  of 

register.”  cago  Fair.  That  wild  animal  show  was  sales,  at  least  from  our  experience,  than 

He  pointed  out  that  his  company  does  the  thing  that  publicized  that  whole  any  other  type  of  theme  that  you  could 
all  the  usual  things  in  analyzing  an  ad-  ‘Live  Power’  campaign  to  a  jxjint  where  jwssibly  get. 


vertisement,  including  layout  and  copy,  it  made  the  advertising  itself  pay  divi- 
but  go  one  step  further  in  determining  . . - -  — ~ 


"Coming  back  to  this  research  thing 


CANADIAN  AGENCY  FRANCHISE  PLAN 

“Take,  for  instance,  newspapers.  In  TIGHTENS  BAN  ON  ALL  REBATING 

our  study  of  where  our  advertisement  - 

should  go,  we  are  building  our  adver-  Canadian  Daily  Newspapers  Association  Approves  Recommenda- 

tisements  today  to  come  above  the  fold  ..  i_ni_i*LA  ^  ••  ki 

of  the  newspaper  because  we  know  that  “V  Publuher-Agency  Commission — New 

from  25  to  35  per  cent  more  people  will  Order  Blank 

see  that  advertisement  if  we  can  get  the  - 

headline  ind  part  of  our  main  illustra-  "VJ E\V  regulations  governing  contracts  bility  of  Inith  advertiser  and  agent.  .\n- 
tion  above  the  fold.  1 N  for  general  advertising  and  the  other  clause  likely  to  meet  ofifiosition 

“Furthermore,  and  we  say  this  in  no  allowance  of  commissions  to  adver-  states  that  “the  conditions  of  the  in¬ 
criticism  of  newspapers,  but  we  have  tising  agents  by  Canadian  newspapers  dividual  publisher’s  rate  card  constitute 

on  our  own  hook  gone  out  to  find  out  were  made  public  this  week  by  O.  L.  a  part  of  this  contract.”  This,  it  is 
where  in  a  newspaper  is  the  best  place  Spencer  of  the  Calgary  Herald,  presi-  held,  ojiens  the  way  for  great  confusion, 

for  our  advertisement  to  get  the  great-  dent  of  the  Canadian  Daily  Newsfiapers  The  new  form  of  contract  is  to  be  ef- 

est  attention  value.  .\ssociation,  following  approval  at  a  fective  Jan.  1,  after  which,  by  the  C.D. 

“One  of  the  exjieriences  that  comes  convention  of  the  C.D.N.A.  in  Toronto  N.A.  resolution,  agencies  using  up  their 
to  my  mind  is  this :  I  had  a  discussion  last  week.  old  contracts  .shall  indicate  in  the  mar- 

with  a  newspaperman  in  a  northwest  The  regulations  were  recommended  by  gin  that  new  conditions  are  accepted, 
city  and  I  told  him  we  would  like  to  a  joint  commission  of  i)ublishers  and  The  new  C.  D.  N.  franchises  are 

have  our  advertisement  placed  along-  advertising  agents  which  was  apiwinted  to  be  renewed  annually,  upon  showing 

side  of  a  feature  called  ‘Right  Off  the  at  the  WinniiH'g  convention  of  C.D.N.A.  that  the  applicant  is  adequately 

Reel.’  This  feature  in  that  newspaper  last  June.  The  commission  has  made  equipped,  experienced,  and  financed,  and 

was  a  series  of  local,  timely  photo-  exhaustive  study  of  agency  operations  in  has  at  least  three  general  advertising 

graphs  that  were  set  inside  of  a  mov-  Canada,  and  will  continue  its  study  with  accounts,  with  definite  appropriations 

ing  picture  reel.  The  make-up  was  a  view  to  submitting  further  recommen-  aggregating  at  least  $100,000  a  year  to 
two  columns  wide,  and  in  the  check  of  dations  next  spring.  bt  placed  in  daily  newspapers.  Surplus 

reader  attention  of  that  paper  we  found  Stringent  rules  against  rebating  of  of  current  liquid  assets  must  be  at  least 
that  feature  got  more  reader  attention  agency  commissiotis  are  included.  All  $25,000  over  current  liabilities,  except 
than  any  other  feature  of  the  newspa-  agencies  placing  copy  with  members  as  this  is  modified  for  established 

per.  When  we  asked  for  that  position  of  C.D.N..\.  —  presumably  including  agencies. 

he  said,  ‘I  ^  can’t  understand  it.  That  agencies  in  the  United  States — are  re-  franchise  may  be  revoked  upon  60 
is  the  ‘lousiest’  position  in  the  newspa-  (juiretl  to  apply  for  franchises  as  “offi-  days’  notice  after  opportunity  for  a 
per.  There  are  a  lot  of  other  features  cial  solicitor  of  national  advertising,”  hearing. 

that  you  could  go  alongside  of.’  We  and  these  franchises  may  be  withdrawn  The  regulations  covering  rebating 
couldn’t  put  ourselves  in  the  position  in  case  of  rebating  or  other  violation  of  follow : 

of  an  expert  in  that  case;  we  are  the  accompanying  regulations.  10.  RehatinR  of  commission  in  any  form  is 

in  the  business  of  selling  gasoline  and  A  new  set  of  “Standard  Conditions”  prohibited.  KebatinK  consists  of: 
motor  oil  and  not  in  the  publishing  for  advertising  contracts  also  includes  (livinR  to  the  advertiser  any  part  of 

business.  But  we  have  made  that  kind  a  pledge  by  the  agency  against  rebating,  news”*. 

of  a  study  of  literally  hundreds  of  This  tightening  of  the  ban  on  rebat-  (li)  I’ayment  by  the  agency  of  any  part  of 
newspapers  that  we  advertise  in  ing,  it  was  held  at  the  C.D.N.A.  con-  of  an  employe  of  a  client, 

throughout  our  territory.  Nention,  will  partly  offset  the  loss  of  thi^^alarroV’ln  aKe„%v*emp'ioye  aU^'ached  io 

1  will  put  It  this  way.  lhat  kind  earnings  by  Canadian  agencies  through  the  staff  of  a  client,  whether  temporarily  or 

of  an  approach,  we  think,  is  the  type  the  reduction  of  agency  commissions  by  ifrrnanentl.v. 

of  research  that  gives  us  an  opportunity  Canadian  newsiiaiiers  to  a  standard  15  pendLres“on“™ucl"on  makes"fesf  th‘an  Ts 
at  least  to  get  our  message  over  to  a  per  cent  plus  2  jicr  cent  cash  commis-  per  cent  on  the  net— ( Production  expendi- 

greater  number  of  people  than  we  pos-  sion,  effective  Jan.  1,  1936.  consist  of  Art  Work.  EngravinRs,  Elec- 

sihlv  could  in  any  other  way.  Many  Canadian  ttewspai>ers  formerly  fSalTs'xai  c^xcept°ed.)'’“‘*’ 

“Now.  another  angle,  coming  back  to  allowed  as  much  as  25  jier  cent  com-  (e)  .\ilowance  of  any  part  of  the  agency 


sihlv  could  in  any  other  way.  Many  Canadian  ttewspai>ers  formerly  ('salTs*Tai  cxceptTd.) 

“Now.  another  angle,  coming  back  to  allowed  as  much  as  25  jier  cent  com-  (e)  .\ilowance  of  any  part  of  the  agency 
the  advertisement  itself.  In  this  re-  mission  and  5  per  cent  for  cash  to  Can-  commission  to  the  advertiser  on  radio  adver- 
search  that  we  made  we  took  an  adver-  adian  agencies,  and  the  announced  stand-  Si/^"’;„i"e%*la'3:VuWic^^^ 
tisement  ana  ran  our  copy  clear  across  ardization  ol  discounts  brought  re-  and  street  car  advertising,  if  an  agency 
the  page,  or  half  way  across  the  page,  (|uests  from  agency  leaders  for  action  to  makes  less  than  is  per  cent  on  the  gross  on 
or  whatever  size  it  was.  and  we  found  protect  the  agencies  in  return  for  their  ^on’*^posterr  where^lO  ^!er*'ce'u'o"dy'rs 

people  weren’t  reading  into  our  copy,  acceptance  of  this  change.  The  work  allowed)  this  will  be  considered  rehating, 

despite  the  interest  that  might  be  in  of  the  joint  commission  grew  out  of  ii.  Cash  discounts  are  regarded  by  the  Ca- 

that  copy,  and  we  found  that  due  to  this  request.  yadian  Daily  Newspaper  .\ssociation  as  “de¬ 
newspaper  reading  habits,  people  read  The  new  set-up  is  tx'ing  studied  at  '* 

in  colimin  widths,  and  that  we  got  a  headquarters  of  the  .\merican  Asswia-  ^2]  .\nv  .account  executive  or  member  of  an 
tremendous  increase  m  reader-interest  tion  of  Advertising  Agencies  m  New  agmey  staff  laid  on  a  commission  or  salary 
and  reader-attention  for  our  copy  if  we  York,  and  some  time  will  lie  necessary  ‘it"'  commission  basis  will  be  required  to 
prenared  it  in  column  widths.  '  to  clear  up  certain  iioints.  For  the  pres-  Ijlunera^ion^fi'^bL^^^^ 

.Another  thing  we  made  a  great  deal  em  at  least,  assurance  is  given  that  the  ,3  enfranchised  advertising  .vgency 

ot  study  as  to  the  importance  of  our  hour- A  Standard  Order  Blank  will  be  paying  any  part  of  its  commission  on  any 

headline  and  its  relation  to  the  illustra-  accepted  by  Canadian  newspajiers  de-  account  to  any  individual  or  firm  not  en- 

tion  and  the  signature  of  the  advertise-  spite  minor  variations  from  the  new  Can-  lose  1iti'*fra”nchise^'^**‘’“‘^” 

ment.  The  signatures  that  we  have  run  adian  Standard  Conditions.  The  Can-  ,4  .^11  agencies  covered  by  these  regula- 
recently,  during  the  last  18  months  to  adian  form  binds  the  publisher  to  hold  tions  shal  empoy  chartered  accountants 
two  years,  have  been  entirely  ones  that  the  agency  liable  for  payment,”  while  selected  from  a  list  approved  by  the  C.D.N..^., 
relat^  to  the  product  rather  than  the  the  United  States  form  says  “solely  det-/ of  rdS  *  cc^^^^^^ 
signature  of  the  company.  We  found  liable,  thus  preventing  any  double  lia-  contained  in  these  regulations. 


again,  the  question  has  been  asked  i» 
very  often,  ‘How  do  you  people  btSd 
your  schedules;  how  do  you  determi 
the  frequency  with  which  you  shoifirt 
run  your  advertisements?’  We 
feeling  in  the  beginning  that  possibl! 
an  advertisement  once  a  month  would 
do  the  job,  through  a  list  of  1,4W  news¬ 
papers.  which  happens  to  be  the  list  that 
we  use.  We  checked  the  thing  fron, 
beginning  to  end  and  we  found  that  the 
soundest  type  of  freeiuency  or  schedule 
was  one  that  scheduled  the  frequency 
of  the  advertisement  as  closely  as  pos'. 
sible  to  the  frequency  of  the  purc^i 
of  the  product.  I  think  if  you  will 
think  of  that  situation  you  will  realiie 
that  that  is  li^ical.  In  other  words 
the  thing  that  we  have  to  do  in  a  hi^ 
competitive  business  is  to  stay  with  the 
consumer,  keep  telling  the  sales  story 
our  advertising  has  a  dual  purpose  hi 
attempting  to  build  a  wall  around  all 
the  competitive  business  iirgings  that 
the  customer  sees  as  he  drives  down 
the  street.” 

Mr.  Steele  went  on  to  say  the  Jack 
Hylton  show  had  been  chosen  in  order 
to  get  an  entertainment  feature  new  to 
U.  S.  audiences.  Hylton  himself  is  a 
colorful  figure,  he  said,  who  has  the 
publicity  possibilities  the  firm  seeks. 

FACSIMILE  SENDING  BEGINS 

Work  Started  on  New  York-PkiUdel- 
phia  Circuit  Relays 

(Special  to  Editor  &  Pubi.ishei) 

Princeto.v,  N.  J.,  Nov.  13— The  first 
use  of  ultra  short  waves  for  the  trans¬ 
mission  of  the  printed  word  will  be 
made  next  month  between  PhiladeliAia 
and  New  York,  it  was  announced  here 
last  night  by  General  James  G.  Harbord. 
chairman  of  the  board  of  the  Radio 
Corporation  of  America. 

Recounting  research  in  this  field  is 
a  lecture  under  auspices  of  the  Cyms 
h'ogg  Brackett  Lectureship  in  Applied 
Engineering  and  Technology  at  the 
Princeton  University  School  of  Engi¬ 
neering,  General  Harbord  said  RCA  hu 
planned  to  begin  facsimile  transmission 
for  more  than  a  year  between  the  two 
cities.  Work  on  automatic  relay  sta¬ 
tions  at  New  Brunswick  and  Trenton 
will  be  completed  some  time  in  Decem¬ 
ber  and  an  experimental,  non-com¬ 
mercial  service  between  New  York  and 
Philadelphia  will  begin  before  the  end 
of  the  year. 

The  path  toward  television  as  a  prac¬ 
tical  public  service  has  been  smoothed 
by  the  increasing  knowledge  of  the  ultn 
short  wa\  es.  General  Harbord  said,  al¬ 
though  it  is  “not  an  immediate  possi¬ 
bility.” 

Radio  engineers  expect  the  facsimik 
method  of  sending  the  printed,  typewrit¬ 
ten  or  written  word  by  radio  or  win 
to  supplant  the  dot-and-dash  method  and 
jierhaps  the  teletjiie  machine  eventually. 
Major  Harlxird  said.  Facsimile  flashe 
entire  pages  of  a  message  at  high 
speed. 

Most  of  the  experimental  work  on 
facsimile  transmission  has  been  con¬ 
ducted  in  the  RC.A  laboratories  in  Cam¬ 
den.  N.  J. 

W.  H.  MOORE  PROMOTED 

Appointed  General  Advertising  S«le» 
Manager,  Detroit  Newi 

The  Detroit  -Vert’j  this  week  ^ 

.  nounced  the  apixiintment  of  William  H. 

1  Moore  as  general  advertising  sales  raan- 
■  ager  in  charge  of  all  advertising  depart¬ 
ments  to  fill  the  post  left  vacant  by  the 
.  death  of  Jefferson  B.  Webb. 

Mr.  M'Kjre  .started  his  career  with 
’  the  Detroit  News  in  18*17  and  in  later 
I  years  has  been  national  advertising  man- 
r  ager.  Brice  McQuillen.  who  for  » 
>  nunilier  of  years  has  been  assistant  to 
the  national  advertising  manager,  has 
,  been  promoted  to  the  jiosition  ot  M- 
r  tional  advertising  manager. 

H.  C.  Paterson,  who  for  39  years 
*  has  served  as  local  advertising  manager, 
has  been  appointed  advertising  coum 
i  seller,  and  Edward  B.  Houseal,  assist- 
.  ant  local  advertising  manager,  has  as- 
I  sumed  the  position  of  local  advertising 
manager. 
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linage  up  7.9%;  AUTOMOTIVE  JUMPS 

General  Advertising  Is  Only  Classification  to  Fall  Behind  October,  1934 — Magazines  Show  Loss, 

Broadcasting  Strong  Although  Margin  Shrinks 

N 


E\VSP.\1*KU  advertising  linage  in 
October,  despite  a  i)oor  sliowing 
in  the  general  classilication,  rose  to  the 
highest  levels  of  the  year  and  made  the 
v«r’s  biggest  percentage  of  gain  over 
corresponding  months  of  1934.  'flie 
Editor  &  Publisher  Linage  Barometer 
rose  to  97-7,  which  also  constituted  a 
high  mark  for  the  year. 

As  measured  by  Media  Records  in 
the  daily  newspai)ers  of  52  leading  cities, 
total  linage  was  117,426,722,  a  figure 
which  has  not  been  duplicated  in  any 
month  since  November,  1931. 

Cumulative  linage  for  the  first  ten 
months  of  1935  in  the  52  cities  was 
slightly  over  1,010,548,000,  which  was 
5  per  cent  better  than  for  the  corres¬ 
ponding  10-month  iieriod  of  1934. 

General  advertising,  as  mentioned 
above,  was  disappointing.  This  was  the 
only  classification  to  fall  behind  1931 
levels,  losing  5.7  per  cent.  Whereas 
October,  1934,  brought  nearly  six  mil¬ 
lion  lines  more  of  general  advertising 
than  did  September,  October  of  this 
year  was  only  a  little  more  than  four 
million  ahead  of  Septemlxir,  1935.  How¬ 
ever,  last  year’s  seasonal  rise  was  larger 
than  the  average  in  recent  years:  as 
measured  by  the  Editor  &  Publisher 
Barometer,  general  advertising  stood  at 
90.9  in  October  this  year,  compared 
with  90.2  for  September  this  year. 

This  fractional  rise  in  the  Barometer 
is  no  particular  comfort,  of  course.  The 
sluggish  movement  of  general  advert is- 


By  ROBERT  S.  MANN 

ing  is  sufficient  justification  for  the  not  quite  so  large  as  in  September,  but 
earnest  consideration  which  is  currently 
being  given  to  proposals  for  more  com¬ 


prehensive  effort  by  the  whole  news¬ 
paper  industry  to  sell  the  advantages  of 
the  medium. 

Outstanding  in  the  monthly  linage  fig¬ 
ures  is  the  sharp  gain  in  the  automotive 
division,  which  produced  5,714,264  lines 
in  the  52  cities.  No  October  since  1930 
has  done ,  so  well,  and  October,  1934, 
brought  only  3,916,593  lines.  Automo¬ 
tive  linage,  after  running  behind  1934 
every  month  since  February,  showed  a 
45.9  per  cent  gain  in  October  over  1934. 
The  Barometer  figure  for  automotive 
jumped  up  from  53.9  for  September  to 
120.5  for  October. 

This  activity  in  automotive  linage, 
of  course,  reflects  the  early  introduction 
of  new  1936  models  under  the  new  plan 
of  the  manufacturers,  rather  than  any 
correspondingly  sudden  increase  in  buy¬ 
ing  iK)wer.  But  there  are  the  gains, 
which  if  lumped  with  other  general  ad¬ 
vertising  would  do  much  to  change  the 
appearance  of  the  latter. 

Financial  advertising  was  another 
division  to  make  a  good  showing  in 
percentage  of  gain,  although  the  actual 
linage  is  of  course  comparatively  small. 
Undoubtedly  reflecting  improving  activ¬ 
ity  in  security  issues,  financial  advertis¬ 
ing  leaped  11  points  in  the  Barometer 
to  77.7,  much  higher  than  any  preced¬ 
ing  month.  The  margin  over  1934  was 


TREND  OF  NEWSPAPER  UNAGE 

(Compiled  from  Media  Records  Reports  of  linage 

in  52  cities) 

1935 

1934 

Pet.  of 

E.  &  P. 

Linage 

Linage 

1934  Barometer 

Total  Advertising; 

October  . 

.  117.426,722 

108,809,838 

107.9 

97.7 

Septendier  . . . . 

.  101,347,234 

96,377,922 

105.2 

95.2 

.August  . 

.  89,996,849 

87,692,250 

102.6 

95.2 

July  . 

.  87,363,037 

83,183,488 

105.0 

93.3 

Display  Only: 

October  . 

.  96,769,094 

90,204,518 

107.3 

97.7 

September  . . . . 

.  81,192,291 

78,441,896 

103.5 

94.1 

Classified: 

October  . 

.  20,657,628 

18,605,320 

111.0 

97.6 

September  .... 

.  20,154,943 

17,936,026 

112.4 

99.9 

Retail: 

October  . 

.  68,296,803 

62,595,120 

109.1 

99.2 

Septembei  .... 

.  60,199,671 

56,305,270 

106.9 

100.0 

Department  Store: 

October  . 

.  28.586.603 

26,720,154 

107.0 

100.0 

September  . . . . 

.  25,624,489 

24,100,492 

106.3 

101.1 

General: 

October  . 

.  20,775,456 

22,039,437 

94.3 

90.9 

September  .... 

.  16.628,727 

16,102,784 

103.3 

90.2 

Automotive: 

October  . 

.  .5,714.264 

3,916,593 

145.9 

120.5 

September  .... 

.  2,909,990 

4,841,304 

60.1 

53.9 

Financial; 

October  . 

.  1,982.571 

1,653,368 

119.9 

77.7 

September  .... 

.  1,453,903 

1,192,538 

121.9 

66.5 

MAGAZINE  UNAGE 

iC.ompiled  from 

measurements  of  Advertising  Record  Company) 

1935 

1934 

Pet.  of 

November  Issues: 

Linage 

Linage 

1934 

6  Standard  magazines  . 

39.059 

40.482 

96.5 

17  Women’s  magazines  . 

488.717 

521.610 

93.7 

31  General  magazines  . 

494.953 

.531.177 

93.2 

wtober  Issues: 

11  Weeklies,  semi-monthly  . 

625.317 

672.778 

92.9* 

Total. 

.  1.648.046 

.766,047 

93.3* 

*Uncorrected ; 

last  year  one  more  issue  of  Time 

and  Town  and 

(■ountry. 

BROADCAST  TIME  SALES 

•f.onipiled  from 

reports  of  National  Association  of 

Broadcasters) 

September 

A 

August 

Third  Quarter 

Time  Pet.  of 

Time  Pet.  of 

Time 

Pet.  of 

Sales  1934 

Sales  1934 

Sales 

1934 

;^ational  net  works.  $3,33  7.0 18  130.3  $2,939,097  130.7 

$9,451,157  129.4 

*'egional  nets.... 

81,108  140.0 

82,993  194.4 

256,203  191.8 

National  non-net... 

963.430  123.2 

1,347,440  228.2 

3,607,935  168.0 

Local  . . . 

1,288,300  109.6 

1,267,960  122.0 

3,840,055  116.5 

Total . 

$5,669,856  123.9  $5,637,490  148.6  $17,155,350  133.2 

September  and  October  are  both  well 
ahead  of  earlier  months  in  this  respect. 

Classified  advertising  continued  strong, 
although  its  percentages  of  gain  were 
not  quite  so  large  in  October  as  in  Sep¬ 
tember. 


Both  department  stores  and  retailers 
as  a  whole  showed  well,  improving  their 
margins  over  1934  although  dropping 
slightly  in  the  Barometer.  At  that  they 
have  the  highest  Barometer  readings 
except  for  the  freak  automotive  show¬ 
ing. 

Among  other  advertising  media,  mag- 
(Contimied  on  page  13) 


.Actual  times  sales  of  broadcasting  industry,  as  reported  by  National  Association 
of  Broadcasters  for  period  since  July,  1933. 


JFMAMJJASOND 
Editor  &  Publisher  Linage  Barometer  for  1933,  with  seasonal  influences  elim¬ 
inated.  showing  trend  of  total  newspaper  linage  in  comparison  with  five-year 
average,  1930-34. 
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WOOD  NAMED  CHAIRMAN  IN  SHIFT 
OF  PRESS  COMPANY  OFFICERS 

Oscar  C.  Roesen,  Veteran  of  Printing  Press  Industry,  Becomes 
President  of  Wood  Newspaper  Machinery  Corporation — 
Finds  Publishers  Optimistic 

TO  relieve  Henry  A.  Wise  Wood  of  early  years.  Now,  he  says,  he  finds 
his  administrative  duties  so  that  he  an  irresistible  fascination  in  the  busi- 


A  his  administrative  duties  so  that  he 
can  devote  full  time  to  research  and 
development  in  the  printing  press  field, 
the  board  of  directors  of  the  Wood 
Newspaper  Machinery  Corporation  on 


$50,000  COUNTERCLAIM  FILED 

National  Allied  Publications  Charge 
Their  Ideas  Illegally  Used 

A  suit  tor  $50,tXK)  as  a  counterclaim 
was  filed  in  Manhattan  City  Court  this 
week  by  the  National  Allied  Publica¬ 
tions,  Inc.,  against  Lloyd  Jacquet  and 
the  George  Matthew  Adams  Service, 
Inc.  In  the  original  action,  Jacquet 


DUTCH  PRESS  FIND<i 
PROBLEM  IN  RADIO 

Newscasts  Restricted  and  E»ts 
Flashes  Delayed,  But  Flourish, 
ing  Program  Magasines 
Cut  Into  Linage 

Rivalry  between  newspapers  and  radio 


Oscar  C.  Roesen 

Monday  elected  Mr.  Wood  chairman  of 
the  board  of  directors  and  named  Oscar 


an  irresistiD  e  lascmation  in  me  ousi-  National  Allied  Publications,  over  their  respective  rights  to  the  Zl 

ness  and  when  on  vacation  naturally  inc.,  for  $2,800,  allegedly  due  as  salary,  tribution  of  news  has  reached  a  tens» 
gravitates  to  every  printing  plant  he  According  to  Jacquet’s  complaint,  the  ixiint  in  Holland,  despite  the  fact  that 
passes.  .  National  Allied  Publications,  Inc.,  en-  commercial  broadcast  advertising  Him 

John  A.  Isbell  is  now  senior  vice-  ^  written  agreement  with  him  not  exist,  according  to  S.  L.  F.  Vai 

on  Oct.  15,  1934,  whereby  he  was  em-  Uias  of  Amsterdam,  son  of  the  director 

liloyed  as  editor  of  a  magazine,  Nezv  of  Holland’s  principal  press  servicei 
J  iui,  for  one  year,  at  $100  weekly.  He  Mr.  Vaz  Dias  is  making  a  study  of 
asserts  he  continued  as  editor  until  broadcasting  in  this  country,  as  well 
April  27,  1935.  and  that  no  wages  had  as  other  news  and  publishing  proMemi 
been  paid  to  him.  He  will  be  in  the  United  States  for } 

The  defendants  denied  the  substance  month  or  more,  during  which  he  expecti 
of  the  complaint  and  set  forth  that  there  to  motor  across  the  continent, 
was  an  agreement  that  his  salary  was  News  for  broadcasts  in  Holland  ii 

contingent  upon  the  magazine’s  circula-  furnished  by  the  Algemeen  Nederland, 

tion  and  net  profits.  The  defense  stated  sch  Persbureau,  or  A.  N.  P.,  which  ii 
that  the  written  agreement  was  only  sometimes  compared  to  the  AssodaUd 
for  the  purpose  of  helping  him  to  renew  Press  of  this  country.  But  except  for 
his  rights.  news  of  ‘‘transcendent  importance”,  the 

In  setting  up  its  counterclaim,  the  broadcasts  are  confined  to  two  15-mingte 
National  .^lUed  Publications  attorney  periods  late  in  the  evening.  And  on 
avers  that  Jacquet  left  without  giving  brief  flashes  of  important  news  it  is  the 
notice  and  while  he  was  their  editor  he  practice  to  delay  the  radio  announa- 
lie-came  acquainted  with  certain  narra-  ment  a  few  minutes  to  give  the  newv 
tive  strins  known  as  "Magic  Crystal  of  papers  opportunity  to  post  bulletins  or 
History,’’  “Loco  Luke,”  and  “Cap’n  to  get  extras  under  way.  Broadcasten 
h'rik.’’  He  joined  George  Matthew  may  get  their  first  information  through 
.\dams  Service,  Inc.,  and  it  “is  now  such  newspaper  channels,  and  clamor 
publishing  and  selling  narrative  strips  for  the  formal  release  before  it  is  giro 
similar  to  and  the  same  as  those  sold  to  them,  even  on  such  stories  as  thr 
Henry  4  Wise  Wood  using  the  same  and  similar  death  of  Queen  Astrid. 

‘  ■  characters,  titles  and  narratives,”  the  Governmental  restrictions  on  the  ox 


president  and  works  manager  of  the  answer  continues. 


Governmental  restrictions  on  the  ox 
of  news  except  from  most  responsible 


the  board  of  directors  and  named  Oscar  wood  company.  J.  P.  Catlin  becomes  Denials  were  entered  to  the  counter-  sources  have  thus  far  operated  to  pre- 
C.  Roesen  to  succeed  him  as  president,  .second  vice-president  and  treasurer,  and  claim  and  a  motion  was  made  to  dis-  vent  any  news-gathering  by  the  braid- 


Mr.  Wood,  approaching  his  70th  an-  C.  .41fred  Capen,  a  lawyer,  joins  the  miss  it.  Decision  was  reserved. 

niversary,  said  that  he  will  especially  executive  group  as  secretary.  Mr.  - 

devote  himself  to  conversion  of  the  Roesen  will  combine  with  his  executive  FLORIDANS  ELECT  BURR,  JR. 

newspaper  into  a  daily  publication  duties  those  of  managing  all  sales  for  - 

printed  in  natural  colors  with  good  the  company.  His  office  will  be  in  Winter  Haven  Man  New  Preti 
taste.  He  iK-lieves  this  to  be  a  “color-  New  York  City.  He  joined  the  Wood  Pret»  AMociation 


loving  age;  one  in  which  the  public  will 
not  long  continue  to  be  satistied  with 
the  daily  representation  of  life  in  the 
drab  black-and-white  in  which  it  does 
not  exist,  but  will  insist  upon  viewing 
all  that  concerns  it  through  the  eyes  of 
its  newspaper  in  the  actual  colors  of 
nature.” 

Mr.  J^oesen,  in  assuming  the  presi¬ 
dency,  expressed  confidence  in  the  fu¬ 
ture  of  the  industry,  based  particularly 


organization  in  1926  after  14  years  with 
R.  Hoe  &  Co.  He  joined  that  firm  in 
1912  after  his  graduation  from  Stevens 
Institute  of  Technology. 

I.  D.  P.  A.  IN  IOWA  CITY 

Firat  Newspaper  Institute  Is  Well 
Attended 

(Special  to  Editor  &  Publisher) 

Iowa  City,  Nov.  12 — With  more 


cast  associations  themselves.  Sodi  i 
project  has  been  discussed  by  the  broad¬ 
casters,  however,  and  remains  a  po- 
sibility  in  case  of  too  great  dissatis¬ 
faction  with  the  amount  of  news  re¬ 
leased  for  broadcast. 

Advertising  competition  is  a  sore  spot 


Winter  Haven  Man  New  President  of  faction  with  the  amount  of  news  re¬ 
press  Association  leased  for  broadcast. 

(Special  to  Editor  &  Publisher)  Advertising  competition  is  a  sore  spot 

SKBRi.vti,  l-'la..  Nov.  11— George  S.  in  relations  between  newspapers  ud 
Burr,  Jr.,  publisher  of  the  I  Winter  radio,  as  in  this  country,  but  the  broad- 
J/azvn  Herald,  was  elected  president  of  casters’  advertising  is  carried  in  their 
the  Florida  State  Press  Association  at  weekly  program  magazines,  not  over  & 
the  annual  convention  here  Saturday,  air.  Some  of  these  program  weddki 
Nov.  9.  Da)  tona  Beach  was  given  the  have  waxed  prosperous,  and  in  the  view 
association  s  meeting  next  Spring,  of  the  newspapermen  have  taken  limit 
while  Pensacola  was  selected  for  the  away  from  the  dailies.  It  is  only  re 
fall  convention.  Mr.  Burr  succeeds  cently  that  some  newspapers  have  unda- 
R.  H.  Berg,  Melbourne  Times,  in  the  taken  to  publish  the  radio  prograia 


on  recent  reactions  which  he  has  beeti  than  31)0  persons  in  attendance,  univer-  presidency.  Other  officers  elected  are :  taking  their  material  from  the  radio 


receiving  from  many  publishers.  He  sity  of  Iowa  journalism  majors  and  Roliert  Sikes.  Crestview,  lirst  vice-  weeklies,  and  lengthy  legal  controvenj 

says  they  are  again  beginning  to  look  members  of  the  Iowa  Daily  Press  asso-  president ;  1.  M.  McAlpin,  Plant  City,  is  expected  over  the  right  of  the  newv 

into  the  future,  and  _  are  especially  ciation  met  in  the  first  1.  D.  P.  A.  second  vice-president;  Russell  Kay,  papers  to  do  this. 


weeklies,  and  lengthy  legal  controvenj 


into  the  future,  and  are  especially  ciation  met  in  the  first  1.  D.  P.  A, 
anxious  to  make  additions  to  their  newspaper  institute  here  today. 


present  equipment — such  as  high-speed 
pasters — which  will  enable  them  to  get 
the  utmost  in  production  out  of  their 


wspaper  institute  here  today.  Tampa,  re-elected  secretary,  and  H.  H. 

Representing  29  dailies,  the  institute  Hudson,  Titusville,  treasurer. 


was  designed  to  be  of  help  to  journal¬ 
ism  students.  Outlining  the  purpose  of 


Awards  were  announced,  as  follows 


The  broadcast  stations  are  contrdW 
by  associations  representing  importatt 
factions  of  public  opinion,  and  raamtaii 


presses.  He  says  he  finds  publishers  meeting  John  Huston,  president  of  Tress~Jourtial  ^  second,  A  issimtnee  Ga 


Best  front  page:  First,  Vero  Beach  themselves  by  contributions  solidld 


actually  preparing  for  increased  busi- 


the  1.  D.  P.  A.  and  editor  of  the  Ot-  celte.^  _  .  _ 

tunmxt  Courier,  presiding  at  the  sessions  Editorial  page:  First,  Kissimmee  Ga- 


, ,  ,  r  ,  .  .  ,  tunmxt  Courier,  presiding  at  the  sessions 

Of  the  press  field  he  feels  that  it  has  institute,  said  that  the  members 


not  lieen  derelict  in  furnishing  equip¬ 
ment  to  give  the  public  the  latest  pos¬ 
sible  news  in  well-printed  fashion,  hold¬ 
ing  that  the  great  speeds  now  available 
are  most  valuable  as  reserves  for  days 
when  big  stories  are  breaking  or  the 
deadline  is  otherwise  shoved  back. 

Mr.  Roesen  shares  Mr.  Wood’s  views 


over  the  air.  While  there  are  no  ad¬ 
vertising  announcements  to  break  iito 
the  programs,  the  propaganda  ta^ 
porting  the  aims  of  the  associations  is 


of  the  institute,  said  that  the  members  cette;  second,  Melbourne  Times.  porting  the  aims  of  the  associahoni  s 

of  the  association  felt  that  they  owed  Weekly  papers,  in  tovvns  of  less  than  some  times  equally  annoying  to  listeners, 
something  of  their  experience  to  the  2,500:  First,  Pass-A-Grille  GiUf  Beach  according  to  Mr.  Vaz  Dias, 
journalism  students  -Vraw;  second,  Titusville  Star-Advo-  The  A.  N.  P.  was  organized  last  jw 

Stressing  the  accurarv  of  the  nress  ^ive  all  the  daily  newspapers  rei«- 

Lee  \\Miite  of  the  editoril  stSf  of  the  ,  ver "[he®  Kne"Jf  iS 

neirnit  Mens  before  the  loiirnM-  2^,500_  population :  F  irst,_  Miami  R^era,  vice.  This  took  over  the  genera*  nw 


Stressing  the  accuracy  of  the  press, 

when  big  stories  are  breaking  or  the  2,500  popuiation  :  Tirst,  Miami  Riviera,  vice.  This  took  over  the"  general  i^ 

deadline  is  otherwise  shoved  back.  Coral  Gables;  second,  Melbourne  Times  work  of  the  Persbureau  M.  S.  V« 

Mr.  Roesen  shares  Mr.  Wood’s  views  newspapermen  at  the  J _ ; _  continues  to  handle  fit 

on  color,  with  the  added  belief  that  fb^  U  “DING”  LEAVES  FEDERAL  POST  ancial  news  and  quotations,  as  well « 

progress  in  this  direction  is  retarded  and  dependent  on  the  newspaper  and  is  -  features  and  other  material  A 

mainly  by  the  failure  of  publishers  to  ’allenge  its  accuracy  at  any  Cartoonist  Resigns  as  Chief  of  Bio-  large  engraving  plant  is  part  of  the 

cooperatively  educate  advertisers  to  the  ...  .  .  .  logical  Survey  set-up,  and  has  recently  made  impoi^ 

additional  value  of  color  in  newspapers,  Franklin  Katterjohn,  advertising  di-  (5/ieciaI  to  Editor  &  Publishm)  improvements  in  offset  printing  whw 

and  also  lo  the  lack  of  equipment  and  *‘ector  Cedar  Raptds  Gacette,  empha-  WashinotoNs  D.  C.,  Nov.  12 — Jay  may  adapt  that  process  to  newspaper 
processes  which  will  make  it  possible  sized  the  importance  of  ideas  in  news-  (“Ding”)  Darling  has  resigned  his  work  in  competition  with  rotograv^ 
to  put  color  plates  on  the  press  and  business  and  particularly  stressed  jKisition  as  Chief  of  the  Bureau  of  Bio-  Mr.  Vaz  Dias'  father,  M,  S.  Vaz 

start  the  run  immediately  with  no  more  ’1®  part  in  auvertising.  logical  Survey  to  return  to  newspaper  is  director  of  the  A.  N.  P..  and  boo 


on  color,  with  the  added  belief  that  Public  is  devoted  to 

progress  in  this  direction  is  retarded  and  dependent  on  the  newspaper  and  is 
mainly  by  the  failure  of  publishers  to  challenge  its  accuracy  at  any 


ism  students  and  newspapermen  at  the  ^oral  Gables;  second,  Melbourne  Times. 


LEAVES  FEDERAL  POST 


cooperatively  educate  advertisers  to  the 
additional  value  of  color  in  newspapers. 


Franklin  Katterjohn,  advertising  di- 


and  also  to  the  lack  of  equipment  and  rector  Cedar  Ra^ds  Gazette,^  empha- 
processes  which  will  make  it  possible  sized  the  importance  of  ideas  in  news- 


make-ready  than  necessary  for  ordinary  Other  speakers  at  the  institute  at-  cartooning,  Nov.  15. 


twsition  as  Chief  of  the  Bureau  of  Bio-  Mr.  Vaz  Dias’  father,  M.  S.  Vaz  ^ 
logical  Survey  to  return  to  newspaper  is  director  of  the  A.  N.  P..  and  tw 


dwner  and  director  of  the 
An  interesting  angle  is  that  since  W" 


black  and^  white  runs.  He  thinks  that  tended  by  nearly  40  members  of  the  Mr.  Darling  took  the  federal  post  An  interesting  angle  is  that  since  1™ 
with  sufficient  research,  _  the  necessity  I.  D.  P.  A.  included :  Henry  Kroeger,  in  March,  1934,  at  the  invitation  of  the  Persbureau  has  used  broadcastiiil 
for  early  color  copy  will  have  been  secretary  of  the  Coolidge  Advertising  Henry  A.  Wallace,  Secretary  of  Agri-  to  deliver  news  to  member  newspapers, 
wiped  out  and  color  will  come  to  uni-  agency  of  Des  Moines ;  Charles  Eichen-  culture,  with  the  understanding  that  he  using  code  words  for  names,  place, 
versal  usage  as  a  more  apt  medium  for  aiier,  editor  of  the  Quincy  (Ill.)  would  be  required  to  serve  but  a  few  and  other  vital  parts  of  the  news  so 
presentation  of  newspaper  illustrations.  Herald-Whig;  Ray  Eggert,  circulation  months.  The  Neiv  York  Herald  Trib-  far  as  possible.  Despite  this  some  list- 
Mr.  Roesen’s  appointment  climaxes  a  manager  of  the  Waterloo  Courier;  une  Syndicate,  which  has  a  contract  eners  have  found  it  possible  to  make  od 
life  of  attachment  to  the  printing  press  Douglas  McCurtrie,  director  of  typog-  with  him,  consented  to  a  leave  of  ab-  the  news  as  they  heard  it,  but  not  to 
industry.  Born  within  a  block  of  the  raphy  of  the  Ludlow  Typograph  Com-  sence,  and  agreed  to  the  several  exten-  sufficient  extent  to  interfere  with^J 
New  York  plant  of  R.  Hoe  Com-  pany,  Chicago;  Don  Hoopes,  managing  sions  of  his  period  of  service  with  the  service.  Tickers  are  being  substitnW 
pany,  the  concern  for  which  his  father,  editor  of  the  Marshalltown  Times-Re-  government  until  it  reached  18  months,  for  this  broadcast  service  to  newspaper 
Oscar  Roesen  was  vice-president  and  an  publican  and  chairman  of  the  news  Mr.  Darling  will  return  to  Des  and  after  the  first  of  the  year  theP^ 
employe  for  48  years,  Mr.  Roesen  used  committee  of  the  I.  D.  P.  A.;  and  E.  Moines.  la.,  his  home  and  the  scene  of  bureau  will  have  to  find  other  uses  w 
the  Hoe  plant  as  a  playground  in  his  T.  Flaherty,  manager  of  the  I.  D.  P.  A.  his  early  successes.  its  radio  channel. 


L 


Editor  &  Publisher  for  November  16,  1935 


NATION’S  AUTO  SHOWS 
prove  BUYING  POWER 

Li^e  from  New  York,  Detroit,  Chi- 
c|0  •!>«*  San  Francitco  Display* 
Heartening  to  Newspapers— Sale* 

Up  25%  Over  January 

/Special  to  Editor  &  Publisher) 

UEntoiT,  Nov.  13— The  three  bi^ 
Vational  Automobile  Shows  —  New 
Vork.  Detroit  and  Chicago-are  nearly 
v»r  only  the  Chicago  Show,  Nov.  16 
0  ii  remaining.  The  sales  of  the  New 
Lk’show  last  week  were  very  encour- 
irinc  and  although  the  attendance 
!>alos  at  the  New  York 
cjn-ere  up  307o  to  4U7c.  Here  m 
IWroit,  so  tar,  sales  are  running  Z5Vo 
ihtad  of  last  year  and  smaller  shows 
•hroughout  the  country  are  showing  in- 
reased  sales. 

The  great  automotive  experiment, 
which  is  the  term  generally  given  in 
i)ttroit  to  this  early  announcement 
oate,  appears  at  this  time  to  be  a  suc¬ 
cess  with  the  car  buyers,  but  there  still 
s  a  question  among  the  dealers  about 
the  effect  the  present  heavy  buying 
m  this  early  season  will  have  on  their 
3sed  car  set-up. 

The  Detroit  Auto  Show  opened  with 
great  contidence.  The  various  inanu- 
lacturers  came  back  to  Detroit  from  the 
iappiest  and  by  far  the  most  successful 
lutom^ile  show  in  seven  years.  Large 
advertising  schedules  were  released  to 
the  Detroit  newspapers  and  all  this 
week,  considerable  run-of -paper  copy  is 
appearing  in  the  Detroit  Times,  Ncics 
and  Free  Tress. 

The  large  Chevrolet  schedule,  now 
running  in  newspapers  placed  by  Camp- 
bell-Ewald  Company,  will  top  all  the 
regular  aN'ovember  schedules  in  space 
axd. 

With  little  information  available,  it  is 
believed  that  the  only  advertising  Buick 
will  do  in  November  will  be  show  copy. 

Plymouth  is  expected  to  release  space 
for  a  limited  campaign  the  latter  part 
of  November  through  the  j.  Stirling 
betchell  .•\gency. 

betchell  has  also  released  the  DeSoto 
newspaper  announcement  campaign. 
This  advertising  will  be  inserted  on 
date  from  dealer  when  the  1936  model 
UeSotos  are  available.  The  usual  size 
for  most  dealer  points  is  616  lines,  with 
larger  copy  running  in  some  of  the 
larger  cities. 

The  only  newspaper  schedules  for 
Dodge  following  their  announcement 
^edule  through  Ruthrauflf  &  Ryan  the 
lirst  week  in  Novemlier,  will  be  auto 
show  copy. 

Oldsmobile  is  using  automobile  shows 
in  November  without  any  regular 
schedule  in  newspapers.  D.  P.  Brother 
t  Company  have  released  some  out¬ 
standing  show-  copy  and  their  handling 
of  the  New  Vork  Show  copy  is  widely 
discussed  ior  its  originality  and  media 
treaunent. 

Through  Brooke,  Smith  &  French, 
Hudson-Tcrraplane  are  swinging  into 
their  regular  fast  stepping  newspaper 
campaign.  Besides  releasing  a  full  list 
of  newspaper  announcement  advertise- 
■tienCs,  Hudson-Terraplane  are  now  fol- 
„  tip  with  an  advertisement  in 

all  points  which  carried  their  announce- 
niCTt  advertising  prior  to  November  1. 

Pontiac  is  confining  its  Novem¬ 
ber  advertising  to  automobile  shows 
tliVOTgh  MacNIanus.  John  &  Adams. 

The  Novtm!)cr  show  copy  particu¬ 
larly  the  combination  Ford  Motor  Clom- 
l**|t-'’  ad  featuring  Ford  and  the  Lin- 
coln-Zephyr  is  causing  considerable 
comment.  This  copy  through  N.  \V. 
Ayer  &  Son  is  clear  and  to  the  point. 

dailies  name  “SPECIALS” 

The  following  newspaiiers  have  an¬ 
nounced  the  apiHiintment  of  siiccial  rep- 
resenutives.  The  lU  Centro  (Cal.) 
on  and  F  alley  Farmer  has  named  NI. 

°8nnsen  &  Co.,  Inc. ;  Miami  Beach 
r.  a-)  Tribune  has  appointed  Reynolds- 
dzgerald,  Inc.  Frost,  Landis  &  Kohn, 
«11  represent  the  New  Smyrna  (Fla.) 
ear.  The  IVoodnard  (dkla.)  Press 

appointed  Inland  Newspaper  Rej)- 
fesentotives,  effective  Dec.  2. 


RIDGWAY  PROMOTED 

Thayer  Ridgway,  for  the  past  year 
promotion  manager  of  the  Los  Angeles 
Illustrated  Nexus  (morning)  and  Post- 
Record  (evening),  has  been  appointed 
national  advertising  manager  of  both 
papers.  Ridgway  was  formerly  promo¬ 
tion  manager  of  the  Los  Angeles  Exam¬ 
iner. 

SICK  WIFE  SPARED  BY 
SPECIAL  EDITIONS 

Toronto  Star  Issues  Single  Copies 
With  Story  of  Husband’s  Arrest 
for  Murder  Deleted 
from  Paper 

(Special  to  Editor  &  Publisher) 
Toko.nto,  Nov.  13— -Because  the  wife 
of  a  man  charged  with  one  of  the  most 
revolting  sex  murders  in  Toronto’s  his¬ 
tory  was  in  the  hospital  with  her  5-day- 
old  baby,  the  Toronto  Star  printed  a 
special  single-copy  paper  on  November 
8,  with  all  reference  to  the  identity  of 
the  man  deleted.  The  practice  has  been 
kept  up  daily  since  the  crime. 

Immediate  response  of  advertisers 
and  readers  was  the  sequel  to  the  good¬ 
will  gesture.  When  the  40  advertising 
solicitors  made  their  calls  on  Saturday 
forenoon  they  were  met  with  unusual 
open  arms.  Every  one  of  the  40  re- 
jiorted  to  Business  Manager  F.  L.  Tate 
that  the  printing  of  this  special  paper 
to  secure  a  reprieve  for  the  highly- 
strung  innocent  victim  of  the  tragedy 
had  caught  the  fancy  of  the  city. 

Comment  ranged  all  the  way  from 
praise  of  the  Star’s  willingness  to  un¬ 
dertake  the  expensive  replating  of  sev¬ 
eral  i>ages  to  persons  who  described  the 
action  as  “an  altogether  charming  evi¬ 
dence  of  the  human-ncss  of  the  paper.” 
Complimeiiis  injured  in  by  telegram, 
letter  and  telephone. 

The  crime,  in  which  a  21-year-old 
girl  was  slain  on  her  way  home  from 
work,  after  being  ravished,  was  par¬ 
ticularly  ferocious,  and  the  Star  car¬ 
ried  big  displays  in  type  and  pictures 
daily.  After  the  regular  main  edition 
of  the  day  had  been  run  off,  all  pages 
on  which  reference  to  the  crime  was 
made  were  replated,  with  the  alleged 
slayer’s  name  eliminated.  Greatest  care 
was  taken  to  see  that  no  inadvertent 
mention  slipped  past  in  editorial  or 
other  non-news  sections,  or  in  cut  lines. 

Mrs.  Harry  O’Donnell,  whose  hus¬ 
band  was  arrested  within  24  hours  of 
discovery  of  the  body,  is  a  highly- 
tensed  young  woman,  and  on  reading 
first  reports  of  the  crime,  before  her 
husband’s  name  was  connected  with  it, 
e.xpressed  the  most  intense  hatred  of  the 
man  who  committed  it.  She  was  urgent 
in  her  demand  for  the  following  day’s 
papers  to  keep  her  advised  of  the  prog¬ 
ress  of  the  case. 

On  Friday  the  hospital  matron  was 
despairing  of  hiding  much  longer  the 
news  of  O’Donnell’s  connection  with  the 
murder.  She  obtained  a  letter  from  the 
accused  man,  smuggled  out  of  jail,  in 
which  he  told  his  wife  he  was  ill  and 
would  not  be  able  to  visit  her  for  a 
week  “for  fear  the  baby  would  catch 
flu.” 

Then  the  Star,  on  suggestion  of 
City  Editor  John  R.  Heron,  came  to 
the  rescue  with  its  replate,  and  every 
day  a  reporter  carries  Mrs.  O’Donnell’s 
single  copy  to  the  hospital.  The  space 
occupied  by  the  murder  stories,  still 
running  as  hot  news,  is  filled  in  with 
features. 

Changes  are  made  under  the  city 
editor’s  eye,  and  he  follows  the  plates 
to  the  press  room  and  collects  the 
sjjccial  paper  after  seeing  that  all  other 
of  the  200  first  run  copies  necessary  to 
obtain  correct  inking  are  destroyed. 

Speaking  at  the  weekly  editorial 
forum.  Business  Manager  Tate  re¬ 
marked  that  this  special  paper  had  won 
more  good-will  for  the  Star  than  any 

;  other  single  effort  in  its  43  years  of 

•  existence,  and  X'ernon  Knowles,  man- 

,  aging  editor,  commented ;  “It  has  turned 

to  gold  the  otherwise  sordid  story.” 

f  The  Star  will  continue  the  “editions” 

•  daily  until  the  woman’s  condition  allows 
news  to  be  broken  to  her. 


OCTOBER  UNAGE  UP  7.9%;  ^ 

AUTOMOTIVE  JUMPS  ICE  CONSUMPTION 

I  {Continued  from  page  9)  Newspapers  Must  Obtain  Local  Tie- 

ups  But  Magazines  and  Radio 

azines  continued  to  make  a  disappoint-  Million  Dollar 

ing  snowing,  while  broadcasting  re-  m  •  1  <- 

mained  strong  in  September,  although  Nation^  t-ampaign 

losing  half  of  its  amazing  .August  mar-  (Special  to  Editor  &  Publisher) 

gin  over  1934  levels.  Chic.m.o,  Nov.  13 — Based  upon  the 

Magazine  nieasurenicnts  by  the  Ad-  j>ian  to  recover  consumer  acceptance  of 
yertising  Record  Company,  as  shown  j^e  and  thereby  “rejuvenate”  the  ice 
in  the  accompanying  table,  were  ap-  Pusiness,  members  of  the  National  Asso- 
proximately  7  per  cent  below  those  of  uiation  of  Ice  Industries,  in  convention 
a  year  ago.  Magazine  advertising  ap-  i,ere  this  week,  approved  a  $500,1(00 
pearing  in  September  (including  Oc-  national  advertising  program  in  radio 
toiler  predates)  was  about  8  iier  cent  and  magazines,  to  lie  supplemented  by 
off.  For  the  year  to  date,  magazine  local  newspaper  "tie-in”  advertising,  to 
linage  is  approximately  on  a  level  with  |,c  placed  by  ice  dealers  and  refrigera- 
that  of  the  corresponding  period  a  year  tioa  box  manufacturers  to  the  estimated 

extent  of  “between  one  and  two  million 
Broadcasting  stations  in  September  dollars.” 

(October  reiiorts  not  yet  available)  sold  Great  enthusia.sin  was  evidenced  by 
$5,(^9,856  worth  of  time,  of  which  the  the  more  than  500  delegates  to  the  con- 
national  networks  accounted  for  $3,337,-  vention,  representing  ice  dealers  and  ice- 
018,  according  to  tabulations  of  the  )jox  manufacturers,  over  the  radio- 
National  Association  of  Broadcasters,  niagazine  advertising  program  to  make 
The  national  netw’orks  were  30.3  per  America  “ice  conscious.”  While  over 
cent  ahead  of  September,  1934— practi-  $426,000  have  already  been  raised  for 
cally  the  same  margin  that  had  lieen  this  national  campaign,  plans  concern- 
maintained  in  .August  and  July.  But  jug  newspaijer  advertising  are  not 
national  non-network,  or  “spot”,  and  nearly  as  definite.  It  is  understood  that 
local  broadcasting  sagged  back.  Where  a  special  Ice  Refrigeration  Bureau, 
national  non-network  in  August  had  under  N.  1'.  Lawler,  (Jhicago,  will  fur- 
been  128.2  i)er  cent  ahead_  of  1934,  in  nish  dealers  and  manufacturers  with 
September  it  was  only  (sic)  23.2  per  local  “tie-in”  advertising  material,  in- 
cent  ahead  of  1934.  In  local,  the  mar-  eluding  newspaijcr  mats, 
gin  over  1934  was  cut  from  22.0  per  -p,  radio-magazine  phase  of  the  pro- 

Sber  S'-"*"  ^ 

In  Die  national  network  fiel.l  the  I>r«f»‘ation  made  by  W  L.  niessman 

Jr  I  nr  H  .  f  foo^Uuto-  ^  appoinJed  to  direct  the 

?  T°  J  ;  program.  Built  around  the  general 
nnn  nlJnil  ?  ■  A  heme  that  “Cold  Alone  Is  Not 

r  Jtnrn  Jn  f  Eiiough,”  thc  icc  industrv  plans  to  ac- 

set  “nt^  ’  ’’  mechanical  refrigeration 

Total  broadcast  time  sales  for  the  the  general  premise  that  ice  refriger- 
first  nine  months  of  1935  have  reached  about  one-third  to  buy,  pro- 

$62,231,322.  or  22  per  cent  ahead  of  am-condit.oned  refrigeration 

*  with  no  mechanical  troubles  and  is 

“smart”  as  far  as  the  new  ice  boxes  are 
concerned. 

Complete  Linage  Figures  The  half-million  dollar  [jrogram  in- 

for  N.  Y.  Auto  Show  Week  eludes  a  weekly  NBC  half-hour  radio 
T,  .  .  ,  ■  show  for  26  weeks,  beginning  carlv  next 

Extension  of  the  automotive  linage  ja„uary,  featuring  Mary  Bickford  as 
table  publisl^d  last  week,  to  include  the  Hostess  on  a  program  that  will  originate 
whole  period  of  the  New  \ork  -Auto-  from  her  “Pickfair”  home  at  Beverly 
mobile  Show,  shows  that  eleven  New  Hills.  An  audition  of  this  “Party  at 

z cT  r  Pickfair”  program  was  presented  to  the 

651  lines  from  Friday,  Nov.  L  tl^  day  delegates  today.  In  addition  to  popular 
before  the  opened,  through  Satur-  dance  music,  it  will  feature  each  week 
day,  Nov.  9,  when  it  closed.  motion  iiicture  celebrities, 

higures  available  on  earlier  auto  according  to  Mr.  Chessman, 
shows  are  not  exactlv  comparable  to  ,  .  .  .,,  , 

this  total,  but  indications  are  that  it  was  Hie  magazine  advertising  will  be  con- 
between  25  and  .30  per  cent  ahead  of  primary  to  womens  magazmes 

linage  used  in  the  nine-day  period  cov-  lianimermg  home  the  slogan :  Cold 
ering  the  January,  1935,  Auto  Show  in  -^^une  Is  ^ut  Knough.  I-ocal  news- 
New  York.  Last  week’s  incomplete  P^per  copy  will  supplement  the  national 
figures  showed  a  gain  of  36.9  per  cent,  campaign,  vvith  the  agency  providing 
but  later  days  of  the  week  did  not  keep  ’nats  for  dealer  and  manufacturer  use. 
up  to  this  i>ace.  Ice  dealers  are  supporting  this  pro- 

Following  are  the  automotive  linage  gram  by  paying  an  assessment  of  two 
figures  for  Nov.  1  to  9,  inclusive :  cents  per  ton  on  all  commercial  sales 

New  A’'ork  Times .  67  346  railroad  car 

Tlerabl  Tribune  68  397  icing  and  carload  lots.  In  addition,  icc 

•American  . .  42,111  refrigerator  manufacturers  are  contrib- 

News  _ ...................  27  109  uting  $100,000  to  the  national  program. 

Mirror  . 16,512  ^  -  Filler,  president  of  the  City  Ice 

Tournal  .  37613  T'liel  Company,  Cleveland,  in  an- 

Post  . . !!! _ !!!.!!  15,778  twuncing  the  advertising  plans,  pre- 

^un  .  43,039  dieted  that  not  less  than  $500,000  will 

World-Telegram  .  42  925  ^  expended  for  radio  and  magazine  ad- 

P.rooklvn  Eagle _ ...!!!.!.!  18,883  vertising  during  the  first  year.  He 

Brooklyn  Times-Union .  11,938  pointed  nut  that  $426,000  have  already 

_  been  raised  and  that  Donahue  &  Coe 

Total .  391,651  appointed  to  direct  the  campaign 

_  ’  after  a  committee  had  considered  23 

ED  HOWE  TO  WRITE  BOOK  “''"'“'’8 

Ed  Howe,  Atchi.fon  (Kan.)  Globe,  "In  order  to  carry  out  a  practical 
82-year-old  “sage  of  Potato  Hill,”  has  administration  of  the  national  adver- 
announced  his  intention  of  writing  an-  tising  campaign,  it  was  decided  that  this 
other  hook  titled  “Final  Conclusions.”  activity  lie  set  up  separate  from  the  na- 
Mr.  Ilowe,  who  left  recently  for  tional  association.”  he  said.  “Therefore 
Miami,  Fla.,  to  spend  the  winter,  will  a  new  corporation  has  been  formed 
lie  aided  by  his  niece.  Miss  Adelaide  known  as  National  Ice  .Advertising 
Howe,  in  writing  the  book,  in  which  he  Company,  Inc.” 

says  is  going  “to  tell  what  life  has  The  extent  of  newspaper  advertising 
taught  me  and  I’m  going  to  be  candid,  in  this  plan  will  apparently  depend 
No  newspaperman  is  ever  able  to  write  largely  upon  individual  newspaper  en- 
his  candid  opinion.”  Mr.  Howe  was  terprise  and  efforts  of  dealers  and  ice 
forced  to  forego  reading  and  writing  refrigerator  manufacturers  to  inerchan- 
cataracts  failed  to  improve  his  sight.  dise  their  products  locally. 
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HERMAN  BLACK,  CHAIRMAN,  CHICAGO 
EVENING  AMERICAN,  DIES  AT  68 

Veteran  Hearst  Executive  Had  Served  as  Publisher  of  Chicago 
Daily  17  Years — Began  Career  as  Department 
Store  Worker  in  Milwaukee 


(.special  to  Editor  &  PuBLisnss) 
HICAGO,  Nov.  11 — Herman  Black, 
chairman  of  the  Chicago  Evening 
American  Publishing  Company  and  for¬ 
mer  American  publisher  W  17  years, 
died  early  Saturday  morning,  Nov.  9,  at 


Herman  Black 


his  home  in  Highland  Park,  Ill.  He 
was  68  years  old. 

Mr.  Black  had  been  ill  for  several 
weeks.  He  is  survived  by  his  wife, 
Mrs.  Stella  Black,  a  daughter,  Mary, 
and  one  son.  John,  who  is  manager  of 
the  IVisconsin  News  in  Milwaukee. 

Born  in  Milwaukee,  where  he  re¬ 
ceived  his  early  education.  Mr.  Black 
had  a  distinguished  career  in  retail  ad¬ 
vertising  and  newspaper  work  in  that 
city  before  he  came  to  Chicago  at  the 
age  of  49  to  become  publisher  of  the 
.'\merican,  \\'.  R.  Hearst  newspaper  in 
the  evening  field.  -After  17  years  as 
publisher,  he  was  promoted  to  chairman 
of  the  board  in  June,  1933.  Simultane¬ 
ously,  Merrill  C.  Meigs,  then  vice-presi¬ 
dent  of  the  American  Weekly  and  form¬ 
erly  advertising  director  of  the  Amer¬ 
ican  for  ten  ■>-“Trs,  became  general  man¬ 
ager  and  subsequently  publisher  of  the 
American. 

WTiile  in  Milwaukee,  Mr.  Black,  after 
an  elementary  school  education,  joined 
the  staff  of  the  Boston  Store  there  and 
later  became  its  advertising  manager. 

His  ability  in  this  field  was  quickly 
recognized  and  two  years  later  lie  be- 
canie  advertising  manager  of  Schuster 
&  Co.,  a  position  he  held  for  five  years. 
During  this  period  he  liecame  thor¬ 
oughly  schooled  in  retail  advertising 
and  merchandising  methods,  knowledge 
which  helped  him  greatly  when  he  en¬ 
tered  the  newspaper  business.  He  was 
married  in  1895  to  Miss  Stella  Apple 
of  Milwaukee. 

In  1903,  he  was  appointed  advertis¬ 
ing  manager  of  the  Milxvattkee  Journal, 
a  position  he  held  for  13  years.  In  1916, 
William  Randolph  Hearst  invited  him 
to  become  publisher  of  the  Chicago 
American.  Characteristic  of  the  man, 
Mr.  Black  was  the  essence  of  quiet 
efficiency  and  over  a  period  of  years 
built  the  American  into  an  outstanding 
newsi»per  in  the  evening  field.  Under 
his  direction,  the  American,  in  the  de¬ 
cade  from  1916  to  1926,  reached  its  top 
in  advertising,  circulation  news  and 
sales.  After  that  it  topped  its  own 
record  on  Oct  11,  1929,  when  it  pub¬ 


lished  an  80-page  paper,  containing  435 
columns  of  paid  advertising. 

One  American  executive  this  week 
summed  up  Mr.  Black’s  career  as  fol¬ 
lows  : 

“As  a  successful  executive,  Herman 
Black  often  found  it  necessary  to  be 
tirm.  Yet  in  every  such  instance  his 
firmness  was  tempered  by  the  warmth 
of  his  personality,  his  genuine  interest 
in  the  i)ersonal  problems  of  his  associ¬ 
ates  and  friends.  It  was  his  power  of 
orderly  thinking  that  amazed  us  most. 
He  thought  constantly  alKjut  every  de- 
jiartment  in  his  organization.  And  he 
‘thought  things  through.’  -All  that  Mr. 
Black  did,  he  did  (|uietly,  without  osten¬ 
tation.  He  might  aptly  be  called  the 
quietest  man  who  ever  had  all  his  or¬ 
ganization  shouting  for  him.’’ 

Among  his  affiliations  outside  the 
newspaper  business  were  the  North 
Shore  Jewish  Congregation:  Indepen¬ 
dence  Lotlge  No.  81,  Milwaukee;  Stan¬ 
dard,  Northmore  Qjlf,  Tavern,  Busi¬ 
ness  Men’s  Art,  and  Mid-Day  Clubs. 

-Another  side  of  Mr.  Black’s  life  not 
generally  known  to  his  newspaper 
friends  was  the  fact  that  he  was  a 
recognized  authority  in  the  field  of  or¬ 
nithology,  and  was  active  as  an  artist. 
Both  he  and  Mrs.  Black  were  great 
lovers  of  flowers  and  were  active  in  the 
North  Shore  Garden  Club.  Mr.  Black’s 
artistic  ability  can  best  be  appreciated 
by  the  fact  that  not  until  he  had  passed 
his  ()0th  birthday,  did  he  display  his 
greatest  talent  in  oil  painting  and  crayon 
work.  Long  a  student  of  art,  his  later 
years  were  marked  by  .several  outstand¬ 
ing  exhibits,  including  “Red  Cedars  at 
Santa  Crus,”  a  canvas  depicting  a 
California  forest;  “Island  of  Capri.”  a 
pastel  and  “Sunset  Through  the  Woods,” 
a  crayon. 

Business  and  social  leaders  of  Chi¬ 
cago  and  Milwaukee  overflowed  the 
chapel  in  Ro,sehiIl  Cemetery  Nov.  11 
to  attend  the  funeral  service.  The 
eulogy  was  given  by  Rabbi  Dr.  Charles 
E.  Shulman  of  the  North  Shore  Con¬ 
gregation  Israel  Glencoe. 

Rabbi  Schuhnan  voiced  the  .senti¬ 
ments  of  the  men  and  women  associated 
with  Mr.  Black  in  publishing  the  -Amer¬ 
ican.  when  he  said. 

“He  was  successful,  but  the  measure 
of  his  life  was  not  his  material  success, 
it  was  his  sturdy  character.  -All  who 
pme  in  contact  with  him,  personally  or 
in  business,  felt  themselves  profoundly 
influenced  by  the  power  and  the  gentle¬ 
ness  of  his  character. 

“By  the  example  of  his  life  thousands 
of  other  lives  have  been  enriched.  By 
his  deep,  understanding  friendliness 
thousands  of  hearts  have  l)een  warmed.” 

Because  of  his  close  association  with 
retail  advertising  and  merchandising 
problems  over  a  period  of  years,  Mr. 
Black  had  a  breath  of  knowledge  of 
newspaper  advertising  that  made  him 
outstanding  in  this  phase  of  pub¬ 
lishing.  He  also  possessed  the 
ability  to  direct  the  mechanical  side  of 
the  business  and  he  could  talk  over  the 
problems  of  pnxluction  with  his  staff 
in  manner  that  won  him  the  respect 
and  adminiration  of  the  entire  mechan¬ 
ical  force. 

Mr.  Black  also  had  a  thorough  grasp 
of  news  and  editorial  technique  that 
stood  him  well  in  hand  in  directing  the 
.American.  In  addition,  he  was  greatly 
interested  in  circulation  promotion  and 
tiKik  a  itersonal  interest  in  this  depart¬ 
ment. 

The  -American,  in  an  editorial  this 
week,  .summed  up  Mr.  Black’s  career 
with  the  following  comment : 

“His  passing  leaves  the  world  poorer 
because  in  him  resided  that  rare  and 
irerfect  combination,  a  .shrewd,  pene¬ 
trating,  powerful  mind  and  a  gentle 
heart.” 

Besides  his  immediate  family,  Mr. 
Black  is  .survived  by  three  sisters,  Mrs. 


Lizzie  B.  Kander,  Mrs.  Annie  B.  Wet- 
zler  and  Mrs.  Florence  B.  Gottschalk. 

John  Black,  son  of  the  late  publisher, 
was  business  manager  of  the  American 
prior  to  becoming  general  manager  of 
the  Wisconsin  News. 


A.  E.  BOSWELL  DIES; 
MICHIGAN  EDITOR 

Muskegon  Chronicle  Chief  Had 

Headed  Paper  19  Years — Suf¬ 
fered  Heart  Attack 
Nov.  6 

In  accordance  with  his  wish,  simplic¬ 
ity  marked  the  funeral  services  for 
-Arthur  Ernest  Boswell,  for  19  years 
editor  and  manager  of  the  Muskegon 
I  Mich.)  Chronicle,  and  for  46  years 
years  active  in  the  newspaper  business 
in  Michigan,  who  died  unexpectedly  of 
a  heart  attack  at  his  home  in  Muskegon, 
Nov.  6.  The  services  were  held  at  St. 
Paul’s  Episcopal  church  in  Muskegon. 
Saturday,  Nov.  9  and  were  attended  by 
men  prominent  in  the  newspaper  field 
in  Michigan,  and  especially  by  the  offi¬ 
cers  of  tlie  Booth  Xewspajiers,  Inc., 
and  the  editors  of  the  other  seven  Bixith 
newsirapers.  The  liody  was  placed  in 
the  Evergreen  Mausoleum  in  Mus¬ 
kegon. 

Mr.  Boswell  had  been  an  active  force 
in  the  newspaper  field  in  Michigan  since 
he  was  21  years  of  age.  all  his  business 
career  in  fact.  Born  in  Bowmanville. 
f)nt.,  Dec.  16  in  1869,  Mr.  Boswell  went 
to  work  on  the  Marquette  Mining  Jour¬ 
nal  at  $9  a  week.  He  remained  there 
24  years,  resigning  as  assistant  business 
manager  in  1913  to  establish  his  own 
newspaiier,  the  Muskegon  Times,  a 
morning  publication.  The  newspaper 
had  a  sound  growth  and  in  1916  it  was 
consolidated  with  the  Muskegon  Chron¬ 
icle.  a  Booth  Newspaper,  and  Mr.  Bos¬ 
well  was  made  editor  and  manager. 

A  crowning  achievement  in  Mr.  Bos¬ 
well’s  life  came  in  1928,  when  he  saw 
the  Chronicle  housed  in  its  fine  new 
home. 

Mr.  Boswell  was  active  until  the  last, 
having  spent  a  busy  day  at  his  office 
Tuesday.  He  was  stricken  early  in  the 
morning  and  died  before  a  doctor  could 
reach  his  bed. 

Mr.  Boswell  was  extremely  active 
outside  of  his  business  duties,  having 
been  a  director  of  nine  organizations. 

Tlie  last  five  years  saw  Mr.  Boswell 
giving  more  and  more  of  his  time  to 
civic  affairs.  He  was  especially  inter¬ 
ested  in  the  development  of  Muskegon’s 
harbor  facilities.  As  chairman  of  the 
harlKir  committee  of  the  Muskegon 
Chamber  of  Commerce  he  had  lieen  a 
leader  in  the  e-xtensive  port  develop¬ 
ments  in  Muskegon  in  recent  years.  He 
was  named  a  director  of  the  Muskegon 
Chamber  of  Commerce  only  two  weeks 
before  his  death. 

Mr.  Boswell  is  survived  by  his  widow, 
Mrs.  Flora  Meeske  Boswell,  two  sons, 
Carl  M.,  of  Duluth,  Minn.,  and  .Arthur 
Edward  of  the  L’niversity  of  Michigan, 
and  one  daughter.  Mrs.  William  Mann 
Wilshire,  of  Muskegon.  There  are  also 
three  brothers  and  one  sister. 


ROGERS’  SON  BUYS  PAPER 

Pays  $100,000  to  Acquire  Beverly 
Hills  (Cal.)  Citizen 

(By  telegraph  to  Editor  &  Publisher^ 

Be\t.rly  Hills,  Cal.,  Nov.  12 — The 
Beverly  Hills  Citizen  was  sold  today 
to  Bill  Rogers,  eldest  son  of  the  late 
Will  Rogers  by  George  R.  Barker, 
publisher  for  18  years  of  the  Review, 
Sand  Point,  Idaho,  and  Idaho  secretary 
of  state  in  1916-17. 

Barker  came  to  Beverly  Hills  12 
years  ago  and  brought  the  first  print- 
ting  press  to  Beverly  Hills  and  then 
bought  the  paper’s  name  and  subscrip¬ 
tion  list. 

Young  Rogers  paid  $100,000  for  the 
paper  and  plant,  it  was  stated.  Rogers 
was  graduated  this  year  at  Leland 
Stanford  where  he  was  prominent  as 
a  debater.  He  is  familiar  with  the 
field  and  is  a  graduate  of  Beverly  Hills 
high  school. 


INJUNCTION  obtained 
AGAINST  “SPITE”  UW 

Judge  Holds  Louisiana  Statute  l^. 

paired  Obligation  of  An  Exut- 
ing  Contract — Daily  Brought 
Action 

(Special  to  Editor  &  PurlisherI 

Nkw  Orleans,  Nov.  11— An  injnnc. 
tion  against  operation  of  a  1-ouisiaaa 
“spite”  law,  directed  against  snail 
country  newspapers  in  opposition  to  tht 
state  administration,  was  won  in  fedenl 
court  at  New  Orleans  Nov.  9  by  the 
Courier  Publishing  Company,  Inc.,  « 
Hammond,  La.,  publishing  the  Tangi- 
t'ahoa  Parish  Daily  Courier. 

The  decree  was  signed  by  Fedenl 
District  Judge  John  McDuffie  of  M^le, 
.Ala.,  sitting  for  District  Judge  Wayne 
G.  Borah,  who  was  on  vacation.  It 
ruled  against  operation  of  .Act  8  of  the 
Second  Extraordinary  Session  of  1933, 
in  which  the  legislature  provided  that 
parish  police  juries  must  obtain  ap¬ 
proval  of  a  state  printing  board,  cr^ 
ated  by  the  act,  before  designating  the 
liarish  official  journal  and  printer. 

A  contract  for  such  official  printin? 
was  entered  into  July  10,  1934,  b^ 
tween  the  Tangipahoa  parish  police 
jury  and  the  Courier,  headed  by  W. 
Hodding  Carter.  On  Sept.  24,  1935, 
the  iKilice  jury,  acting  under  authority 
of  the  legislature,  adopted  a  resolution, 
applying  the  act  to  the  existing  con¬ 
tract  as  well  as  future  contracts. 

The  plaintiff  publishing  company,  r^ 
(juired  to  obtain  approval  of  the  state 
l>rinting  board,  headed  by  Governor  0. 
K.  -Allen,  filed  suit  alleging  breach  ol 
contract  and  that  the  resolution  was 
"unconstitutional,  null  and  void.”  'Die 
newspaper  was  definitely  anti-admini¬ 
stration  and  would  be  denied  its  right 
under  the  contract  to  print  advertise 
inents  of  the  tax  sales  for  delinquent 
taxes  of  1934,  Mr.  Carter  alleged. 

ludge  McDuffie  ruled  that  the  police 
jury’s  resolution  was  “invalid,  uncon¬ 
stitutional,  null  and  void,  in  that  it 
imi>airs  the  obligation  of  an  cxisti^ 
contract,  in  violation  of  Section  Id, 
Article  1  of  the  Constitution  of  the 
United  States.”  The  police  jury  was 
restrained  from  requiring  plaintiff  to 
obtain  approval  of  the  printing  board 
from  appointing  any  official  printCT  or 
journal  other  than  the  plaintiff,  or  front 
printing  the  tax  sales  notices  in  a^ 
other  journal  during  the  term  of  the 
contract. 

The  suit  was  argued  before 
McDuffie  by  Eberhard  Deutsch,  New 
Orleans  attorney,  who  argued  the  f^ 
dom  of  the  press  issue  in  the  Loumana 
newspaper  tax  suit  and  is  expected  to 
appear  before  the  Supreme  Court  tns 
fall.  He  was  opposed  by  (korge  51. 
Wallace,  assistant  attorney  general  ol 
Louisiana. 

Judge  McDuffie,  in  his  finding  oi 
fact,  concluded :  “A  new-snaper  may  ac¬ 
quire  a  definite  character  and  prestige 
through  various  factors,  such  as  typ* 
circulation,  character  of  advertisiw. 
features,  news,  editorials,  etc.  Un¬ 
doubtedly,  the  designation  of  a  news¬ 
paper  as  official  journal  within  aw 
governmentallv  defined  ^  area  RU’ts  ® 
such  newspaper  a  certain  prestige  1* 
value  of  which  cannot  be  measured  a^ 
curately  in  money,  and  the  loss  ol 
which  cannot  be  indemnified  in  damages 
capable  of  exact  estimation.  It  «  ^ 
disputed,  however,  that  the  value  of  sBcn 
prestige  in  the  instant  case,  while  in¬ 
capable  of  accurate  measure,  is  m  ex¬ 
cess  of  $3,000.  Plaintiff  has  no  a^ 
quate  remedy  at  law,  and  witboiS 
injunctive  relief,  will  suffer  immediate, 
great  and  irreparable  injury.” 


VISITED  WHITE  HOUSE 

(Special  to  Editor  &  Pi'bushw) 
Washington,  D.  C.,  Nov. 

Uolierts,  publisher  of  the  St. 

Times,  visited  the  White  House 
for  a  15-minute  conference  with 
dent  Roosevelt.  On  leaving,  . 

described  his  talk  with  the  Preswesn.  |  ( , 
as  “general.”  I 


1 
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M  any  intelligent  newspaper  readers  possess  that 
one  special  quality  of  a  good  reporter,  a  nose  for  news.  If 
it’s  a  nose  for  all  the  really  important  news,  news  gathered 
with  speed  and  enterprise  and  accurately  reported,  it  leads 
them  to  The  Times.  More  of  these  alert,  intelligent  read¬ 
ers  turn  every  morning  to  The  Times  than  to  any  other 
New  York  newspaper.  A  nose  for  productive  markets 
leads  most  advertisers  to  seek  these  readers.  Reaching 
them  through  The  Times,  advertisers  win  a  major  share 
of  the  nation’s  richest  market. 


Slje 


THE  NEWS  THAT’S  FIT  TO  PRINT 
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‘NEWS  FRONT”  SHIFTS 
TO  CAIRO  RIOTS 


Floyd  Gibbonc,  Recuperating  front 

Ethiopian  Assignment,  Was  on 
Scene — Press  Associations 
Deny  Recalling  Men 

With  the  Italo-Kthiopian  war  news 
wearing  a  trifle  thin  this  week,  the  news 
front  shifted  Nov.  13  to  the  anti-British 
riots  in  Cairo. 

Floyd  Gibbons,  International  News 
Service  corresiKindent,  was  on  the  scene 
at  the  time  of  the  riots  and  filed  a 
characteristically  picturesque  account  of 
events.  Gibbons,  who  holds  a  reputa¬ 
tion  for  luck  in  lieing  on  the  scene  when 
a  big  story  breaks,  had  gone  to  Cairo 
a  week  previously  for  hospital  treatment 
after  suffering  collapse  brought  about 
by  overwork  and  climatic  conditions 
while  accompanying  the  invading  Italian 
forces  in  Ethiopia. 

Other  news  services  were  served  by 
their  regular  Cairo  correspondents.  After 
the  first  report  the  United  Press  sent 
Harold  Peters,  of  the  Berlin  bureau. 


HEARST  IN  NEW  YORK 

William  Randolph  Hearst  arrived  in 
New  York  Nov.  7,  and  is  staying  at  the 
Kitz  Tower  Hotel.  He  will  be  in  New 
York  for  a  number  of  weeks,  according 
to  Col.  Joseph  Willicomlie,  his  secre¬ 
tary,  who  accompanied  him  from  San 
Simeon,  Cal.  Recently  Mr.  Hearst 
stated  he  could  not  afford  to  live  in 
California  all  the  time  liecause  of  high 
taxes. 


c. 


W.  WESSEL  LEAVES 
JOHN  BUDD  FIRM 

Sylvester  Blish,  for  27  Years  in  Chi¬ 
cago  Office,  Succeeds  Him — J. 

A.  Kowalski  Takes  Charge 
in  Chicago 

Christian  William  W’essel  announced 
this  week  that  he  had  sold  his  stock 
interest  in  the  John  Budd  Company, 
and  resigned  as  president,  treasurer  and 
director.  The  change  took  effect  Nov. 
8.  He  is  retiring  from  active  work. 


Sylvester  Blish,  for  the  last  seven 
,  ...  .  ....  vears  vice-president  of  the  company  in 

the  Chicago  office,  and  for  a  score  ol 
before  that  a  member  of  the 


ering  recent  events,  to  Cairo 

The  only  other  war  news  of 
moment  was  the  flight  of  H.  R.  Knick¬ 
erbocker,  I.N.S.  correspondent  in  Addis 
Ababa,  with  the  permission  of  Emperor 
Haile  Selassie,  over  the  Ethiopian  front 
lines.  This  was  held  to  be  one  of  the 
most  imnortant  news  breaks  on  the  war 
coming  out  of  the  Ethiopian  capital 
since  the  outbreak  of  hostilities. 
Knickerbix;kcr  _  witnessed  shellfire  over 
the  captured  city  of  Adowa,  and  came 
back  with  a  bullet  hole  in  the  plane. 
He  filed  a  graphic  picture  of  conditions. 

Harold  Denny,  in  a  wireless  message 
from  Harar  to  the  New  York  Times 
Nov.  9,  stated  that  many  war  corres¬ 
pondents  are  leaving  Ethiopia,  and 
that  others  have  “stand-by”  orders  for 
leaving.  The  big  press  associations  in 
this  country  said  they  were  recalling  no 
men.  The  Associated  Press  said  it  was 
reinforcing  its  coverage.  I.N.S.  re¬ 
ported  it  had  sent  Ed  Hunter,  of  the 
Paris  bureau,  to  the  Italian  front  to 
replace  Gibbons. 


KNOX  WINS  POLL 

Republican  Editors  Choose  Him  as 
Presidential  Candidate 

In  a  nation-wide  poll  among  Amer¬ 
ican  newspaper  editors  by  Liberty,  Col. 
Frank  Knox,  Chicago  Daily  News  edi¬ 
tor  and  publisher,  ranks  first  among 
all  candidates  for  the  1936  Republican 
nomination  for  President,  according  to 
an  article  in  the  Nov.  23  issue  of  the 
magazine. 

The  newspaper  editors  gave  Col. 
Knox  a  substantial  lead  over  Senator 
William  Borah,  twice  the  support  they 
accord  to  Mr.  Hoover  and  more  votes 
tlian  all  the  42  other  candidates  put 
together,  Don  Wharton,  writer  of  the 
article,  points  out.  Col.  Knox  received 
221  votes  as  probable  nominee  and  189 
votes  as  the  preferred  nominee  as  com¬ 
pared  with  149  for  Senator  Borah  as 
probable  nominee  and  165  as  preferred 
nominee. 

The  poll  was  conducted  by  means 
of  a  letter  to  editors  of  all  Republican 
daily  newspapers  and  all  Republican 
weekly,  semi-weekly  and  tri-weekly 
papers  with  a  circulation  of  more  than 
2,000.  Democratic  newspapers  were 
left  out,  it  was  explained,  except  in  the 
South,  where  editors  were  not  asked 
whom  they  favored,  but  who  was  fa¬ 
vored  by  Republicans  in  their  communi¬ 
ties.  Replies  were  received  from  1,108 
newspapers,  representing  each  of  the  48 
states,  likewise  .Alaska,  Puerto  Rico, 
Hawaii,  the  Philippines  and  the  District 
of  Columbia. 


Chicago  staff,  has  been  elected  to  suc¬ 
ceed  Mr.  Wessel  as  president  and  treas¬ 
urer.  He  has  moved  to  New  York  and 
will  l)e  in  charge  of  the  headquarters  in 
this  city.  Before  joining  the  Budd  or- 
.ganization  in  1%'8  he  was  for  six  years 
in  the  advertising  deirartment  of  the 
C.  E.  Ellis  Company,  controlling  a 
group  of  magazines. 

J.  .\.  Kowalski,  who  has  Iteen  in  the 
Chicago  office  of  the  Budd  Company 
for  18  years,  was  promoted  from  a 
vice-presidency  to  be  first  vice-president 
and  will  be  in  charge  of  the  Chicago 
office. 

Miss  Mary  M.  Crowley  continues  as 
secretary  of  the  firm. 

NEW  WEEKLY  APPEARS 

The  first  issue  of  the  Peoples’  Press, 
Chicago,  weekly  tabloid  newsitaper  made 
its  appearance,  Nov.  2.  Frank  L.  Pal¬ 
mer,  formerly  of  the  Chicago  Times  and 
more  recently  eastern  manager  of  the 
Federated  Press  is  editor  and  publisher. 
Carl  Haessler,  managing  editor  of  Fed¬ 
erated  Press,  is  Chicago  editorial  rep¬ 
resentative.  Arthur  Kallet,  co-author  of 
“100,000,000  Guinea  Pigs”  and  former 
secretary  of  Consumers  Research,  is 
writing  a  weekly  feature,  exttosing  so- 
called  fakes  in  food,  medicines  and  cos¬ 
metics.  Harvey  O’Connor,  author  of 
“Mellon’s  Millions,”  is  writing  about  the 
steel  Itusiness  in  Pittsburgh.  A  spe¬ 
cial  Pittsburgh  edition  is  being  pub¬ 
lished  and  other  sjtecial  city  editions  are 
planned.  Mr.  Haessler  said.  Publica¬ 
tion  headquarters  are  at  160  N.  LaSalle 
St.,  Chicago. 


CAMERAMAN  BEATEN 

Philadelphia  MagUtrate  Aided  Hi$ 
Foes,  Photographer  Says 

(Stecial  to  Editob  &  Publishes) 

Philaueli’hia,  Nov.  11  —  Frank 
Johnston,  PhUadcIphia  Daily  Neies 
photographer,  was  badly  beaten  and  had 
his  camera  smashed  by  more  than  a 
score  of  cafe  entertainers  and  waiters 
outside  of  Magistrate  Natlian  Beifel’s 
court  Nov.  10,  when  he  attempted  to 
take  pictures  of  several  men  and  women 
arrested  in  a  raid  on  a  night  club  oper¬ 
ated  by  Isaac  Beifel,  a  brother  of  the 
"judge.” 

Johnston,  who  is  president  of  the 
Pliiladelphia  News  Photographers’  .As- 
scK'iation,  said  he  was  pinned  against 
the  wall  by  several  men,  one  of  whom 
was  Magistrate  Beifel,  while  others  in 
the  crowd  kicked  and  struck  him  and 
wrecked  his  camera.  The  photographer 
later  went  to  Hahnemann  Hospital  with 
a  broken  finger,  a  sprained  wrist  and 
numerous  bruises  on  his  face  and  body. 

The  magistrate  first  ordered  him 
from  the  court,  where  a  large  number 
of  persons  arrested  in  illegal  liquor 
raids  were  being  released  at  6  A.  M.  on 
copies  of  the  charge,  and  then  followed 
him  outside,  according  to  Johnston. 
Beifel  saw  him  getting  ready  to  snap 
pictures  as  the  defendants  came  out, 
grabl>ed  his  arm  and  said  "You’d  better 
get  out.”  The  alleged  attack  by  the 
magistrate  and  the  others  followed 
when  someone  hit  Johnston  from  be¬ 
hind.  knocking  his  camera  to  the 
ground,  and  the  photographer  turned  on 
liis  assailant.  Later,  according  to  John- 


ston,  Beifel  and  some  policemen  toiw 
him  down  a  side  alley  and  the 
trate  said :  "Now  I’ll  jiay  fo^  ^ 
camera  and  1  don’t  want  this  to  get « 
the  i>apers.”  The  story,  however, 
played  on  page  one  of  all  the’loQi 
dailies.  ^ 

Beifel,  re-elected  Nov.  5  for  a  6-ve» 
term  as  magistrate,  at  first  refused  to 
comment  on  the  incident,  but  later  d^ 
nied  he  had  attacked  Johnston,  insists 
he  had  "rescued”  the  cameraman 
the  angry  crowd. 

SPRINGFIELD  STRIkFsetTLED 

Details  of  Agreement  Ending  Sn. 

Month  Dispute  Not  Diiclooed 

(By  telegraph  to  Editor  &  t’uBLisan) 
SfRixGKirXii,  Nov.  14— A  six-month 
strike  affecting  four  Springfield  news- 
paiiers  was  called  off  today  by  the  183 
tyiKigraphers  involved.  -Announcemoit 
by  President  Kenneth  1.  Taylor  of  tht 
Springfield  local  of  the  typograjiiical 
union  followed  a  vote  taken  at  Cental 
Labor  Union  Hall  yesterday.  Taylor 
said  that  Sherman  H.  Bowles,  publishtr 
of  the  Morning  and  livening  Unin- 
Republican  and  Daily  Ncios,  had  agreed 
to  take  back  the  strikers  as  needed.  Mr. 
Bowles  has  refused,  however,  to  take 
back  any  of  the  strikers  who  partici¬ 
pated  in  sabotage  or  acts  of  violence, 
according  to  Taylor. 

The  strike  Ijegan  May  IS  when  Tay¬ 
lor  was  discharged  by  Bowles  for  re¬ 
fusal  to  accept  promotion  to  the  fo^ 
manship  of  the  Daily  News  composing 
room.  Details  of  the  settlement,  includ¬ 
ing  disjKisitioil  of  Taylor’s  case,  were 
not  disclosed. 


-AN  E  X  A  M  P  L  E  O  F  D  E  A  L  E  R-l  Z  I  N  G 


AFFILIATES  WITH  N.  B.  C. 

Radio  station  WCLO  of  the  Janes¬ 
ville  (Wis.)  Daily  Gazette  and  WHBL 
of  the  Sheboygan  (Wis.)  Daily  Press 
have  affiliated  with  the  National  Broad¬ 
casting  Co. 


ARUNDEL  SUCCEEDS  BAYER 

Fred  H.  Bayer,  manager  of  the 
Wyatidottc  (Mich.)  Daily  News  has 
resigned  and  the  management  has  been 
taken  over  jointly  by  C.  H.  Arundel 
and  James  E.  Ostrum.  the  former  as 
business  manager  and  the  latter  as  man¬ 
aging  editor. 


POST  LEADS 

IN 

10  MONTHS 

.  .  .  No  other  evening  news¬ 
paper  in  New  York  came 
within  half  of  the  Post’s 
October  advertising  gain  and 
the  Post  is  the  only  evening 
newspaper  in  New  York  with 
ten  consecutive  monthly  ad¬ 
vertising  gains  this  year- — 
10-month  total  gain  880,554 
lines(Media  Records  Report). 

NEW  YORK  POST 

Founded  1801 
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Reduction  of  Rlnxle- 
colunin  advertiaenieiit 
by  Walk-Over. 


PLUS  VALUES 
for  WALK-OVER 

WuIk-OvcT  ShcM's  have  Ih'cii  aslvt-rliscd 
ill  The  Gliriiitiaii  Seienee  Monitor  for 
many  years  .  .  .  hut  not  only  hy  the 
inaniifaetnrers.  Last  year  923  local 
advert isi'inenis  in  the  Monitor,  paid 
for  hy  loeal  inerelianis,  also  featured 
Walk-Over — a  phis  value  that  only 
the  Monitor  afforils.  Other  exainplesof 
this  vahialtle  tie-in  st“rvii-e  on  request. 

THE 

-MONITOR 

Puhliuhefi  Thei^liriiitian  Science  Publishing 
Soc'iety,  lloNlun,  .M a»Machu»ettB 

New  York  OffiK'e — .“>00  Fifth  Avenue 

Other  iiranch  Ojfficen:  tlhicago*  Detroit*  St* 
liuuis.  KanHaHi^ity.  San  Franciai'o.  Loa  Angelea* 

Seattle.Miami...  London*  Paria.t  Geneva.  Milan 
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SIGNS  OF  GOOD  TIMES 


Everything  is  functioning  under  full  steam  in  the  National 
Capital.  Population  continually  growing;  retail  business 
steadily  on  the  increase  and  now  the  banks  of  Washington 
reach  the  peak  for  deposits — the  highest  in  the  history  of  the 
Federal  Capital. 

The  Treasury's  call  on  June  29,  1935,  showed  a  total  of 
$266,586,839.82  on  deposit  in  Washington's  22  banks  and 
trust  companies. 

The  Treasury's  call  on  November  1  reached  the  high  mark 
of  $289,905,886.22,  a  gain  of  $23,319,046.40. 

Washingtonians  are  credited  with  spendable  incomes 
almost  double  that  of  any  city  in  the  Middle  Atlantic  States. 
It  is  a  market  where  there  is  business  and  just  one  news¬ 
paper — The  Star,  Evening  and  Sunday — is  all-sufficient  to 
reach  the  worthwhile  people. 


NEW  YORK  OFFICE: 
Dan  A.  Carroll 
110  E.  42nd  Street 


WASHINGTON,  D.  C. 

An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
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‘QUALITY  WANTS’  TELLING  FULL  STORY 
EMPHASIZED  BY  NEWARK  DAILY 

Time  and  Money  Saved  Advertiaer*  and  Readers,  Promotion  Says 
— New  Classified  Comic  Strip — Unusual 
Waterloo  Ad 


By  L.  P.  UKELY 


back  to  me  when  I  return  to  Waterloo,  discreet  origin ;  no  other  obligations  A 
Address  K-22,  Courier.”  Wesselhoeft,  5036  Broadway,  Chicago.” 

Two  days  after  appearance  of  the  ad,  Inquiry  disclosed  that  Wesselhoeft  is 
the  Courier  editorialized  to  the  effect  private  watchman  employed  by  the 

that  the  purpose  of  K-22  was  noble,  that  Uptown  Business  Men’s  Association.  A 
his  philosophy  is  refreshing,  that  thwe  telephone  call  by  Editor  &  Pubusho 
is  nothing  spectacular  about  traipsing  to  Wesselhoeft,  regarding  the  pur. 
out  to  the  “hobo  jungle”  each  morning  pose  behind  the  ad,  brought  the  reply 
with  food,  that  the  pulling  power  of  "I  do  not  want  any  publicity  at  all.’’ 
Courier  ads  should  not  be  judged  by  He  declined  to  discuss  the  matter.  Hj 


OSEPH  F  HANRATTY  recently  layman,  intelligible  to  all,  not  directed  k-22’s  results,  and  that  it  doubted  the  is  reported  in  the  local  papers  to  have 
appointed  classified  manager  of  the  to  the  classified  personnel,  and  not  shop  advertiser  would  be  successtul.  t'he  $10,&nd  c^uld  i^?ten“'m«  ffi 

much.”  The  agency  which  served  as 


M  c*,i  p  UP  large  front  window  of  the -Vo  Wc  broker  in  placing  the  ad  was  unable  to 

New*  style  Kecuit  rage  j,  Register  building  is  given  to  „ive  anv  information  concernimr  W... 


Newark  Ledger,  calls  attention  to  the  talk.  *  *  ♦  Window  Promotion 

100-line  single-column  instruction  box  T^HE  large  front  window 

which  appears  daily  at  the  beginning  of  New*  Style  Recult  Page  Press  Register  buildin 

his  classifi^  section.  The  material  has  -ly  vaRCES  T.  DAWSON,  classified  a  schedule  of  displays  for  i 
been  copyrighted  each  year  from  1931  to  IVJ.  manager  of  the  Coshocton  (O.)  vertised  products.  Howe^ 
1935,  inclusive,  by  the  Ledger  and  Yrihune,  used  a  full  page  promotion  ad  Manager  W.  J.  Hearin, 
therefore  cannot  be  used  without  per-  page  one  to  relate  many  in-  able  to  sandwich  in  a  litth 

mission,  but  the  theme  will  interest  stances  of  want  ad  results  from  his  own  want  ad  promotion, 
every  classified  worker.  paper.  His  classified  display  is 

The  title  of  the  classified  section  is  Half  a  Hn7«»n  of  small  illustrations  of  a  lartr*  rlnrk  Main  thoi 


^  ive»uii  rage  j.  Register  building  is  given  to  give  any  information  concerning  Wes- 

material  has  XyiARCES  T.  DAWSON,  classified  a  schedule  of  displays  for  nationally  ad-  selhoeft’s  advertising  plans, 
from  lyjl  to  iVl  n,anager  of  the  Coshocton  (O.)  vertised  products.  However,  Classified  T^e  Chicago  Better  Business  Bureau 
Tribune,  used  a  full  page  promotion  ad  Manager  W.  J.  Hearin,  Jr.,  has  been  stated  that  a  similar  ad  was  placed  in 
made  up  as  page  one  to  relate  many  in-  able  to  sandwich  in  a  little  time  for  his  .American  newspapers  by  a  foreigner 
stances  of  want  ad  results  from  his  own  want  ad  promotion.  some  time  ago  and  those  answering  it 

paper.  .  .  His  classified  display  is  built  around  ^vere  requested  to  send  a  $10  “fee’’ to 


..The  title  ot  tM  classified  section  is  ^  dozen  of  small  illustrations  of  a  large  clock.  Main  thought  on  adja-  cover  the  cost  of  investigating  refer- 

The  Newark  Ledger  quality  wants,  happy  advertisers  were  scattered  over  cent  window  cards  concerns  the  Press  ences  of  the  parties  interested  in  such 

Not  a  Catch  Phrase — a  fact,  the  page  in  connection  with  a  few  of  Register’s  recently  instituted  cash  rates  a,i  adoption. 

Th.*®  registered  in  the  L.  S.  patent  the  stories.  for  want  ads,  which  result  from  a  large  _ 

discount  from  charge  rates. 


office.  Following  is  the  remainder  of  jti  addition  to  many  favorable  com-  discount  from  charge  rates, 
the  box :  ments  and  letters  from  readers  and  ad-  . I .  ~  x 

“More  perfect  reader  service:  vertisers,  a  good  many  residents  later  OFFERS  ADOPTERS  $10,000 

"Quality  does  not  relate  to  Educa-  called  the  want  ad  department  and  asked  gy.  ,  a  j  r'  ii  fu-u 

)n.  Social  Standing  or  Wealth  of  ad-  to  insert  classified  ads  just  like  some  of  CUwified  Ad  Calls  Child 


OFFERS  ADOPTERS  $10,000 


tion.  Social  Standing  or  Wealth  of  ad-  to  insert  classified  ads  just  like  som< 
vertiser,  only  to  CONTENT  of  ad  which  those  reproduced  on  the  result  page. 


gives  more  complete  necessary  infor-  Incidentally  Mr.  Dawson  boasts  of  a 
mation  than  is  found  in  want  ads  in  25.000-line  want  ad  gain  so  far  this 
other  newspapers.  year. 

“1.  Money  actually  saved  for  read-  '  *  *  * 

N  r  .  ,  Steaks  and  Beans 

Saves  money  for  auto  gas.  phone  r  ,  ,  l  ,  i 

calls,  carfare,  making  useless  trips,  A  EAL  of  beans  and  bread  alone 

seeing  undesired  property.  ^  ^  is  far  from  a  deluxe  fare,  but  it  s 

“2.  Time  actually  saved  for  reader;  worse  when  table  talk  is  tatoo. 

Spent  in  going  to  see  or  inquiring  for  Messrs.  Mcwriey,  Flanigan,  White  a^ 


OCCUPIES  NEW  PLANT 

The  Sterling  (Ill.)  Daily  GaseUt 
has  moved  into  its  new  building,  de¬ 
signed  by  D.  W.  Grandon,  publisher  of 
the  Grandon  group  of  newspapers,  in¬ 
cluding  the  Gazette,  LaSalle  (III) 


those  reproduced  on  the  result  page.  “Of  Discreet  Origin" 

Incidentally  Mr.  Dawson  boasts  of  a  (Special  to  Editor  &  Pvai.iiut»)  eluding  the  Gazette,  l^alle  (III) 

25.000-line  want  ad  gain  so  far  this  .  Chic.vgo.  Nov.  11— A  classified  adver-  Post-Tnhiine  and  Carroll  County  Fret 
yggj.  tisement  printed  m  Kansas  City,  Mo.,  Press.  Mr.  Grandon,  who  has  been  in 

*  *  *  and  Memphis  Sunday  newspapers  re-  newspaper  work  for  the  past  61  years, 

ir  J  Rs  ccntly  offering  $10,000  to  a  “reliable  has  built  his  Sterling  Gazette  plant 

A  Steaks  and  Deans  couple”  for  adopting  “a  baby  of  dis-  along  lines  he  considers  ideal  for  a 

ME.-\L  of  beans  and  bread  alone  ^reet  origin”  has  roused  the  curiosity  new.sjiaper  the  size  of  the  Gazette, 

is  far  from  a  deluxe  fare,  but  it  s  local  newspapers  and  police.  The  Complete  details  concerning  the  new 
even  worse  when  table  talk  is  taboo.  babv  adoption  ad  stated :  structure  will  appear  in  the  December 

Messrs.  Mooney,  Flanigan,  W^hite  ^d  '‘$10,000  in  cash  will  be  paid  to  re-  issue  of  Editor  &  Publisher’s  EQUl^ 


information  not  required  in  want  ads  Indianapolis  Star  classified  liable  people  who  will  adopt  a  baby  of 

in  other  newspapers,  but  requir^  in  department  talked  and  ate  steak  dinners  _ 

QUVLiTY  WANTS  recently  while  Messrs.  Grant,  Knop,  -  ■— 

••3.  (ioon  NATURE  preserved  for  read-  Robinson  and  Polen  consumed  the 
er ;  lesser  food  in  silence  at  another  table.  Worcester  A 

Banishes  e.xasperations  or  inconven-  which  was  the  result  of  an 

iences  borne  in  trying  and  trying  to  October  sales  contest  between  the  two 

find  out  information  that  ought  to  be  Joams,  bringing  to  the  p^aper  its  second  ^ID^ITI  A 

gladly  given  and  is  required  to  be  given  monthly  classified  volume  of  the  W  i  07  V IIW  W 

in  quality  wants.  >oar-  tJl/Ol  I 

“4.  Complete  necessary  information  *  •  lH  LGSS 

for  reader:  Strangest  Yet! 

For  example  in  real  estate,  ads  in-  TJELYN  G.  MILLER, classified man- 
variably  give,  first,  price,  next,  street  Xx  ager  of  the  U'aterloo  (Iowa)  The  steady  upward  swing  of 


issue  of  Editor  &  Publisher’s  EQUl^ 
MENT  Review  section. 


Worcester,  Alassachusetts 


57%  'J 


CIRCULATION  INCREASE 
In  Less  Than  14  Years 


the  U'aterloo 


AND  NUMBER,  KIND.  SIZE,  with  NAME  DoiVy  CoiiriVr,  admits  that  the  paper  has 
.^ND  ADDRESS  and  PHONE  of  BROKER,  and  published  a  good  many  strange  want 
often  further  information.  (Sample  ad  ads,  but  insists  that  the  following  is  the 
reproduce  here.)  best  of  the  lot  : 

“5.  What  reader  seeks  always  more  “Business  Opportunity?  No.  this 
QUICKLY  found:  is  a  Pleasure  Oooortunitv.  In  the  sub- 


The  steady  upward  swing  of  Telegram-Gazette  circulation  shows 
the  increasing  preference  for  these  newspapiers  among  WorcesterJMarket 
families  of  every  class  and  section. 


reproduce  here.)  best  of  the  lot: 

“5.  What  reader  seeks  always  more  “Business  Opportunity?  No.  this 
QUICKLY  found:  is  a  Pleasure  Opportunity.  In  the  sub- 

Qualitj'  Wants  with  six-fold  classifi-  urbs  of  Waterloo,  where  the  freight 
cations  as  compared  with  twin  classi-  trains  slow  down,  there,  beside  the  track 
fications  of  other  newspapers  give  is  a  conglomeration  of  pots,  pans  Md 
reader  needed  information  three  _times_  old  cooking  utensils,  .^t  this  camp  each 
as  QUICKLY.  Six-fold  classification  of  night  from  two  to  eight  poor  devils  who 
QUALITY  WANTS  is  based  on:  are  down  and  almost  out,  congregate 

“1.  Exact  PRICE  (most  vital  of  all),  and  sleep,  or  rather  attempt  to  sleep. 


On  March  31,  1922,  Telegram-Gazette  daily 
circulation  stood  at 

On  March  31,  1935,  Telegram-Gazette  daily 
circulation  stood  at 

During  October,  1935.  Telegram-Gazette  daily 
circulation  hit  a  new  high  of 


70,641 

106,256 

111,178 


“2.  Exact  STREET  and  number. 

“3.  Exact  KIND  (House,  Apt.,  etc.) 
“4.  Exact  SIZE. 

“5.  General  kind  (Real  Estate 
.Autos,  etc.). 


My  custom  has  been  to  journey'  to  this 
,  etc.),  camp  each  morning  and  supply  the  boys 
_(^d  men  with  a  liberal  amount  of 
Estate,  food,  such  as  coffee,  sausages,  bread,  etc. 
Most  of  these  boys  are  there  only  for 


“6.  Section-m,  LOCALITY.  (Another  one  night  and  then  they  catch  another 


sample  ad  here.) 


freight.  I  am  leaving  for  Florida  to  be 


“What  the  re.\der  wants  is  to  be  Rone  several  months  and  would  be  glad 
GUIDED  without  LOSS  OF  MONEY  for  auto  if  someone  will  take  my  place,  with  the 


gas  or  carfare  or  loss  of  time  to  ex¬ 
actly  what  he  desires.  What  the  ad¬ 
vertiser  wants  is  responses  only  from 
those  who  want  exactly  what  he  can 
supply.  What  the  publisher  wants  is 
readers  more  intelligently  directed 
and  ADVERTISERS  MORE  profitably  SFJIVED 
by  his  newspaiier.  Quality  w  ants  and 
ONLY  QUALITY  W.VNTS  DO  .\LL  OF  THIS  !” 
♦  ♦  * 

Classified  Comic  Strip 

A  NEW  daily  strip  entitled  “Peeling 
^  *  the  Want  Ads”  has  been  launched 
by  the  Garding  Syndicate  of  St.  Paul. 
Its  authors  call  it  the  original  classified 
comic  competing  with  no  other  feature 
and  recommend  it  for  position  on  a  want 
ad  page. 

The  main  characters  are  Jell,  the  star 
classified  salesman,  idea  man,  and  well- 
known  in  local  business  circles ;  (Tuff, 
the  paper’s  ace  reporter,  who  uses 
classified  “leads”  for  feature  stories  and 
news  scoops ;  and  Zoe,  the  attractive  but 
not  exquisite  classified  counter  girl  who 
is  too  busy  taking  want  ads  to  ever 
watch  the  clock. 

The  strip  is  billed  as  being  for  the 


promise  that  this  pleasure  will  be  turned 

The 

JOSHUA  B.  POWERS 
ORGANIZATION 

represents  more  than  one 
hundred  important,  non- 
competins  publications 
in  Latin  America,  in 
Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 


JOSHUA  1.  POWERS,  Inc. 

ttO  EsD  4tiiC  Slr**l  N«w  yo*  CMy 


l«DdOD 

Buenos  Aires 


Puis  Berlin 

Rio  de  Juieiro 


In  the  city  of  Worcester — more  than  93  per  cent  of  all  newspaper 
buyers  buy  the  Telegram-Gazette.  And  have  done  so  for  years! 

In  the  city  and  average  18-mile  suburban  trading  area — inore  than 
85  per  cent  of  all  homes  regularly  receiving  a  Worcester  daily  paper 
take  the  Telegram  or  Gazette  six  days  every  week.  And  have  done  so 
for  years! 

Telegram-Gazette  CITY  circulation  is  THREE  times  as  much  as 
the  CITY  circulation  of  Worcester’s  other  paper — DOUBLE  the  other 
paper’s  TOTAL  circulation. 

Telegram-Gazette  RETAIL  ZONE  (avera^  18-mile  radius  ABC) 
circulation  is  greater  than  the  TOTAL  circulation  of  Worcester’s  other 
paper.  Telegram-Gazette  circulation  GAINS  in  the  psist  14  years 
are  far  greater  than  the  ENTIRE  present  circulation  of  the  other  paper. 

The  rich  industrial  Worcester  Market — heart  of  New  England— - 
concentrating  in  Worcester  sind  the  average  18-mile  area  a  population  of 
more  than  433,000 — is  effectively  covered  by  these  newspapers  ALONE. 

Average  Net  Paid  Daily  Circulation 

MORE  1  fifi  rkfin  FOR  MORE  THAN 
THAN  I  UUjUUU  EIGHT  YEARS 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Auociates,  National  Representatives 
New  York  Chkafo  Detroit  Boston  Philadelphia  San  Francisco  Los  Ai^des  Cinrinnati 


P 


The  DETROIT  NEWS 

Announces 
the  Appointment  of 


WILLIAM  H.  MOORE 


as 

General  x\dvertising  Sales  Manager 


BRICE  McQUILLIN 

as 

National  Advertising  Manager 


EDWARD  B.  HOUSEAL 

as 

Local  Advertising  Manager 


H.  C.  PATERSON 

as 

^Advertising  Counsellor 


The  D  e 


New  York 


ditor 

A.  P.  IS  NOW  100%  PRINTERIZED:  LAST 
MORSE  CIRCUIT  STILLED 

New  Jersey  Dot  and  Dash  System  Silenced  to  Complete  Modern¬ 
ization  of  CtHnmunkations — 3,000  Printer  Machines 
Carry  A.  P.  News 

The  Associated  Press  became  100  wire  membership  of  the  A.P.  simul- 
per  cent  printerized  Nov.  2  with  taneously. 
the  silencing  of  its  last  Morse  circuit  in  In  1932  the  A.P.  began  its  own  main- 
New  Jersey.  In  1922  the  .\.P.  had  tenance  of  printer  machines,  and  now 
150,000  miles  of  Morse  wire,  and  some  the  organization  is  completely  inde- 
1,000  operators  were  employed  to  handle  pendent  of  outside  sources  for  keeping 
the  flow  of  news.  Since  that  time,  its  equipment  in  shajie. 
however,  with  the  gradual  perfection  of  W.  J.  McCambridge,  .\.P.  assistant 
the  automatic  printer,  the  Morse  dot  general  manager  and  administrative 
and  dash  transmission  system  was  head  of  the  traffic  department,  said  that 
deemed.  Today,  replacing  it,  are  3,000  140  specialized  printer  technicians 
printer  machines  throughout  the  coun-  trained  by  the  .\.P.  are  at  strategic 
try,  employing  between  1,200  and  1,300  points  throughout  the  country  on  call 
men  for  operation  and  upkeep.  for  immediate  emergency  action  any- 

The  passing  of  the  last  of  the  A.P.’s  where.  Since  the  \  \\  has  taken  oxer 
Morse  circuit  was  accompanied  by  a  niamtenance,  he  said  emergency  calls 
Sceremony  in  Newark,  N.  J.  Pey-  .been  reduced  80  ,^r  cent.  By- 

ton  D.  Petty;  supervisor  of  operating  numl^r  of  breakdowns, 

Ssonnel  of  the  traffic  department,  sat  he  added,  transmi^on  of  the  new;s  re- 
d^wn  at  the  "bug”  and  sent  out  a  mes-  “P  appreaably, 

which  .a.dfn  part:  "Wc  arc  about 

u,wime.s,the  dcathofa  vcry  r«  AsScfaW  Pr.ts  will  open  a 

pn.,ieaioii.  He  trunk  line  to  Miami.  Fla,  Nov.  17. 

GM  ,  meaning  Go  g.  beginning  the  first  24-hour-a-day  ser- 

The  last  circuit  stilled  had  come  in  vjj-g  state.  The  line  will  con- 

for  important  use  in  recent  years.  It  „ect  New  York  with  Jacksonville, 
was  used  extensively  during  the  Lind-  Tampa,  St.  Petersburg.  West  Palm 
bergh  kidnapping  investigation  in  193-  Beach  and  Miami,  and  from  these  points 
to  carry  news  from  Trenton  to  Newark  jjg  (jjrect  contact  with  .Atlanta, 

lor  relay.  It  also  was  used  to  ^rry  Charlotte.  N.  C.,  Richmond,  Va..  Wash- 
major  portions  of  the  Morro  Castle  ington  and  New  York. 


The  Associated  Press  became  100 
per  cent  printerized  Nov.  2  with 
the  silencing  of  its  last  Morse  circuit  in 
New  Jersey.  In  1922  the  .\.P.  had 
150,000  miles  of  Morse  wire,  and  some 
1,000  operators  were  employed  to  handle 
the  flow  of  news.  Since  that  time, 
however,  with  the  gradual  perfection  of 
the  automatic  printer,  the  Morse  dot 
and  dash  transmission  system  was 
deemed.  Today,  replacing  it,  are  3,000 
printer  machines  throughout  the  coun¬ 
try,  employing  between  1,200  and  1,300 
men  for  operation  and  upkeep. 

The  passing  of  the  last  of  the  A.P.’s 
Morse  circuit  was  accompanied  by  a 
brief  ceremony  in  Newark,  N.  J.  Pey¬ 
ton  D.  Petty,  supervisor  of  operating 
personnel  of  the  traffic  department,  sat 
down  at  the  "bug”  and  sent  out  a  mes¬ 
sage  which  said  in  part ;  "We  are  about 
to  witness  the  death  of  a  very  romantic 
pri.ifession.”  He  ended  with  the  familiar 
“GM”,  meaning  "Good  morning.” 

The  last  circuit  stilled  had  come  in 
for  important  use  in  recent  years.  It 
was  used  extensively  during  the  Lind¬ 
bergh  kidnapping  investigation  in  1932 
to  carry  news  from  Trenton  to  Newark 
lor  relay.  It  also  was  used  to  ^rry 
major  portions  of  the  Morro  Castle 
disaster  story  in  1934,  and  the  story 
of  the  crash  of  the  Navy  dirigible 
.Akron  in  1933. 

.Although  the  automatic  printer  was 
invented  in  1900,  its  operation  then  was 
far  from  reliable.  The  first  practical 
use  of  the  printers  made  by  the  A.P. 
was  in  New  York  City  in  1914  when 
they  were  installed  in  newspaper  plants 
to  replace  the  old  pneumatic  tube  sys¬ 
tem.  When  the  A.P.  replaced  its  Morse 
circuit  to  Boston  with  a  printer  circuit 
in  1917,  the  trend  toward  the  automatic 
equipment  began.  Since  then  develop¬ 
ment  has  been  rapid.  In  1922  the  A.P. 
used  a  corollary  wire  of  its  Kansas  City 
trunk  for  a  printer  circuit,  and  in  1927 
began  to  replace  state  Morse  circuits 
with  printer  circuits. 

The  transition  from  tlie  Morse  to 
automatic  printer  operation  was  a  nat¬ 
ural  one.  It  increased  the  efficiency 
of  the  traffic  end  of  the  Associated 
Press  in  many  ways.  The  printer  trans¬ 
mission  in  its  entirety  is  at  the  rate  of 
60  words  a  minute.  This  provided  the 
flexibility  necessary  for  the  expeditious 
handling  of  news  of  transcendent  im¬ 
portance  and  on  many  occasions  the 
complete  network  of  wires  extending  to 
more  than  1,000  daily  newspapers  per¬ 
forms  as  a  single  unit,  with  a  similar 
number  of  automatic  printers  clicking 
off  the  report  letter  by  letter  in  the 
same  minute.  On  one  important  event 
London  was  tied  in  with  this  wide  span 
of  wires  and  the  report  of  .Ambassador 
Bingham  was  sent  directly  to  the  leased 


$1  AWARD  IN  LIBEL  CASE 

Omaha  Man  Had  Sued  World-Herald 
for  $100,000  Damages 
(Sptcial  to  Editos  &  Publishsk) 

Omaha,  Neb.,  Nov.  11— In  a  libel 
action  brought  against  the  World-Her¬ 
ald  and  asking  $100,000  damages,  a 
district  court  jury  Nov.  8  brought  in  a 
verdict  of  $1  for  the  plaintiff.  The 
plaintiff,  filing  the  suit  under  the  name 
of  Frank  L.  O’Callaghan,  claimed  his 
reputation  had  been  damaged  when  a 
news  story,  emanating  from  the  police 
department,  telephoned  by  police  re¬ 
porter  Arthur  Green  to  night  rewrite 
man  George  Savin,  contained  references 
to  him  though  the  name  in  the  news 
story  was  printed  as  Frank  Callahan. 

Defense  .Attorney  Paul  L.  Martin 
seiz^  upon  the  plaintiff’s  own  witnesses’ 
testimony  and  convinced  the  jury  that 
since  the  news  story  referred  to  a  Frank 
Callahan  throughout,  the  plaintiff  could 
not  have  been  injured. 

The  news  story  told  of  police  being 
called  to  an  apartment  where  a  man, 
who  gave  his  name  to  police  as  Frank 
Callahan,  had  accidentally  shot  himself. 
The  news  story  went  on  to  quote  Police 
Chief  Samardick  who  recalled  Callahan 
as  the  party  who  had  once  fired  at  him 
during  a  raid. 

This  portion  of  the  news  story  was 
in  error,  since  the  wounded  man  gave 
his  name  later  as  Frank  L.  O’Callaghan, 
and  the  man  who  figured  in  the  shoot¬ 
ing  episode  was  another  person. 


FOR 


Sr 


months 


Albany 

Evening 

News 

has  been  first  In 
total  display 
advertising 


•  In  combination  with  The 
Knickerbocker  Press,  only 
morning  paper  in  Albany,  the 
News  reaches  nearly  satura¬ 
tion  coverage  in  Albany  and 
a  high  percentage  of  the  homes 
of  the  Capital  district. 


-^Every  month  except  one  since  November,  1928. 


ALBANY 

EVENING 
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National  Representative:  J.  P.  McKinney  &  Son 
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When  is 

an  Old  Trade-mark 
really  “Old”? 


The  “life  span”  <»£  a  Irade-inark  parallels  lhat 
(»f  a  business  or  professional  man.  with  one 
{ireal  differenee— a  trade-mark  »*an  he  eonstantly 
re\  italized. 

W  ilh  man,  the  first  staji;e  is  that  of  growth  and 
widening  influenee.  Next  eoines  the  seecnid.  or 
middle-aged  stage,  wherein  for  a  long  time  he  is 
at  the  height  of  his  reputation.  This  gradually  and 
inevitably  merges  into  the  third  period,  wherein 
he  loses  out  before  the  competition  of  younger 
men  and  newer  methods. 

W  hen  trade-marks  reach  this  thinl  period,  some¬ 
thing  must  he  <lone  to  revitalize  them.  To  (piote 
fr<»m  an  outstanding  national  advertiser’s  general 
letter  to  stoekludders  (from  which  we  borrowed 
the  subject  of  this  advertisement),  “There  are 
three  general  ways  in  which  Management  may 
meet  this: 

1.  It  may  produce  new  products  under  new  tratle 
names  ...  a  slow  and  expeusi\  e  process. 

2.  It  may  purchase  other  tra«le-marks  that  are  in 
tlie  first,  or  growing  portion  of  their  ’Idle  Span.’ 

3.  It  may  shift  the  old  trade-mark  to  cover  new 
products,  thereby  conserving  the  money  spent  in 
past  years’  advertising  of  the  old  mark,*’ 

It  takes  great  experience  to  prescribe  for  a  trade¬ 
mark  whose  hrightly-minted  image  has  grown 
over-familiar  to  a  ehanging  worhl.  Time  stales  its 
lustre  .  .  .  familiarity  breeds  indifference  .  .  .  new 
symbols  eclipse  it. 

A  retd  **Trude-mark  House^’ 

Lord  &  Thomas  doubt  that  any  other  advertising 
agency  can  match  their  long  experience  and  fruit¬ 
ful  strategy  in  the  field  of  tratle-niarks  old  and 
new.  For  63  years  we  have  christenetl.  nursed, 
encouraged,  and  sent  them  forth  to  win  suprem¬ 
acy  in  more  national  fields  than  we  can  enumerate. 
You  know  them.  Your  grandparents  knew  them. 
And  your  grandchildren  will  know'  them.  They  are 


a  vital  part  of  America's  higher  standards  of  living. 

Lord  &  Thomas  salesmanship-in-print  put  these 
trade-marks  up  there,  over  the  years.  And  Lord  & 
Thomas  strategy  is  eonstantly  devising  new  ways 
to  keep  them  up  there— making  money  for  their 
ow  ners.  We  do  not  believe  in  an  *‘()ld  Man’s  Home 
for  Trade-marks.”  We  believe  in  keeping  them  out 
in  the  field,  working— where  they  belong! 

ISeiv  Cases— ISew  Prescriptions 

Loril  &  Thomas  fully  appreciate  the  advantages  of 
the  aforementioned  three  general  premises  for 
aging  trade-marks.  We  have,  many  times,  evcdved 
supplementary  by-products  to  carry  on  the  name. 
And  we  have  elevated  these  same  hy-ltroducts  to 
the  stature  of  successful  products  by  true  sales- 
iiiansliip-in-print.  We  open  up  new  fields,  create 
countless  moilern  packages,  fire  with  enthusiasm 
the  national  dealer. 

In  addition,  we  eonstantly  discover  neiv  ways  to 
revitalize  trade-marks.  For 
example,  a  totally  new 
kind  of  radio  contest  for  a 
dentifrice  —  it  breaks  all 
records.  For  a  great  market¬ 
ing  organization,  a  striking 
new  advertising  appeal— 
sprung  from  a  four-year  re¬ 
search  with  leading  uni¬ 
versities  on  a  product  more 
than  2.1  years  old  ...  a 
product  with  no  apparent 
new  appeal.  Each  case  may 
he  ilifferent.  ilemanding 
hold  and  original  thought. 

But  Lord  &  Thomas,  we 
believe,  have  been  singu¬ 
larly  successful  in  finding 
the  right  prescription. 


NAMES  YOU  KNOW 


Many  famous  and  familiar 
brands  are  behind  the  food  you 
eat  at  Thompson’s— Armour. 
Quaker  Oats,  Pillshury,  Sun- 
kist,  Ciold  Medal,  KelloKtt.  Na¬ 
tional  Biscuit,  (General  Foods 
and  many  others  of  hieh  quality 
reputation.  Thompson's  is  a 
composite  of  all  that  quality. 


Part  of  a  recent  atlvertisemeiit 
run  by  Thonipson’s  Restaurants, 
in  Cliicajto  —  ati  arrnunt  not 
handled  by  us.  Three  of  the  eight 
famous  brand  names  listed  are 
clients  of  l.ord  &  Thomas— two  of 
whom  have  been  served  by  us  for 
more  than  a  quarter  of  a  century  . 


LORD  &  THOMAS  *  advertising 

There,  are  Lord  &  Thomat  offices  in  Metv  York;  Chicago;  Los  .-tngeles;  San  Francisco;  Toronto;  Paris;  London 
Each  office  is  a  complete  advertising  agency,  self-contained ;  collaborating  with  other  Lord  &  Thomas  offices  to  the  client's  interest 


i 


To  be  heard  above  the  bedlam  of  modern  life,  the  manufac¬ 
turer  or  merchant  needs  circulation  of  vigor  and  volume. 
Advertising  force  is  the  result  of  intense  reader-interest. 
Millions  look  to  Hearst  newspapers  for  superlative 
news-service,  inspiration,  and  guidance.  As  a  result, 
Hearst  newspaper  circulation  has  the  virility  and 
the  might  which  make  advertising  most  profitable. 

39  VITAL  SELLING  FORCES 
IN  18  GREAT  MARKET  AREAS 
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Editor  &  Publisher  for  November  16,  1935 


E  D  I 

PRINTED  BRAKES 

Concrete  evidence  that  the  tremendous 
newspaper  drive  of  1935  against  traffic  acci¬ 
dents  has  at  least  halted  the  constant  in¬ 
crease  in  the  deadly  toll  is  found  in  the  report  of  the 
National  Safety  Council  for  the  first  nine  months  of 
this  year.  With  more  driving  than  in  1934,  evi¬ 
denced  by  an  increase  of  5  per  cent  in  gasoline  con¬ 
sumption,  the  number  of  automobile-accident  deaths 
decreased  by  240,  a  drop  of  1  per  cent.  Reductions 
in  number  of  deaths  are  reported  by  23  states. 

The  carnage  is  still  of  awful  proportions.  More 
than  24,000  people  killed  between  January  and  Sep¬ 
tember  mean  that  the  year’s  motor  deaths  will  l)e 
about  35,000 — the  population  of  a  fine  city.  If  it 
were  known  in  advance  that  every  year  a  city  like 
Amsterdam,  N.  Y.,  or  Joplin,  Mo.,  or  Elgin,  Ill.,  or 
Santa  Barbara,  Cal.,  might  be  wiped  out  by  fire  or 
flood,  the  entire  nation  would  approve  preventive 
measures,  regardless  of  their  sternness  or  expense. 
The  killing  of  35,000  people  probably  means  disaster 
for  not  less  than  100,000  others.  Families  lose  their 
earning  power,  children  their  education,  business 
enterprises  are  crippled — aside  from  all  humane  sym- 
Itathy  for  shattered  bonds  of  affection,  the  economic 
cost  of  reckless  driving  is  one  of  the  biggest  annual 
bills  this  country  has  to  meet. 

At  least  50  newspapers  are  now  printing  pledges 
i)y  which  motorists  promise  to  be  careful.  Hundreds 
are  using  the  printed  word  to  convince  the  slowest- 
minded  that  taking  chances  on  the  road  is  a  fool’s 
game.  This  newspaper  campaign  has  had  no  retard¬ 
ing  effect  on  the  sale  of  new  cars,  and  may  in  fact 
have  influenced  the  purchase  of  many  to  replace  old, 
dangerous  equipment.  Its  results  to  date  are  small, 
but  encouraging.  If  scattered  press  efforts  can 
effect  a  1  per  cent  drop  in  casualties,  the  problem 
has  been  successfully  attacked  for  the  first  time. 
The  techniiiue  should  be  studied  and  improved.  The 
present  meagre  gain  must  be  multiplied  many  times 
before  the  nation’s  streets  can  be  considered  safe. 

The  1935  decrease  in  deaths  is  apparently  confined 
to  tlie  age  groups  lietween  5  and  24  years,  with  the 
very  young  and  the  very  old  still  providing  an  in¬ 
crease  in  victims.  There  was  no  decrease  in  number 
of  slain  i)edestrians,  who  still  constitute  40  per  cent 
of  the  total  deaths.  Tlie  battle  is  only  beginning. 


Fun  without  cynicism — Franklin  P.  Adams 
after  25  years  of  daily  ncwst>aper  columning. 

“SELUNG  TALK” 

CERTAIN  weekly  journals  of  opinion  and 
news  are  conducting  a  sly  campaign  of  dis¬ 
paragement  of  the  daily  newspapers — with¬ 
out  which  they  could  not  exist.  In  a  recent  circular 
letter  mailed  by  The  Nation,  prospective  readers 
who  “like  to  do  their  own  thinking”  are  offered  the 
magazine  at  a  38  per  cent  price  cut,  as  a  weeekly 
supplement  to  their  newspaper,  because  it  places  at 
their  disposal  “the  significant  news  most  dailies  dare 
not  print.”  Innuendoes  of  similar  intent  have  ap¬ 
peared  in  the  circulation  solicitation  of  other 
weeklies. 

The  statement  cannot  be  supported.  The  weasel- 
word  “most”  gives  unfailing  escape  to  the  assertion- 
ist  trapped  by  the  facts.  He  chooses  to  say  that 
newspapers  “dare  not  print”  news  that  he  considers 
significant,  though  a  score  of  other  reasons  are  ap¬ 
parent.  The  plain,  inescapable  fact  is  that  all  the 
news  that  appears  in  The  Nation,  Time.  News 
IVeek,  etc.,  has  already  been  printed  elsewhere, 
usually  in  newspapers,  sometimes  in  journals  cater¬ 
ing  to  a  peculiar  interest. 

Lacking  the  torrent  of  world  and  domestic  news 
laid  before  them  daily  by  newspapers,  collected  by 
news  services  and  paid  for  by  newspapers,  these  all¬ 
wise  news  merchants  would  have  no  “significant’’ 
news  to  sell,  nor  any  public  to  buy  it. 

These  magazines  have  their  own  positive  qualities 
— news  written  from  an  understood  viewpoint;  news 
written  in  bright  diction,  sometimes  bright  to  the 
glittering  point ;  well-selected  pictures,  artfully 
cropped  and  captioned ;  slices  of  bread  and  butter 
from  the  daily  press  gracefully  assembled  and  iced 
to  look  like  cake.  Why  not  sell  these?  People  who 
“like  to  do  their  own  thinking”  will  buy  magazines 
for  these  qualities,  and  they  know  that  news  the 
dailies  “dare  not  print”  is  not  printable  in  a  respect¬ 
able  journal  of  opinion. 


What  doth  the  Lord  require  of  the*,  bm 
to  do  Jtmly,  and  to  love  mercy,  and  to  walk 
httmbly  with  thy  God? — Mica^  VI{  8. 


NO  NEWSPAPERS  FOR  RFC 

LENTY  of  heat  l  ut  little  light  has  bathed  the 
recent  transaction  by  which  the  Reconstruction 
Finance  Corporation  acquired  and  sold  the  con¬ 
trol  of  the  Naslnnlle  Tennessean  to  Paul  Davis,  a 
Nashville  hanker  presumably  favorable  to  the  present 
administration.  Due  principally  to  the  lack  of  frank¬ 
ness  with  which  the  RFC  handled  the  deal,  the  im¬ 
pression  has  been  created  that  government  money 
was  being  used  to  buy  or  finance  newspapers  in 
friendly  political  hands — a  scheme  which  would  ap¬ 
proach  the  height  of  political  stupidity. 

No  such  idea  is  entertained  by  either  the  RFC  or 
the  administration,  accoiding  to  .Arthur  Krock,  writ¬ 
ing  in  Ni'zo  York  Times  of  Nov.  8.  Mr.  Krock, 
who  is  not  noted  for  admiration  of  the  Roosevelt 
regime,  declares  that  the  RFC  was  “sucked  into” 
control  of  the  Tennessean  through  the  law  by  which 
it  loaned  capital  to  a  New  Orleans  bank,  and 
wouldn’t  "touch  the  paper  with  a  ten-foot  pole.” 
Suhse(|Hent  operations,  he  says,  have  been  with  the 
idea  of  getting  out  of  the  accidental  relationship  as 
quickly  as  possible,  while  getting  as  near  par  as  pos¬ 
sible  for  its  collateral. 

.\s  usual  in  finance,  all  negotiations  are  likely  to 
I)e  secret,  but  it  is  not  necessary  that  they  reach  the 
public  eye  by  accident,  as  happened  in  the  Tennes¬ 
sean  iKind  sale.  There  is  no  excuse  for  withholding 
of  accomplished  facts,  nor  denying  them,  as  Mr. 
Jesse  H.  Jones  is  said  to  have  done  when  questioned 
on  this  transaction. 

Much  of  Mr.  Jones’  business  in  the  RFC  has  to 
be  confidential  to  avoid  danger  to  thi)se  who  seek  its 
aid,  but  it  must  t»e  recognized  that  the  sale  of  a 
newspaper’s  control  falls  outside  office  routine.  It  is 
not  likely  that  Mr.  Jones  will  find  the  securities  of 
many  newsi)apers  among  the  collateral  given  him  by 
banks  for  RF'C  assistance,  but  he  will  be  well  ad¬ 
vised  to  leave  any  he  linds  at  the  Ijottom  of  the  Ikjx, 
t»r  to  sell  them,  if  necessary,  at  public  auction. 
Even  the  suspicion  that  government  agencies  are 
meddling  with  newspaper  ownership  does  neither 
newspaiH-'r  nor  government  any  go«xl. 


Il'atch  out  for  state  sales  tax  regulations 
designating  general  advertising  in  neu’spafers  as 
"interstate  commerce.  ’ 


I  A  L 

ADDING  TO  HISTORY 

E\'ENTF:f:N  years  after  the  \rmistice  D*. 
that  closed  the  war,  a  new  and  r.ot  very  br^ 
beam  of  light  was  shed  this  we<  k  on  an  event 
which  has  always  puzzled  newspapermen  in  some  oi 
Its  phases — the  “false  armistice”  of  N<iv.  7,  19ig 
may  be  recalled,  briefly,  that  this  ix.rtentous  news 
was  flashed  from  Brest  to  the  United  Press  by  R(» 
\V.  Howard,  then  president  of  the  U.P.,  on  ^ 
authority  of  Admiral  Wilson,  naval  commander 
there,  who  had  the  information  from  the  American 
Embassy  in  Paris.  How  the  American  naval  attache 
at  the  Embassy  liad  picked  up  the  story  and  believed 
it  to  the  extent  of  passing  it  to  Admiral  Wilson  has 
remained  one  of  the  war’s  mysteries. 

Partial  solution  appears  in  the  story  of  Col.  John 
Dorr  Hayden,  written  Nov.  11  for  New  Tort 
IV  or  Id-Telegram.  Mr.  Hayden,  early  in  November 
1918,  was  lieutenant  colonel,  commanding  the  310di 
F.  A.,  training  at  La  Courtine  before  joining  the 
79th  Division  at  the  front. 

Col.  Hayden  had  been  busy  witb  entrainment 
orders  all  day,  and,  just  before  retiring  at  half  past 
eight,  was  told  by  his  orderly  that  the  men  wert 
tired  of  training  and  wanted  to  go  places— either 
to  the  front  or  home — a  not  uncommon  state  of  mind 
at  La  Courtine.  Col.  Hayden  moved  fast. 

Sitting  down  to  his  field  typewriter,  he  knocked 
out  a  news  dispatch,  credited  it  to  Havas,  to  the 
effect  that  an  armistice  was  being  prepared  and 
-American  troops  would  soon  be  on  the  way  home. 
He  instructed  his  orderly  to  post  it  on  the  Y.M.CA 
bulletin  board.  A  few  minutes  later  a  delegation  oi 
non-commissioned  officers  knocked  at  his  door. 
They  had  read  the  disjatch  and  wanted  permissior. 
to  turn  out  the  band  and  hail  the  glad  tidings.  Col 
Hayden  affected  to  disbelieve  the  story,  but  finally 
consented  to  the  celebration — with  music.  The  nen 
day,  he  was  transferred  to  a  front-line  regiment, 
and  in  the  few  days  left  of  the  war  was  slightly 
wounded,  then  sent  forward  to  Germany  and  eventu¬ 
ally  invalided  home. 

He  heard  no  more  of  his  news  dispatch  for  severil 
years,  when  he  chanced  to  meet  an  old  friend  who 
had  been  a  Major  on  the  censor’s  staff  at  Paris. 
The  Major,  .Alexander  L.  James,  not  knowing  the 
Colonel’s  story,  told  his  own — one  of  investigating 
the  frantic  rumors  that  coursed  over  France  on  Xov 
7,  1918,  that  an  armistice  had  been  signed.  H« 
finally  traced  them  to  the  noisy  celebration  of  an 
.American  artillery  regiment  at  La  Courtine— but  h« 
never  did  find  out  who  picked  up  that  isolated  gaiety 
in  a  dreary  cantonment  and  put  it  on  the  wire  to 
Paris  with  such  authority  that  it  passed  over  an 
official  .American  wire  to  Brest  as  fact.  There  is  a 
virgin  research  field  for  war  historians. 


October  registered  a  7.9  per  cent  gain  in  total 
nezvspaper  advertising,  zvith  little  help  from 
national  linage.  That  situation  needs  attention. 


LIGGETT  VINDICATED 

Another  brazen  use  of  political  and  judicial 
power  to  silence  a  free  editor  was  knocketl 
'  out  in  St.  Paul  this  week  when  a  judge  and 
jury  acquitted  Walter  W.  Liggett,  editor  of  a  Min- 
neaiKjlis  weekly,  of  a  trumped-up  charge  of  im¬ 
morality.  The  charge  was  a  )>alpable  trame-up 
from  its  start  last  summer,  an  effort  of  the  Olson 
machine  to  discredit,  and  if  possible  destroy,  by  in¬ 
famous  innuendo,  an  editor  who  <lared  to  attack  the 
Governor’s  acts  and  associations. 

•Almost  without  funds  and  serving  as  his  own 
attorney  until  the  legal  waters  got  too  deep  for  him 
near  the  end  of  the  trial,  Mr.  Liggett  kept  the  story 
alive  in  his  Midivest  American,  obtained  a  change  of 
venue  from  Minneapolis  to  St.  Paul,  where  the  Olson 
machine  had  less  power,  and  succeeded  in  punctur¬ 
ing  the  state’s  transparent  case. 

The  nature  of  the  accusation  undoubtedly  accom¬ 
plished  its  purpose  of  making  conservatives  wary  of 
the  defendant,  and  Liggett  had  to  fight  his  battle 
with  little  support  but  that  of  his  courageous  wife, 
Edith.  Both  are  able  writers,  uncompromising 
thinkers — which  makes  them  uncomfortable  neigh- 
lK)rs  for  power-loving  politicians  and  their  follow¬ 
ers.  The  Liggetts  are  highly  useful  citizens,  and 
they  will  find  in  the  acquittal  all  the  victory  neces¬ 
sary  to  send  them  forward  with  renewed  zeal  to  the 
battle  against  corrupt  government. 


RADIO’S  TROUBLES  ABROAD 

Advertising  sponsorship  of  broadcast  pro¬ 
grams  is  not  permitted  in  Great  Britain,  nor 
is  it  likely  to  be  in  the  near  future.  .All  pro¬ 
grams  are  created  and  directed  by  the  British  Broad¬ 
casting  Company,  and  it  is  considered  probable  that 
this  organization’s  charter  will  be  renewed  shortly 
with  the  ban  on  sponsorship  unchanged. 

-Advertisers  who  have  enviously  watched  broad¬ 
casting  developments  in  the  United  States  have  at¬ 
tempted  to  circumvent  the  government  barrier  by 
taking  their  programs  to  stations  in  France  and 
Luxembourg.  These  have  been  making  handsaw 
profits  with  programs  in  English  paid  for  by  British 
advertisers.  Sunday  rates  range  from  £25  to 
l)er  half  hour;  week-day  rates  from  £20  to  £75  per 
((uarter  hour.  Sunday  time  is  said  to  be  booked  full 
Trouble  looms  around  the  corner  for  these  m- 
bitious  folks,  it  seems.  The  British  Post  Offij*. 
parent  of  the  B.  B.  C.,  is  said  to  feel  that  the  British 
public  doesn’t  want  commercially  sponsored  pro¬ 
grams,  and  is  also  said  to  have  asked  the  Frend 
government  for  the  suppression  of  prograrw  w 
English  from  French  stations.  On  its  own  side  w 
the  Channel,  the  French  Post  Office  is  not  over¬ 
anxious  to  forward  the  progress  of  British  adver¬ 
tisers,  and  it  is  considered  probable  that  nw 
French  regulations  will  bar  commercial  sponsorship. 
How  Luxembourg  will  react  remains  to  be  seen- 
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FOUR  MEMBERS  OF  VANCE  FAMILY 
CONTROL  NEW  BRITAIN  HERALD 


PURELY  PERSONAL 


IMKS,  publisher,  Colum- 


dURNEJ 

Sii'of'the  Will  Rogers  Memorial 
SEion  in  that  area. 

Oarlcs  D.  Osborne,  president,  Au- 
,E(N.  Y.)  Citiccn-Adivrtiser  was 
elected  Mavor  of  Auburn,  on 
S^ocratic  ticket. 

Felix  Morlcy,  editor,  Washington 
hst  will  address  the  luncheon  of  the 
Foreign  Policy  Association 
L  Hotel  Astor  New  \  ork  on  Winch 
^  to  Peace— Collective  Action  or 
Neutrality?” 

Hyland  Baggerly,  publisher,  Lo^ 
Jclos  (Cal  )  . has  an- 


Luuis  J.  tv 

Reilly,  ^ A  {  ylj 

managing  /  j 

tailor,  1  j 

Bridgeport  >4 

Post— 

comics  contest^ 
LVl  Abner  finished 
with  better  than 
2~to-l  lead  over 
field’’ 


o  •  h  tr  Vance  family,  owners  of  the  New  Britain  Herald.  Left  to  right:  Johnstone 

[.  Leavy,  editor,  BnmsuncR  (Oa. ;  Vance,  editor  and  publisher;  Mrs.  R.  J.  Vance,  president  and  treasurer;  Robert 

was  named  president  ol  the  Vance,  business  manager,  and  Mrs.  G.  C.  Weld,  secretary. 

County  Roosevelt  Cluti  at  a 

g  held  Nov.  8.  ^OUR  members  of  the  Vance  family  office,  making  up  for  the  lack  of  man- 

W.  Smoak,  editor,  Waterloo  (S.  C  control  the  destinies  of  the  New  power  caused  by  the  war. 
ress  and  Standard  and  veteran  of  Britain  (Conn.)  Herald,  evening  daily.  Mrs.  Vance  has  been  president  and 
I  terms  in  the  State  legislature.  Heading  the  list  is  Mrs.  R.  J.  Vance,  treasurer  of  the  corporation  for  more 
ected  to  represent  Colleton  county  who  was  Matilda  O’Connor  before  her  than  25  years,  and  is  still  mentally  alert 
lower  house  Nov.  5.  He  will  marriage  to  the  late  R.  J.  Vance  at  and  a  source  of  much  information  and 
J  A.  L.  h'ishburne,  recently  ele-  Baltimore  in  1890,  when  Mr.  Vance  intelligent  hints  for  the  active  manage- 
to  the  Supreme  Court.  was  retiring  as  a  member  of  Congress,  ment  of  the  Herald,  now  taken  care  of 

iV.  Huckle.  publisher.  Rock  Iliii  Mr.  Vance  owned  an  interest  in  the  largely  by  the  two  sons. 

■  ■_  _  '  1  a  Herald  and  the  couple  made  their  Mrs.  Weld  is  secretary  of  the  cor- 

of  workers  and  within  two  days  permanent  residence  in  New  Britain,  poration.  Robert  C.  Vance  is  business 
■  _  1-  Mr.  Vance  died  in  June,  1902,  and  six  manager  and  associate  publisher,  having 

seeking  year.s  later  Mrs.  V'^ance  found  it  neces-  been  in  the  business  office  since  his  re- 
sary  to  participate  in  active  manage-  turn  from  army  service  in  France, 
ment  of  the  Herald  because  of  the  Johnstone  Vance  is  editor  and  publisher. 
Two  death  of  several  key  employes  in  1908.  Prior  to  the  war  he  acted  as  secretary 
During  the  World  War,  when  both  of  the  corporation  and  has  been  active 
sons  were  in  foreign  service,  Mrs.  in  the  editorial  department  since  1912. 
Vance  was  at  the  Herald  office  con-  His  war  service  was  with  the  U.  S. 
stantly,  looking  after  details  of  manage-  Navy  in  foreign  waters, 
ment.  A  daughter,  Agnes  Vance,  now  The  entire  stock  of  the  corporation  is 
Mrs.  G.  C.  Weld,  was  also  active  at  the  owned  by  the  Vance  family. 


\  IxRwell  L. 

\  \  ^  /  1 

Y  ‘“ditor, 

Youngstown 
Telegram — 

In  poll  of  readers, 
Li’l  Abner  was  far 
in  the  lead.” 


(S.  C.)  Herald  recently  organized 
group  c.  ..cr.icrc  "" 
time  had  secured  $12,616.60  for  the  an¬ 
nual  Salvation  .\rmy  drive  sc 
$10,000.  This  was  a  record  catnpaign 
ior  the  southeast,  according  to  division 
officials  of  the  Salvation  Army. 
years  ago  Mr.  Huckle  headed  a  cam¬ 
paign  for  $9,000  and  secured  more  than 
$11,000. 

0.  F.  Crowson,  editor  of  the  Bur- 
iington  (N.  C.)  Tiines-N eios,  is  serv¬ 
ing  as  local  chairman  of  the  Will  Rog- 


Frank 

Roberts,  iV 

managing 

editor,  f*  Y  ''  ✓  i  I 

Ft.  Wayne  i/ 

Journal-  ( 

Gazette: —  *  Nl 

*^Best  strip  and 
color  page  running 
,  .  .  only  one  to 
which  actual  gains 
in  circulation  can 
be  traced.” 


territory  for  the  Capper  Publications, 
are  spending  a  ten-day  vacation  in 
northern  Michigan  deer-hunting. 


;  been  re-  “J  THE  EDITORIAL  ROOMS  the  Richmond  (Va.)  Times-Dispatch 
1  Kiwanis  \a7  j.  HOLT,  managing  his  daily  column  “Mam  Street,”  which 

Yt  ^itor,  Marshall  (Mich.)  Evening  appears  on  the  page  opposite  the  edi- 
Chrontcle,  was  elected  president  of  the  torial  page, 
pu  IS  er,  Marshall  Young  Democratic  club  Nov.  Charles  S.  Williams,  formerly  sports 
_  editor  of  the  Harrisburg  (Pa.)  Evening 

J.  Edwin  Pool,  news  editor.  Chick-  Neivs  has  been  elected  district  attorney 
asha  (Okla.)  Express,  has  resigned  to  of  Lycoming  County. 

Kentucky  Frontier  Press,  a  book  business  James  D.  O’Neil,  former  city  editor 

~  ’  at  Jasper,  Ga.,  formerly  operated  by  his  of  the  Orange  Belt  News,  San  Bernar- 

brother,  the  late  W.  H.  Pool.  A1  Wil-  dino.  Cal.,  is  now  on  the  copy  desk  of 
son  succeeds  him.  the  Ogden  (Utah)  Standard-Examiner. 

Noble  Warrum,  Sr.,  associate  editor.  Cliff  Stratton,  political  writer  and 
Salt  Lake  Tribune,  has  been  appointed  Washington  corresjwndent  for  the 
chairman  of  the  state  and  local  com-  Topeka  (Kan.)  Capital,  underwent  an 
raittee  of  the  Will  Rogers  Memorial  operation  for  appendicitis  in  a  Topeka 
Fund.  hospital  last  week. 

Hugh  G.  Lloyd  for  many  years  news  Lee  Fuhrman,  formerly  of  the  old 

editor  of  the  Tobacco  Leaf  has  joined  (Continued  on  next  page) 


notitied  from  Washington  of  her  ap¬ 
pointment  by  the  General  Federation  of 
Women’s  Clubs  as  trustee  in  the  states 
of  Alabama,  .Arkansas, 

Louisiana,  Mississippi,  Oklahoma,  Ten¬ 
nessee  and  Texas. 


IN  THE  BUSINESS  OFHCE 

Russell  Harris,  national  advei- 

tising  manager,  Buffalo  (N.  Y.) 
iourier- Express,  recently  addressed 
Hanson  Ad-Venturers,  Rochester  Ad 
Club,  at  Sagamore  Hotel,  on  “Selective 


DECEMBER  TWO 


That’s  a  date  to  remember! 


of  rte  Buffalo  Evening  News-Shea’ 
Buffalo  amateur  contests  held 
theatre  stage. 

J.  M.  Blalock,  circulation 
Sp»tonburg  (S.  C.)  Herald 

and  an  early  leader  in  the  forma- 
Bonjof  the  Spartanburg  County  High 
School  league  of  the  County  Education 
Association,  has  been  honored  by  reso- 
luUons  adopted  by  the  department  and 
*itn  the  presentation  of  a  pen  and 


JIMMIE  FIDLER 

will  start  on  that  day  in  a  good  list  of  news¬ 
papers. 

Jimmie  Fidler  in  Hollywood 

DAILY— FRESH-FULL  OF  PEP! 

Jimmie  Fidler  is  on  the  air  every  Wednes¬ 
day  evening.  Listen  to  him,  and  to  the 
talk  about  him  next  day! 

The  McNaught  Syndicate,  Inc. 

V.  V,  McNiTT  TIMES  BUILDING  Charles  v.  Mcae 

Chairman  NEW  YORK  Preaident 


manager, 


A1  Capp’s  sensational  hiU-billy  comic 
feature  was  first  issued  only  15  months 
ago.  Today  it  appearsjin  125  news¬ 
papers.  For  samples — of  the  daily 
strip  and  Sunday  color  page — write 
today  to 


United  Featuree 

MONTE  BOURJAILY 

General  Manager 

220  East  42Dd  Street,  New  York 


I 


i:.  ult  or  &  rut)  inner  j  or  lyovember 


become  assistant  scout  executive  of  j— Sales  Day  Editior 
PERSONAL  the  Bridgeport  Boy  Scout  Council.  Fred  FOLKS  WORTH  KNOWING  jjages,  Xov.  6. 

-  Vercini  has  succeeded  him  as  ix)lice _ _ _  A'ctcfow  (la.)  Da 

(Continued  from  page  25)  reiwrter.  fJ^ILLIAM  SCHACHTEL,  a  news-  page  Trade  Day  1 

* -  Starlin  W'hitaker  has  resigned  from  VV  pai)erman  for  66  years,  retired  re-  the  revival  of  "Tl 

Philadelphia  Public  Ledger,  has  joined  the  Goldsboro  (X.  C.)  Xeios- Argus  to  cently  at  the  age  of  83  years.  His  en-  Xewton  trade  days, 
the  staff  of  the  Atlanta  (Ga.)  Consti-  join  the  reportorial  staff  of  the  Kin-  tire  newspaper  wirUmryu/t  rva  i 

tution.  ston  (X.  C.)  Free  Press. 

James  A.  Murrin,  of  the  Franklin  George  R.  Watson,  manager,  Los 


I  to  become  assistant  scout  executive  of  ^  Sales  Day  Edition,  two  sections  u 

PERSONAL  the  Bridgeport  Boy  Scout  Council.  Fred  FOLKS  WORTH  KNOWING  liages,  Xov.  6.  ' 

-  Vercini  has  succeeded  him  as  jxilice _ _ _  Xezeton  (la.)  Daily  News  0cL9« 

I  (Continued  from  page  25)  rei>orter.  ^J^^ILLIAM  SCHACHTEL,  a  news-  page  Trade  Day  Edition  in  honw  j 

Starlin  Whitaker  has  resigned  from  VV  pajierman  for  66  years,  retired  re-  the  revival  of  ‘  The  Birthday 
Philadelphia  Public  Ledger,  has  joined  the  Goldsboro  (X.  C.)  Neios- Argus  to  cently  at  the  age  of  83  years.  His  en-  Xewton  trade  days.  '■ 

the  staff  of  the  Atlanta  (Ga.l  Consti-  ir»in  r#»nnrtnrial  «taff  nf  th#»  ATih-  tire  newspaper  Kiclimond  (\^a.)  Nezvs-I cade 

career  was  spent  automobile  show  section.  xL  t 

newspapers,  the  Ubm,, 

old  IJtica  (X.  th'rd  annual  It^ 

Y.)  Herald,  and  coronation  ball,  8 

from  1886,  the  front  and  back  pag^Tk 

Utica  Daily  Wack  and  red. 

Press.  Laicrencc  (Mass.)  Telegram,  Law- 

He  has  been  a  ''eiice  Days  _Edition,  two  sections, 
reporter  from  the  pages,  Xov.  7. 

time  John  J.  Nezv  liedford  (Mass.)  .Standari. 
Flanagan,  one  of  Times,  Xew’  Bedford  Days  Edition,  two 
the  state’s  best  >ections,  40  i>ages,  Xov.  7. 

dead  at  Matecumbe  Key.  w'hich' opened  Xov  Yl' -  Srmen  a"rtTe  } 

c-x  t  n  r-  ^  Which  opened  Ao\.  il.  Whham  SrHAriixF!  ^  page  automobile  show  section,  Xov  Ifl 

Charles  B.  Coate^  for  ^cvera  >e  s  Kenneth  Eagon,  copy  reader,  Phil-  ,4,-.  -  time,  took  him  in  Urccnhcld  (Mass)  Recorder  Cn- 1, 

on  the  Associated  Press  staff  m  Xew  Evening  Ledger,  hzis  jomed  the  1^74  from  the  telegraph  desk  to  help  y  Ai  J^lc  ^ 

Jersey,  has  joined  the  Brooklyn  hagle  Tribune  copy  des\z.  expand  the  Heralds  then  iKJor  cover-  ,’4 '  E  dition,  2  sec- 

copy  desk.  ,  tr  u  it  \j  I.  r-  T  c  age.  I'afevs. 

Napoleon  A.  Masse,  former  registrar  “til  /v  /  s Y’.,, '  His  success  was  due  to  a  number  of  _Vcntura  (Ca\.)  Free  Press,  (MaAa. 


tution.  ston  (X.  C.)  Free  Press. 

James  A.  Murrin,  of  the  Franklin  George  R.  Watson,  manager,  Los 
(Pa.)  News-Herald  ed\t.oria\  staff,  was  Angeles  bureau.  Acme  News  Pictures, 
elected  to  city  council  at  the  November  ^  recent  San  Francisco  visitor, 
election.  Louis  Philippe  Picard,  former  mem- 

William  P.  Frwze,  a  reiiorter  for  the  i,er  of  the  editorial  staff,  L’Eveneznent 
Miami  Beach  (Ha.)  7  ribune,^  suffered  Quebec,  has  been  named  private  secre- 
severe  lacerations  while  covering  van-  jary  to  Hon.  Ernest  Lai>ointe,  Minister 
ous  details  of  the  recent  Miami  storm.  qJ  Justice  for  Canada. 

He  distinpished  himself  m  the  severe  5  Hedrick,  oil  editor,  TMsa 

storm  earlier  in  the  year,  temg  the  fipt  Los 

reporter  to  get  accurate  information  in-  convention 

to  Miami  on  the  number  of  veterans  American  Petroleum  Institute, 

dead  at  Matecumbe  Key.  jj. 

Kenneth  Eagon.  copy  reader,  Phil- 


Charles  B.  Coates,  for  several  years 
on  the  Associated  Press  staff  in  Xew 


copy  desk. 


WlLl.IAM  SCHACIITF.I 


x;  1  A  xr  f  •  »  V.  Bell,  Nezo  York  Times,  J.  S. 

Naiwleon  A.  Mass^,  former  registra  ^oakley,  AL^i^rk  (X.  J.)  Evening 


His  success  was  due  to  a  number  of 


of*  voters  at  Fall  River,  Mass.,  has  w”  A  \vnn^'Nr,V  %’nlb  ‘'lingS-  not  the  least  important  of  which  niversary  Edition,  Xov.  (i,  30  pages. 

•  ♦  «  .1  .  _J*.  ..a._4X  ...£  r  AttiJ  dllcl  W.  A.  Lyon,  I\  CZV  I  OTR  ,.-oc  o/'i-iii'i«nfon/xAeV«trx  ItA 


^'<■..■'■11?';?:™;  acconZiiedX  A 


drnt  at  Fall  River  i~‘.'-'  up  in  Utica.  His  friends  were  legion, 

RnLr  T  Ratl.K-h  writer  of  Eastern  bankers  on  three  social  ^ach  was  a  news  source,  and  very  little  MRS.  MELONEY  HONORED 

the  militarv^aiiH  naval  column  in  the  ^  American  Bankers  .\ssi!-  anything  escaped  through  this  net  of  The  charge  d’affaires  of  Poland  and 

the  military  and  naval  column  in  tiie  cation  convention  in  Xew  Orleans.  ,.nntart«;  “  At,_-  .rave  ■ 

New  Bedford  (Mass.)  Sunday  .Stan-  The  partv  spent  Sunday  at  the  estate  ■Xrnazine  was  his  abilitv  to  reoort  Washington  Xov  t>  at  the 
dard-Times,  was  recently  elected  presi-  Rudolph  S.  Hecht.  president  of  the  speeches  with  a  MculS  ^‘‘shortS”  for  Mrf  William  Brovin 

dent  of  the  Southeastern  Massachusetts  association.  ThaH  *  lei' kK.  vL..^  v "p' 


MRS.  MELONEY  HONORED 


lew  1  lie  par  y  Spent  :5unaay  at  toe  estate  Amazing  was  his  ability  to  report  Washington  Xov.  6  at  the  embaw 

dent  of  the’ Southeastern  Massachusetts  Rudolph  S.  Hecht,  president  of  the  speeches  with  a  peculiar  “shorthand”  for  Mrs.  William  Brown  Melonev  of 
Chanter  ReserleS^^  asscKiation  he  had  devised  from  longhand  abbrevi-  Xew  York,  who  has  In^en  honored? 

.  ?■  ’c  Mrs.  Orline  A.  Shipman  who  writes  ations.  He  has  been  known  to  fill  a  the  Polish  government  with  the  Order 

^  I  11  r,  under  the  name,  Dolly  Dalrymple,  has  whole  newspaper  page  with  a  report  of  of  Polonia  Restituta  in  recognition  of 

Thomas  L.  Cullen,  police  reporte^  resumed  work  as  feature  writer  for  the  a  political  speech  by  Roscoe  Conkling,  her  services  to  science  and  to  Poland 

Bridgeport  (Conn.)  Post,  has  resigned  Birmingham  Aden's  and  .-Ige-Herald  without  the  aid  of  a  stenographic  svm-  through  gifts  of  radium  to  Mmp  Titii 

T-rxiT'i'XT-v  o  niTDi  ICUCD  ^  illness.  bol,  but  with  an  accuracy  and  complete-  Mrs.  Meloney,  editor  of  This  Wid 

£D1  lOR.  &  PUBLlSrltiK.  -  ness  little  short  of  verbatim.  and  Sunday  editor  of  the  New  Yori 

ineMing  WEDDING  BELLS  He  took  an  earnest  and  intelligent  in-  Herald  Tribune,  organized  and  led  At 


EDITOR  &  PUBLISHER  - 

Ineluiing  WEDDING  BELLS 

Fourth  Estate  p^ale  w.  kagam aster,  of  the 

Newspaperdom  Journalist  U  Battle  Creek  (Mich.)  E^iquirer- 

TiiiM  1‘atented.  Henibii-rni »nci  Cotitenis  icpyriKiuiMi  by  N ezcs  circulation  department,  to  Miss 

Josepliiiie  Peters,  assistant  secretary  of 

Mu-ien  E.  Pew.  Vice-President  I'ederated  Publications,  at  South  Bend, 

Charles  B.  Oroomes.  Treasurer  t,  ,  xt„„  q 

Arthur  T,  Robb.  Director  lllQ.,  AOV.  c5. 

Suite  ulmdln*— ’tal^'t^  and  Lanius  E.  Sullivan,  editor  and  pub- 

Broadwar — New  York  City,  N.  Y.  lisher.  Athens  (Ga.)  Times,  to  Miss 

Bryant  *-3052.  3»55  and  305r,  Henrietta  Gitiii.  of  .\thens,  in  that  city 

THE  OLDEST  PUBLISHERS'  -VNl)  .VIKVEBTISEBS’  recently. 

- journal  IN  .AMERICA  -  i^j^^oy,  poHce  reporter,  Atlanta 

E»tablUhed  by  Allan  Forman  m  1S84  x  *  a-a  a  \r 

Marlen  E.  Pew,  Editor;  Arthur  T.  Robb.  Managino  Go»l5tl(«/lOtl,  tO  MlSS  Margaret 

i:4itor;  Warren  L.  Bassett.  .Veiea  Editor ;  Robert  S.  Lee  EsteS,  Of  Chicago  and  Los  .\ngeles, 
Mann,  daanftote  Editor ;  John  VV  ■  Perry.  Ftatare  Editor.  Thev  did  llOt  reveal  their  mar- 

C'harles  B.  Oroomes.  Butittett  Manager;  Charles  T.  V™-  7 

Stuart.  Adrertiains  Morutger ;  Janies  Wright  Brown,  ‘‘“gc  until  *NOV.  /. 

Jr..  Serriee  Manager;  George  H.  Strate.  CD^ofioii  Alliert  T  F  Plante  arlvertisinw  man 
Marrager ;  L.  P.  Likely,  Claoti/led  Manager ;  Elizabeth  ^  ‘  “O' ^J*S*uR  tU“U 

McMahon,  caakier. _ _  ager,  L  Independent,  Fall  River.  Mass. 


D\I  F  W  KAGAM  \STER  of  the  u'ty  affairs.  No  perfunctory  movement  in  this  country  which  r^ 

Battle  Creek  (Mich  )  Eiiauircr-  coverage  of  the  city  hall,  suited  in  two  gifts  of  radium  to  Mmt 

.Xezes  circulation  deilartment,  to  Miss 

Josephine  Peters,  assistant  secretary  of  1  ,  .  .  ,  .  , 

Federated  Publications,  at  .South  Bend,  ,  t  RHicles  OTTAWA  PRESS  CONFERENCES 

Tnd  Xnv  8  showing  that  very  many  Uticans,  some  v.vriircavE.nLL9 

iiiu..  .SUV.  o.  prominent,  were  letting  tax  Opeu  Pruss  conferences  have  been 

Lanius  E.  biilhvan,  Mitor  and  pub-  payments  slide,  but  getting  out  of  pay-  "laugurated  by  the  Hon.  William  Lyon 

hslier.  Athens  (Ga.)  Times,  to  Miss  jng  penalties  through  political  influ-  Mackenzie  King,  newly-elected  Prime 
Henrietta  Ginn,  of  Athens,  in  that  city  jhe  stories  resulted  in  a  correc-  Minister,  at  Ottawa,  to  be  held  weekly 

lecently.  tion  of  this  abuse  and  were  reflected 

Riley  McKoy,  police  reporter,  Atlanta  months  later  in  the  election. 

(Ga.)  Constitution,  to  Miss  Margaret  He  is  fond  of  children  and  was  long 

Lee  Estes,  of  Chicago  and  Los  .\ngeles,  a  member  and  secretary  of  the  Society  -- --  -n  -*t 


Minn.  Aoooriate  Editor  ;  lotm  VV.  1  erry.  Feature  Editor,  (,  Thev  did  iiot  reveal  their  mar-  for  the  Prevention  of  Cruelty  to  CTil- 

stuVrt'  AmZ’VoZTr'f  &'vvVigil't"B^^::  riage  until  Nov.  7.  dren.  Perhaps  this  trait  accounts  for 

Plante  advertising  man-  the  study  he  made  of  puWc  school  sys- 

McMihon.  caotier.  _ _  ager,  L  Indepetideiit,  Fall  River,  Mass.,  terns  which  resulted  in  190/  in  his  elcc- 

London  Office:  c/o  The  emon  Magazine.  Grand  ^Hss  Irene  L.  Gagnon,  formerly  of  tion  as  school  commissioner. 
”ns!'*Managw™Sr*s^  i^’ncel'offlle:  "Vs  r«V'dl?«  pIg*«  the  L’ Independent  advertising  staff,  at  Is  interested  in  music,  art  and 

ckompt,  Sydney  B.  Clarke.  .Manager.  Paris  Editor:  .\nne’s  Cliurch,  Fall  River,  Nov.  architecture,  reads  and  speaks  German 

George  LangeUan.  9  Bue  Jules  Dumien.  Tokyo  flucntlv  has  a  livelv  cpncp  nf  Ftt 

Corretpondent.  Clarence  A.  Davies,  c  o  Japan  Adver-  11.  iiuciiiiy,  nas  a  lively  Sense  Ot  nU- 

llser.  Washington  Comspondent :  General  Press  tt  p  (Hek)  Diirward  veteran  and  IS  an  interesting  Conversation- 

Ai6n.,  Natumal  ^e$i  Club  BuUdtng.  Chicago  Office .  C.  \.nCKj  L/urwaru,  vcieraii  a]|«4 

9tt  London  Guarantee  and  Aeeident  Building,  Spo  Memphis.  Tenil..  newspaperman.  tO  2,  -  tt  -  tx  ^  _ _ 

Korth  .Michigan  Atenue,  Telephone  Dearborn  6771.  ,,  u;_j-  xe^T  Born  in  UtlCa,  Dcc  6  1852  he  has 

George  Brandenburg.  Correopondent ;  Paeifle  Coast  Mrs.  Rinda  McLaughllll,  alsO  of  Mem-  ..  .  . 

Representatives;  Editorial:  Campbeii  Watson.  *13?  nhis  at  Marion  Ark  Nov  8  Dur-  practically  all  his  life.  In 

Derby  Street.  Berkeley,  Cal.,  and  Ken  Taylor.  J*l«  >'"*='•  ixiov.  o.  ijur  ^  married  Marv  Fralick 

Aortk  Hobort  Boui.,  Los  .Angeles.  Advertising:  Fen-  ward,  formerly  Memphis  Correspondent  X’ Vi  rrailCK, 

ger-Hill  Co.,  Ltd.,  San  Francisco.  *Jf  Montgomery  Acgoriaterl  Pregg  ig  gerretarv-  1928.  He  has  tWO 

Street;  Los  Angeles.  1151  S.  Bruadveag ;  Seattle.  ”1  tne  /ASSOCldieo  rrcss,  IS  secrciarjf  dauehters  Meta  anri  Marv  ..ritV.  .vLcns 
inok  Second  Areniie. _ _  treasurer  of  the  Newspapermens  ““Raters,  Meta  ana  Mary,  with  whom 

International  Year  Book  .Number — Conuinlng  eircu-  ('Inh.  UOW  reSldCS. 

latloni,  advertising  rates,  News  and  Feature  Ser-  tt  .  •  ,  .  — .  —  -  - - - - 

vicea.  Names  oi  Editors,  Pubiuher.,  and  Depart  AIiss  Frances  Hutchmson  of  the  Parks  Hitchcock.  University  of  Ore- 


IntemAtional  Year  Book  Number — ('oiuaiiiing  cireu- 
Utl(NU,  advertising  rates,  News  and  Feature  Ser¬ 
vices.  Names  ot  Editors,  I*ubUsher«i.  and  Depart- 


Club. 

Miss  Frances  Hutchinson  of  the 


SS?tMfu?er.™  c^nT^w^t*^^  Huntington  (W.  Va.)  Advertiser  cir-  gon  graduate,  has’ been  added  to  the 

newspapers  of  the  world— last  Siturdy  in  January—  dilation  department  to  E.  Allan  Pan-  night  staff  of  the  San  Francisco  hurmn 

Advmr.ingcSnT.«i«nlbX7^^^^^  cake  recently  at  St.  Mary’s,  W.  Va.  United  Press. 

Nt*^i!^7ra"“*andX'iuti‘Sn?i^"«^  Dorothy  Jean  De\'uyst,  of  the  re-  John  Killick  has  been  transferred 

Market  Guide  containing  standardized  merchandising  portorial  Staff,  SoUth  Milwaukee  from  the  Chicago  AggoriatpH  Prpcc  td 

J?i'U“^uX*in^5JovemheVY**  (Wis.)  to  Andrew.  F  Vogel,  fice  to  the  Kansas  City  office. 

Size  of  type  page  8%  z  12  inches — 168  agate  lines  June  29,  at  Berlin,  WlS.,  it  has  just  _ _ _ 

iVnls^oTe  coiumns-totai  of  672  agate  announced.  SPECIAL  EDITIONS 

mX  .‘dv^rtis?n^%ues%a“  Theodore  Raymond  Harms  publisher  pHARLESTON  (W.  Va.)  Gasette, 


size 
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1 

Time 

6 

Times 

13 

Times 

26 

Times 

52 
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S250 
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been  announced.  SPECIAL  EDITIONS 

Theodore  Raymond  Harms,  publisher  CHARLESTON  (W  Va  )  Gasette 
of  the  McPherson  (Kan.)  Advertiser,  Kj  Nov.  10,  radio  section.  16  pages! 


to  Miss  Vala  Arthelia  Anderson,  Oct.  full  size. 


PRESS  ASSOCIATION  NOTES 

WH.  L.WVRENCE.  former  night 
bureau  manager  for  the  Asso 


Appleton  (Wis.)  Post-Crescent  16- 
page  “.\ppIeton  Day”  section  Novem¬ 
ber  5. 

St.  Louis  Globe-Democrat,  Nov.  10. 
automobile  show  section,  8  pages,  full 


MORLEY 

better 

MATS 

make  good 
with  less 
makeready 


This  is  important  .  .  •  • 
where  TIME  IS  MONEY 


Th«  single  column  forty-two  line  rate  maker  card  at  VV  hnr^on  fnr  \cc/v  u  a.*  ^  o*'  lu, 

a  coat  of  $16  per  week  earns  at  low  a  rate  on  a  nureau  IliatiaKCr  tor  tne  J\SSO  automODlle  SnOW  SCCtlOn,  8  pages,  full 

52-time  buu  u  any  other  schedule,  namely,  $168  ciated  Press  ill  Omaha,  has  been  trans-  size. 

cussmod’ rites:  75t'’^r'igite  lino  one  time;  60c.  to  the  State  bureau  at  Lincoln.  Philadelphia  Inquirer,  Nov.  10  an- 

por  igite  line  four  times.  Cllfforu  E.  Sandall,  of  the  Lincoln  cLr.,..  cTw-tl/TT.  If.  111... 

Sltuitloos  wanted:  50c.  per  agate  line  one  time:  K,,rpai,  Ki>rrHiipg  nierht  manappr  in  the*  SeCtlOn,  16  pages,  lllus- 

46c.  per  agate  line  three  timea  (count  six  words  lo  Dureau  Decomes  nignt  manager  in  me  trated. 

the  line).  Omaha  bureau.  „  .  xr 

Subscription  rates:  By  mall  payable  In  advance  .,,  ,  ,  .  Phtlodelphta  Record,  Nov.  10,  autO- 

day  state  mobile  show  edition.  14  pages,  illus- 
Charter  Member  of  the  .Audit  Bureau  of  Circulations  "  ire  filing  editor  for  the  Seattle  bureau  trated. 


with  an  average  eertifled  ‘‘A.B.C.** 


Kt?  Months 

Ended 

Net 

Paid 

Total  Dte- 
trlhutioa 

June  30. 1935 . 

10.225 

11.333 

44 

1934 . 

9,359 

10.592 

44 

1933 . 

8.796 

10,320 

44 

1932 . 

9.920 

10.987 

44 

1931 . 

10.497 

11.569 

44 

1930 . 

10.816 

12.216 

44 

1929 . 

9.878 

11,105 

44 

1928 . 

8.982 

10.223 

of  the  Associated  Press,  has  succeeded  xr  xr  .. 

Ben  H.  Conner  as  correspondent  in 

charge  of  the  Olympia.  Wash.,  Asso-  'd  auto  show  edition,  16  pages, 

ciated  Press  bureau.  Conner  has  been  .  ,  , 

transferred  to  Seattle.  Walter  L.  Philadelphia  Ezvntng  Ledger,  Nov. 
Healy,  formerly  of  the  Bellingham  H.  illustrated  automobile  section,  18 


Samples? 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  llampshi** 
New  York  Office,  46  Eaat  11th  Stfaat 


(Wash.)  Herald,  has  succeeded  Neill  pages- 


as  filing  editor  in  Seattle. 


Trenton  (N.  J.)  Times,  City-Wide 


THE  WOOD  AUTOPASTER 


I  9  O 

AUTOPASTERS  are  in  use  or  on  order  by 
The  New  York  Times,  The  Philadelphia 
Evening  Bulletin,  The  Toronto  Star, 
The  Chicago  Tribune,  The  London  Daily 
Mail,  The  London  Daily  Mirror,  The 
Jersey  City  Printing  Company,  The 
Copenhagen  Politken. 

The  AUTOPASTER’S  high  efficiency  and 
its  automatic  operation  at  full  press  speed 
(50,000  papers  an  hour)  are  the  reasons  for 
its  wide-spread  adoption  by  those  insisting 
upon  maximum  output  with  minimum 
waste  of  time  and  paper  from  their  existing 
printing  and  folding  units. 

Why  slow  down  presses  for  every  paper- 
roll  change?  To  do  so  cuts  your  produc¬ 
tion,  increases  your  paper  waste,  risks  the 
sheets  in  your  presses,  and  adds  generally  to 
the  work  of  getting  out  your  newspaper. 


THERE  IS  NO  OTHER 
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DEUVERED  MURDER 
SUSPECT  TO  POUCE 


UGGETT  VINDICATED  grand  ju^  investigation  of  the  “whole 

DV  TDIAI  niDV  affair”  within  a  few  days.  Liggett  said 

1ST  IKlALi  JUKI  he  would  ask  the  grand  jury  to  investi- 

-  gate  the  activities  of  both  Hennepin 

Minncapoli*  Editor  Acquitted  of  County  Attorney  Ed  J.  Goff  and  Gov. 

Statutory  Charge — Charged  Floyd  B.  Olson,  who,  he  said,  were 

Case  Was  a  Political  “instrumental  in  the  case.” 

P  In  midcareer,  Liggett  was  associated 

r  nt  up  Non-Partisan  League  in  North 

(Special  to  Ebitos  &  Puslishu)  Dakota  and  then  went  east  where  he 

St.  Paul,  Minn.,  Nov.  11 — A  jury  edited  Plain  Talk  magazine  for  a  time, 

in  Ramsey  County  district  court  here  He  had  previously  worked  in  New 

Nov.  9  brought  to  an  end  the  alleged  York  and  Washin^on,  in  the  former 

city  on  the  Post,  News,  Sun  and  Times. 
He  returned  to  Minnesota  three  years 
ago  and  for  a  time  edited  the  Bemidji 
He  then  went  to  .Austin  and 
later  took  charge  of  the  Mid-lVest 


attempt  to  send  Walter  W.  Liggett, 

Minneapolis  editor  of  a  weekly  news¬ 
paper  that  has  attacked  the  administra¬ 
tion  of  Governor  Floyd  B.  Olson,  to  Times. 
jail  as  part  of  a  political  frameup. 

The  jury  found  Liggett  not  guilty  American,  a  farmer-labor  supporter,  in  murderer  int 

of  charges  of  immoral  conduct  with  a  Rochester,  Minn.  hands  of  tin 

17-year-old  .Austin,  Minn.,  girl  after  Bolting  the  party  a  year  ago,  Liggett  lice, 
deliberating  21  hours  at  the  conclusion  took  up  attacking  Governor  Olson’s  Within  a 

of  a  trial  that  took  most  of  a  week,  policies  and  acts  and  came  to  Minne-  hours  after 

Liggett  maintained  prior  to  the  trial  apolis  to  continue  the  publication  of  Iiody  of  a 

and  throughout  its  course  that  the  the  Mid-West  American.  burned  b< 

charges  were  brought  against  him  in  He  was  charged  first  with  the  abduc-  identification 
a  vicious  attempt  to  silence  his  persis-  tion  in  August  and  later  was  indicted  been  found 

tent  attacks  on  certain  politicians  and  on  the  charge  for  which  he  was  tried,  side  road 

underworld  figures.  He  succeeded  in  The  girl  named  and  her  16-year-old  W’ashington, 

having  the  venue  for  the  trial  changed  companion  were  the  state’s  chief  wit-  len  brought 

from  Minneapolis,  the  county  seat  of  nesses.  They  testified  they  were  taken  fred  Brown,  negro  boxer  who  once 

Hennepin  County,  where  Governor  to  Minneapolis  from  Austin  by  Frank  iiattled  Joe  Louis,  to  headquarters  and 

Olson  at  one  time  served  as  county  Ellis,  Austin  labor  leader.  Ellis  was  delivered  him  to  the  authorities.  Brown 

attorney,  to  Ramsey  County  in  St.  Paul,  brought  to  the  stand  by  Liggett  when  confessed  he  had  killed  his  stepfather. 

Liggett  started  the  trial  serving  as  he  opened  his  defense  and  testified  that  Manuel  Silva  of  Frederick,  Md.,  in  a 

his  own  attorney,  but  bogged  down  as  Liggett  was  in  the  Minneapolis  hotel  <|uarrel  over  the  theft  of  a  chicken. 

he  attempted  to  put  in  evidence  to  sub-  room  with  him  and  the  two  girls  but  IT.  .  _  _ _ . 

stantiate  his  case  after  the  state  had  that  nothing  improper  happened.  He  body  by  burning  it,  but  was  unsuccess- 

rested.  He  then  consented  to  the  trial  and  Liggett  argued  most  of  the  time,  f  1 _ _ 1 _ ,1 _ 

judge  appointing  an  attorney  to  serve  he  said,  and  then  Liggett  left.  a  little  traveled  highway, 

for  him  at  the  expense  of  the  state.  At  the  close  of  his  testimony,  Ellis  Allen  was  working  on  the  murder 

Later,  he  asked  that  another  attorney,  was  called  to  the  bench  by  Judge  Albert  mystery  when  he  found  an  abandoned 
who  had  assisted  him  in  the  prelimin-  Emerson,  who  heard  the  case,  and  rep-  automobile  some  distance  away.  He 

aries  of  the  case,  also  be  permitted  to  rimanded  for  appearing  on  the  stand 

sit  in  and  assist.  with  the  odor  of  liquor  on  his  breath. 

The  case  was  given  to  the  jurors  at  At  the  end  of  the  case,  he  was  fined  $10 
5:45  p.  _m.  Friday,  the  fifth  day  of  the  or  8  days  in  jail  for  contempt. 

trial.  Before  they  retired  they  had  nPAXH  ArrinFNTAi 

heard  the  statement,  “perjury  has  SMITH  DEATH  ACCIDENTAL 

b^n  committed  in  this  trial,”  made  in  A  verdict  of  accidental  death  has  b^n 
his  charge  by  Judge  .Albert  Emerson,  returned  by  a  coroner’s  jury  following 
they  had  listened  to  demands  for  a  an  inquest  into  the  death  of  Sidney 
conviction  made  by  Howard  Van  Lear,  Smith,  Chicago  Tribune  cartoonist  and 
assistant  Hennepin  County  attorney,  creator  of  “The  Gumps.”  Mr.  Smith 

who  presented  the  final  arguments  for  was  killed  early  on  the  morning  of  Oct. 
the  state,  and  they  had  heard  the  hour  20  when  his  automobile  and  another  car 
long  address  in  which  Lyle  Petti john,  collided  near  Harvard,  Ill.  Wendell 
defense  attorney,  attack^  the  state’s  Martin,  Watseka,  Ill.,  driver  of  the 
case  as  being  based  on  “deliberate  other  car,  is  still  in  a  serious  condition 

falsehood.”  and  declared,  “I  feel  a  fine  at  the  Harvard  Community  Hospital, 
devilish  hand  has  concocted  this.”  kic-m/  ai  acvxki  n  v 

.\s  the  jurors  left  the  courtroom  they  ^  NEW  ALASKAN  DAILY 

saw  the  wife  of  the  editor  collapse  in  The  Juneau  {.\laska)  Press,  form- 

her  chair.  Mrs.  Liggett,  a  tiny  woman,  ertly  published  semi-weekly,  recently 
mother  of  two  children,  had  been  un-  made  its  apiiearance  as  a  daily  in  the 
der  severe  strain  as  she  sat  at  her  evening  field.  E.  S.  Evans  is  publisher 
husband’s  side  at  the  counsel  table  and  K.  C.  Kerstetter  is  advertising 
throughout  the  trial.  manager.  It  is  being  represented  by 

Liggett  announced  he  will  ask  a  J.  W.  Greeley  &  .Associates,  Seattle. 


.Tack  Allen 


HOURS  UNCHANGED 

.An  article  in  Editor  &  PuBLisHnior 
Nov.  9,  erroneously  reported  a  reductiot 
in  hours  from  40  to  37^4  in  the  negotii- 


He  told  police  he  tried  to  destroy  the  tions  recently  concluded  between  ;-( 

■  1,  ■ _ _  _ 1 _  Clervland  Press,  Cleveland  ATm  aa 

ful,  then  sought  to  hide  it  on  the  side  of  Clezvland  Plain  Dealer  and  the  photo. 

engravers’  union.  Hours  under  a  net 
two-year  contract  remain  uncha.nrK 


The  effectiveness  of  Publishers 
Service  contest  promotions  has 
its  greatest  proof  in  that  many 
of  the  nation’s  leading  newspapers 
have  called  u|>on  us  not  just  once, 
but  repeatedly,  to  increase  or  stabi¬ 
lize  their  circulations.  These  papers 
highly  commend  the  efficiency  with 
which  these  campaigns  are  con¬ 
ducted,  and  laud  the  splendid  reader 
interest  which  dominates  every  Pub¬ 
lishers  Service  plan.  For  names  of 
the  publications  that  comprise  Pub¬ 
lisher  Service  Company’s  clientele, 
and  complete  details  as  to  how  these 
plans  are  available  without  risk  or 
gamble  to  the  newspaper,  write  or 


wire 


Publishers  service 

COMPANY 


INCORPORATED 


NEW  YORK,  N.  Y. 


/ 
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LINOTYPE  MIXERS 


.  .  .  wc  have  ^ 
from  Sehiapareu 

.chest  of  colors,  the  brightest  of  contrasts 
jd or  big  full  sleeve*  and  new  front  fullness.  1 . 
nterestiug  model  in  three  colors  I  There’s  the  Vi 
pe  with  velveteen  Ascot!  Sises  14  $~1  CA 
20.  SECOND  FLOOR  . . 


20.  SECOND  FLOOR . 


do  this - MGHTGOWNS 


.  .  .  tea  roBf 
satin,  a  lovely 


Mix  roman,  italic,  small  caps, 
bold  face  and  bold  italic. 


all  in  the  same  line. 


*nre  dye  quality.  Purchased  before  the  price  of  sill 
rmt  up...  which  means  we  can’t  duplicate  these  nightie 
this  price!  Four  charming,  hias  cut  styles  ...  tv 
\med  with  Alencon- patterned  lace  ...  the  third 
^  halter  top  model . . .  and  the  fourth  has  a  Ir 
Tg  of  narrow  bands  of  the  satin. 


t6  and  17.  Tuum  floor  . 


iLED  BY.  Lh 


and  this 


.  Set  complete  headings  in 
several  sizes  and  faces  all  at 
one  continuous  operation. 


f>f*v  I  Suspect  AdmiH  PloA 

/lL  26  Sli  ^  Steol  Time  and  He 

forRonsom;Want 
UlAHlUAt  for  Similor  Offeni 


'HIS  PAGE 


MODEL  26  IS  Hf 


I  Finger-Prints 
*s  Kidnap  1  Prisoner  A" 


LINOTYPE^ 


GAixET 


houaework;  gtowa  child;  refArraccs.  C  IXS 


and  this 


in  consumer  expenditure  indicate 
If  the  proposed  establishmmt  and 


GAIXEY  19— IR 


Jump  instantly  from  body-matter 
to  agate.  Change  back  and 
forth  without  an  instant's  delay. 


The  use  in  imports,  compared  with 
Stttdiedi  law  and  Art 
It  was  an  enormous  success,  but,  like 
A  Buy  Place  ai  Nlgjrt 


Nata  A>-Parcel  poet  mails  via  England — 
Malls  dote  3  pm  tsupp.  malia  4  pm) 


galley  21— 2R 


reau  stations,  taksm  at  8  pm  (Eastern 
vebind  ...... .34  20  30.^  Jti  dear 


Mixer  Linotypes  save  time 
on  ads . . .  heads . . .  body  matter. 


CMsans  Commute*,  dinnar  in  honor  o< 


Ganwa  weifAwon  by 


MERGENTHALER  linotype  company.  BROOKLYN.  NEW  YORK 


SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE.  LIMITED.  TORONTO.  CANADA 


Representatives  in  the  Principal  Cities  oi  the  World 


ir'' 


A-P-L  AND  LINOTYPE  MEMPHIS 


The  Purpose  of  Salw 

I 

The  most  sales  for  the  least  money  are  to  be  I  ( 
had  only  if  promotion  planning  is  four-square.  !  ( 

Your  sales- force,  your  jobbers,  your  dealers  and  I  ) 
your  advertising  must  be  forged  into  a  chain  in 
which  there  is  no  weak  link. 

i 

The  only  safe  way  to  make  a  beginning  is  to 

t 

locate  your  prospects  on  a  map  and  grade  them. 

The  most  important  thing  to  decide  is — are  they 

t 

geographically  accessible?  Then — do  they  need 

I 

the  type  of  service  your  product  delivers?  Have 
they  the  money  to  buy  it  ?  Are  they  already  using 
merchandise  of  the  same  type  and  in  what  vol¬ 
ume?  Finally — how  firmly  entrenched  is  the  ' 

competition  which  you  must  dislodge?  ' 

1 

Happily  the  answers  to  these  questions  are 
easily  and  quickly  obtainable.  In  every  great  me¬ 
tropolis  and  in  every  remote  corner  of  the  United  ' 
States  the  local  newspaper  publisher  can  tell  you 
whether  his  market  wants  the  thing  you  have  to  1 
sell,  what  use  will  be  made  of  it,  how  much  you  ' 
can  get  for  it.  The  newspapers  will  help  you  gauge 
the  strength  of  your  competition,  help  you  establish 
your  sales  potentials,  market  by  market. 

When  you  present  your  campaign  to  the  sales 
staff,  you  can  be  sure  that  the  same  question  will 
be  uppermost  in  the  mind  of  every  listener — how 
convincing  shall  I  be  able  to  make  my  promises  1 

I 

that  the  goods  I  get  my  jobbers  to  put  on  the  i 
shelves  of  the  retailers  will  move  pronto.  If  you  ) 
want  your  salesmen  with  you,  heart  and  soul,  | 
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MAGEMENT  IS  TO  LOCATE 

ANO  Satisfy  Consumer  Demand... at  a  Profit 


every  man-jack  of  them,  you  have  only  to  promise 
each  one  adequate  newspaper  advertising  in  the 
territory  where  he  must  make  his  sales  quota. 

And  the  jobber,  the  chain  store  buyer  and  the 
independent  merchant  will  all  see  eye-to-eye  with 
the  salesman.  For  the  salesman  is  only  putting 
himself  in  his  customer’s  place  when  he  asks  for 
the  advertising  medium  that  has  never  been  known 
to  fail  to  move  wanted  merchandise;  fairly  priced. 

Before  he  became  a  salesman,  jobber  or  retailer, 
each  of  these  links  in  your  sal^*s-chain  was  sold  on 
newspaper  advertising.  As  a  consumer  he  and 
his  family  see  certain  magazines,  listen  to  the  radio, 
walk  or  ride  past  billboards.  But  they  have  al¬ 
ways  read  the  newspaper  every  normal  day  of 
their  lives,  and  done  their  day-to-day  spending 
with  the  help  of  newspaper  advertising.  The 
longer  they  are  in  business,  the  more  certain  are 
they  that  all  the  neighbors  do  the  same. 

A  sales  campaign  based  upon  newspaper  adver¬ 
tising  guarantees  the  manufacturer  accurate  knowl¬ 
edge  of  every  market  in  which  money  is  to  be 


spent;  orders  from  jobbers  and  retailers  of  sufficient 
size  and  in  sufficient  numbers  to  make  it  possible 
to  turn  into  sales  the  consumer  acceptance  created 
by  the  advertising;  and,  in  addition,  the  certainty 
that  he  will  get  the  story  of  his  product  over  ade¬ 
quately,  acceptably.  .  .  at  the  right  time  and  place, 
in  the  medium  to  which  the  consumer  looks  for 
news  of  things  he  wants  to  buy. 

Good  management  recognizes  that  the  news¬ 
paper  is  the  primary  advertising  medium  because 
it  is  easy  to  do  a  complete  selling  job  with  news¬ 
papers.  Newspaper  advertising  never  is  scattered 
to  the  four  winds,  but  always  dropped  with  pre¬ 
cision  into  a  furrow  of  the  right  depth  in  a  field 
that  has  been  properly  fertilized,  ploughed  and 
harrowed.  Newspaper  advertising  is  not  wasted 
in  territory  where  folks  have  little  use  for  your 
line  or  no  money  to  pay  for  it;  where  they  are 
wedded  to  what  they  are  already  using ;  where  you 
cannot  do  an  adequate  job  either  of  preparation 
or  of  follow-up;  or  where  you  must  sell  in  small 
volume — or  sell  at  a  loss. 

Good  management  votes  for  advertising  in  news¬ 
papers  to  keep  the  wheels  turning. 


THIS  ADVERTISEMENT  SPONSORED  BY  THESE  LEADING  NEWSPAPERS  .  . 


Akron  Beacon  Journal 
Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 


Columbus  Dispatch 
Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 


Louisville  Courier-Journal 

Louisville  Times 

New  York  Daily  News 

New  York  Herald  Tribune 

New  York  Sun 

New  York  Times 

New  York  World-Telegram 


Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 
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Editor  &  Publisher  for  November  16,  1935 


OCTOBER  NEfFSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


AKRON,  OHIO 


CHICAGO,  ILL. 


EVANSVILLE,  IND. 


1935  1934  Gain  or  Loss 


Times-Press  . (e)  647,250  646,514  736  G 

Beacon-Jouinai  . (e)  1,178,036  1,088,048  89,988  G 

Times-Press  . (S)  225,501  207,806  17,695  G 


Total  Daily  .  1,825,286  1,734,562  90,724  G 

Toul  Sunday  .  225,501  207,806  17,695  G 

Grand  Total  .  2,050,787  1,942,368  108,419  G 

ALBANY,  N.  Y. 

Times-Union  . (e)  694,160  659,699  34,461  G 

News  . (e)  687,159  717,361  30,202  L 

Knickerbocker  Press  ..(m)  329,305  368,184  38,879  L 

•Times-Union  . (S)  185,674  207,116  21,442  L 

Knickerbocker  Press  ...(S)  72,648  103,77  1  31,123  L 


Total  Daily  .  1,710,624  1,745,244  34,620  L 

Total  Sunday  .  258,322  310,887  52,565  L 

Grand  Total  .  1,968,946  2,056,131  87,185  L 


ALBUQUERQUE,  N.  M. 

lournal  . (m)  .367,344  291,027  76,317  G 

Tribune  . (e)  379,187  308,947  70,240  G 

Journal  . (S)  41,458  52,570  11,112  L 


Total  Daily  .  746,531  599,974  146,557  G 

Total  Sunday  .  41,458  52,570  11,112  L 

Grand  Total  .  787,989  652,544  135,445  G 

ATLANTA,  GA. 

Georaian  . (e)  438,073  441,226  3,153  L 

Journal  . (e)  734,127  634,440  99,687  G 

Constitution  . (m)  538,786  442,312  96,474  G 

•American  . (S)  182,123  209,142  27,019  L 

Journal  . (S)  158,525  152,690  5,835  G 

Constitution  . (S)  173,141  176,206  3,065  L 


Total  Dailv  .  1,710,986  1,517,978  193,008  G 

Total  Sunday  .  513,789  538.038  24,249  L 

Grand  Total  .  2,224,775  2,056,016  168,759  G 

ATLANTIC  CITY,  N.  J. 

•Press-Union  . (e)  388,998  395,216  6,218  L 

Press-Union  . (S)  63,779  56,185  7,594  G 


Grand  Total .  452,777  451,401  1,376  G 

•Press-Union  sold  in  morning-evening  combination. 
Linage  of  one  edition  shown. 

BALTIMORE,  MD. 

News-Post  . (e)  1,048,276  888,286  159,990  G 

Sun  . (e)  1,319,040  1,264,266  .54,774  G 

Sun  . (m)  564,566  .549,790  14,776  G 

•American  . (S)  322,556  333,247  10,691  L 

Sun  . (S)  400,311  378,307  22,004  G 


Total  Dailv  .  2,931,882  2,702,342  229,540  G 

Total  Sunday  .  722.867  711,554  11,313  G 

Grand  Total  .  3,654,749  3,413,896  240,853  G 


1935  1934  Gain  or  Loss 


Tribune  . (m)  1,106,948  1,036,608  70,340  G 

Herald-Examiner  . (m)  668,373  693,063  24,690  L 

News  . (e)  1,111,403  1,153,103  41,700  L 

.\merican  . (e)  772,244  820,491  48,247  L 

Times  . (e)  430,120  310,474  111,646  G 

Tribune  . (S)  518,994  426,215  92,779  G 

•Herald-Examiner  . (S)  335,317  326,437  8,880  G 

Times  . (S)  39,961  40,491  530  L 


Total  Daily  .  4,089,088  4,021,739  67,349  G 

Total  Sunday  .  894,272  793,143  101,129  G 

Grand  Total  .  4,983,360  4,814,882  168,478  G 


CINCINNATI,  OHIO 

Enquirer  . (m)  461,673  442,689  18,984  G 

Post  . (e)  624,472  601,780  22,692  G 

Times-Star  . (e)  1,070,555  980,861  89,694  G 

Enquirer  . (SJ  412,785  359,966  52,819  G 


ToUl  Daily  .  2,156,700  2,025,330  131,370  G 

Total  Sunday  .  412,785  359,966  52,819  G 

Grand  Total  .  2,569,485  2,385,296  184,189  G 


CLEVELAND,  OHIO 

Plain  Dealer  . (m)  699,610  660,848  38,762  G 

News  . (e)  663,502  669,371  5,869  L 

Press  . (e)  1,125,025  1,094,032  30,993  G 

Plain  Dealer  . (S)  392,428  325,061  67,367  G 


Total  Dailv  .  2,488,137  2,424,251  63,886  G 

Total  Sundav  .  392,428  325,061  67,367  G 

Grand  Total' .  2,880,565  2,749,312  131,253  G 


Courier  . 

Journal  . 

Press  . . 

Courier  . 

Press  . 

. (e) 

. (e) 

. (S) 

. (S) 

1935 

604,883 

210,465 

665,928 

128.266 

93,016 

1934  Gain  or  Lon 
»6 

/ 1,122  21,894(; 

ToUl  Daily  . 
Total  Sunday 
Grand  Total 

1,481,276 

221,282 

1,702,558 

1,291,138 

165,890 

1,457,028 

190,1310 
55,3920 
2^5,530  0 

FALL  RIVER,  MASS. 

Herald-News  .. 

. (e) 

494,021 

484,532 

9,489  0 

FORT  WAYNE,  IND. 

Journal-Gazette  , 
News-Sentinel  . 
Journal-Gazette 

. (S) 

410.493 

888,882 

180.519 

336,975 

722,042 

182,871 

23,5180 
166,846  0 
2,352  L 

Total  Daily  . 
ToUl  Sunday 
Grand  Total 

1,299,375 

180,519 

1,479,894 

1,059,017 

182,871 

1,241,888 

240.3580 
2.352  L 
238,0060 

FORT  WORTH,  TEXAS 

Star-Telegram  . . 
Star-Telegram  . 

Press  . 

Star-Telegram  . 

. (e) 

. (S) 

237,798 

512,801 

366,211 

136,809 

204,617 

459,316 

362,556 

114.899 

33,181 0 
53,485  0 
3,6550 
21,9100 

Total  Daily  . 
Total  Sunday 
Grand  Toul 

1,116,810 

136,809 

1,253,619 

1,026,489 

114,899 

1,141,388 

90,321  G 
21.9100 
112,231  G 

FREEPORT-HEMPSTEAD,  N.  Y. 


COLUMBUS,  OHIO 


Review  . (e)  376,442  402,681  26,2391 

Star  . (e)  261,383  230,203  31,180G 


Dispatch  . (e)  986,556  988,614  2,058  L 

Citiien  . (e)  652,532  700,927  48,395  L 

Ohio  State  Journal  .,.(m)  218,480  197,263  21,217  G 

Dispatch  . (S)  216,851  194,036  22,815  G 

Star  . (S)  34,668  36,745  2,077  L 


Total  Dailv  .  1,857,568  1,886,804  29,236  L 

Total  Sunday  .  251,519  230,781  20,738  G 

Grand  Total  .  2,109,087  2,117,585  8,498  L 


Grand  Total  .  637,825  632,884  4,941  C 

GARY,  IND. 

Post-Tribune  . (e)  63  4,9  1  0  5  23,105  111,805  0 

GLENS  FALLS,  N.  Y. 

•Post-Star  . ....(m)  473.3  8  5  4  38.72  4  34.661  0 


•Post-Star  sold  in  combination  with  Evening  Times 
Linage  of  one  edition  shown. 


DALLAS,  TEXAS 


News  . (m)  708,795  541,923  166,872  G 

Times-Herald  . (e)  888,296  839,203  49,093  G 

Toumal  . (e)  490,062  456,515  33,547  G 

•Dispatch  . (e)  247,680  214,437  33,243  G 

News  . (S)  233,396  268,215  34,819  L 

Times-Herald  . (S)  215,228  275,831  60,603  L 

Dispatch  . (S)  62,712  108,115  45,403  L 


Toul  Dailv  .  2,334,833  2,052,078  282,755  G 

Total  Sunday  .  511,336  652,161  140,825  1. 

Grand  Total  .  2,846,169  2,704,239  141,930  G 


•Dispatch  issued  five  days. 

DAYTON,  OHIO 


HARRISBURG,  PA. 

•Patriot  . (ml  501,4  7  2  5  00,92  5  547  0 

Telegraph  . (e)  423,14  7  4  20.87  2  2,275  0 


Grand  ToUl  .  924.619  921.797  2,8220 

•The  Evening  News  carries  the  same  amount  of  ad¬ 
vertising  as  the  morning  Patriot. 

HARTFORD,  CONN. 

Courant  . (ml  460,435  398,704  61,7310 

Times . (e)  1,251,294  1,204,392  46,9020 

Courant  . (S)  308,79  2  2  7  7,94  1  30,851  0 


Total  Dailv  .  1,711,729  1,603,096  108,6330 

Total  Sunday  .  308,792  277,941  30,8510 

Grand  Total  .  2,020,521  1,881,037  139,4840 


BANGOR,  ME. 


Commercial  . 

News  . 

...(e) 

. .  (m) 

241,619 

428.658 

239,019 

367,590 

2,600  G 
61,068  G 

Grand  Total . 

670,277 

606,609 

63,668  G 

BIRMINGHAM,  ALA. 

-Xge-Herald  . 

News  . 

Post  . 

News  &  Age-Herald. . 

..(m) 

...(e) 

. . . (e) 
...(S) 

334,980 

568,105 

376.042 

218,974 

390,204 

529,552 

343,826 

180,292 

55,224  L 
38,553  G 
32,216  G 
38,682  G 

Total  Dailv  . 

Total  Sunday  . . . . 
Grand  Total  . . . . 

1.279,127 

218,974 

1,498,101 

1,263,582 

180,292 

1,443,874 

15,545  G 
38,682  G 
54,227  G 

BOSTON.  MASS. 


Record  . (m)  336.972  297,084  39,888  G 

American  . (e)  436,587  418,422  18,165  G 

'Globe  . (m)  812,589  689,620  122,969  G 

Herald  . (m)  1,054,970  962.156  92,814  G 

Post  . (m)  577,853  585,592  7,739  L 

Transcript  . (c)  383,309  376,547  6,762  G 

tTraveler  . (e)  1,223,882  1,156,341  67,541  G 

••Advertiser  . (S)  236,120  261,128  25,008  L 

Globe  . (S)  349,657  304,550  45,107  G 

Herald  . (S)  288,158  256,749  31,409  G 

Post  . (S)  100,491  110,025  9,534  L 


Total  Dailv  .  4,826,162  4,485,762  340,400  G 

Toul  Sunday  .  974,426  932,452  41,974  G 

Grand  Total  .  5,800,588  5,418,214  382,374  G 


tTraveler  sold  in  combination  with  morning  or  Sunday 
Herald. 

•Glo^  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 


BUFFALO,  N.  Y. 


Courier-Express  . (m)  620,517  558,312  62,205  G 

New . .  1,140,734  1,144,640  3,906  L 

Times . (e)  767,178  603,065  164,113  G 

Courier-Express  . (S)  159,472  147,010  12,462  G 

Times  . (S)  146,666  103,313  43,353  G 


Toul  Daily  .  2,528,429  2,306,017  222,412  G 

Toul  Sunday  .  306,138  250,323  55,815  G 

Grand  Total  .  2,834,567  2,556,340  278,227  G 


CAMDEN,  N.  J. 

•Courier  . (e)  723,815  678,991  44,824  G 

•Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  one  edition  shown. 


Journal  . 

Herald  . 

News  . 

Journal  . . 

News  . . 

. (e) 

. (e) 

. (S) 

. (S) 

281,494 

717,030 

906,514 

85,467 

101,350 

198,583 

817,100 

896,414 

120,082 

131,263 

82,911  G 
99,470  L 
10,100  G 
34,615  L 
29,913  L 

Total  Daily  . . . 
Total  Sunday  . 
Grand  Total  ... 

1,905,638 

186,817 

2,092,455 

1,912,097 

251,345 

2,163,442 

6,459  L 
64,528  L 
70,987  L 

DENVER,  COLO. 

Rocky  Mt.  News. 

Post  . 

Rocky  Mt.  News 
Post  . 

. (e) 

. (S) 

. (S) 

407,760 

921,158 

79,494 

180,654 

375,686 

854,815 

58,941 

167,560 

32,074  G 
66.343  G 
20,553  G 
13,094  G 

Total  Daily  _ 

Total  Sunday  . 
Grand  Total  . . . 

1,328.918 

260,148 

1,589,066 

1,230.501 

226,501 

1,457,002 

98,417  G 
33,647  G 
132,064  G 

DES  MOINES,  IOWA 

Register  . 

Tribune  . 

Register  . 

. (e) 

. (S) 

389,035 

604,923 

231,817 

384,002 

603,925 

183,844 

5,033  G 
998  G 
47,973  G 

Total  Daily  . . . 
Total  Sunday  . 
Grand  Total  . . 

993,958 

231,817 

1,225,775 

987,927 

183,844 

1,171,771 

6,031  G 
47,973  G 
54,004  G 

DETROIT,  MICH. 

Times  . 

Free  Press  . 

News  . 

Times  . 

Free  Press . 

News  . 

. (e) 

. (e) 

. (S) 

. (S) 

. (S) 

838,671 

627,443 

1,296,764 

289,386 

177,228 

376,548 

691,238 

540,465 

1,170,584 

294,794 

143,323 

286,980 

147,433  G 
86,978  G 
126,180  G 
5,408  L 
33,905  G 
89,568  G 

Total  Daily  . . 
Total  Sunday  . 
Grand  T otal  . , 

2,762,878 

843,162 

3,606,040 

2,402,287 

725,097 

3,127,384 

360,591  G 
118,065  G 
478,656  G 

EASTON,  PA. 

Express  . 

. (e) 

622,114 

624,443 

2,329  L 

EL  PASO,  TEXAS 

Times  . 

Herald-Post  _ 

Times  . 

. (e) 

. (S) 

324,981 

411,613 

213,608 

355,587 

461,773 

108,790 

30,606  L 
50,160  L 
104,818  G 

Total  Daily  .  736,594  817,360  80,766  L 

Total  Sunday  .  213,608  108,790  104,818  G 

Grand  Total  .  950,202  926,150  24,052  G 


CHATTANOOGA,  TENN, 


Times  . (m)  399,768  303,616  96,152  G 

News  . (e)  432,674  460,407  27,733  1. 

Times  . (S)  93,955  85,344  8,611  G 


ERIE,  PA. 


Dispatch-Herald  . (e)  487,603  499,436  11,833  L 

Times  . (e)  496,483  465,958  30,525  G 

Dispatch-Herald  . (S)  86,873  72,830  14,043  G 


Toul  Dailv  .  832,442  764,023  68,419  G 

Toul  Sunday  .  93,955  85,344  8,611  G 

Grand  Total  .  926,397  849,367  77,030  G 


Total  Daily  .  984,086  965,394  18,692  G 

Total  Sunday .  86,873  72,830  14,043  G 

Grand  Toul  .  1,070,959  1,038,224  32,735  G 


HOUSTON,  TEXAS 

Chronicle  . (e)  716,745  .586,826  129,919  G 

Post  . (m)  463,703  369,441  94,262  G 

Press  . (e)  501,548  448,171  53,377G 

Chronicle  . (S)  198,581  170.644  27,937  G 

Post  . (S)  199,351  171,369  27,982  G 


Total  Daily  .  1,681,996  1,404,438  277,558G 

Total  Sunday  .  397,932  342,013  55,919  G 

Grand  Total  .  2,079,928  1,746,451  333,477  G 

INDIANAPOUS,  IND. 

.News  . (e)  917,872  839,414  78.458G 

Star  . (m)  536,290  .523,324  12,966  G 

Times  . (e)  756,204  739,274  16,930  G 

Star  . (S)  283,044  258,090  24,954  G 


Total  Dailv  .  2,210,36  6  2,102.012  108,354G 

Total  Sunday  .  283,044  258,090  24,954 G 

Grand  Total  .  2,493,410  2,360,102  133,308 G 

JACKSONVILLE.  FLA. 

Times-Union  . (m)  5  52,66  1  487,119  65,5420 

Journal  . (e)  5  2  3,60  9  4  89,76  3  33,846  C 

Times-Union  . (S)  211,3  65  1  85,229  26,136  0 


ToUl  Daily  .  1,076,270  976,882  99,388  0 

Total  Sunday  .  211,3  6  5  1  85,22  9  26,136  0 

Grand  ToUl  .  1,28  7,63  5  1,162,111  125.524  0 

JAMESTOWN.  N.  Y. 

Journal  . (e)  444,13  7  401,46  5  42,6720 

Post . (m)  399,208  340.273  58,9350 


Grand  Total  .  843,345  741.738  101,6070 


JOHNSTOWN,  PA. 

•Tribune  . (e)  732,4  3  5  656,93  3  75.5020 

•Tribune  (e)  sold  in  combination  with  Democrat  (ol- 
Linage  of  one  edition  shown. 


KNOXVILLE,  TENN. 


Journal  . (m)  389,418  292,702 

News-Sentinel  . (e)  575,285  469,467 

Journal  . (S)  100,676  79,984 

News-Sentinel  . (S)  131,396  136,844 


96,7160 
105,8180 
20,692  0 
5,448  L 


Toul  Daily 
ToUl  Sunday 
Grand  Total 


964,703  762,169 

232,072  216,828 

1,196,775  978,997 


202,534  0 
15,244  0 
2  1  7,778  0 


LOS  ANGELES,  CAUF. 


Examiner  . 

....(m) 

710,543 

612,583 

Illustrated  News  . . . 

. ..  .(m) 

324,769 

233,835 

Times  . 

. .  ..(m) 

963,321 

848,400 

Herald-Express  . . . . 

- (e) 

984,450 

870,899 

Post . 

....(e) 

240,823 

239,478 

Examiner  . 

....(S) 

378,789 

395,320 

Times  . 

....(S) 

348,933 

309,621 

97,9600 

90,9340 

114,9210 

113.5510 
1,3450 
16,631 L 
39,312  0 


Toul  Daily  .  3,223,906  2,805,195 

Toul  Sunday  .  727,622  704,941 

Grand  Total  . 3,951.528  3.510,136 

(Continued  on  page  34) 
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greatest  gain  AMERICA 


RfCEIVCO  AT 

fo5tal  Telegraph 

IHL  INI i KNAI  lONAl  SYSilM 


Thi|  Is  « full  r«teTclrsr«iii,C4blc9r«m  or 
'"'less  otherwise  indicdtcd  bit 
<  or  in  the  sddress. 


CoillllUTi'iill 

CilhlCii 


(III  (Imuicit 

CitbU'ii 


RXW^O  MG  NEWYORK  NY  6  1220P 


NOV  6  PM  12  30 


ARTHUR  G  NEWMYER»  PUB 

WASHINGTON  TIMES 

ALL  REPORTS  FOR  MEDIA  RECORDS  93  LARGEST  CITIES  ARE  COMPLETED 
TODAY  STOP  WASHINGTON  TIMES  WITH  GAIN  OF  250*668  LINES  HAS  THE 
GREATEST  GAIN  FOR  THE  MONTH  OF  OCTOBER  OF  ANY  MORNING  EVENING 
SUNDAY  SIX  DAY  OR  SEVEN  DAY  PAPERS  IN  OUR  LIST  OF  CITIES 

MEDIA  RECORDS 


For  six  months  consecutively,  THE  TIMES  has  led 
the  Washington  week-day  field  in  advertising  GAINS. 

During  the  first  ten  months  of  1935  it  gained  more 
than  a  MILLION  lines  of  advertising  over  the  corre¬ 
sponding  period  of  last  year-to  be  exact  1,148,954  lines. 


THE  tCO/WO 
MORE;  ^ 
CUSTOI^IEg^ 


THE  WASHINGTON  TIMES 

Growing  With  Its  City 

presented  nationally  by  HEARST  international  advertising  service.  RODNEY  E.  BOONE,  GENERAL  MANAGER 
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OCTOBER  NEfFSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


(Continued  from  page  32) 


LOUISVILLE,  KY, 


1935 

Couriei -Journal  ... 

....  (m) 

771,515 

Times  . 

. (e) 

783,122 

Herald-Post  . 

. (e) 

378.642 

Courier-Journal  ... 

....(S) 

307,978 

1934  Gain  or  Loss 


Total  Daily  .  1,933,279 

Total  Sunday  .  307,978 

Grand  Toul  .  2,241,257 


MANCHESTER,  N.  H. 

Union  Uader  . (e)  455,081  415,868  39,213  G 


MEMPHIS,  TENN. 

Commt-rcial-Appeal  ....(m)  801,609  678,506  123,103  G 

I'ress- Scimitar  . (e)  482,015  460,545  21,470  G 

Commercial-Appeal  ....tS)  288,035  270,669  17,366  G 

Total  Daily  .  1,283,624  1,139,051  144,573  G 

Total  Sunday  .  288,035  270,669  17,366  G 

Grand  ToUl  .  1,571,659  1,409,720  161,939  G 


MILWAUKEE,  WIS. 

Sentinel  . (m)  284,857  393,426  108,569  L 

lournal  . (e)  1,101,873  1,140,448  38,575  L 

Leader  . (e)  163,767  189,572  25,805  L 

Wisconsin  News  . te)  622,368  530,358  92,010  G 

Sentinel  . CS)  205,950  219,583  13,633  L 

Journal  . tS)  309,049  261,883  47,166  G 


Total  Daily  .  2,172,865  2,253,804  80,939  L 

Total  Sunday  .  514,999  481,466  33,533  G 

Grand  Total  .  2,687,864  2,735,270  47,406  L 

MINNEAPOLIS,  MINN. 


Journal  . 

. (e) 

737,574 

670,713 

66,861 

G 

Tribune  . 

692,865 

642,446 

50,419 

G 

Star  . 

511,774 

486,734 

25,040 

G 

Journal  . 

. (S) 

167,383 

114,183 

53,200 

G 

Tribune . 

. (S) 

268,117 

238,056 

30,061 

G 

Total  Daily  .  1,942,213  1,799,893 

Total  Sunday  .  435,500  352,239 

Grand  Total  .  2,377,713  2,152,132 


MONTREAL,  CANADA 

Star  . (e)  1,292,712  1,267,689 

Gazette  . (in)  400,587  415,972 

La  Presse  . (e)  1,073,072  1,070,885 

La  I'atrie  . (e)  200,480  262,171 

La  I'atrie  . (S)  40,453  . 


142,320  G 
83,261  G 
225,581  G 


25,023  G 
15,385  L 
2,187  G 
61,691  L 


Total  Daily  .  2,966,851  3,016,717 

Total  Sunday  .  40,453  . 

Grand  Total  .  3,007,304  3,016,717 


MUNCIE,  IND. 

Press  . (e)  359,601 

Star . (in)  402,284 

Star  . (S)  97,519 


49,866  L 


9,413  L 


Total  Daily  .  761,885 

Total  Sunday  .  97,519 

Grand  Total  .  859,404 


NASHVILLE,  TENN. 


Banner  . 

. (e) 

437,010 

Tennessean  . 

425,790 

Banner  . 

. (S) 

144,935 

Tennessean  . 

. (S) 

122,820 

40,085  G 
58,108  G 
8,899  G 
17,157  G 


Total  Daily 


Ledger  . (m) 


Star-Eagle  . (e) 


862.800 

764,607 

98,193  G 

267,755 

241,699 

26.056  G 

1,130,555 

1,006,306 

124,249  G 

RK.  N.  . 

J. 

415,946 

440,202 

24,256  L 

1,347,438 

1,293,878 

53.560  G 

621,940 

597,713 

24,227  G 

201.689 

205,091 

3,402  L 

152,308 

94,136 

58,172  G 

BROOKLYN,  N.  Y. 


Eagle  . 

. (e) 

1,053,621 

Times-Union  .... 

. (e) 

422,031 

Eagle  . 

. (S) 

172,007 

Times-Union  .... 

. (S) 

33,091 

457,675 

232,991 

35,604 


Gain  or  r.oss 
120,337  L 
35.644  L 
60,984  L 
2,513  L 


Total  Daily  .  1,475,652  1,631,633 

Total  Sunday  .  205,098  268.595 

Grand  Total  .  1,680,750  1,900,228 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  704,062  683,704 


OAKLAND,  CALIF. 

Post-Enquirer  . (e)  532,221  523,397 

Tribune  . (e) 

Tribune  . (S) 


783,290  787,604 

130,537  121,411 


Total  Daily  .  1,315,511  1,311,001 

Total  Sunday  .  130,537  121,411 

Grand  Total  .  1,446,048  1,432,412 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  434,327  477,974 

Times  . (e)  645,879  636,256 

•Oklahoma  News  . (e)  329,636  202,408 

Oklahoman  . (S)  206,917  191,889 

( Iklahoma  News . (S)  93,786  57,414 

Total  Daily  .  1,409,842  1,316.638 

Total  Sunday  .  300,703  249,303 

Grand  Total  .  1,710,545  1,565,941 

*5  days. 


155,981  L 
63,497  L 
219,478  L 


20,358  G 


8,824  G 
4,314  L 
9,126  G 

4,510  G 
9,126  G 
13,636  G 


43,647  L 
9,623  G 
127,228  G 
15,028  G 
36,372  G 


OMAHA,  NEB. 

Ilee  News  . (e)  503,667  597,369 

World-Herald  . (e)  933,715  759,838 

Hee  .News  . (S)  271.265  212,976 

World-lUrald  . (S)  220,807  191,735 

Total  Daily  .  1,437,382  1,357,207 

Total  Sunday  .  492,072  404,711 

Grand  T.rtal  .  1,929,454  1,761,918 


93,204  G 
51,400  G 
144,604  G 


93,702  L 
173,877  G 
58,289  G 
29,072  G 


80,175  G 
87,361  G 
167,536  G 


Ledger . (S) 

Total  Daily  .  2,385,324  2,331,793  53,531  G 

Total  Sunday  .  353,997  299,227  54,770  G 

Grand  Total  .  2,739,321  2,631,020  108,301  G 

NEW  ORLEANS.  LA. 

Times-Picayune  . (m)  893,024  788,296  104,728  G 

Tribune  . (m)  379.498  378,806  692  G 

Item  . (e)  680,408  658,803  21,605  G 

States  . (e)  500,295  327,439  172,856  G 

Times-Picayune  &  States  (S)  308,949  316,220  7,271  L 

Item-Tribune  . (S)  238.810  241,868  3,058  1. 

Total  Daily  .  2,453,225  2,153,344  299,881  G 

Total  Sunday  .  547,759  558.088  10,329  L 

Grand  Total  .  3,000,984  2,711,432  289,552  G 

NEW  YORK,  N.  Y. 

.American  . (m)  614,617  689,003  74,386  1. 

Times  . (m)  1,153,699  1,077,821  75,878  G 

Herald  Tribune  . (m)  789,924  768,196  21,728  G 

News  . (m)  1,427,336  1,246,827  180,509  G 

Mirror  . (m)  328,194  286,243  41,951  G 

Journal  . (e)  908,802  935,878  27,076  L 

Sun  . (e)  1,338,203  1,296,475  41,728  G 

World-Telegram  . (e)  1,315,259  1,273,767  41.492  G 

Post  . (e)  422,488  313,934  108,554  G 

American  . (S)  360,323  427,056  66,733  L 

Times  . (S)  748,807  649,120  99,687  G 

Mirror  . (S)  116,574  89,123  27,451  G 

News  . (S)  488,296  458,190  30,106  G 

Herald  Tribune  . (S)  469,083  450,754  18.329  G 

Total  Daily  .  8,298,522  7,888,144  410,378  G 

Total  Sunday  .  2,183,083  2,074,243  108,840  G 

Grand  Total  . 10,481.605  9,962,387  519,218  G 


PEORIA,  ILL. 

lournal  . (e)  618,172  576,059  42,113  G 

Transcript  . (m)  525,566  531,501  5,935  1. 

Star  . (e)  677,993  621,902  56,091  G 

lournal-Transcript  . (S)  139,123  120,921  18,202  G 

Star  . (S)  123,713  106,454  17,259  G 

Total  Daily  .  1,821,731  1,729,462  92,269  G 

Total  Sunday  .  262,836  227,375  35,461  G 

Grand  Total  .  2,084,567  1,956,837  127,730  G 

PERTH  AMBOY,  N.  J. 

News  . (e)  391,416  . 

1934  not  measured. 

PHILADELPHIA.  PA. 

Bulletin  . (e)  1.269,032  1,121,442  147,590  G 

Inquirer  . (m)  694,622  803,943  109,321  L 

News  . (e)  453,597  595,837  142,240  1, 

Public  Ledger  . (e)  1,213,172  1,294,113  80,941  L 

Record  . (m)  663,241  658,299  4,942  G 

Inquirer  . (S)  541,857  552,206  10,349  L 

Record  . (S)  403,280  414,603  11,323  L 

•News  . (S)  .  29,946  . 

Total  Daily  .  4,293,664  4,473,634  179,970  L 

Total  Sunday  .  945,137  996,755  51,618  L 

Grand  Total  .  5,238.801  5,470,389  231,588  L 

•Philadelphia  News  (S)  discontinued  .April,  1935. 

PHOENIX,  ARIZ. 

Republic  . (m)  456,781  437,973  18,808  G 

Gazette  . (e)  521,133  492,026  29,107  G 

Republic  . (S)  103,423  85,858  17,565  G 

Total  Daily  .  977,914  929,999  47,915  G 

Total  Sunday  .  103,423  85,858  17,565  G 

Grand  Total  .  1,081,337  1,015,857  65,480  G 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  1,062,006  1.031,122  30,884  G 

Press  . (e)  1,411,184  1,294,317  116,867  G 

Post-Gazette  . (m)  598,810  576,365  22,445  G 

Sun-Telegraph  . (S)  272,451  274,294  1,843  L 

Press  . (S)  254,873  237.689  17,184  G 

Total  Daily  .  3,072,000  2,901,804 

Total  Sunday  .  .527,324  511,983 

Grand  Total  .  3,599,324  3,413,787 

PORTLAND,  ORE. 

Oregonian  . (m)  443,771  421,646 

Journal  . (e)  689,164  641,348 

News  Telegram  . (e)  395.331  413,600 

Oregonian  . (S)  191,913  199,630 

Journal  . (S)  91,083  95,652 

Total  Daily  .  1,528,266  1,476,594 

Total  Sunday  .  282,996  295,282 

Grand  Total  .  1,811,262  1,771,876 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  1,362,865  1,334.559 

Journal  . (m)  379,056  361,972 

News  Tribune  . (e)  265,411  297,487 

Journal  . (S)  214.603  214,680 

Total  Daily  .  2,007,332  1,994,018 

Total  Sunday  .  214,603  214,680 

Grand  Total  .  2,221,935  2,208.698 

READING.  PA. 

Eagle  . (e)  704,015  675,442 

Times  . (m)  598,651  758,458 

Eagle  . (S)  36,332  42,493 

Total  Daily  .  1,302,666  1,433,900  131,234  L 

Total  Sunday  .  36,332  42,493  6,161  L 

Grand  Total  .  1,338.998  1,476,393  137,395  L 


170,196  G 
15,341  G 
185,537  G 


22,125  G 
47.816  G 
18,269  1. 
7,717  L 
4,569  L 


51,672  G 
12.286  1. 
39,386  G 


28,306  G 
17,084  G 
32,076  L 
77  L 


13,314  G 
77  L 
13,237  G 


28,573  G 
159,807  L 
6,161  L 


1935 

News 

l.eadrr  .... 

. (e) 

974,952 

Times 

Dispatch  . . . 

....(m) 

560,080 

Times 

Dispatch  . . . 

....(S) 

230,525 

RICHMOND,  VA. 

1934  Gainorl„ 

Total  Daily  .  1,535,032  1,401,266  "nTtar 

Total  Sunday  .  230,525  201,975  2jt?S 

Grand  Total  .  1,765,557  1,603,241  U2Jlij 

ROCHESTER,  N.  Y. 

524);{ 

85,M(C 

262)11 
W,lt'C 


Total  Sunday 


(e) 

66.''.8.’6 

616.489 

(e) 

912,872 

827,776 

,m) 

753,351 

677,413 

(13) 

194,888 

221,143 

(S) 

246,284 

227,099 

2,335,049 

2.121.678 

441,172 

448,242 

2,776,221 

2,569,920 

2i3j;i( 
72711 
206,  JK( 


ROCKFORD,  ILL. 

Register  Republic  . (e)  607,707 

.Star  . (m)  469,308 

Star  . (S)  94,804 


Total  Daily  .  1,077,015 

Total  Sunday  .  94,804 

Grand  Total  .  1,171,819 


SCHENECTADY,  N.  Y. 

Gazette  . (m)  761.910  .... 

Union  Star  . (e)  724,275  .... 


Grand  Total  .  1,486,185  . 

ST.  LOUIS,  MO. 

Globe  Democrat  . (m)  607,307  612,846 

Post-Dispatch  . (e)  1,090,264  980,175 

Star  and  Times  . (e)  551.510  592,132 

Globe  Democrat  . (S)  187,758  161,308 

Post  Dispatch  . (S)  340,673  314,367 


53»l 
110,lli9G 
40222  L 
26,4i(lC 
26304  G 


Total  Daily  .  2,249,081  2,185,153 

Total  Sunday  .  528.431  475,675 

Grand  Total  .  2,777,512  2,660.828 


ST.  PAUL,  MINN. 

Pioneer  Press  . (m)  596,520 

Dispatch  . (e)  846,639 

News  . (e)  426,901 

Pioneer  Press  . (S)  158,227 

News  . (S)  65,534 


63,928  G 
52JS4G 
1162040 


Total  Daily  .  1,870.060 

Total  Sunday  .  223,761 

Grand  Total  .  2,093,821 


SALT  LAKE  CITY,  UTAH 

Tribune  . (m)  623,011  550,555 

Deseret  News  . (e)  372,538  331,911 

Telegram  . (e)  537,036  444,570 

Tribune  . (S)  161,494  165,199 

Total  Daily  .  1,532,585  1,327,036 

Total  Sunday  .  161.494  165,199 

Grand  Total  .  1,694,079  1,492,235 

SAN  ANTONIO,  TEXAS 

Light  . (e)  548.310  519,649 

Express  . (m)  342,117  230,717 

News  . (e)  579.320  450,009 

Light  . (S)  285,657  .302,564 

Express  . (S)  169,000  135.345 

Total  Daily  .  1,469,747  1,200,375 

Total  Sunday  .  454,657  437,909 

Grand  Total  .  1,924,404  1,638,284 

SAN  DIEGO,  CALIF. 

Union  . (m)  539,049  479,143 

Sun  . (e)  576,158  399,385 

Tribune  . (e)  861,982  635,404 

Union  . (S)  258,028  210,686 

Total  Daily  .  1.977,189  1,513,932 

Total  Sunday  .  258,028  210,686 

Grand  Total  .  2,235,217  1,724,618 

SAN  FRANCISCO,  CAUF. 

Chronicle  . (m)  537,504  644,612 

Examiner  . (m)  663,227  673,196 

Call  Bulletin  . (e)  699,795  623,227 

News  . (e)  655,391  604,125 

Chronicle  . (S)  191,061  227,268 

Examiner  . (S)  347,377  359,557 

Total  Daily  .  2,555,917  2,545,160 

Total  Sunday  .  538,438  586,825 

Grand  Total  .  3,094,355  3,131,985 


72.4»G 
40,62;  G 
92.4«(G 
iM 


205,54!G 

IJOil 

201,1446 


21,661  S 
111.40(C 
129,311i 
16, WL 
33,6))  ■ 


2693;; 

16J4IJ 

286,12ti 


59,Mt 

i76;;;ii 

226,571 

4734; 


4633575 

47,34; 

510.59) 


107,1« 

9.569 

7636' 

51366 

3630;, 

12.1K' 


10,7). 

48,30; 

373« 


SEATTLE,  WASH. 

Post-Intelligencer  . (m)  512,161  392,710 

Star  . (e)  285,867  374,550  88,66) 

Times  . (e)  937,244  860.028  773» 

Post-Intelligencer  . (S)  283,688  253,7.59 

Times  . (S)  188,113  161,615  He- 

Total  Daily  .  1,7  3  5,27  2  1,62  7.288  107,W 

Total  Sunday  .  471,801  415,374  56,® 

Grand  Total  .  2,207,073  2,042,662  164.® 


SIOUX  CITY,  IOWA 


Journal  . 

. (d) 

400,742 

Tribune  . 

. <e) 

376,760 

Journal  . 

. (S) 

108,559 

98,508 


9,736 

5321 

10351 


l>aily  .  ///,DU,5  /OA,-r-r* 

Total  Sunday  .  108,559  98,508  JW 

Grand  Total  .  886,061  860,949  ZS-J*' 

•Note;  Journal  all  day  paper — all  advertising  apP**" 
all  editions — one  edition  measured. 

(Continued  on  page  36) 
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PENNSYLVANIA 

Contributes  Nearly  a 
Quarter  of  a  Billion 
to  Uncle  Sam 

Pennsylvania’s  towering  economic  structure  is  ac¬ 
curately  reflected  in  the  Federal  tax  collection  statistics 
for  the  fiscal  year  ending  June  3()th,  1935,  and  made 
public  by  Cniy  T.  Helvering,  Commissioner  of  Internal 
Revenue. 


The  Keystone  State  is  third  among  the  States  both 
for  total  internal  taxes  collected  for  all  classes  of 
taxation,  and  for  individual  income  and  corporation 
assessments.  William  Penn’s  people  handed  Uncle  Sam 
the  sizable  total  of  ^5244,355, 727. 32  for  a  gain  of  26  per 
cent  over  1933-4.  Included  in  this  was  ^589, 542,324.84 
for  combined  individual  income  and  corporation  taxes, 
showing  a  gain  over  1933-4  of  35 
per  cent.  .  .  . 

...  to  which  the  12  busy  areas 
and  13  trade  cities  here  presented, 
contributed  their  own  quota  run¬ 
ning  into  many  millions. At 
present,  exact  figures^are  not 
known — but  judging  from  its  high 
state  of  industry,  employment, 
and  trade,  this  major  intra-state 
“3,000, (XJO  Market”  advanced  its 
full  share. 

It  always  has— always  will — 
because  it  includes  some  of  the 
country’s  most  dependable  income 
producing  areas  via  manufactures, 
mining,  agriculture  and  other 
wealth  creating  sources. 

The  buying  power  emanating 
from  such  employments  is  per¬ 
petual,  as  long  years  of  National  Advertising  records 
show.  And  this  is  markedly  increasing  as  the  Fall 
advances.  Tap  this  large  potential  purchasing  power 
now — to  your  consistent  profit — by  linage  in  these 
15  leading  papers. 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

fUeaver  Falls  News  Tribune. . 

..(E)  8,375 

.04 

.04 

1  *  *Chambersburg  Public-Opinion  ..  6,605 

.05 

.05 

* ‘Chester  Times . 

..(E)  21,945 

.09 

.08 

t+Clcarfield  Progress . 

..(E)  5,838 

.045 

.045 

‘Connellsville  Courier . 

. .  (E)  6,306 

.05 

.05 

fCreensburg  Review-Tribune 

(ME)  11,447 

.06 

.06 

fllazleton  Plain  Speaker . 

99  909 

J)8 

.07 

1  tOazleton  Standard-Sentinel. J  ^  * 

tl.ebanon  News-Times . 

..(E)  11,062 

.05 

.05 

§McKeesport  Daily  News . 

.(E)  18,862 

.075^ 

.065 

“Morristown  Times  Herald. 

..(E)  13,734 

.09 

.07 

‘Seranton  'times . 

..(E)  50,817 

.15 

.14 

ttTowanda  Daily  Review . 

.(M)  5,424 

.045 

.04 

‘“Washington  Observer  and 

Reporter . 

(ME)  16,320 

.07 

.07 

‘West  Chester  I..ocal  News .  .  . 

..(E)  10,092 

.05 

.05 

§Wilkes-Rarre  Times  l.«ader. 

. .  (E)  29,040 

.08 

.08 

1  *Williamsport  Sun-Gazette  & 

Bulletin . 

(ME)  25,065 

.10 

.10 

fYork  Dispatch . 

..(E)  20,759 

.07 

.07 

1  *A.  B.  C.  Publishers’  Statement,  Oct.  1,  1934. 

1  tPublishers’  Affidavit,  Oct.  1,  1934. 

1  **A.  B.  C.  Publishers'  Statement,  April  1,  1935. 

1  ttBublishers’  Affidavit,  April  1,  1933. 

1  -AKate  applies  up  to  2800  lines. 

§A.  B.  C.  Publishers’  Statement,  June  30,  1935. 

***\.  B.  ts,  l*ublishers’  Statement,  Oct.  1,  1935. 

Ask  any  National  Advertising  Representative  zvhy 
this  list  is  the  National  Advertiser’s  ultimate  selection, 
or  get  in  touch  with  these  newspapers.  The  answer 
should  mean  another  worth-while  market — and  a 


growing  one. 
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OCTOBER  NEWSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECO RDs 


(Continued  from  page  34) 


SOUTH  BEND,  IND. 

193S  1934  Gain  or  Loss 

News  Times  . (e)  516,542  483,526  33,016  G 

Tribune  . (e)  656,946  596,847  60,099  G 

News  Times  . (S)  70,683  66,112  4,571  G 

Tribune  . (S)  90,258  85,666  4,592  G 


Total  Daily  .  1,173,488  1,080,373  93,115  G 

Total  Sunday  .  160,941  151,778  9,163  G 

Grand  Total  .  1,334,429  1,232,151  102,278  0 

SPOKANE,  WASH. 

Spokesman  Review  ....  (m)  340,330  284,360  55,970  G 

Chronicle  . (e)  615,886  509,679  106,207  G 

Press  . (e)  250,990  221,568  29,422  G 

Spokesman  Review  _ (S)  168,751  127,551  41,200  G 


Total  Daily. .  1,207,206  1,015,607  191,599  0 

Total  Sunday  .  168,751  127,551  41,200  0 

Grand  Total  .  1,375,957  1,143,158  232,799  0 

SYRACUSE,  N.  Y. 

Journal  . (e)  684,657  660,587  24,070  G 

Herald  . (e)  684,158  633,982  50,176  0 

Post-Standard  . (m)  471,171  490,422  19,251  L 

American  . (S)  174,076  176,936  2,860  L 

Herald  . (S)  77,928  73,157  4,771  G 

Post-Standard  . (S)  78,746  53,723  25,023  0 


Total  Daily  .  1,839,986  1,784,991  54,995  G 

Total  Sunday  .  330,750  303,816  26,934  0 

Orand  Total  .  2,170,736  2,088,807  81,929  G 

TACOMA.  WASH. 

Ledger  . (m)  194,726  202,916  8,190  L 

News  Tribune  . (e)  496,159  468,877  27,282  G 

Times  . (e)  356.780  328,324  28,456  G 

Ledger  . (S)  109,005  102,648  6,357  O 


Total  Daily  .  1,047,665  1,000,117  47,548  G 

Total  Sunday  .  109,005  102,648  6,357  G 

Grand  ToUl  .  1,156,670  1,102,765  53,905  G 

TOLEDO.  OHIO 

Times  . (m)  135,804  102,164  33,640  G 

Blade  . (e)  877,499  814,674  62,825  G 

News  Bee  . (e)  472,872  408,619  64,253  G 

Times  . (S)  223,488  164,009  59,479  G 


Total  Daily  .  1,486,175  1,325,457  160,718  G 

Total  Sunday  .  223,488  164,009  59,479  G 

Grand  Total  .  1,709,663  1,489,466  220,197  G 

TORONTO.  ONT..  CANADA 

Globe  . (m)  316,062  376,996  60,934  L 

Mail  &  Empire  . (m)  381,542  372,660  8,882  G 

Star  . (e)  1,599,214  1,538,529  60,685  G 

Star  . (w)  134,082  106,810  27,272  G 

Telegram  . (e)  1,540,717  1,519,519  21,198  G 


Grand  Total  .  3,971,617  3,914,514  57,103  G 


TRENTON,  N.  J. 


Times  . (e)  629,860  621,870  7,990  G 

Times- .\dvertiser  . (S)  73,898  65,375  8,523  G 


Total  Dailv  .  629,860  621,870  7,990  G 

Towl  Sunday  .  73,898  65,375  8,523  G 

Grand  Total  .  703,758  687,245  16,513  G 


TROY,  N.  Y. 

Record  . . (m)  656,979  . 

•Note;  Not  measured  1934 — Record  M  Sold  in  combina¬ 
tion  with  Times  Record. 


TULSA,  OKLA.  YOUNGSTOWN,  OHIO 


1935 

1934  Gain  or  Loss 

1935 

Tribune  . 

540,094 

502,091 

38,003  G 

V'indicator  . 

co’/i.  G»“iorL„ 

'‘>“.635  38rw! 

World  . 

487,566 

459,437 

28,129  G 

. (e) 

738,793 

. (S) 

81,476 

98,870 

17,394  L 

Telei?ram  . 

480,055 

World  . 

. (S) 

169,434 

140,075 

29,359  G 

Vindicator  . 

. (S) 

143,432 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

1,027,660 

250,910 

1,278,570 

961,528 

238,945 

1,200,473 

66,132  G 
11,965  G 
78,097  G 

Total  Daily  . . . 
Total  Sunday 
Grand  Total  . . 

1,218,848 

143,432 

1,362,280 

‘mS’ru  208.61JC 
104,63  5  38  7ojf 

1.114,870  247;;iic 

Hirald  . 

WASHINGTON,  D 

1.  c. 

456,150 

95,106  G 

FIGURES 

SUPPUED  BY  PUBUSHERS 

Post  . 

564,257 

486,515 

77,742  G 

KANSAS 

CITY.  MO. 

News  . 

. (e) 

625,412 

550,147 

75,265  G 

Times  . 

979,335 

728,667 

250,668  G 

Journal- Post  ... 

. (e) 

365,808 

392,514  26.7ott 

798,233  88,«ic 

695,505  3mc 
108,584  2’bi 
330,825  DjIic 

Star  . 

. (e) 

1,687,282 

1,553,369 

133,913  G 

Star  . 

. (e) 

886,664 

Herald  . 

. (S) 

391,125 

296,169 

94,956  G 

Star  . 

. (m) 

734.434 

Star  . 

421,980 

385,519 

36,461  G 

Journal-Post  .... 

. (S) 

105,821 

Post  . 

. (S) 

270,715 

201,409 

69,306  G 

Star  . 

. (S) 

348,044 

Total  Daily  . 

4,407,542 

3,774,848 

632,694  G 

Total  Dailv  . . 

1,986,906 

1,886,252  100  654  r, 
439,409  14,4«c 

2,325,661  nsiliic 

Total  Sunday 

1,083,820 

883,097 

200,723  G 

Total  Sunday 

453,865 

Orand  Total 

5,491,362 

4,657,945 

833,417  G 

Grand  Total  . . 

2,440,771 

WESTCHESTER  (N.  Y.)  GROUP 


Mainaroneck  Times  . . 

.(e) 

187,904 

187,356 

548  G 

•Mt.  Vernon  -Argus  . . . 

.(e) 

478,294 

497,282 

18,988  L 

New  Rochelle  Standard 

Star  . 

.(e) 

509,996 

501,693 

8,303  G 

Ossining  Citiren-Register  (e) 

209,296 

215,699 

6,403  L 

Portchester  Item  . 

.(e) 

350,867 

320,389 

30,478  G 

Tarrytown  News  . 

.(e) 

245,482 

253,031 

7,549  L 

Yonkers  Herald  States- 

man  . 

.(e) 

453,503 

392,478 

61,025  G 

White  Plains  Reporter. 

.(e) 

631,617 

628,900 

2,717  G 

Peekskill  Star  . 

.(e) 

248,941 

248,787 

154  G 

Grand  Total  . 

3,315,900 

3,245,615 

70,285  G 

WICHITA,  KAN. 

Beacon  . 

.(e) 

603,719 

520,632 

83,087  G 

Eagle  . 

(m) 

312.629 

290,651 

21,978  G 

Eagle  . 

.(e) 

495,796 

482,479 

13,317  G 

Beacon  . 

.(S) 

220,469 

169,900 

50.569  G 

Eagle  . 

.(S) 

169,262 

160,196 

9,066  G 

T otal  Daily  . 

1,412,144 

1,293.762 

118.382  G 

Total  Sunday  . 

389,731 

330,096 

59,635  G 

Grand  Total  . 

1,801,875 

1,623,858 

178,017  G 

WILKES-BARRE. 

PA. 

Record  . 

,  (m) 

725,153 

860,381 

135,228  L 

Times- Leader  . 

.(e) 

748,778 

912,187 

163,409  L 

News  . 

.(e) 

565,308 

454,082 

111,226  G 

Independent  . 

.(S) 

167,620 

188,881 

21,261  L 

Total  Daily  . 

2,039,239 

2,226,650 

187,411  L 

Total  Sunday  . 

167,620 

188,881 

21,261  L 

Grand  Total  . 

2,206,859 

2,415,531 

208,672  L 

WORCESTER.  MASS. 

Telegram  . 

(ra) 

562,806 

538,358 

24,448  G 

(iazette  . 

.(e) 

641,957 

617,221 

24,736  G 

Post  . 

.(e) 

372,046 

405,356 

33,310  L 

Telegram  . . 

.(S) 

161,075 

147,331 

13,744  G 

Total  Daily  . 

1,576,809 

1,560,935 

15,874  G 

T otal  Sunday  . 

161,075 

147,331 

13,744  G 

Grand  Total  . 

1,737,884 

1,708,266 

29,618  G 

BRONX 

(NEW  YORK  CITY) 

The  Home  News  . . . 
The  Hume  News  . . . , 

...(e) 

...(S) 

287,803 

91,779 

283,920 

101,463 

3JIIQ 

9,6141 

Grand  Total  . 

379,582 

385,383 

sill 

NEW 

BEDFORD,  MASS. 

Standard-Times  .... 

Mercury  . 

Standard-Times  . 

...(e) 

.  .(m) 
..(S) 

464,618 

430,318 

46,746 

409,080 

406,896 

40,138 

S5,UtG 

23,4210 

64tlG 

894,936 

46,746 

941,682 

815,976 

40,138 

856,114 

7IMC 

6,6010 

8S56IG 

Grand  Total  . 

.tmcrican  Weekly  linage  (89,596  lines)  is  inclndni  i 
the  Sunday  ligures  of  the  following  newspapers:  AAn< 
Times-l'nion,  .Vtlanta  American,  Baltimore  American,  B* 
ton  .Advertiser,  Chicago  Herald  &  Examiner,  DetroitTiati, 
Milwaukee  Sentinel,  New  York  American,  Omaha  B» 
News.  Pittsburgh  Sun-Telegraph,  Rochester  Americas,  Sa 
Antonio  Light,  Syracuse  American,  and  Washington  Hoik: 
84,865  lines  in  Los  .Angeles  Examiner,  San  Franciaco  Ii- 
aniiner  and  Seattle  Post-Intelligencer. 

This  Week  linage  (8,369)  is  included  in  the  Sonhi 
figures  of  the  following  newspapers:  Atlanta  Joaia. 
Baltimore  Sun,  Birmingham  News  &  .Age-Herald,  Bonn 
Herald,  Buffalo  Times,  Chicago  Daily  News  (Satnrij;, 
Cincinnati  Enquirer.  Cleveland  Plain  Dealer,  Dallas  Neii.| 
Detroit  News,  Indianapolis  Star,  Memphis  Comaenni 
Appeal,  Milwaukee  Journal,  Minneapolis  Journal,  Kai 
Orleans  Item-Tribune,  New  A’ork  Herald  Tribune,  Oahj 
World-Herald.  Philadelphia  Record.  Pittsburgh  Piin  S; 
Louis  Globe-Democrat,  and  Washington  Star. 

Metropolitan  Group  linage  is  included  as  follows  in  S» 
day  linage:  Baltimore  Sun,  31,561  lines;  Boston  Oit 
30,839  lines;  Buffalo  Times,  32,203  lines;  Chicago  TtJ«, 
31,626  lines;  Cleveland  Plain  Dealer,  34,505  lines;  Ih 
troit  .News,  33,742  lines;  New  York  News,  31,542  hsK 
Philadelphia  Inquirer,  37.327  lines;  Pittsburgh  Press,  lU* 
lines;  St.  Louis  Globe-Democrat,  35,825  lines;  and  Wt» 
ington  Star,  31,395  lines. 


ROTO  AND  COMICS  AID 
DANISH  PAPERS 

Svend  Aage  Lund,  Copenhagen  Ed¬ 
itor,  in  United  States  to  Study 
Conditions,  Sees  Scars  Made 
by  Depression  Here 


The  importation  of  American  comics 
and  rotogravure  methods  by  Danish 
dailies  during  the  i>ast  18  months  has 
given  Sunday  circulations  in  that  coun¬ 
try  their  biggest  impetus  in  ten  years, 
according  to  Svend  Aage  Lund,  editor- 
in-chief  of  the  Copenhagen  Berlingske 
Tidcnde,  who  is  an  American  visitor. 
Mr.  Lund  is  studying  the  American 
scene  and  will  sail  on  the  George  Wash¬ 
ington  Nov.  2(J  after  three  weeks  in 
this  country. 

Citing  his  paper  as  an  example,  Mr. 
Lund  pointed  out  that  the  Sunday  cir¬ 
culation  of  120,000,  after  remaining 
fairly  static  for  five  years,  jumped  to 
160,000  in  a  little  over  a  year  when 
American  comics  and  rotogravure  were 
instituted.  American  comics  do  not  have 
the  reader  interest  of  purely  Danish 
comics,  he  said,  but  (Kcasionally,  when 
the  Gumps’  locale  is  Greenland,  etc.,  a 
tremendous  following  is  developed. 
“Blondie”  has  many  Danish  admirers, 
but  the  more  politically  stable  Danes 
can’t  understand  Little  Orphan  Annie’s 
“politics.” 

That  the  Danes  have  taken  to  the 
comics,  hitherto  an  unknown  quantity 
to  them,  is  amply  demonstrated  in  the 
complaint  of  the  Berlingske  Tidende 
circulation  manager.  One  Sunday  the 
paper  was  short  10,000  copies  of  the 
comics  and  put  out  these  papers  minus 
the  “funnies”.  The  result  was  what 


“seemed  like  10,000  telephone  calls”  to 
the  newspaper. 

Mr.  Lund,  who  was  in  the  United 
States  in  1929,  said  that  he  sees  many 
of  the  scars  of  the  depression  in  Amer¬ 
ica,  notably  a  more  serious  mein  of 
■American  citizenry,  an  interest  in  weigh¬ 
tier  problems  and  a  revivified  curiosity 
in  how  foreign  countries  are  working 
out  their  problems. 

He  said  he  found  many  newspaper¬ 
men  interested  in  the  Danish  newspai»er 
system,  patterned  along  the  lines  of 
British  journalism  in  which  each  i>aper 
has  a  leader  and  a  leading  article  daily 
and  in  which  virtually  all  reporters  are 
interpretative  writers  signing  initials  to 
most  of  their  stories.  Out  of  50  men 
in  the  Berlingske  Tidende’s  editorial 
department,  over  35  are  “writing”  men 
who  shoulder  the  responsibility  for 
keeping  their  fields  covered  and  who 
write  their  own  headlines  and  are  sub¬ 
ject  to  very  little  editing  and  copy¬ 
reading.  Mr.  Lund  explained  that,  by 
.\merican  standards,  these  editorial  peo¬ 
ple  are  very  well  paid  (from  $2,000  to 
$3,000  for  the  average  man)  and  that 
purchasing  power  is  greater  there. 

Otherwise,  newspaper  operation  in 
Denmark  is  similar  to  American 
methods,  limited  by  the  close  confines 
of  national  Ixiundaries.  Mr.  Lund,  an 
authority  on  international  affairs,  ex¬ 
pressed  the  opinion  that  the  present 
European  situation  is  a  dangerous  one 
with  the  end  not  yet  in  sight.  He  in¬ 
dicated  that  this  placed  a  high  premium 
on  interpretative  writing  and  that  the 
telephone  method  of  interviewing  for¬ 
eign  dignitaries  was  proving  highly  suc¬ 
cessful  where  ready  access  could  not  be 
gained  by  a  man  on  the  spot. 

Touching  on  the  radio  field,  the  Co¬ 


penhagen  editor  of  an  180-year  old 
paper  said  that  the  newscast  problem 
was  with  them,  too,  and  that  the  situa¬ 
tion  is  constantly  changing.  The  Dan¬ 
ish  publishers  have  an  arrangement 
similar  to  the  Press-Radio  bureau  in 
this  country,  but  the  fact  that  no  spon¬ 
sored  broadcasts  of  any  kind  are  allowed 
makes  its  successful  operation  simpler 
than  in  this  country.  Mr.  Lund  said 
that  in  a  jxipulation  of  3,500,000  in  Den¬ 
mark  there  are  500,000  radio  receiving 
sets  in  operation  at  an  annual  licensing 
fee  of  approximately  $2. 

Mr.  Lund  was  the  guest  at  a  dinner 
in  Washington  Wednesday  evening  ten¬ 
dered  by  the  Danish  ambassador  and  at 
which  Mrs.  Ruth  Bryan  Owen.  Ameri¬ 
can  minister  to  Denmark,  was  in  at¬ 
tendance.  He  lunched  on  Tliursday 
with  Eugene  Meyer,  publisher  of  the 
U'ashington  Post,  and  on  Friday  at¬ 
tended  the  Presidential  press  conference 
in  the  White  House  before  returning  to 
New  York  City. 


NEW  PROMOTION  BOOK 

London  Daily  Mail  Distributing  250- 
Page  Market  Data  Volume 

C.  Stephen  Millikin,  advertising  direc¬ 
tor  of  Associated  Newspapers,  Ltd., 
London,  is  distributing  to  American 
manufacturers  and  advertising  agents  a 
250-page  book  entitled  “Sell  to  Britain 
Through  ‘The  Daily  Mail”’. 

The  British  national  market,  includ¬ 
ing  England,  Northern  Ireland,  Scot¬ 
land  and  Wales  is  presented  in  charts 
and  graphs  from  the  standpoint  of  pop¬ 
ulation,  births,  marriages,  deaths  and 
trends  as  well  as  family  income,  in¬ 
dices  of  employment  and  statistics  re¬ 


lating  to  teletdiones,  radios,  electrioi! 
and  gas  consumers,  savings  acconfi 
factories,  retailers,  building  and  1« 
societies,  housing,  etc. 

An  interesting  feature  of  the  vol®t 
is  the  series  of  colored  maps  sho^ 
“evenness,  intenseness  and  penetrata 
of  Daily  Mail.  The  estimates  are  bad 
uiKin  impartial  research  “entailing 
200,000  house  to  house  interviews’  ■ 
all  parts  of  the  country. 

2,900  WRITERS  GIVT 
EMPLOYMENT  BYU.S 

1,600  More  Will  Be  EnroUed  t 
WPA  to  Compile  America* 
Guide — Receiving  $94 
a  Month 

(.Special  to  Edito*  &  I’celishe*)  ^ 

Washington,  D.  C.,  Nov.  14—'^ 
Works  Progress  Administration 
announced  that  to  date  it  has  given  jc 
to  2,900  unemployed  writers,  and  b''™ 
to  add  1,600  more  as  its  contribute 
to  relief  of  the  white  collar  litersn 
group. 

Under  the  direction  of  Henry  A-“ 
berg,  national  director,  writers  are  b 
ing  organized  into  39  states  to  s 
semble  material  for  “an  Anje.n'> 
Guide.”  This  work  when 
will  be  a  combination  Baedeker  tj*- 
encyclopedia  Americana,  a  fund  of  t 
formation  concerning  every  town  i'' 
section  of  the  United  States.  I*' 
WPA  stated  that  it  expects 
terial  gathered  will  be  used  for  seb- 
as  a  “period  history  of  1936.” 

The  men  employed  are  paid 
ular  WPA  scale,  receiving  in^ 
cases  the  top  figure  of  $94  a  niorta 
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1^ _ _ _ 

electric  ICEMAKERS  Win 
*  *  NEW  ENGLAND  *  * 

magic  cubes  from  increasing  thousands  of  household  electric 
refrigerators,  make  old  methods  obsolete  in  modern  new  ENGLAND 


“The  old  ice  house  on  the  pond”  fights  a  losing 
battle  as  Electric  Power  continues  to  record  another 
domestic  triumph  in  New  England — and  in  hig 
figures,  also. 

This  type  of  electric  appliance  product  rapidly  is 
conquering  both  city  and  rural  New  England,  as  elec¬ 


tric  power  extends  through  these  six  states.  Tliis 
region  now  stands  fourth  in  electric  refrigerator  sales, 
having  bought  98,638  refrigerators  of  this  type  dur¬ 
ing  first  8  months  of  1935.  Sales  for  Fall  of  1935  are 
steadily  mounting. 

Here  is  a  fine  instance  of  expanding  buying  power 
in  a  market  that  obviously  must  be 
“well  heeled”  to  acquire  this  kind  of 
higher  priced  merchandise.  Such  results 
largely  are  possible  because  New  England 
has  94.6  per  cent  wired  homes  against 
69.2  per  cent  for  the  U.  S.,  and  47.2  per 
cent  farm  homes  electrified  against  U.  S. 
12.1  per  cent. 

Such  electrification  figures — plus  mill¬ 
ions  in  resources — helps  explain  why  this 
8,500,000  market  is  a  leading  sales  field 
for  the  distribution  of  every  kind  of 
electrical  appliance,  from  washing  ma¬ 
chines  to  hair  curlers. 

Another  notable  factor  in  such  above 
successes  for  nationally  advertised  goods, 
is  the  perfect  coverage  given  by  the  59 
leading  New  England  linage  carriers 
cited  here.  No  electrical  appliance  cam¬ 
paign  ever  has  attained  the  maximum  of 
success  without  their  co-operation.  And 
none  can  be  as  comparatively  economi¬ 
cal — without  their  distributive  “spread”. 


N.E. 

nearly  100,000 

HOUSEHOLD 
ELECTRIC 
REFRIGERATORS 

during  First 
Q  Mos. 
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SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


■★I 


MAINE— PopuUtloD  7«7.423 

Ad  Rate* 

Clrcu-  2.5M  1*.0M 

latloa  llnaa  llnea 

*Baator  DaUj  News . (M)  28.278  .08  .00 

"Oortlaed  Praas-Herald  Eipreaa, 

Suaday  Tcletram . (ME)  01,480  .20  .10 

NEW  HAMPSHIRE— Population  405,203 

*Goncord  Monitor-Patriot _ (E)  7,110  .05  .03 

‘Eaane  Santinal . (E)  3,008  .030  .025 

*MtachancrUnlon-Leador..(ME)  30,241  .15  .12 

VERMONT— Population  350,011 

**Barra  TImea . (E)  0,504  .04  .02 

tmBrattlaboro  Reformer . (E)  3,687  .04  .025 

mBorllatton  Free  Preaa . (M)  10,352  .005  .005 

'**RuUand  Herald . (M)  13,845  .04  .00 


MASSACHUSETTS— F»pulatlon  4,240.014 

'■Attleboro  Sun . (E)  5,800  .04 

..2"**®"  (K)  243,345  .50 

..2®“®“  Adrertlior.. .  (S)  478,270  .75 

»».2?!!®“  (M8cE)  204.208  .50 

,J2®**®“ . (B)  33,007  .25 

,“?**®“’*®** . (M)  343,703  .60 

•.2®**®"**“** . (S>  .55 

•.21??*®“  ®“**'«*'‘“-Tlmea.(E)  31,247  .10 

F^Kchborg  Sentinel . (E)  11 ,345  .055 

^raanfleld  Recorder-Caaatte(E)  0,245  .045 

HarerhlU  Gaaette . (E)  15,773  .07 


.04 

.50 

.75 

.50 

.25 


.10 

.045 

.045 


Circu¬ 

lation 

ttttHolyoke  Tranacrlpt  Tele¬ 
gram . (E)  17,513 

'Lawrence  Eagle-Tribune. .  (ME)  28,505 

"Lynn  Item . (E)  10,837 

'Lowell  Courler-CltlMn  and 

Erenlng  Leader . (MgtE)  21.015 

'The  Lowell  Sun . (E)  13,400 

'New  Bedford  Standard  TImea 

and  Mercury . (M8cE)  48.315 

'New  Bedford  Sunday  Standard 

TImea . (S)  25.530 

'North  Adama  Tranacrlpt...  .(E)  11,105 

'PlttaBeld  Eagle . (E)  10,187 

"Salem  Newa . (E)  20,204 

tttTaunton  Gaaette . (E)  8,015 

tWorceater  Telegram  and 

Erenlng  Gaaette . (MgcE)  100.250 

tWorceater  Sunday  Telegram.(S)  53,778 


Ad  Ratea 

2,500  10,000 

llnea  llnea 

.08  .005 

.11  .10 

.07  .00 

.00  .08 

.00  .07 

.15  .15 

.10  .10 

.00  .05 

.07  .07 

.00  .07 

.05  .035 

.28  .25 

.21  .18 


RHODE  ISLAND— Population  087,407 

"Pawtucket  TImea . (E)  20,777  .00  .00 

"Prortdence  BuUetln . (E)  04,053  .20  .20  (B) 

"Providence  Journal . (M)  42,642  ,12  .12  (B) 

"Providence  Journal . (S)  05,011  .20  .20 

JtProvIdence  Newa-Trlbune. . .  (E)  20,558  .10  .10 

ttWeaterly  Sun . (EBtS)  5,200  .04  .04 

"Woonaocket  CaU . (E)  10.007  .00  .00 


CONNECTICUT— Population  1.000,003 

Ad  Ratea 


Clrcu- 

2.588 

18,888 

Istlon 

lines 

llnea 

'Bridgeport  PoatTelagram.  (MtcE) 

48.291 

.125 

.125 

'Bridgeport  Poat . 

...(S) 

22,305 

.88 

.88 

ttDRilbufT  N«ws-TlfnM.  a,  • 

...(E) 

9.383 

.84 

.86 

"Hartford  Courant . 

..(M) 

37,012 

.18 

.18 

**HArtford  CoufAiit. ....... 

...(S) 

50.345 

.15 

.15 

"Hartford  TImea . 

...(E) 

54,740 

.15 

.15 

*MlddlACowtt  Press . 

...(E) 

0.541 

.855 

.835 

**New  Britstn  Hersld . 

...(E) 

15.443 

.89 

.88 

tttlNaw  Haven  Reglater.... 

(EgeS) 

01,380 

.10 

.15 

*New  Loadon  Dsy . 

...(E) 

14,420 

.80 

.80 

**NorwsUc  Hour . 

...(E) 

7.587 

.845 

.84 

1 1  tNorwIchBulletlaJkBaeoad  (MgcE) 

18.237 

.89 

.87 

**StSfnford  AdTOcsce . 

...(E) 

11,123 

.805 

.855 

'Waterbury  Republican  8c 

Americsn . (MfcE) 

38,415 

.18 

.18 

'Waterbury  Republican  Be 

Ameriesa . 

(EgeS) 

34,094  (0.18 

.18 

(B)  Combination  rata  DaUy  Journal  and  Evening  Bulletin 

—27c. 

(C)  Sold  only  In  combination  with  Saturday  or  Monday 

American. 

ttPubllahera*  Affidavit,  Apr.  1,  1034. 

"A.  B.  C.  Publlahera’  Statement.  Oct.  1,  1034. 
tttPublUhera’  Affidavit.  Oct.  1. 1034. 

'A.  B.  C.  Publlahera'  Statement.  Apr.  1,  1035. 
'Publlahera'  Affidavit  Apr.  1.  1035. 

"'A.  B.  C.  PublUhera'  Statament.  Oct.  1,  1035. 
ttttPubllahera'  Affidavit  Oct.  1,  1935. 


which  cruises  about  the  suburban  terri-  In  passing  we  wonder  if  the  Louijifc 
tory  in  an  auto.  Each  unit  consists  of  State  University  school  of  joun^? 
a  reporter,  a  photographer,  and  a  bird  will  instruct  its  students  of  press  pho^ 
trainer  with  a  crate  containing  20  car-  raphy  the  art  of  approach  to  LouJ^ 
rier  pigeons.  politicians.  In  view  of  how  those^ 

The  motorized  unit  demonstrated  its  ticians  display  their  approval  of  noT 
efficiency  recently  in  the  coverage  of  a  paj^r  photographers  we  are  inclined  h 
lank  robbery  at  Paterson,  N.  J.  While  believe  that  i)erhaps  the  students  inth! 
jiassing  through  Elizabeth,  N.  J.,  the  course  should  ^  recruited  front  th 

.  -  -  unit,  which  reports  by  i)hone  every  half  football  and  boxing  squads. 

the  to  fly  from  Baker  hield  to  the  Journal  hour,  was  ordered  to  cover  the  robbery  ♦  ♦  ♦ 

ited  office,  a  distance  of  about  ten  or  12  Paterson.  Story  and  pictures  were  Xl/E  Itave  received  several  letw. 
the  miles.  The  time  saved  in  transp«.rtation  secured  in  record  time  and  sent  to  the  W  which  suggestions  are  offenSi*" 
;vt  from  the  steamers  at  Quarantine  is  office  by  means  of  the  pigeons.  The  garding  credit  lines  for  newsoao^.i!' 
ires  usually  alnmt  two  hours.  If  the  steamer  Journal  by  this  method  was  able  to  tographers.  In  regard  to  this^s^ 

-  1-eat  its  competitors  by  many  hours.  “So  tion,  we  recommend  that  a  closer  o 

definitely  have  the  pigeons  and  the  amination  of  the  papers  be  made  IV 
cruising  units  proved  their  value  that  tographers  years  ago  wm 

/  we  hoiie  to  least  five  credited  with  their  work  althouik  i 

f  rolling  next  year”  Mr.  Spiro  not  common  in^ 

k  stated.  in  recent  years  the  newspain 

^  are  becoming  more  liberal  with  by-lin 

TN  order  to  three  hours.  Like  reporters’  copy,  the  photos  sS 

1  photo  syndicates  and  newsreel  com-  be  worth  while  to  merit  such  distin^ 

panies  have  hired  s|)ecial  tugs  at  $25  Editors  in  general  are  quite  alive  to^ 

tier  hour,  to  rush  their  pictures  and  value  of  rewarding  their  photograolia 

>  jm  films  from  the  incoming  liners  at  Quar-  ^vhen  good  pictures  are  broughtk 

aotine.  The  i>ackagcs  of  pictures  and  They  liest  understand  the  results  a 

films  are  cleared  by  the  customs  officials  overindulgcnce  in  awarding  by-lines  n. 

on  the  boat  and  then  put  aboard  the  justly.  The  credit  to  newspaK 
waiting  tugs.  is  infrequent  that  photograpliers  has  always  been  alT^ 
the  larger  held  at  to  better  It  {urthe 

Quarantine  because  of  fog  and  tide,  a  healthy  competitive  stiii 

justifying  the  hiring  of  this  expensive  has  been  rather  dormant  for  in- 


CARRIER  PIGEONS  PROVE  THEIR  VALUE 
IN  DELIVERING  FOOTBALL  PHOTOS 


IN  addition  to  the  three  Universities 
already  mentioned,  three  more  hav¬ 
ing  schcKtls  of  journalism  are  reported 
instructing  their  students  in  press  photog¬ 
raphy.  They  are  as  follows:  Univer¬ 
sity  of  Missouri,  State  University  of 
Iowa,  and  the  Louisiana  State  Univer¬ 
sity.  .According  to  the  information 
given  out  by  these  schools,  the  courses 
in  newspaper  photography  appear  to  be 
thorough  and  practical. 


MASSACHUSETTS  MEETING 

The  Massachusetts  Press  .Associitiai 
will  hold  its  meeting,  Dec.  2  at  tit 
Hotel  Kenmore,  Boston. 


Med  SPEED 


There  are  g«MHl  reawnis  why  tiontax 
has  won  first  plac-e  in  the  esli*ein  of 
news  photographers,  such  as  Mr. 
Stieglitz.  Art  Director  of  the  New 
York  Worhl-Teh-grain. 

(Nontax  “gets  the  picture” — in 
spite  of  adverse^  light  conditions, 
usually  cncoiintertHl.  Its  Similar 
F  1.5  lens  is  the  fastest  lens  on  any 
miniature-  9  times  as  fast  as  the 
usual  F/4.5;  5J^  times  as  fast  as  an 
F  .5.5;  and  it  is  ”8%  faster  than  the 
rapid  F  2! 

Its  ease  of  manipulation,  com¬ 
pactness.  reliahle  o|H-ration  and 
sturdy  construction  make  (Nontax 
esiwcially  suitc<l  to  the  exacting 
re<|uirements  of  newspa|H‘r  work. 

At  letulinfl  tleaU'rs 
Vi  rite  for  the  three  ('.on  tax  Booklets: 
**iMntax  (lamera**  **i2  i^ntax  Lenxea** 
**iA>ntnx  Aceexaiprien** 


York:  Wurld-Tclejcraiiiv  Auwnm. 
Journal,  Daily  News,  Mirror  Ns- 
tional  Broadcasting  Compur 
(Jolunihia  Broadcasting  Comptfl^ 
Boston  Bectird ,  ( )hio  Stale  Jour* 
Columbus  Dispatch  J’bda‘l'‘ll“ 
News, 
tiinorc 
Exaininer, 

\  ice  Newark  Eviming  New*  bt 
Angeles:  Times,  Herald  & 
Exaiiiiiier  Washington  Tnu;: 
Herald  San  Fraiicis(x>: 
tin,  Exaininer  San  -Antonio  1^. 
Omaha:  BeivNews,  World-H«r* 
Minnea|»olis  Tribune  kan^^  *''■/ 
Star  Akron  Tiines-Press  ,  I"'*''* 
Times  BriMiklyn  Daily  Eagle  r*-" 
niount  News/ Bermuda  New* 


Stajf  and  Executive 


HELP 


For  any  Department  of 

•  MKWSPAfKHS 

•  MA<;.\/.INKS 

•  AI>VKKTISI.\<;  AGKNCIKS 

•  NKWS  SKKVICLS 

•  SYMUCATKS 

•  fl  BI.1SIIKKS’  HKf’S. 
and  Allied  KntrrpriBeM 

MAHERS  HANDLED  CONHDENTIALLT 
y'atiftnally  Sy'KtematizeH 
NO  CIIAHOE  TO  KMPLOYER 


Bulletin  Delnul 
American  Chica^: 

American  N.E1..U  ^ 
Eviming  New*  bt 


E  &  P  PERSONNEL  SERVICE 

IL.  PAKKKK  LIKELY,  .Mgr. 

1 700  Tiact  Bids. .Tiiacs  SquMc,  N.Y.C. 

HHyuiit  9-3055 


CARL  ZEISS,  INC.,  485  FIFTH  AVE.,  NEW  YORK 

728  SOUTH  HILL  STREET,  LOS  ANGELES 
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PASS  IN  REVIEW 


Promotion  for  Small  Papers 

rERE’S  a  newspaper  writh  a  circula- 
I  tion  of  3.551.  and  believe  it  or  not, 
Thas  a  promotion  manager.  The  pa- 
L  i!  the  Athol  (Mass.)  Daily  News. 
TV  proniolion  luaiiager  is  Leon  L. 
Mcr  who  thinks  liis  paper  is  the 
^ll«t  in  the  United  States  to  employ 
full  time  promotion  manager.  Hes 
Irobably  right.  And  the  Athol  News  is 
too,  in  having  a  promotion  man¬ 
ner 'in  spite  of  its  small  size. 

So  many  things  come  under  the  head- 
w  of  promotion,  so  many  things  can  be 
2k;  for  small  laiK-rs  by  promotion 
BBnagers  that  it's  a  wonder  that  more 
nail  publications  don’t  have  them.  Per¬ 
haps  the  .Mhol  News  is  starting  a  trend. 
Ptrhaps  other  small  dailies  will  follow 
m.  It’s  a  healthy  trend  and  is  one 
pore  indication  of  the  growing  impor¬ 
tance  of  promotion. 


short  but  impressive  text :  “October 
was  the  largest  month  in  advertising 
volume  in  the  history  of  the  News;  the 
thirty-first  consecutive  month  of  adver¬ 
tising  gains;  showed  a  gain  of  210,615 


EXTRA! 


EXTRA! 
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ISaccetsful  New  Daily  Celebrates 
First  Birthday  November  First 
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National  Advertiseirs  Are  Invited 
To  Share  In  Prosperous  Market 


TkW  pMiM  f 


92  Percent  Local  Advertuert 
Now  Under  Contract 


ef  tW 
I  Mil  Mp  K««t  gi 


INC 


socutn 
1  at  th 


Athol,  Mul.  Nov.  1,  IMS  —  The  Athol 
•I  ptd  oKiistmi  Daily  Kewa  today  relebratet  iu  Tim  Birth- 
la)  Entering  •  crowded  and  btgfaly  etmipeti- 

only  medium  in  the  Athol-Onnge  communi¬ 
ty  by  which  Advertuers  can  reach  thia  proa- 
pcroua.  diveraifted  industrial  section  of  Cen* 
trml  Massachusetts. 

Local  Advertisers  are  high  in  their  praise 
of  thia  progressive  young  Daily.  Results  al¬ 
ways  follow  a  campaign  in  this  live  news¬ 
paper.  Nationai  Advertisers  and  Space  Buy- 
-n<  are  invited  to  investigate  thia  market 


W'hile  large  papers  in  large  cities  cele- 
nte  anniversaries  of  50  and  100  years, 
e  .Mhol  News,  with  its  3,551  circula- 
celebrated  its  First  Birthday  this 
year.  To  commemorate  the  occasion  it 
a  four-page  mailing  piece  (size 
xh'j  inches)  telling  how  the  paper 
rtfd,  how  it  has  grown,  what  it  can 
for  advertisers.  Tlie  back  cover 
W'  a  map  of  the  .\thol  territory,  gives 
|Tarket  data  about  the  town.  "Population 
iWi  Census  10,677  and  increasing.  .Auto- 
I  registrations,  2,556.”  ’(Vhat  a 

I  ylra-ant  feeling,  after  reading  so  many 
ir  mioti  .11  figures  up  in  the  millions  and 
lundred  thousands. 

Says  Mr.  Beeler ;  “I  am  convinced 
fall  small  papers  can  profitably  use  di- 
trt  mail  and  trade  japers  to  supple- 
omt  the  work  of  our  representatives.” 

t Salute  to  the  .Athol  News,  a  small 
(AT  that  believes  in  promoting  itself 
a  big  way.  May  other  small  papers 
!  the  light  soon. 
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IINMIL  s 


ti  NEW  Firet  ill 
iiewsiNiiier  linage 
ill  New  York! 


nwMli  HI  ailvrntMaft  irulwf  m  the 
tiMfcKV  Thr  Nrww;  ihr  thirl) -htil 
ru««ctM»c  moMh  of  wKmnMg 
ItMM.  whowMl  «  itain  of  210,615 
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Thr  New*  p«|tv  M  uliloid  .  .  Ni«wi 
limpe  to  oil  iJtipli),  M  riMMfird. 


TH  e:_ 


NE.WS 


lines  over  the  same  month  last  year, 
although  89,600  lines  were  omitted  from 
capacity  lapers  during  the  month;  made 
the  News  second  in  linage  among  all 
U.  S.  newspapers,  as  well  as  first  in 
New  York.  .  .  .  The  News  page  is  tab¬ 
loid.  .  .  .  News  linage  is  all  display,  no 
classified.” 


Babies  and  Fashions 

course,”  says  the  Minneapolis 
^^Star,  “women  like  to  read  about 
halfbacks,  movie  stars,  Mussolini,  Haile 
Selassie  and  politics.”  But  what  they 
are  really  interested  in  are  babies  and 
the  latest  fashions. 


Babies 


and  French  sowns 


O.. 


What’s  the  Limit? 

-  any  limit  to  the  growth  of  the 
_  Aiftw  in  New  York  ?  Its  circula- 
pon  gains  have  iK-en  phenomenal.  Its 
fimday  sales  have  reached  2,514,000, 
daily  sales  1,616,(XX).  Both  figures 
pall  others  in  New  York, 
but  now  comes  advertising  leadership 
L,#  well.  For  October  the  News  led  all 
t  Fvufttiti  York  nevvsjiapers  in  advertising 
I  iKfc  first  full 

,?  *iewspaper,  the  News  was 
nL  lidtp  V",®  newspapers  in  New 

In  Octolier.  1935.  it  sUkxI  first. 
» list  of  11  papers,  topping  the  Times, 
bun,  the  W'orld-Telegram.  True, 

J margin  over  the  Times  was  slight, 
about  13.(){K)  lines.  But  still  the 
'  was  first. 

II  this  is  brought  out  forcefully  in 

J  New  \  ork  newspaiiers  and  en- 
^or  the  first  time  since  July, 
in  newspaper  lin- 
New  York”  and  containing  this 


THE  MINNEAPOLIS  STAR 


With  this  introduction,  the  paper  an¬ 
nounces  in  this  trade  paper  ad  its  blos¬ 
soming  out  with  "women  appeal”,  tells 
of  its  new  women’s  section  and  what 
it  contains.  Tlie  copy  is  lively,  en¬ 
tertaining.  The  type  is  well  leaded  and 
easy  to  read.  The  ad  won’t  startle  any- 
Ix)dy  with  its  layout,  but  it’s  clean  and 
neat  and  the  title  is  a  stopper. 

Allen  French. 


DAILY  DECLARES  DIVIDEND 

The  Globe-Democrat  Publishing  Co., 
St.  Louis,  declared  the  regular  quar¬ 
terly  dividend  of  $1.75  on  its  preferred 
stock,  payable  Dec.  1,  to  stock  of  record 
of  Nov.  20. 


91  Bible  ^erbite 


Including  English-speaking  papers  in  every  state 
in  the  United  States  and  its  possessions,  Do¬ 
minion  of  Canada,  England,  Scotland,  Ireland, 
Union  of  South  Africa,  China,  Manchukuo  and 
New  Zealand. 


By  ROBERT  WATSON,  D.  D.,  President 

Press-Radio  Bible  Service,  Inc. 


Few  people  realize  that  the  newspaiiers  of  the  world  give  in 
excess  of  one  million  dollars  a  year  of  priceless  news  and  edi¬ 
torial  space  to  the  publication  of  Bible  excerpts,  text  and  verse, 
whilst  the  total  expenditures  of  Press-Radio  Bible  Service  are 
less  than  $5,000  a  year,  and  yet  this  very  unusual  and  advan¬ 
tageous  relationship  with  the  press  for  reaching  a  needy  world 
with  the  Word  of  God  must  necessarily  cease  unless  we  secure 
the  funds  absolutely  necessary  to  pay  for  the  printing,  [lostage, 
electros,  etc. 


Dur  unpaid  obligations  as  of  November  30,  1935,  amounted 
to  $3,909.85. 


James  Wright  Brown  gav'e  our  work  a  tine  certificate  of 
character  last  year,  when  he  wrote: 

“In  keeping  your  work  free  from  propaganda  and 
commercialism,  you  have  won  the  confidence  and 
cooperation  of  the  leaders  of  Journalism  the 
world  over.  Through  this  cooperation  you  are 
reaching  countless  millions  daily  with  helpful 
Ijortions  of  Scripture — people  who  are  not 
reached  by  all  other  agencies  combined.  This 
is  an  asset  of  incalculable  value.  Today  this 
Service  is  bringing  an  impact  of  Christian  ideals 
on  the  life  of  the  nation.” 


I  am  now  serving  my  sixteenth  consecutive  year  as  President 
of  this  Bible  work.  In  all  these  years  the  work  has  been  sup¬ 
ported  entirely  by  individual,  voluntary  contributions,  but 
there  has  always  been  a  deficit  at  the  end  of  the  year,  and 
these  deficits  have  been  met  largely  by  the  Secretary.  I  know 
of  no  man  in  any  relationship  of  life  who  has  rendered  a  larger 
or  more  sacrificial  service  to  any  cause,  than  he  has  to  this — 
even  to  the  extent  of  mortgaging  his  home  and  drawing  the 
last  dollar  in  the  reserve  fund  of  his  life  insurance  to  meet 
deficits  and  maintain  the  work.  He  can  go  no  further. 

The  work  must  not  cease:  Our  world  today  is  in  a  dis¬ 
traught  condition,  but  we  are  not  without  hope.  If  the 
teachings  of  the  Bible  iire  inculcated  into  the  heart  of  human¬ 
ity,  they  will  lift  this  world  out  of  its  material  and  spiritual 
depression.  Human  plans  may  fail,  but  a  spiritual  awakening 
will  save  America. 


These  gems  of  Truth  from  Holy  Writ  in  the  secular  press 
serve  as  beacon  lights  to  direct  the  footsteps  of  humanity 
through  the  mazes  of  this  life  to  Life  Eternal,  and  if  this 
unique  contact  with  the  press  is  to  continue  uninterrupted, 
Mr.  A.  Y.  Reid,  our  Secretary  and  Manager,  now  in  his 
seventy-eighth  year,  must  have  iidditional  financial  support. 
W'ill  you  not  help  to  liquidate  the  unpaid  obligations  and 
keep  aglow  in  the  secular  press  these  beacon  lights  from  the 
Word  of  (iod? 


All  gifts  should  be  made  payable  to  the  Press-Radio  Bible 
Service,  Inc.,  603  Southern  Ohio  Bank  Building,  Cincinnati, 
Ohio. 


NOTE:  Every  lover  of  the  Bible  should  have  a  copy  of  the  Simple  Story 
of  a  Oreat  Work,  just  from  the  press  and  gotten  out  in  celebration 
of  the  si.xteenth  anniversary  of  the  birth  of  Press-Radio  Bible 
Service,  Inc.  This  brtK'hure  gives  a  cross-section  of  the  work,  is 
interesting  and  informative.  On  application  a  copy  and  a  beauti¬ 
ful  card  will  lie  sent  free  to  any  address  in  any  part  of  the  world. 
This  offer  is  made  possible  only  through  the  generosity  of  a  sincere 
lover  of  the  Word. 


DAILY  REORGANIZES 

Two  Rivers  Reporter  &  Ckrs^ 
Sold  to  Wisconsin  Gronp 

_  Under  a  plan  of  reorganisation  n 

separate  Tivo  Rivers  (Wis.)  Daily  Report^L 
awarded  Chronicle  has  joined  the  grouo  at 


NOW  PUBLIC  CARRIER  OFFERING  AUTO  UCENSES 

—  L  r»  !•  Chicago  Daily  Times  is  offering 

Harrisburg  (Pa.)  Telegraph  Uelivery  jui^Qig  jjuto  license  plates  to 

Service  Is  Expanded  motorists  in  a  combination  Times  Lucky 

(.Special  to  Editos  &  Publishes)  License  Plates-Safe  Drivers’  contest. 

H.\rrisburc,  Pa.,  Nov.  11 — Merchants  xhe  contest  is  divided  into  two  i 
Delivery,  Inc.,  owned  by  the  publishers  divisions  and  a  license  is  Being  ; 
of  the  Morning  Telegraph  and  the  each  division  daily.  In  the  first  divi- 
Harrishurg  Telegraph,  has  beeti  granted  sjon,  the  winner  is  determined  in  a  tab- 
a  certilicate  of  public  convenience  by  ijing  process,  while  in  the  second  divi- 
the  Pennsylvania  Public  Service  Com-  sion,  a  Daily  Times  reporter  and 

mission  to  furnish  public  hauling  service  cameraman  tours  the  city  and  photo-  -  - - „ - o-- 

in  Harrisburg  and  within  75  miles  of  graphs  automobiles  which  are  observing  Herald-Times,  Chippewa 
the  city  limits.  ''  .  .  •  •  r'  l 

Merchants  Delivery  was  organized  Motorists, 
about  a  year  ago  to  facilitate  out-of- 
town  delivery  of  the  Telegraph  News¬ 
papers.  Ten  trucks  are  now  delivering 
Telegraph  Newspapers  to  Central  Penn¬ 
sylvania  towns  twice  a  day,  as  well  as 
performing  public  carrying  service. 

CARRIERS  HONOR  EDITOR 

The  Sheboygan  (Wis.)  Daily  Press  awarded, 
and  its  editor,  Charles  E.  Broughton,  '.V,,:!  _  _ 

were  host  to  more  than  100  carrier  boys  best  news  stories,  features,  display  and  Daily  Lea^e,  will  ^ 
at  a  buffet  lunch  given  at  the  Press  classified  advertisements,  all  of  which  publisher  of  the  Repa(t|t| 

building  Nov. 


LOCAL  FEATURES  WON 
BIG  RESPONSE 


papers  headed  by  the  Superit^  E^. 
Telegram,  of  which  Morgan  Mnnk  ' 
oresident.  "  • 


traffic  laws  as  to  jiarking  and  driving.  Telegram  and  the  LaFayette 

..L . whose  license  numbers  ap-  Advertiser.  The  Telegram  grot 

pear  in  these  pictures,  will  be  entitled  it.s  inception  at  Superior  in  1890 
to  free  1936  plates.  J.  T.  Murphy,  father  of  Jy 

-  Murphy,  president  of  the  ca 

“IDEAL  NEWSPAPER”  CONTEST  founded  the  Evening  Telegram. 

The  TiUsa  (Okla.)  U'orld  on  Nov.  9  ^  Murphy  is  president 

inaugurated  its  “Search  for  the  Ideal  Two  Rivers  daily,  R-  T.  Bayne, 
Newspaper”  contest  which  will  run  30  towoc.  vice-president,  Ma^  Byen 
days  before  $300  of  cash  prizes  are  E'vers,  treasurer,  and  Clou^ 

_ '_J.  Contestants  will  study  the  Superior,  sec^tary. 

_  „  World  for  30  days  and  then  select  the  .  president,  V 

were  host  to  more  than  100  carrier  boys  best  news  stories,  features,  display  and  Daily_  Lea^e,  will  contmm 


4.  Arthur  Messner,  will  be  pasted  in  the  four-page  blank  Chronicle, 
speaking  for  the  carriers,  congratulated  new.spaper  carried  in  Nov.  8  editions. 

Mr.  Broughton  on  his  50  years  in  the  Entries  will  lie  accepted  to  Dec.  17. 

journalistic  field  and  presented  him  with  - 

a  bronze,  gold-plated  smoking  set,  in  CARRIER  BALLOON  RACE 
appreciation  of  his  attitude  toward,  xhe  fourth  annual  miniature  balloon 
and  the  interest  taken  in,  the  earner  ^ace  for  carrier  boys  of  the  Birming- 
Boys.  Neivs  and  Age-Herald  was  held 

DnocE-v/G-i  T  u/iMC  prti  'Thousands  of  balloons  were 

ROOSEVELT  WINS  POLL  released  simultaneously  at  the  municipal 

President  Roosevelt  would  carry  II-  airport,  creating  a  colorful  picture.  At- 


NEW  WOMEN’S  FEATURE 

A  new  feature,  “Designed  Forli 
ing”  is  being  released  by  Dorothy  Dg, 
and  Elizabeth  Gordon,  designed  toMi 
jieople  house-conscious,  concenaKi 

_ .L.  1.-S.X _ i;_  • _ M#  ^ 


ters  are  located  at  370  LexingtotAtt 
New  York. 


SAFE! 


That  sums  up  Railway  Expres 
Service,  for  we  take  no  chaiKe* 
with  your  shipments.  They  n 
under  lock  and  key  all  the  tira 
while  being  rushed  to  destinati" 
They  are  under  constant  supern- 
sion  throughout  thejourney-2 
trains  and  at  all  transfer  po® 
Prompt  pick-up  and  delivery ss 
vice  in  all  important  cities  a3 
towns.  Swift  handling.  Low  costs 
For  service  or  inforraatia 
phone  the  nearest  Railway  b 
press  Agent. 

ON  THE  AIR  •  TUNE  IN  osifc* 

RAILWAY  EXPRESS  NEWS  PARAS 

Every  week  from  the  lollewins  italiex- 

AtlanU,  WGST  •  Baltimore,  . 

m  Boaton,  WKEI  •  thkaKO,  WJ-S  | 
^  Cleveland,  WHK  a  Ballaa,  WFAA  r 
WN  Loa  AnBeles.  KN  X  •  Minneap^a^lj  U 

Paul,  KSTP  •  New  Orleanr,  WKU  I 

\  New  York,  WOB  a  Omaha,  KOI**  / 

\  St.  Louis.  KWK  a  San  Franewo. ' 

KYA  a  Seattle,  KOMO 

Watch  for  local  onnouncemtots 


The 

Authentic 

Story 


HAMILTON  SCHOOL  POPULAR 

The  Hamilton  (O.)  Joumal-Neivs 
cooking  school,  conducted  by  the  Home 
Economics  Service  Corporation,  closed 
a  four-day  session,  Nov.  8.  The  linage 
secured  and  attendance  at  the  various 
sessions  far  exceeded  that  of  any  pre¬ 
vious  school  according  to  L.  R.  Hensley, 
secretary  of  the  publishing  company. 


THE  HAVAS  NEWS  AGENCY 
383  Madison  Avonus 
Now  York 
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•UR  OVN  V0P!£) 

*or  Letters 


Fr\NKLIN  pierce  ADAMS  has 
ridden  to  literary  fame  on  newsprint, 
aiiile  in  his  long  career  he  has  watched 
Lv  a  brilliant  newspaperman  branch 
7  from  the  daily  routine  to  l^ome 
-Downed  in  other  fields,  F.  P.  A.  has 
^  the  nervous  and  distracting 
KDspaper  medium  m  which  to  follow 


Franklin  Pierre  Adams 

wrpassingly  well  the  delicate,  elusive 
pursuit  of  belles  lettres.  On  the  face 
d  it  this  seems  incongruous,  but  F.  P. 
A.  has  demonstrated  that  the  newspaper 
on  carry  the  best  of  literary  material 
with  as  great  dignity  and  grace  as  any 
ud  inc  or  book,  and  that  the  daily 


stint  can  l>e  as  exhilarating  and  stimu¬ 
lating  to  those  with  literary  proclivities 
as  to  working  newspapermen. 

We  have  come  to  accept  F.  P.  A.  as 
a  literary  man,  rather  than  a  news¬ 
paperman,  for  his  column,  ‘‘The  Con¬ 
ning  Tower,”  for  years  has  been  a 
clearing  house  for  many  of  the  bright¬ 
est  lights  of  contemporary  literature. 
Hut  now,  after  reading  “The  Diary  of 
Our  Own  Samuel  Pepys,”  a  two-volume 
reprint  from  his  Saturday  columns 
since  1911,  we  get  a  perspective  on  what 
journalism  means  to  him — and  it  means 
everything. 

His  references  to  newspapermen  and 
newsi>aper  work,  some  of  them  casual, 
some  deadly  serious,  run  like  a  theme 
through  this  book.  He  rises  staunchly 
to  defend  j(>urnalism  against  its  detrac¬ 
tors.  He  likes  to  tell  of  his  talks  with 
printers  .and  of  his  meeting  deadlines. 
The  book  is  replete  with  names  of  hun¬ 
dreds  of  newspaper  men  and  women, 
many  of  them  now  famous.  There  are 
many  references  to  newspaper  practices, 
some  of  which  he  bluntly  criticizes.  In 
other  word.?,  in  addition  to  the  wealth 
of  other  matter  in  the  book,  there  is  a 
great  deal  of  journalistic  atmosphere — 
not  the  stage  varietv  of  atmosphere,  but 
F.  P.  A.’s. 

This  itmosphere  cannot  be  conveyed 
by  quoting  excerpts  from  the  book,  but 
it  is  there  in  chance  phrases  and  casual 
comment  on  newspapers  and  newspaper¬ 
men.  The  march  of  names  in  itself 
does  the  job — Rollin  Kirby,  Ted  Robin¬ 
son,  Robert  H.  Davis,  Russel  Crouse, 
Irvin  S.  Cobb,  Heywood  Broun,  Alex¬ 
ander  Woollcott,  .Arthur  Brisbane, 
William  Bolitho,  O.  Henry,  Frank 


Ward  O'Malley,  O.  O.  McIntyre,  Geof¬ 
frey  Parsons— to  mention  a  few  of  those 
frequently  named. 

The  printers  who  set  his  copy  come 
in  for  much  comment;  Tom  Smith,  who 
was  with  the  IWorld,  is  often  quoted  in 
his  appraisal  of  the  material  he  had  to 
set,  as  is  James  Hughes,  of  the  Herald 
Tribune.  “Well,  1  don’t  suppose  you 
can  be  gocnl  every  day,”  Mr.  Hughes 
once  told  the  columnist,  and  on  a  day 
when  he  was  “pretty  well  contented’ 
with  his  work. 

And  in  the  footnotes,  too.  In  his 
diary  of  Dec.  1,  1913,  he  tells  of  a  long 
discourse  with  Mr.  Reid,  with  the  foot¬ 
note  ;  “Ogden  Reid,  editor  and  pub¬ 
lisher  of  the  i\'czv  York  Tribune.  P.  S. 

1  got  the  job.”  Then  on  Dec.  11  he 
writes :  “With  my  employer  to  luncheon 
and  we  discussed  a  plenitude  of  topicks.” 
The  footnote:  “Henry  L.  Stoddard, 
publisher  of  the  Evening  Mail.  I  was 
about  to  leave  his  employ  so  he  bought 
me  a  lunch.” 

In  quarreling  with  St.  John  Ervine 
at  one  time  for  saying  that  “journalism 
is  a  job  like  any  other  job,  no  better 
and  no  worse  than  that  of  delivering 
ice,”  F.  P.  A.  wrote: 

“Journalism  is  a  job  like  no  other 
job,  I  say  as  categorically  as  Mr.  Er¬ 
vine  does... In  spite  of  the  fact  that 
there  are  many  persons  in  the  trade  of 
journalism  who  do  their  jobs  poorly, 
or  at  least  perfunctorily,  there  are  still 
many  who  put  a  great  amount  of  art  in 
their  work,  and  there  are  few  news¬ 
paper  jobs  in  which  beautiful  work  is 
impossible. ..  If  journalism  is  a  job, 
then  so  is  book-writing,  and  so  are 
painting,  niusique,  and  sculpture.” 

At  another  time  he  tells  of  a  con¬ 
versation  w’ith  “R.  Kirby  the  draught¬ 
ing  artist”. .  .“and  we  talked  of  the  low 
state  of  the  magazine  and  the  stage  and 
the  cinema,  and  agreed  the  newspapers 
were  better  and  honester  than  the 
others.” 

The  diary  is  dotted  with  such  ex¬ 


cerpts.  which  have  more  point  and 
meaning  in  the  book  than  when  lifted 
bodily  from  it. 

This  diary  is  unique  in  American 
journalism.  For  24  years  F.  P.  A.  has 
written  a  column  a  week  about  him.self 
— his  neckties,  who  kissed  him  and 
whom  he  kissed,  with  what  skill  he 
played  the  concertina,  what  his  children 
said,  his  tennis  games,  how  he  burned 
leaves  at  Lyon  Plains,  what  his  reac¬ 
tions  were  to  many,  many  theatrical 
productions,  symphony  concerts,  and 
i)Ooks,  what  his  friends  said  to  him  and 
what  he  said  to  them,  his  gambling 
losses  and  gains — all  mixed  together  in 
a  potpourri  and  impressed  with  his  per¬ 
sonality.  To  thousands  of  readers  F.  P. 
A.  became  something  more  than  a  man 
behind  a  column ;  he  became  a  person 
whom  they  felt  they  knew  intimately. 
(July  a  man  as  candid,  as  witty,  as  dull, 
as  serious,  as  intelligent,  and  as  full  of 
human  foibles  as  F.  P.  A.  could  have, 
sustained  reader  interest  so  long. 

F.  P.  A.  was  born  in  Chicago,  Nov. 
15,  1881.  He  was  graduated  from  the 
.•Armour  Scientific  Academy  in  1890  and 
attended  the  University  of  Michigan  for 
a  year,  later  receiving  an  honorary 
-A.M.  As  he  has  often  noted,  he  started 
his  career  as  an  insurance  solicitor. 
.After  three  years  of  this  he  joined  the 
Chicago  .fournal  in  1903  and  a  year 
later  went  to  the  New  York  Evening 
Mail.  In  1914  he  joined  the  New  York 
Tribune,  where  he  changed  the  title  of 
his  column  from  “Always  in  Good 
Humor”  to  “The  Conning  Tower.”  On 
Jan.  1,  1922,  he  joined  the  New  York 
World,  and  his  column  appeared  on  the 
World’s  famous  “page  opposite  edi¬ 
torial.”  When  the  World  was  sold  in 
1931  Mr.  Adams  joined  the  Herald 
Tribune.  Married  in  1904  to  Minna 
Schwartze,  he  was  later  divorced.  In 
1925  he  married  Esther  Sayles  Root, 
and  they  have  four  children,  Anthony, 
Timothy,  Persephone  and  Jonathan,  to 
whom  the  book  is  dedicated. — J.  W.  P. 


gear’s!  Announcement 

January,  1936,  will  bring  you  the  world's 
greatest  circulation  builder 

MOVIES  OF  THE  WEEK 

A  1 6-page  Roto  and  Color  Sunday  Supplement  devoted  to  screen  news  only. 

Edited  by  William  T.  Walsh  (former  Managing  Editor  of  Photoplay)  and  printed  by  Neogravure,  it 
will  give  you  live  stories  of  motion  picture  stars,  their  ambitions,  interests  and  heart  throbs,  by  such 
famous  writers  as 


CORNELIUS  VANDERBILT,  Jr. 
HENRIETTA  MURDOCK 
CHARLES  DARNTON 


EILEEN  CREELMAN 


BERNARD  SOBEL 
ROB  WAGNER 
RADIE  HARRIS 
BARBARA  BARRY 


and  fifty  others 


If  you  are  interested  in  improving  your  Sunday  sheet,  and  picking  up  scads  of  new  readers,  ask  for 
sample  copy 

Write,  Wire,  Phone 

Weekly  Movies  Publishing  Corporation 


W 


522  5th  Avenue 


VAnderbilt  3 — 1552-3-4  J 


New  York  City 
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NBC  AND  AGENCY  SUE 
OVER  CONTRACT 

Charles  H.  Freeman,  Jr.,  Is  Defend¬ 
ant — Plaintiffs  Charge  His  In¬ 
terference  Broke  Broadcast 
Contract 

A  suit  for  $62,308  damages  allegedlv 
resultiiig  from  interference  with  a  con¬ 
tract  entered  into  Ijetween  the  National 
Hroadcasting  Comi)any  and  the  Sher¬ 
win-Williams  Co.,  paint  and  varnish 
manufacturers,  for  a  series  of  broadcasts 
was  tiled  in  Federal  Court.  Manhattan, 
this  week  by  NBC.  The  defendant  is 
Charles  Henry  Freeman,  Jr. 

Simultaneously,  Cecil,  Warwick  & 
Cecil,  the  advertising  agency,  also  tiled 
suit  in  Federal  Court  against  the  same 
defendant  for  $16,583,  ti>  recover  pro¬ 
ceeds  it  would  have  received  from  the 
contract  which  NBC  charged  Freeman 
molested. 

On  Dec.  1.  1935,  according  to  tin. 
complaint,  NBC  was  to  begin  a  series 
ol  13  weekly  broadcasts  with  Sherwin- 
Williams  Co.  as  the  sixinsor.  These 
were  to  consist  of  Metropolitan  Opera 
talent  or  those  who  had  taken  part  in 
Met  auditions. 

Cnder  the  contract  with  the  Sherwin- 
Williams  Co.,  NBC  was  to  be  paid 
$5,778  for  station  facilities  for  each  of 
the  13  programs,  less  IVt  iier  cent 
contract  discount  and  less  15  per  cent 
on  the  balance  as  agency  commission  to 
be  deducted  by  Cecil,  Warwick  &  Cecil. 

NBC  would  have  received  a  total  net 
revenue  of  $59,058.  In  addition  the 
radio  broadcasting  company  was  to  be 
paid  $250  for  each  of  the  broadcasts  for 
the  privilege  of  using  the  Metropolitan 
name.  The  grand  total  the  Sherwin- 
Williams  Co.  had  promised  to  pay  was 
$62,308. 

On  Oct.  34  last,  the  complaint 
charges,  tlie  defendant  delivered  to  NBC 
a  pamphlet  bearing  the  legend.  “Copy¬ 
right  1935  by  Charles  Henry  Freeman, 
Jr.”  and  entitled,  “A  New  Radio  Pro¬ 
gram  Plan  entitled  Knocking  at  the 
Door  of  Grand  Opera  or  Knocking  at 
the  Door  of  the  Metropolitan  ” 

Freeman  is  accused  of  notifying  the 
Sherwin-Williams  Co.  on  Oct.  26  that 
it  would  be  infringing  his  copyrights 
and  that  it  would  possibly  be  a  co¬ 
defendant  in  an  action  for  conspiracy 
and  breach  of  confidence. 

The  complaint  says  that  Sherwin- 
Williams  has  refused  to  perform  the 
contract  unless  NBC  clears  up  the  Free¬ 
man  claim.  It  further  charges  that  the 
defendant’s  statements  and  communica¬ 
tions  constituted  a  deliberate  interfer¬ 
ence  with  the  contract  between  NBC 
and  Sherwin-Williams  and  has  resulted 
in  the  loss  of  $62,308. 

Tlie  NBC  petition  asserts  that  the 
defendant’s  plan — proposing  to  use  tal¬ 
ent  which  participated  in  Met  auditions, 
but  not  accepted  by  the  Met,  in  radio 
programs — is  not  entitled  to  copyright 
protection,  nor  has  it  been  copyrighted. 
It  is  also  stated  that  the  defendant  has 
no  right  to  use  the  name  Metropolitan. 

NBC  is  also  asking  for  an  injunction 
to  restrain  Freeman  from  interfering 
with  the  contract  made  with  Sherwin- 
Williams  and  from  disparaging  NBC’s 
business  and  from  intimidating  NBC 
advertising  clients. 

Cecil,  Warwick  &  Cecil  also  ask  for 
an  injunction  in  addition  to  the  money 
damages.  No  answer  has  been  filed  by 
Freeman  yet 


NEW  SCHENLEY  EXECUTIVES 

Virtually  the  entire  executive  person¬ 
nel  of  Schenley  Products  Co.,  New 
York,  has  received  promotion  or  new 
classification  of  position  in  a  shift  which 
makes  W'alter  R.  Greenlee,  formerly 
sales  and  advertising  director,  now  gen¬ 
eral  sales  and  advertising  manager  with 
authority  extending  over  the  United 
States.  Emerson  Brewer,  formerly 
assistant  to  Mr.  Greenlee,  becomes  ad- 
veitising  manager;  Julius  Sack,  sales 
promotion  manager ;  .Alexander  Proo- 
per,  formerly  in  charge  of  staff-store 
sales,  merchandise  manager ;  Carl  Prus- 
in,  formerly  of  the  production  depart¬ 


ment,  assistant  to  the  general  sales  and 
advertising  manager.  W.  S.  Chesley, 
.•\ssistant  General  Sales  Manager,  will 
supervision  Division  Office  sales  activi¬ 
ties.  For  the  Schenley  Imixjrt  Corpo¬ 
ration  the  following  classifications  were 
announced  :  Sam  Oates,  .sales  manager ; 
Robert  .Marks,  advertising  manager. 


CAMPAIGN  ON  “PRIDO” 

Morrell  &  Co.  Will  Advertise  New 
Shortening  Product 

(Special  to  Kuitor  &  1’ublishkr) 

Cnif.\t;o,  .Nov.  11 — John  .Morrell  & 
Co.,  (Jttumwa,  la.,  packers,  will  soon 
launch  a  vigorous  ten-month  .advertis¬ 
ing  campaign  in  newspapers  and  mag- 
a/nies,  using  black  and  white  and  four- 
color  ads,  to  introduce  a  new  shorten¬ 
ing  product,  "Prido.”  The  newspaper 
camiiaign  will  start  early  in  December, 
in  tour  test  cities,  Minneaiiolis,  St. 
Paul,  Philadelphia  and  Chicago  and 
will  spread  to  other  cities  as  distribution 
is  iiertected. 

The  magazine  advertising  will  begin 
in  January  issues  of  Ladies'  Home 
Journal  and  Good  Housekeeping.  Both 
initial  ads  will  be  in  four  colors,  and 
will  alternate  thereafter  in  hlack  and 
white  and  colored  ads.  A  series  of  an¬ 
nouncement  ads  will  also  appear _  in 
trade  papers,  including  li'liolesale  ('Vn- 
eer  .Xezi's,  Chain  Store  .Ige,  Pood  Pield 
Reporter,  and  Progressive  Grocer  .Wzi'S. 

The  new  product  was  intrcKluced  to 
•Morrell  company  salesmen  at  a  national 
meeting  held  here  late  last  week.  1  he 
advertising  campaign  is  being  placed 
by  Henri,  Hurst  and  McDonald,  Inc., 
(.  hicago. 


FLORIDA  GROUP  APPOINTS 

Eastman,  Scott  &  Co.  Named  to 
Handle  $100,000  Advertising  Fund 

Eastman,  Scott  &  Co.,  of  Jacksonville 
and  Atlanta,  Southeastern  affiliate  of 
McCann-Erickson,  Inc.,  has  Iteen  se¬ 
lected  to  handle  the  account  of  the  gov¬ 
ernor’s  .\ll-Florida  .Advertising  Com¬ 
mittee.  About  $100,000  will  lie  spent 
principally  in  newspapers  with  some  use 
of  magazines  and  radio. 


SHERWIN-WILLIAMS  APPOINTS 

The  spring  advertising  of  Sherwin- 
Williams  Company,  Cleveland,  will  be 
placed  through  T.  J.  Maloney,  Inc.,  New 
York  agency,  it  has  been  announced  by 
C.  M.  Lemperley,  president.  Coinci¬ 
dental  with  this  announcement  came 
word  from  Henri,  Hurst  &  McDonald, 
Inc.,  Chicago  agency,  that  effective  Nov. 
1  it  will  no  longer  handle  the  Sherwin- 
Williams  account.  The  latter  agency 
has  placed  this  account  for  ten  years. 


AD  TIPS 


.Vmiitrrdam  AdvrrtUinK  Agpney,  UgU 
Fifth  avenue.  New  York.  Again  placing 
urilers  with  newspapers  in  various  sec¬ 
tions  on  .Ytlaiitic  Coast  Line  K.  It. 
Wilmington,  N.  C. 

Uonahue  &  C'oe,  Incorporated,  1270 
Sixth  avenue.  New  Y'ork.  Placing  orders 
with  uewsiiapers  in  various  sections  on 
.Vngostuni-Wuiiperman  Corporation,  An¬ 
gostura  Bitters,  New  York. 

.\rthur  II,  Fulton  Company,  Incorpo¬ 
rated,  420  Lexington  avenue.  Placing 
orders  with  newspapers  in  various  sec¬ 
tions  on  L.  &  H.  .Stern,  Inc.,  Purex 
Smoking  IMjies,  New  York. 

tir.'.v  .IdrertiHing  .\gene.v,  128  West  .‘tlst 
street.  New  Y'ork.  Placing  orders  with 
newspapers  in  various  sections  on  Sales 
.Vft'iliates  Company,  Zotos  I’ermanent 
Wave,  New  Y’ork. 

Maxon,  Incorporated,  i>T0  Lexington 
avenue.  New  York.  Reported  liaving 
■sec-ured  the  account  of  Commercial  Sol¬ 
vents  Corporation,  Ajax  Anti  Freeze,  New 
Y'ork. 

Kedtteld-.Inhnstonr,  Incorporated,  247 
Park  avenue.  New  Y’ork.  Placing  orders 
in  selected  sections  on  Skinner  &  Eddy 
Coriioration,  Icj’  Point  Salmon,  Seattle, 
Wash. 

Kutlirauff  &  Ryan,  IncoriHirated,  40o 
Lexington  avenue.  New  Y’ork.  Placing 
orders  in  selected  sections  on  Brown- 
Forman  Distillery  Company,  King  of 
Kentucky  Whiskey,  Louisville.  Ky..  Thos. 
J.  Molloy  &  Co..  New  Y’ork.  distributors. 

Stack-tioble  Advertising  .Ygency.  8  South 
Michigan  avenue.  Chicago.  On  and  after 
November  25.  19M  will  have  the  account 
of  I’nited  Distillers  (of  America)  Limited 
and  U.  D.  L.  (of  America)  Inc. 

Young  &  Rubicam,  Incorporated,  285 
-Madison  avenue.  New  Y'ork.  Secured  the 
aci-ount  of  Whelan  Drug  Company,  New 
York. 


HUGE  DRIVE  STARTED 
BY  STANDARD  OIL 

Indiana  Firm  Using  1,565  Papers  in 
13  States  to  Introduce  Winter 
Selling  Campaign — 17  Farm 
Papers  on  List 

(Special  to  Kuitor  &  Pubmsiikr) 

Ctiic.YtM,  Nov.  11 — Launching  one  of 
the  lai'ge.d  advertising  campai.gns  ever 
instituted  in  the  winter  season.  Standard 
(Jil  Company  of  Indiana  today  intro¬ 
duced  its  new,  fast-starting  and  quick¬ 
warming  winter  gasoline  with  a  liarrage 
of  advertisements  in  1.5()5  newspapers 
in  .Michigan,  Indiana,  Illinois,  Wisetm- 
sin,  Missouri,  Iowa,  Minnesota,  the 
Dakotas,  Kansas,  Colorado,  Wyoming 
and  Montana. 

Tlie  opening  announcement,  printed  in 
color  m  12  newspaix-rs  and  in  black 
and  white  in  all  others,  stated :  “Tlie 
fastest  starting  gasoline  in  Standard 
Oil  history  has  arrived.’’  F'fillowing 
this  announcement  the  campaign  will 
feature  movie  stars  pictured  trying  out 
the  new  product.  F'or  this  series.  Stan¬ 
dard  has  obtained  releases  from  many 
noted  film  celebrities,  including  the  four 
.Marx  brothers,  Harold  Lloyd,  Ned 
.Sjiarks,  Lynn  Overman.  F'red  Stone  and 
daughters.  Charley  Chase,  Joyce  Comp¬ 
ton,  loan  Blondel,  Glenda  I'arrell. 
Charley  Ruggles,  and  Grace  Bradley. 

Relying  on  humorous  headlines  and 
striking  photographs  to  draw  attention 
and  dramatize  the  fast-starting  theme, 
the  Standard  copy  liecomes  frank  and 
admits  that  the  scenes  ixirtrayed  arc 
actually  exaggerated  in  order  to  con¬ 
vey  the  idea.  .Ads  range  in  size  from 
1,2()0  lines  in  the  metropolitan  dailies 
to  40  lines  in  the  smaller  newspapers. 

Circulation  of  newsiiapers  lieing  used 
totals  more  than  12,000,000,  with  an  es¬ 
timated  “message  delivery”  of  261,000,- 
0(K>  for  the  camjiaign.  In  addition,  17 
farm  i>apers  with  more  than  5,000,000 
circulation  are  lieing  employed. 

Radio  announcements  were  made  last 
night  in  connection  with  Jack  Hylton’s 
orchestra  liroadcast  from  19  CBS  sta¬ 
tions  in  the  Standard  territory.  Posters, 
station  banners  and  other  printed  sales 
literature  supplement  the  newspaper- 
radio  advertising. 

Ojiening  of  the  winter  campaign  this 
week  marked  the  real  purpose  liehind 
the  Jack  Hylton  radio  program.  Hylton 
was  brought  here  from  F'ngland  and 
his  orchestra  has  given  four  earlier  con¬ 
certs.  including  the  opiening  show  trans¬ 
mitted  by  short  waves  from  London  and 
the  second  broadcast  picked  up  from  the 
Normandie  and  two  broadcasts  from  the 
Civic  theater  in  Chicago.  From  here 
on.  according  to  the  sponsor,  commer¬ 
cials  will  1^  "delicately  sandwiched” 
into  the  Hylton  program. 

The  advertising  has  been  prepared 
and  placed  by  the  Chicago  office  of 
McCann-FZrickson,  Inc. 


HAS  TILLMAN  SURVEY 

The  Greenleaf  Co.,  Boston  agency 
has  lieen  appointed  to  handle  Tillman 
Survey,  financial  service,  Boston. 


UP! 


The  Los  Angeles  Times 

furnishes  the  largest  antd 
the  fastest-growing  home- 
delivere(d  circulation  in 
Southern  California. 


Los  Angeles  Times 


STARZEL,  HAILEY  PROMOTED 

AsBociated  Pre*«  Names  Two  N«« 
Bureau  Chiefs 


The  apjiointments  of  F.  J.  Starztla 
chief  of  the  Columbus,  O.,  bureau  igi 
Foster  Hailey,  as  chief  of  the  Inda#. 
ajiolis  hurcau,  were  announced  by  t!* 
.Associated  Press,  New  York, 
week. 

Mr.  Starzel  succeeds  K.  p. 
who  traveled  with  the  ixirty  of  ^ 
gressmen  and  newspajiermen  to  Maui 
to  join  the  Manila  bureau.  S.  P. 
iltree,  former  head  of  the  Indianapofe 
bureau,  continues  with  the  Imreau. 

.Mr.  .Starzel  has  been  most  receah 
night  citv  editor  of  the  .A.  P  in  V2 
\ork. 

Mr.  Hailey,  who  has  been  withti* 
.\.  P.,  which  he  joined  in  New  York® 
1928,  was  born  in  Illinois  and  waspaj. 
uated  from  the  University  of  Missoai 

Other  iiersonnel  changes  announcdl 
by  the  .A.  P.  this  week  follow: 

R.  R.  T ryon  will  be  transferred  froa 
the  Cleveland  to  the  New  York  stif 
Nov.  18.  Manning  Smith,  of  the  .\’oi 
Y’tirk  office,  has  been  assigned  to  i* 
Newark  bureau,  effective  Nov.  Id 
Merle  Oliver,  of  the  Ann  .Arlw  bo- 
reau,  will  join  the  Jacksonville  saS 
Nov.  18.  T.  H.  Peck,  of  Detroit,  lat 
liecome  correspondent  at  the  .\nn  Jh. 
Ixir  bureau.  William  W.  Tyler,  of  tbt 
Chatham  (N.  Y.)  Co«Wcr,  will  join  the 
.\lbany  staff  Nov.  25. 
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PREDICTS  RECORD  YEAR 

P.  B.  Zimmerman,  speaking  at  ■  | 
regional  conference  of  General  Eltctrkl 
distributors  in  Chicago  last  week,  pn-  |proli 
dieted  a  record  year  for  home  appliance  i 
sales  in  1936.  “The  electric  refrigera-^ 
tion  industry  has  shown  consistent  ao- 
iiiial  gains.”  he  said,  “and  this  year  tit 
break  all  records  as  1,246,478  housdmlc 
electric  refrigerators  were  sold  dnnig 
the  first  eight  months  of  1935.  Thisn 
almost  as  many  as  were  sold  all  dnricc 
1934.  F'ach  month  of  1935  has  regs- 
tered  an  increase  over  the  correspoodig 
month  last  year  and  we  expect  a  pro¬ 
portionate  increase  until  Dec.  31." 
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You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Walikrf 
Astoria.  3  minutes  from  Grand  Central- 

15  minutes  from  Pennsylvania  Statiot. 

8  minutes  from  Times  Square  and 
theatres.  15  minutes  from  Wall  Str^ 
Next  door  to  shops,  churches,  and  i* 
portant  clubs.  Rates  from  $5  the  daj- 
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and  Ex-l’resideiit 

EREWITH  is  the  likeness  of  T 
K.  Quinn,  who,  as  told  in  these 
pages  last  week,  has  resigned  as  vice- 
president  of  (len- 
eral  Electric  Com¬ 
pany  after  24 
years  service  with 
the  corpKiration, 
to  become  presi¬ 
dent  of  Maxon, 
Inc.,  Detroit  ad¬ 
vertising  agencv 
which  serves  G. 
b2.  on  its  electric 
refrigerator  and 
certain  other  ac¬ 
counts. 

The  change 
leaves  Lou  R. 
Maxon  with  no 
title  hut  plenty  of  work.  “Qiairman  of 
the  hoard?”  said  he.  ‘‘I  should  say  not. 
I’m  too  young.  I’ve  always  been  a  day 
laborer  in  the  advertising  business  any- 
wav.  Now  I’ll  really  go  to  work.” 


T.  K.  Quisn 


A-' 


earning  for  the  food  industry 

IN  NEW  VOLUME  BY  SCHLINK 

Advertising  Practices  Only  One  Point  in  Criticism  of  Canners, 
Bakers,  Restaurants  and  Food  Fads — An  Advertising 
Record — And  a  Death  Notice 
By  ROBERT  S.  MANN 

FOL'IRLI)  reading  for  all  adver-  President 

tv  tisiiie  men  who  deal  with  food  and 
Jnnk  we  suggest,  should  include  E.  J. 

Schlink’s  new  book,  "Eat,  Drink,  and 
Warv”  (published  by  Covici  Eriede, 

.\'ew  'k'ork).  -Most  of  them,  we 
will  not  get  much  out  of  it,  smce 
shrill  tone  of  these  hooks  by  Con¬ 
fers  Research  folk  is  bound  to  stir 
an  antagonistic  attitude,  but  the  adver- 
nang  man  or  woman  who  reads  with 
open  mind  may  get  an  unsettling  re- 
:,i  of  the  responsibility  which  neces- 
arily  falls  upon  everyone  who  tells 
( public  v/hat  to  put  into  its  stomach. 

As  to  the  specific  criticisms  that  pour 
„  an  unending  Hood  over  i>age  after 
Me,  we  confess  the  net  effect  on  us 
to  produce  a  feeling  of  confusion. 

.All  dietitians  are  wrong,  yet  Mr. 

Schlink  does  not  hesitate  to  advise  on 
ihat  to  eat  for  health.  “1  lome  econom¬ 
ics  women”  are  easily  entrapped  by 
teiness  men  interested  solely  in  cheap- 
their  product  and  selling  as  much 
it  as  iKissihle.  Only  10  jier  cent  of 
population  has  enough  income  to  eat 
l»  rK,  yet  even  the  wealthy  mistreat 
r  own  IxKlies  by  food  fadism.  The 
is  filled  (the  printed  page  also)  with 
clamor  of  special  interests  seeking 
t  from  the  public  appetite,  and 
ill  Mr.  .Schlink  adds  his  clamor  the 
result  is  not  a  clear,  calm,  authori- 
\  t  voice. 

It  would  be  wrong  to  class  this  book 
a  mere  attack  on  advertising;  Mr. 

, Ink’s  quarrel  is  much  broader  than 
t  He  sees  menace  to  life  and  health 
the  dominating  tendencies  of  the  food 
I'trv— ill  the  increased  refining  and 
("Hie  and  packaging  of  foods,  with 
their  convenience  appeal ;  in  the  in- 
M  ;  dependence  upon  the  commercial 
t  and  the  restaurant ;  in  the  in- 
I'ti!  u.se  of  poisonous  sprays  on  fruit 
:  vegetables  (with  the  blessing  and 
help  of  state  and  national  offi- 
the  author  points  out)  ;  in  the 
:u.'  talk  that  stresses  a  vitamin  with- 
telling  of  a  drawback.  Tbe  easy 

■  is  that  Mr.  Schlink  might  save  his 
c nr  his  ink,  since  in  the  present 
I  of  things  there  is  little  likelihood 
keeping^  the  tin  can  and  the  hakery 
!  out  of  the  kitchenette,  or  of  feed- 
a  big  city  without  transporting  foods 

'  hundreds  of  miles,  and  incidentally 
mc  or  processing  large  portions  of 
But  that  docs  not  answer  the  real 
^ers  which  are  cited  and  which  ap- 
I'itiy  must  lie  tackled  one  by  one 

■  care  and  determination,  rather 
■'  by  one  easy  move. 

Some  of  the  chapter  headings  give  a 

idea  of  the  nature  of  the  book: 

"r^ess’  in  Our  Food  Supply — Big- 
Profits  and  More  People  Sick” ; 

J'H  Foods  for  Over  -  Refined 
'  f  “The  Commercial  Bakery — 

Jnenras  Contribution  to  the  .\rt  of 
w  Spoiling”;  “The  Milk  Fad— Man 
rarasite  Upon  the  Cow.”  One  chap- 
[  IS  headed:  “Misinformation  at 
'll' k-ak-  the  Women’s  Home  Maga- 
But  newspapermen  need  not 
superior;  Mr.  Schlink  sees  merely 
wly  phrase”  in  the  announcement 
&  Publisher)  that  a  news- 
Management  Institute 
[  <1  merchandise  the  newspaper  and 
service  to  the  advertiser”;  and  he 
kr  1^*  *^o"demnation  the  fact  that  es- 
™Eut  of  the  institute  brought  the 
national  advertising 
ppaign,  also  a  reference  to  having  a 
chool  home  economics  class  take 
*  ge  of  certain  programs. 

does  not  quite  say  that 
1°  u*  will  not  eat  or  drink  at 
*1  his  later  pages  he  urges  “Follow 
- '.motner  s  Instincts.”  and  makes 
suggestions  about 
cat  and  how.  But  don’t  read  it 


44-Year  Record 

TER  setting  what  is  thought  to 
be  a  record  by  holding  an  adver¬ 
tising  account  for  44  years,  Louis  V. 
Urmy  on  Jan.  1  will  close  the  adver¬ 
tising  agency  bearing  his  name  at  4l 
Park  Row,  New  York.  He  and  his 
associates,  .\.  M.  Prestidge  and  S.  B. 
X'rteland,  who  have  been  with  him 
about  40  years,  will  all  retire,  Mr.  Urmy 
told  us  this  w’eek. 

The  account  is  that  of  De  Laval  Sep¬ 
arator  Company,  New  York,  which 
Mr.  Urmy  l}egan  servicing  in  1891  when 
he  organized  his  agency.  C.  L.  Reisnei . 
advertising  manager  of  De  I^val,  an¬ 
nounced  this  week  that  his  company  s 
advertising  will  lie  handled  hy  Donahue 
&  Coe,  Inc.,  New  York,  as  of  Jan.  1. 

The  Urmy  agency  rates  as  one  of  the 
oldest  in  existence.  Mr.  Urmy  himself 
liegan  his  advertising  career  as  a  file 
lioy  with  the  George  P.  Rowell  agency. 
Of  late  the  De  Laval  account  has  been 
the  princi]>al  one  handled. 

*  #  « 

Death  Notice 

IT’S  a  rare  advertiser  who  announces 
a  new  business  by  publishing  his  own 
death  notice,  but  that’s  what  we  saw  in 
a  recent  issue  of  San  Anf/clo  (Tex.) 
Moriiint/  Times.  "W.  D.  Holcombe 
Killed  in  Train  Wreck  at  Texarkana,” 
said  a  news-type  streamer  across  a  five- 
column  advertisement,  and  next  came  a 
wreck  picture  and  a  reprint  of  a  story 
actually  published  in  a  Texarkana  news- 
pa]jer  in  1904.  The  story  told  how  one 
( ieorge  Blanton  pulled  Holcombe  out 
of  the  wreck. 

But  Holcomlie,  it  seems,  is  still  very 
much  alive  and  now  in  partnership  with 
a  Blanton  (W.  E.,  not  George)  in  a 
printing  business.  With  much  dialect 
and  kidding,  the  copy  disclaims  responsi¬ 
bility,  industry,  or  even  printing  ability. 

Freak  copy?  Certainly.  Conven¬ 
tional?  No. 
tion  value? 


But  personality  and  atten- 
Oh,  plus ! 


oining  out. 


TEXAS 

Properly  to  cover  this  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 


JOHN  B.  WOODWARD,  Inc. 

Nationai  Repreaentalitt* 

New  York  Chicago  Detroit  San  Francisco 
Boston  Kansas  City  Los  Angeles 


CROWD  AT  NEW  YORK  SESSION 

.Attendance  at  the  convention  of  the 
New'  York  Council  of  the  .American 
Association  of  .Advertising  .Agencies 
Nov.  14  was  so  much  larger  than  an¬ 
ticipated,  that  the  meeting  was  trans¬ 
ferred  to  the  Hotel  Roosevelt,  New 
A’ork  City,  instead  of  the  1  Intel  .Am¬ 
bassador,  as  originally  announced.  Be¬ 
hind  closed  diKirs  the  agency  men  held 
a  series  of  Ls-minute  talks  on  advertis¬ 
ing  topics,  followed  by  cocktails  and 
dinner. 

SPERRY  FLOUR  USING  COLOR 

Sperry  h'lour  Company,  San  I'ran- 
cisco,  is  releasing  a  series  of  ten  inser¬ 
tions  advertising  Drifted  Snow  I'lour 
in  .Sunday  sections  of  .Associated  News- 
liajier  Color,  Inc.,  newspai>ers.  The 
campaign,  using  dircat-color  photog¬ 
raphy.  was  prepared  by  the  Westco 
.Advertising  .Agency,  San  I'rancisco. 

ANGOSTURA  DRIVE  FOR  1936 

'I'hc  .Angostura-Wupperniann  Corpo¬ 
ration  will  aggressively  promote  .Angos¬ 
tura  as  a  food  and  beverage  flavoring 
in  a  campaign  which  has  just  been  ap- 
roved  for  FAld.  This  campaign  includes 
newspajier  advertising  in  (>2  key  mar¬ 
kets.  Leading  women’s  magazines  w'ill 
also  be  used.  Donahue  &  Coe.  Inc., 
New  A’tirk,  is  the  agency. 


OPENS  NEW  YORK  OFFICE 

Monroe  F.  Dreher,  Inc.,  Newark,  N. 
J.,  agency,  has  oiiened  branch  offices  in 
the  R.  C.  .A.  Building,  .30  Rockefeller 
plaza.  New'  X’ork.  The  Newark  offi¬ 
ces  will  continue  to  hou.se  the  firm’s 
executives,  copy,  art  and  production  de- 
jiartmcnts.  The  New  York  offices  will 
lie  used  principally  for  purposes  of  con¬ 
tact  and  sales  conferences. 


TO  MARKET  KINDELSTYX 

Plans  for  marketing  a  tiew  product, 
Kindelstyx,  a  concentrated  firewood  to 
be  sold  through  grocery  stores,  are  an¬ 
nounced  by  Emil  Brisacher  and  Staff, 
San  I'rancisco  agency.  Development 
of  coast  marketing  into  national  selling 
is  planned.  The  new  product  is  manu¬ 
factured  hy  Kindelstyx  Corporation, 
Portland,  Ore. 


O’CEDAR  TO  DUNHAM 

O’Cedar  Corporation,  Chicago,  has 
appointed  John  H.  Dunham  Company, 
Chicago,  as  its  advertising  agency.  A 
magazine  advertising  schedule  is  being 
planned,  according  to  Mr.  Dunham. 


HAS  REFRIGERATOR  ACCOUNT 

The  Moss-Chase  Co.,  Buffalo,  N.  Y., 
agency,  has  obtained  the  account  of  the 
McKee  Refrigerator  Co.,  of  Cobleskill, 
N.  Y.  .A.  C.  Harris  and  J.  Jay  Fuller 
are  the  contact  men. 


HAS  WINE  ACCOUNT 

Wilen  Brothers,  Philadelphia,  maker 
of  Wilen  Brothers  wines,  liave  placed 
its  advertising  account  with  Crow'ley- 
LaBrum  Inc.  Philadelphia  agency. 


ADDED 

ADVANTAGE 


Nearly  97%  of  Rhode  ^Island 
workers  are  engased  in  diversified 
industrial  pursuits,  yet  the  produc¬ 
tion  of  food  products  is  practically 
nil.  This  rare  condition  gives 
added  advantage  to  food  adver¬ 
tisers  in  the  Providence  market. 


PROVIDENCE 

Journal-Bulletin 


AMONG  ADVERTISING  MEN 

Hawley  L.  .smith,  recently 
with  the  Continental  Illinois  Na¬ 
tional  Bank  &  Trust  Company,  has 
been  made  manager  of  the  Chicago  of¬ 
fice  of  Doremus  &  Co.  He  was  for  a 
time  in  the  advertising  department  of 
the  Crowell  Publishing  Company  in 
Chicago. 

Raymond  Levy,  president  Amalga¬ 
mated  Advertising  .Agency,  Inc.,  New 
York,  is  giving  up  his  agency  work 
effective  Dec.  2  to  join  the  United  Dis¬ 
tillers  (of  .America),  Ltd.,  as  director  of 
>ales  and  advertising. 

John  Canning,  Jr.,  has  resigned  as 
Des  Moines  Repister  &  Tribune  radio 
editor  to  liecome  assistant  to  Conger 
Reynolds,  director  of  public  relations, 
.Standard  Oil  Company  of  Indiana, 
(Tiicago,  effective  Nov.  7 

Dana  11.  Bigelow',  until  recently  as¬ 
sistant  advertising  manager  of  the  Ke- 
■i'ie^o  of  Rcfiews,  has  been  named  vice- 
president  of  the  Roland  G.  E.  Ullman 
agency,  Philadelphia.  Mr.  Bigelow,  who 
has  been  affiliated  w'ith  the  Review  of 
Reviews  Corporation  for  the  last  10 
years,  will  be  in  charge  of  the  new 
business  department  of  the  Ullman  or¬ 
ganization. 

Richard  IL  Goebel  has  been  appointed 
to  the  Portland  office  of  MaeWilkins 
&  Cole,  Inc.,  Seattle  and  Portland,  Ore., 
agency,  and  will  have  charge  of  media 
relations. 

Max  Geller  has  been  elected  a  vice- 
president  .of  Blackman  Advertising, 
Inc.,  New  York.  He  was  for  two  and 
a  half  years  with  the  International 
Magazine  Corporation  and  formerly 
with  Liberty. 

James  E.  McGrath  has  joined  the 
W.  T.  Grant  Company,  New  York,  as 
advertising  manager.  He  has  been  as¬ 
sociated  W'ith  Sears.  Roebuck  &  Com¬ 
pany  for  the  last  eight  years. 

John  Livingston  has  lieen  appointed 
sales  promotion  manager  of  the  affili¬ 
ated  firms  of  Free  &  Sleininger,  Inc., 
and  Free.  Johns  &  Field,  Inc.,  radio 
station  representatives,  Chicago. 


Gain  •  •  • 

For  Orloher,  largest  de¬ 
partment  store  adver¬ 
tising  gain  made  hy  any 
standard-size  New  York 
newspaper. 

NEW  YORK 


200,701 

average  net'paid  daily  for  the 
year  ended  Sept.  30,  1935 

BALTIMORE 

NEWS-POST 
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FIRST  WEEK  IN  NOVEMBER  SHOWED 
SMALL  RETAIL  SALES  GAINS 

Best  Records  Made  In  Sections  Where  Colder  Weather  Prevailed 

_ Stores  Ordering  Holiday  Goods — ^Ten-Month  Figures  For 

Chains  Reveal  Healthy  Advances  In  Sales 

By  RICHARD  WEBSTER 


state  had  not  supplied  enough  sales 
tokens.  The  attorney-general  says  the 
claim  has  no  merit. 

The  New  England  Wholesale  Food 
Distributors  Association  is  attempting 
to  secure  legislation  against  loss  leader 
selling  and  long  evening  store  hours — 
to  protect  chains  against  supermarkets. 


All  business  seems  to  have  gain^  a 

.new  impulse  from  the  elections,  i>eopies  Drug 


All  Jesse  Rainsford  Sprague’s  con- 
•  tributions  to  the  Saturdav  Evenina 


■80s.  Motor  coaches  were  installed « 
years  ago.  This  autumn  four  J. 
W’hite  684s  have  been  put  on  the  ron^ 
streamlined,  with  bodies  of  alumi.^ 
aluminum  alloys  and  steel.  The^ 
wood  is  floor  and  roof.  The  firm  ^ 
in  facsimile  script  is  on  the  sides  ^ 
roof  is  painted  green  and  gold  and  ^ 
liody  is  two  shades  of  green.  ** 


which  settled  notliing,  but  quite  para-  Stores.  Inc.  ... 
doxically,  pleased  everyone,  and  from 
the  District  Court  d^ision  that  the  \^a^green  Com- 

Holding  Company  Act  is  invalid — which  nany  - ..... 

also  settled  nothing  but  greatlv  pleased 
the  utilities  and  the  Street.  But  retail  s  p  i  c  g  e  1,  .May’, 
business  is  less  impressionable  than  the  Stem  Company.  23.6 
politicians  or  the  speculators:  the  gains  jhe  same  inc 


ply  Company  ..  —2.5  (loss)  14.0 


Tx  tributions  to  the  Saturday  Ez’eniug 
Post  are  contributions  to  our  knowledge 
of  American  business  and  more  par¬ 
ticularly  of  retailing.  So  comparisons 
are  possibly  in  bad  taste — but  this  con¬ 
noisseur  of  writings  on  business  in  gen¬ 
eral  and  of  Mr.  Sprague’s  writings  in 
particular  feels  strongly  that  his  “Run¬ 
ning  a  Jewelry  Store"  in  last  week’s 


The  same  increase  in  rate  of  gain  is  Post  is  belter  than  his  high  average. 


of  retail  sales  for  the  first  full  week  of  shown  in  some  September  statistics —  The  reason  is  pretty  easy  to  find :  this 


November  were  slight  and  spottv.  for  example:  new  orders  of  oil  burners  article  is  the  distillation  of  his  own 

Election  Day  sales  in  New  York  were  for  nine  months  this  year  were  almost  actual  experience  as  a  retailer  in  the 
good,  and  some  stores  reported  that  50%  more  than  in  1934  (107,729  from  days  before  he  became  a  writer  on  busi- 
volume  on  the  Monday  before  Election  72,915),  but  in  September  the  new  or-  ness — the  days  that  fitted  him  to  under- 
Day  this  year  was  greater  than  1934  ders  were  almost  double  those  of  Sep-  stand  distribution  and  write  illuminat- 
Election  Day  itself.  In  New  York  and  tember  1934  (33,385  from  16,955).  ingly  about  it  just  a  little  more  simply 

in  four  other  cities  (Washington.  Balti-  And  for  October  this  year  American  and  clearly  than  anyone  else  can.  Prob- 
more,  San  Francisco  and  Los  Angeles)  Tel.  and  Tel.  has  a  gain  of  62,600  lems  like  money  back,  cheerfulness 
election  week  was  Auto  Show  week,  and  stations— a  year  ago  it  was  only  33,100.  toward  customers,  exchanges  (particul- 
the  early  date  seems  to  be  a  good  idea:  For  ten  months  the  figures  are:  1935,  arly  wedding  gifts),  selling  to  groups 
actual  sales  were  something  like  30  to  359,400;  1934,  only  260,300.  and  committees,  “wasting”  time  on  small 


ingly  about  it  just  a  little  more  simply 


And  for  October  this  year  American  and  clearly  than  anyone  else  can.  Prob- 
Tel.  and  Tel.  has  a  gain  of  62,600  lems  like  money  back,  cheerfulness 


and  committees,  “wasting”  time  on  small 


40%  better  than  at  the  last  shows;  and  Another  good  barometer:  Address- 
the  object  of  the  earlier  show — stabili-  ograph-Multigraph  for  nine  months  end- 
zation  of  employment  and  production —  ing  Sept.  30  this  year  consolidated  net 


Another  good  barometer:  Address-  purchases  (like  baby  rings),  keeping  a 
ograph-Multigraph  for  nine  months  end-  stock  clean  and  up-to-date  in  style  are 


must  have  been  obtained.  profit  was  $1,0( 

Retail  sales  in  general  for  the  whole  period,  $856,380, 
country  averaged  a  gain  for  this  week  ■ 

of  3  to  10%  over  the  preceding  week  RT.-VIL  b; 

and  of  5  to  15%  over  the  first  week  iX  was  savec 


ing  Sept.  30  this  year  consolidated  net  discussed  in  this  article.  Each  topic  is 
profit  was  $1,063,991;  last  year,  same  illustrated  in  Mr.  Sprague’s  inimitably 


concrete  manner. 


of  3  to  10%  over  the  preceding  week  ET.\IL  business  in  New  Jersey  OOGGS  &  BUHL  of  Pittsburgh  ad- 

and  of  5  to  15%  over  the  first  week  i\,  ^^s  saved  by  the  repeal  of  the  D  vertise  (in  the  Christian  Science 
of  November  in  1934.  The  largest  state  sales  tax,”  says  the  secretary  of  Monitor!)  its  “Customer  Bus  Service, 
gains  were  where  colder  weather  had  the  New  Jersey  Retail  Merchants  As-  Downtown  Triangle  and  Return.  To  ride 
set  in,  and  the  biggest  increases  in  sociation — and  this  is  the  proof.  In  the  in  busses  you  merely  present  a  B.  &  B. 
store  orders  from  wholesalers  were  in  last  five  days  of  October,  after  the  tax  sales  voucher  . . .  Any  B.  &  B.  sales  vouch- 
apparel  and  holiday  goods  like  toys,  was  repeal^,  retailers  did  enough  busi-  er  (whether  for  cash  or  charge  sale)  en- 
radios,  musical  instruments,  novelties,  ness  to  raise  their  volume  1%  over  titles  you  to  ride  twice  on  the  bus. 

jewelry.  According  to  Dun  &  Brad-  October  1934,  while  volume  in  New  From  the  store  to  the  downtown  and 

street  the  average  gains  over  a  vear  ago  York  and  Brooklyn  fell  off  for  the  back  from  the  downtown  the  next  time 
by  regions  were:  New  England,  3  to  month.  you  come  to  the  store.”  The  schedule 

5% ;  East,  4  to  12% :  Middle  West,  7  In  Colorado  the  Piggly  Wiggly-Safe-  in  store  hours  is  every  ten  minutes, 
to  15%;  Northwest.  10  to  20%:  South.  way-McMarr  stores  have  sued  the  sec-  For  55  years  Alms  &  Doepke.  Cin- 
10  to  15%:  Southwest.  8  to  12%:  retary  of  state  for  a  loss  of  $2100  in-  cinnati,  have  operated  a  bus  system  con- 

Pacific  Coast,  15  to  20%.  Bv  Federal  curred  by  the  stores  when  they  could  necting  with  downtown.  There  were 

Reserve  centers  the  best  gain  was  in  not  collect  the  sales  tax  because  the  four  horse-drawn  stage-coaches  in  the 


Boggs  &  buhl  of  Pittsburgh  ad¬ 
vertise  (in  the  Christian  Science 


you  come  to  the  store.”  The  schedule 
in  store  hours  is  every  ten  minutes. 
For  55  years  Alms  &  Doepke.  Cin- 


Kansas  City  with  a  jump  of  20%  from 
sales  of  a  year  ago.  In  Atlanta  a 
group  of  department  stores  reported 
increases  of  8  to  12%  over  last  No¬ 
vember. 


'C'  NOUGH  October  sales  reports  are 
in  to  demonstrate  the  tendency  al¬ 
ready  noted  on  this  page — better  gains 
for  the  month  over  a  year  ago  than  are 
shown  for  the  entire  vear  so  far. 

The  aggregate  sales  of  the  first  25 
chain  organizations  to  report  for 
October  were  12.8%  better  than  a  vear 


YNDICAT 


F-E- A-T-U-  R-E-S 
News  Coverage  &  Photo  Services 


CHICAGO  NEWS  COVERAGE 


NEW  YORK  CITY 


UClODer  were  lZ.O%  better  than  a  vear  independent  correspondent  service  now  WORLD’S  MOST  FAMOUS  NAMES:  Wall 
ago.  In  April  the  nercentatre  r>f  o-ntr,  available  here.  Exclusive,  dependable  cov-  Street,  Broadway,  Park  Avenue,  Great 
urac  Koffs..  ^  X*  gain  erage  guaranteed.  Only  one  paper  signed  White  Way,  Times  Square,  furnish  themes 

was  Letter  man  m  UCtODer,  but  October  in  each  area.  special  assignments  and  for  “Uncle  lliram  on  Broadway”,  weekly 
was  better  than  the  ten-month  1935  features  solicited,  win  query  if  requested.  letter.  Proceeds  help  spread  amazing 
rate  nf  min  to.*. _ _  •  '■  Reasonable  rates.  story  of  unpaid  navy  workers,  26o  weekly. 

1ft  period  UNIVERSAL  PRESS  ASSOCIATION  $7  year.  Hiram  Mann.  77  Wall  St.,  New 

— 10.7%.  176  W.  Adams  St.  State.  0160,  Chicago.  York. 


vear  same  period 

—10.7%. 

By  classes  the  rates  of  gain  for 
vJetober  and  the  ten  months  over  last 
yrar  are  given  in  the  following  table 


COMICS  AND  STRirS 


NEW  YORK  NEWS  COVERAGE 


year  are  given  m  the  following  table  cap”  STUBBS  —  world  s  Greatest  Boy 
rirnm  ftftnrr.;i,i..’ftl.l  iT  u  and  Dok  Strip.  Also  Sunday  color  tab, 

(trom  con^ilations  bv  Hammons  &  Co.,  half,  and  full  pagea  in  ovsr  lOO  nsws- 


Inc.  and  Childs.  Jeffries  &  Thorndike! 
Inc.)  : 


papers.  Write  GEORGE  MATTHEW 
ADAMS  SERVICE,  444  Madison,  N.  Y.  C. 


Rate  of  Gain— 1935  over  1934  HEM  AND  AMY— not  forgetting  Barbara 


Mail  Order  Houses....  20.4 

Variety  Stores .  6.3 

Grocery .  14  _  4 

.  6.6 

Shoe  . .  18.8 

Apparel  .  8.8 


October  “fen  Months  — the  funniest  family  In  the  comic  section. 


The  25  chains  above..  12.8 


Another  of  Frank  Beck’s  winners.  Re¬ 
counts  the  doings  of  an  average  family — 
Its  disappointments,  accomplishments  and 
comedies.  Six  days  a  week  of  wholesome, 
side-splitting  entertainment.  Samples  on 
request.  McClure  Newspaper  Syndicate, 
346  Hudson  street.  New  York  City. 


PHO’TOGRAPHIC  SERVICE 


With  a  few  exeeptions,  October  gains  - 

of  individual  chains  beat  the  average 


rate  of  increase  so  far  this  year  in  re¬ 
ports  at  hand.  Here  thev  are : 


all  dog  subjecta  Illustrations  optional. 
Frequeny  as  desired.  Will  Judy  Press 
Syndicate.  3323  Michigan  blvd.,  Chicago. 


Montgomery 

Ward  &  Co....  20.3% 
F.  W.  Wool  worth 

Company  .  0.3 

J.  C.  Penney 


Rate  of  Gain — 1935  over  1934 
October  Ten  Months 


J.  C:.  Penney 

Company .  13.1 

?.  H.  Kress  & 

Co-  .  3.4 

H.  L.  Green  Com¬ 
pany,  Inc .  6.4 

Edison  Brothers 
Stores.  Inc.  ...  29.2 

S.  S.  Kresge  Com- 


19.1%  (9  mos,) 
-1.4  (loss) 


THE  HUMOR  PARADE — Ordered  on  sight 
by  The  Kansas  City  Star,  Cleveland  Plain 
Dealer  and  Milwaukee  Journal  because 
it’s  a  weekly  half-page  that  contains  the 
best  of  the  nation’s  laughs  fresh  from  the 
pens  and  typewriters  of  America’s  best 
known  humorista  Send  for  samples  and 
details.  Consolidated  News  Features.  280 
Broadway,  New  York,  N.  Y, 


W.  I.  N.  COX  TO  OGDEN 

William  1.  N.  Cox,  has  resigned 
general  manager  of  the  Cheyenne  (VI 
State  Tribt0te.  to  become  general  m#. 
ager  of  the  Ogden  (Utah)  Siasdgj. 
Examiner.  Mr.  Cox  will  relieve  A.  I 
Glasmann  of  his  managerial  dutiei  u 
that  he  may  devote  a  major  portion  «• 
his  time  to  his  other  interests.  )(, 
Glasmann,  however,  will  continue  to 
exercise  control  over  the  editorial  asi 
general  policies  of  the  paper.  WilU, 
C.  Deming,  publisher  of  the  Sute  Tit 
une,  will  assume  the  Mr.  Cox’s  dstia 
for  the  present.  Mr.  Cox  was  fonnerlr 
president  and  general  manager  of  the 
Phoenix  (Ariz.)  Gazette. 


PAPER  BUYS  BUILDING 

Purchase  of  the  P.  T.  Legate  bald¬ 
ing  on  St.  Paid  Street,  Quebec,  by 
L’ Act  ion  Catholique,  was  announcd! 
this  week  by  owners  of  the  newspaper. 
The  building  is  to  be  the  laper's 
home,  and  work  of  transferring  lig). 
types,  job  presses,  etc.,  will  be  staittii 
during  the  holiday  season. 


DAILY  USED  FOUR  COL(«S 

The  Chatham  (Ont.)  Daily  Sm 
used  four  colors  in  its  Armistice  Da; 
issue  published  Nov.  9,  which  ran  If 
pages  in  two  sections. 


White  Way,  Times  Square,  furnish  themes 
for  “Uncle  Hiram  on  Broadway”,  weekly 
letter.  Proceeds  help  spread  amazing 
story  of  unpaid  navy  workers,  26c  weekly. 
$7  year.  Hiram  Mann,  77  Wall  St.,  New 
York. 


^^That  few  seconds 
saved  on  every  page 


is  what  keeps  us  out  of  stereotypiv 
jams,”  explains  the  stereo  forenuB. 
“Our  first  casts  are  good — no  throf- 
ing  back  a  plate  or  two  on  every 
cast,  while  I  use  Certifieds. 


Your  New  York  correspondent — 

PARK  ROW  NEWS  SERVICE 
engaged  for  ten  years  In  supplying  out-of- 
town  papers  with  New  York  news  cov¬ 
erage.  For  YOUR  LOCAL  ANGLE  IN 
THE  NEW  YORK  NEWS  call  on 

PARK  ROW  NEWS  SERVICE.  INC. 

New  York 


We  are  conveniently  located  and  fully 
equipped  to  photograph  any  special  assign¬ 
ments  In  Metropolitan  area  for  you  exclu¬ 
sively.  METROPOLITAN  PHOTO  SER¬ 
VICE,  1662  Broadway,  New  York  City. 


“Scheduled  the  way  we  arc,  1 
couldn’t  use  another  mat  and  hoW 
down  my  job,  nor  could  anybody 
else.  Besides  using  the  first  cut, 
we  get  easy  molding,  quick  acorck 
ing  and  uniformity  that  saves  a  W 
of  grief.  So  please,  Mr.  Busin* 
Manager,  don’t  ask  me  to  monkey 
with  the  mat  situation.” 


IMAGINE  THE  READER-INTEREST 
of  our  new  feature  of  300  words  a  day  on 
personal  religion,  social  morals,  and  hu¬ 
man  relationships  written  alternately  by 
three  distinguished  clergymen — a — PROT¬ 
ESTANT— a  CATHOLIC— and  a  JEW! 
Rates  extremely  low.  N.  C.  J.  C.  NEWS 
SERVICE,  National  Religious  Syndicate, 
289  Fourth  Ave.,  N.  T.  C. 


pany . 

Neisner  Brothers, 
Inc . 


Enjoy  beneflts  of  Junior  page  minus  head¬ 
aches  of  operation.  Completely  local  sec¬ 
tions.  Different  In  each  city.  JUNIOR 
FEATURE  SYNDICATE,  606  Fifth  ave¬ 
nue,  New  York. 


SUNDAY  SCHOOL  LESSON.  A  weekly, 
1,200  word,  Bible  story,  by  a  layman, 
vitalizing  the  International  series.  Write 
for  samples  and  terms.  Wm.  Southern, 
Jr„  Independence,  Missouri. 
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For  dependable  stereotypingi 
on  Certified  Mats,  made  in  *ke 
U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 


340  Madison  Ave.,  New  York,  N.^- 


widespread  attention  from  editors  and 
publishers  can  be  had  in  this  space  at 
small  cost.  A  feature  worth  writing  Is 
worth  promoting. 
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GEORGE  E.^RAFF 

WUli.m.rort  (Pa  )  Sun  and  Gazette- 
Bulletin,  Diet  at  70 

r#oree  E.  Graff,  70,  publisher  of  the 
Colette 

MWiw,  died  Nov.  12  following  an  ill¬ 
ness  of  several  months. 

Mr  Graff,  born  in  Williamsport, 
cZ  \  1865,  began  his  41-year  career 
A  newspaper  field  there  in  1889, 
he  became  a  reporter  for  the 
W^iainsport  Sun  and  Banner.  In  1912, 
when  the  Sun  was  purchased  by  a  group 
of  Williamsport  capitalists  and  com- 
with  the  News,  he  was  made  its 
°^Ler.  Later  he  acquired  control 
himself  and  in  1926  bought  the  assets 
of  the  Gazette  and  Bulletin.  He  retired 
u  manager  in  1932,  but  kept  his  office 
president  of  the  Sun-Gazette  Com- 
«ny,  publisher  of  the  dailies. 

Mr.  Graff  is  survived  by  his  wife, 
the  former  Flora  E.  Scott,  whom  he 
married  in  1889. _ 

frank  FINNERAN 

Frank  Finneran,  35,  of  the  San  Fran- 
osco  office,  Erwin,  Wasey  &  Co.  died 
Nov.  10  of  pneumonia.  His  brother, 
j.  E.  Finneran,  director  of  advertising, 
iripps-Howard  Newspapers,  flew  to 
San  Francisco  from  New  York  for  the 
funeral.  Mr.  Finneran  went  to  San 
Francisco  at  the  close  of  the  war  after 
being  mustered  out  of  service.  He  was 
with  the  old  San  Francisco  Bulletin, 
liter  going  to  the  New  York  office  of 
Erwin.  Wasey  &  Co.  He  returned  to 
San  Francisco  for  the  advertising 
agency  three  years  ago.  In  addition 
to  his  brother,  a  widow  and  two  chil¬ 
dren  survive. 

THOMAS  C.  GARDNER 

Thomas  C.  Gardner,  51,  general  man¬ 
ager  of  the  Peekskill  (N.  Y.)  Daily 
t'nwn,  died  near  Peekskill  Nov.  9  of  a 
heart  attack  while  hunting  with  his  son, 
Thomas  F.  Gardner.  The  father  and 
son  were  chasing  a  wounded  pheasant, 
and  the  father  died  immediately  after 
hnding  the  bird  in  a  field  and  wringing 
its  neck.  Mr.  Gardner  had  been  active 
in  civic  affairs  for  many  years.  The 
Peekskill  Union  is  owned  and  pub¬ 
lished  by  Mr.  Gardner’s  father,  C.  M. 
Bi  Gardner,  who  is  active  in  its  man- 


(^bttuary 

WILLIAM  JOSEPH  FUNK- 

HOUSER,  64,  former  general 
manager  of  the  old  Fort  Worth  (Tex.) 
Register  and  later  co-publisher  of  the 
Pori  Worth  Record,  died  at  a  hospital 
in  that  city  Nov.  6. 

William  N.  Hunter,  for  many  years 
editor  of  the  Syracuse  (Neb.)  Joumal- 
Democrai,  died  Nov.  8,  following  an 
illness  of  two  years.  His  wife  and  five 
sons  survive. 

Jack  Patterson,  55.  of  the  Griffin 
(Ga.)  Daily  News  staff,  died  suddenly 
m  an  Atlanta  hotel  Nov.  8,  of  organic 
heart  disease.  Patterson  had  been  ac¬ 
tive  in  Georgia  journalism  for  many 
sears.  He  edited  a  weekly  paper  at 
Ujvmgton  for  several  years  and  later 
associated  with  the  Atlanta  Jour- 
»al. 

Jean  Loughborough,  51,  first  society 
tditor  of  the  Los  Angeles  Examiner,  and 
•tuomber  of  that  newspaper’s  staff  at 
w  time  of  her  death,  died  in  Los 
^geles  Nov.  5  of  double  pneumonia. 

•' - 
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SERVICE 
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She  started  her  newspaper  career  on  the 
Los  .\ngeles  Examiner  in  1903,  when 
the  taper  was  founded.  Later  she 
worked  in  New  York  and  Chicago,  re¬ 
turning  to  the  Examiner  in  1919.  She 
is  survived  by  her  son,  John  Lovell 
Loughborough,  of  the  Los  Angeles  Her¬ 
ald  and  Express  staff;  and  two  sisters, 
Grace  Hull  de  Wolfe,  federal  beat  re- 
IKirter  on  the  San  Francisco  Examiner, 
and  Mrs.  Lovell  Patterson. 

Frank  H.  Ritter,  79,  former  circu¬ 
lation  and  advertising  manager  of  the 
Ohio  State  Journal,  Columbus,  died  at 
the  Elks’  Home  at  Bedford,  Va.,  Nov. 

.f  He  was  with  the  Journal  for  13 
years  and  prior  to  that  was  with  the 
Altoona  (Pa.)  Mirror. 

Mrs.  Florence  McFarland  Minard, 
sister  of  Stanley  McFarland,  of  Port 
Huron,  Mich.,  business  manager  of  the 
Federated  Publications,  died  suddenly 
at  her  home  in  Kansas  Gty,  Mo., 
Nov.  2. 

H.  C.  Paddock,  83,  publisher  of  the 
•Arlington  Heights,  Ill.,  weekly  news- 
I)a|)er  for  52  years,  died  Nov.  8  after  a 
brief  illness.  He  began  his  career  in 
1883  as  publisher  of  the  Wheaton  III- 
inoian  and  later  published  the  Rachell 
(Ill.)  Register.  He  also  published  news¬ 
papers  in  Waukegan  and  Libertyville. 
Since  1899  he  had  been  publisher  of  the 
Cook  County  Herald. 

Frank  Kimball  Scribner,  68,  novel¬ 
ist  and  magazine  writer,  died  in  New 
A’ork  Nov.  10.  He  started  his  career  as 
a  Neio  York  Stm  reporter  where  he 
served  four  years. 

Mrs.  Anna  M.  Marcotte,  who  edited 
The  Tatler,  a  Washington  social  publi¬ 
cation  for  20  years,  and  who  later  wrote 
society  news  for  the  Neta  York  Herald, 
died  in  New  York  Nov.  9. 

S.  Sumpter  Smith,  prominent  Ore¬ 
gon  publisher  and  political  leader,  died 
in  Medford,  Ore.,  Nov.  5.  Mr.  Smith, 
started  his  career  with  El  Dorado 
(Kan.)  Republican.  He  went  to  Med¬ 
ford  in  1910  to  establish  the  Medford 
(Ore.)  Sun,  later  merged  with  the 
Medford  Mail-Tribune.  He  had  been 
closely  associated  with  this  publishing 
enterprise  until  shortly  before  his  death. 

Mrs.  Olive  Greene,  wife  of  the  late 
Robert  Greene,  former  city  editor  of  the 
Mihvaukee  (Wis.)  Journal,  died  Nov. 
8  at  St.  Joseph’s  hospital  following  an 
operation. 

Arthur  West,  54,  sports  writer  on 
the  Philadelphia  Record  and  formerly 
comptroller  of  the  Record  unit  of  the 
Newspaper  Guild  of  Philadelphia,  died 
Nov.  7  in  St.  Luke’s  Hospital,  Philadel- 
{Aia.  He  had  worked  on  papers  in 
New  York,  Chicago,  San  Francisco, 
Shanghai,  Tokyo  and  Philadelphia  and 
at  one  time  was  with  the  old  New  York 
World. 

Charles  F.  Weaver,  35,  publisher 
and  editor  of  the  Hamburg  (N,  Y.) 
Independent,  and  Mrs.  Weaver,  were 
killed  instantly  early  in  the  morning  of 
Nov.  6,  when  their  automobile  crashed 
against  a  Pennsylvania  railroad  locomo¬ 
tive  at  the  Union  road  in  Gardenville. 
Mr.  Weaver  was  a  native  of  Buffalo. 

A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 
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Myles  Pickering,  35,  of  the  Phila¬ 
delphia  Record  rewrite  staff  and  promi¬ 
nent  in  activities  of  the  Newspapei 
Guild  of  Philadelphia  and  Camden,  died 
Nov.  12  of  pneumonia  in  Bryn  Mawr 
Hospital.  He  was  formerly  on  the 
staffs  of  the  Philadelphia  Inquirer, 
Philadelphia  Ei’ening  Ledger  and  Clez'e- 
land  News. 

Arthur  Struwe,  61,  president  of  the 
.Atlantic  City  (N.  j.)  Press  Club,  died 
Nov.  11  after  a  lingering  illness,  was 
buried  in  nearby  Pleasantville  Cemetery. 
Honorary  pallbearers  included  Mayor 
Charles  D.  White,  former  Mayor  Harry 
Bacharach,  Enoch  L.  Johnson  and 
Charles  1.  Lafferty,  Atlantic  County 
Republican  and  Democratic  leaders,  and 
Francis  E.  Croasdale,  publisher  of  the 
Atlantic  City  Press-Union  publications. 
He  was  on  the  night  desk  of  the  Press. 
He  began  news  work  in  Albany,  and 
worked  for  the  International  News  Ser¬ 
vice  in  Chicago  and  St.  Louis,  the  A.P, 
and  the  Standard  News  in  New  York. 

Tom  O.  Mason,  (jO,  prominent  north¬ 
ern  Wisconsin  newspaper  editor,  died 
suddenly  of  a  heart  attack  Nov.  6  at 
his  home  in  Cumberland,  Wis.  He 
bought  and  ran  the  Cumberland  Advo¬ 
cate  and  at  one  time  was  with  the 
Superior  Evening  Telegram. 

Robert  Whitman  Lesley,  82,  an 
assistant  editor  of  the  Philadelphia  Pub¬ 
lic  Ledger  under  George  W.  (jhilds  and 
Anthony  J.  Drexel  in  the  1870s,  died 
Nov.  10  at  his  home  in  Haverford,  Pa. 
He  left  newspaper  work  to  found  a 
cement  manufacturing  firm  and  was  the 
first  president  of  the  American  Cement 
Company,  now  the  Giant  Portland 
Cement  Company. 

JOHN  DREHER  DEAD 

(By  telegraph  to  Editor  &  Publisher) 

SfL\TTLE,  Nov.  14— John  H.  Dreher, 
59,  Seattle  Times  golf  editor  and  vet¬ 
eran  reporter,  died  last  night.  Dreher 
won  national  recognition  last  summer 
with  a  scoop  on  the  Weyerhaeuser  kid¬ 
napping.  He  had  been  on  the  Times 
staff  29  years  and  in  newspaper  work 
39  years.  He  was  born  at  Mount  Car¬ 
mel,  Pa.,  and  at  one  time  worked  in 
the  coal  mines.  He  is  survived  by  his 
widow  and  one  daughter.  His  death 
resulted  from  complications  following 
an  operation  Oct.  21. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  ol  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dlnctoi 
836  Exekaug*  Avuauu  Chicuge 


NO  CHARGE  TO  EMPLOYERS 


FRED  J.  POPE  DEAD 

Owner  and  Editor  of  Trade  Paper 
Dies  at  67 

Fred  J.  Pope,  for  many  years  owner 
and  editor  of  Toilet  Requisites,  a 
monthly  magazine,  died  on  Nov.  H  at 
his  home,  59  Locust  Avenue,  New 
Rochelle,  after  a  heart  attack,  in  his 
sixty-seventh  year. 

Mr.  Pope  was  widely  known  and 
popular  in  advertising  and  Masonic  cir¬ 
cles,  having  been  Master  of  Jerusalem 
Masonic  Lodge  of  Plainfield  and  one  of 
the  charter  members  of  Publicity  Lodge 
No.  1000  of  Manhattan. 

The  funeral  services  were  held  on 
Tuesday  evening  at  the  Davis  Funeral 
Chapel  under  the  auspices  of  Publicity 
Masonic  Lodge  with  Herman  Halstead 
of  Paul  Block  Organization  founder 
and  first  Master  of  Publicity  in  charge. 

Mr.  Pope  is  survived  by  his  widow, 
Helen  Stahl  Pope,  and  a  daughter,  Mrs. 
Frank  Dooley  of  Yonkers,  N.  Y. 


ACCURACY 


United  Press 


SPEED 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  poets  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  B.  Byster, 
Secretary-Treasurer,  Tbs 
Peoria  Star,  Peoria,  Tllinoia. 


k  I 


CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
Son  Francisco:  1st  Nat  l  Bank  Bldg. 
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A.  B.  C.  DIRECTORS  TO  MEET 

Will  Consider  Convention  Resolutions 

at  Hotel  Astor,  New  York,  Dec.  6 

The  board  of  directors  of  the  Audit 
Bureau  of  Circulations  will  meet  in  the 
Hotel  Astor,  New  York  Citv.  Dec.  6 
for  a  routine  business  meeting,  most 
important  topic  of  which  will  be  action 
upon  the  resolutions  adooted  bv  the 
various  sections  at  the  annual  meeting 
in  Chicago  in  October.  At  that  time  the 
newspaper  section’s  request  for  uniform 
auditing  methods  for  both  newspapers 
and  magazines  was  referred,  without 
mandate,  to  the  directors  for  future 
study  and  action. 

The  directors  recently  amended  the 
bureau’s  rules  relating  to  publicity  re¬ 
strictions  concerning  A.B.C.  reports  and 
documents  and  added  a  further  provi¬ 
sion  on  off-day  extras,  |)ermitting 
newspai)ers  to  include  sales  of  such  ex¬ 
tras  in  the  net  paid  average  figure,  pro¬ 
viding  the  extra  carries  all  national  ad¬ 
vertising  scheduled  either  for  the  day 
previous  to  or  the  day  following  the  is¬ 
suance  of  the  extra. 

The  new  rule,  tightening  publicity 
restrictions  of  A.B.C.  reports  and  pro¬ 
viding  such  forms  must  not  be  imitated, 
is  as  follows : 

"(a)  No  ineniher  shall  reproduce  any 
Bureau  report  or  document  nor  dis¬ 
tribute  information  in  a  form  imitative 
of  the  appearance  of  a  standard  Bu¬ 
reau  report. 

“(b)  Official  reports  obtained  from 
the  Bureau  in  accordance  with  the  pro¬ 
visions  of  Chapter  F,  Article  I,  Section 
2  of  the  rules  shall  not  be  annotated 
or  added  to  or  changed  in  any  particu¬ 
lar  ;  nor  shall  they  be  distributed  with 
any  additional  material  printed  or  writ¬ 
ten  at  any  place  thereon  or  attached 
thereto. 


“(c)  This  rule  shall  not  be  inter¬ 
preted  as  prohibiting  the  enclosure  with 
an  official  Bureau  report,  if  not  at¬ 
tached  thereto,  of  a  covering  letter  or 
circular  referring  to  or  commenting  on 
the  report,  provided  that  the  attendant 
letter  or  circular  is  so  designed  in  sub¬ 
stance,  format  and  appearance  that  it 
could  not  reasonably  be  mistaken  for  a 
Bureau  document  or  a  communication 
from  the  Bureau.’’ 

The  off-day  extra  ruling  provides: 

“When  a  newspaper  which  normally 
omits  publication  upon  a  certain  day 
of  the  week  issues  an  extra  on  that  off- 
day,  the  circulation  of  the  extra  shall 
not  l)e  included  in  its  net  paid  average 
in  Paragraph  8,  but,  if  the  publisher  so 
elects,  the  net  paid  circulation  of  the 
off-day  extra  may  be  reported,  with  the 
date  of  the  extra,  in  the  paragraph  de¬ 
voted  to  general  explanations.  In  order 
to  be  so  reported  the  extra  must  carrv’ 
all  the  national  advertising  scheduled 
for  the  day  previous  or  that  scheduled 
for  the  day  following  that  on  which 
the  extra  is  dated.’’ 


SALES  SCHOOL  PLANNED 

The  Iowa  Daily  Press  ,\ssociation  is 
sponsoring  an  advertising  sales  meeting 
to  lie  held  at  .Ames,  la.,  Sunday  and 
Monday,  Nov.  17  and  18,  at  which  ad- 
viTtising  sales  staffs  of  association 
newspapers  will  attend.  The  “school” 
is  to  l)e  conducted  under  the  direction 
of  Thomas  G.  Murphy,  Janesi’ille 
(Wis.)  Cacette.  Topic  leaders  include 
Cleo  Meisters,  Ottutmva  Courier;  E.  G. 
Carey.  Waterloo  Courier;  Hollis  Nor- 
dyke,  .-lutes  Tribune,  and  W.  G.  Hale, 
l-'ort  Dodfie  .Messentjer.  Prof.  I.  P. 
Ryan  of  Grinnell  College  will  conduct 
a  “laboratory”  on  “speaking  and  sell¬ 
ing”  at  the  Sunday  evening  session. 


MEMORIAL  FOR  BLEYER 

(Special  to  Editok  &  PuBUSHn) 
Madison,  Wis.,  Nov.  12 — To  estab¬ 
lish  a  permanent  memorial  in  recogni¬ 
tion  of  the  service  of  Dr.  Willard  G. 
Bleyer,  founder  of  the  University  of 
Wisconsin  journalism  school,  students  in 
the  school  of  journalism  have  started 
a  subscription  campaign,  with  Harry 
Sheer,  Madison,  in  charge.  The  mem¬ 
orial  will  be  done  by  James  Watrous, 
university  art  instructor  and  creator  of 
the  Paul  Bunyan  murals.  It  will  be 
done  in  illumination  on  old  parchment, 
including  a  pictorial  chronology  of 
events  in  Dr.  Bleyer’s  life,  and  a  testi¬ 
monial  in  Old  English  text.  It  will 
hang  in  the  school  of  journalism  of 
which  Ur.  Bleyer  was  dean. 


NEIMAN  BUYS  SYNDICATE 

.Announcement  of  the  acquisition  of 
b'eaturc  Sales  Syndicate,  Pittsburgh, 
was  made  this  week  by  S.  1.  Neiman, 
formerly  with  International  News  Ser¬ 
vice  and  King  Features  Syndicate.  Mr. 
Neiman  has  established  headquarters  at 
612  N.  Michigan  .Ave.,  Chicago,  al¬ 
though  he  is  also  maintaining  an  office 
in  Pittsburgh.  .A  search  for  newspaper 
feature  talent  has  been  launched  by  the 
syndicate.  Mr.  Neiman  announced.  The 
syndicate  is  starting  with  one  special 
feature  entitled  “If,”  drawm  by  Gerard 
A.  Rooney,  staff  artist. 


ADAMS  NAMED  EDITOR 

H.  R.  Winsor,  publisher  of  the 
liooHville  (Mo.)  Daily  Nezos  and  the 
Cooper  County  Republican,  a  weekly, 
has  announced  the  appointment  of  J.  R. 
•Adams  as  editor  of  Ixith  papers.  Mr. 
.Adams  was  formerly  editor  of  the  Rolla 
(Mo.)  Nezv  Era,  and  for  the  past  year 
and  a  half  had  been  co-publisher  of  the 
Rolla  .-Idvertiscr. 


^  Supplies  and  Equipment 


For  Everything  Electric 
Sm  General  Electric 

The  comfUtt  G-E  line  enables 
yon  to  entrust  mm  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modem  pressroom. 

For  particulars,  addreu  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

gihbhalAeibctbic 


HOE 

PRECISION 
THINNING 
&  SHAVING 
MACHINE 

Gives  Better  Plates.  Reduces 


’  £  ’HE  finest  and  most  accurate  ma¬ 
chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 

Costly  Makeready.  Lengthens  Life  of  Plate* 
Send  for  details 


R.  HOE  &  CO.,  Inc. 

910  EAST  138th  STREET  (AT  EAST  RIVER)  NEW  YORK  CITY 


Rebuilt  Presses 

SCOTT  24  and  32-page  Preuet,  alio  Modern 
Multi-Unit  and  Straight  Unit  Prettes  in 
various  capadtiea. 

HOB  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-epeed  Octuple  with  Kohler  Reel*. 


COLOR  PRESSES 

HOB  12  Couple  "Universal  Unit”  Color  Pre*». 
all  couple*  reversible.  Print*  from  K'  thick 
stereotype  or  electrotype  plate*  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  sire  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  oiir  specialties. 


Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Maio  OCc*  k  Fsetscy . PUiaSaU,  N.  J. 

New  Tark  OSca . ZM  Waal  41al  Straal 

CkicstaOacs  . 133*  Msaadaack  Black 


New  England  Newspaper  Supply  Coa 

Worcester,  Mast.,  U.  S.  A. 

Cabla  Addraaa  NENSCO — Woreaatar 


MAYON  HEADS  PRESS  GRQUp 

Ernest  B.  Mayon,  editor  and  publki,. 
ot  the  Merritt  (B.  C.)  Herald 
elected  president  of  the  British  Col^ 
and  Yukon  Press  Association^^ 
annual  convention  held  in  VanoaS 
recently.  Other  officers  are^^S 
vice-president.  G.  W.  A.  Smith  ‘cw 
dale  News;  second  vice-president,  Eu' 
Daily,  Rossland  Miner;  secretary  trn 
urer,  J.  E.  Jamieson,  Arutstrouq  al 
vertiser;  auditor,  G.  VV,  Griffiths  jv 
non  News;  executive  committs*  t 
W.  Green;  R.  J.  McDougall  P^’ 
ton  Herald;  T.  Collings,  LodvjSi 
Chronicle;  Ronald  White,  /(o«Z2 
Sentinel;  Ben  Hughes,  Cvmox 
The  convention  authorized  an  ag^ 
recognition  committee  to  deal  with  cates 
of  advertising  agencies  operating  ^ 
sively  in  British  Columbia. 
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EDITOR  &  PUBUSHER 
Classified  Advertising 
RATES 


SITUATIONS  (Cash  with  Ordv) 

1  Time  —  .S8  per  line 

3  Times  —  .41  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7$  per  line 

4  Times  ^  .60  per  line 
Count  six  words  to  the  lias 


FORMS  CLOSK  TIll'Ks.  NOON 
White  space  charged  at  same  rats  pw  !»{ 
per  insertion  as  earned  by  frsquacy 
insertion.  Minimum  space,  thm  ImJ 
The  Editor  &.  Publisher  reserves  the  rifht  to| 
classify,  edit  or  reject  any  copy. 


Public  Notice 


Information  wanted  as  to  present  locatics 
of  Sydney  Lerman,  formerly  of  Osvei* 
and  later  of  Kenmore,  X.  V.  Forward  iu| 
your  address  or  if  it  is  known  by  as/oae 
kindly  send  it  to  A-1G5,  Editor  k  Pvb 
Usher. 


Newspapers  for  Sale 
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Ihtily  Newspaper  property  in  one  of  at 
lions  richest  agricultural  sections.  Record 
of  substantial  earnings  over  a  period  of 
years.  Exclusive  fleld  in  city  of  10.IM.I 
Will  stand  strictest  investigation.  Will 
consider  sale  as  a  whole  or  controUi&f 
interest.  Buyer  will  deal  directly  with 
owners.  A^IOS,  Editor  &  Publisher. 


Newspaper  Brokers 


Exclusive  afternoon  newspaper: 
also  weekly 

C.  Moore,  Beverly  Hills,  Calif. 


Baying,  Sellinic,  Merging  of  newspspert. 
No  lease  or  trades.  No  listing  charge 
Len  Feighner,  Pythian  Building,  NashrUle 
Mich.,  or  J.  W.  Mapoles,  111  CMd  Rhir 
Road,  Wilkes-Barre.  Pa. 


Evening  Newspaper,  Pacific 
sive.  fertile  field;  lieuutifui  place  te  ire: 
excellent  equipment;  earning  over  10  por 
cent  net  after  paying  expenses,  inclsjif 
salary  of  owner  and  depreciation;  inhUll 
payment  $50,000.  J.  B.  Shale,  Ttee*| 
Building,  New  York.  _ 


Newspaper  Wanted 


Daily  In  New  FIngland  or  Weekly  in  tow 

capable  of  supporting  Daily. 
O'Brien.  Publisher.  Athol  (Mass.)  DWT 
News. 


Magazine  Wanted 


uazazlne  Wanted — Editor  would  bujr  ^ 

jr  whole  of  established  class,  finaneWW 

general  magazine — A-161.  Editor  «  rtm 
Usher. 


Circulation  Promotion 


For  good  newspapers,  this  27-yesr-ol4 

stitutlon  continues  to  add  sound, 

tlal  circulation  on  a  self-flnanclng 

THE  CHARLES  PARTLOWB  CO., 

dental  Bldg.,  Indianapolis. 


Bonded  t'umpaigns  Succeed  — 

Priest  &  Associates  World's 
culation  Builders.  2t4  Fifth  Ave..  N-  L 


Newspaperdom'sI.eadlngOlrculaUonBulii^! 

3lorrison  Plan  ^ 

"The  Plan  That  Pays  and  Prove*  K 
Write  the  John  F.  Morrison  CojapW 
4th  flr..  Shops  Bldg.,  Pes  Moines,  laru 


Foreign  Publication* 


t>nt-of-Town  Newspapei* 

Foreign  MagaziiieK 

SCHULTZ  NEWS  AGENCY  ^ 
112  W’.  44th  St..  N.  Y.  C..  MEdalion 
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ultigrapfaing  and  Mimeograpkiitf 


Quick  Service — Quality  Work 
Century  Letter  Co. 


Century  Letter 

W.  46th  St.  BKyantJjjd 


Newspaper  Printing 


dlHliers!!  Avail  yourselves  ot 
;e  service;  composition,  stei^ 
Bswork,  all  In  one  plant. 

Ave..  Brooklyn.  N.  Y.  TeL  SCa 
100,  6306. 


Editor  &  Publisher  for  November  16,  1935 


t-hoto-Ljthographing 


Situation*  Wanted 

ItniFrlran,  at  present  ailvertlsinB  director 


Situations  Wanted 


Situations  Wanted 


in  ...  h-r.-  Can  assist  you  tinanclally, 
liWtrA  ifchnically  on  matters  per- 


ences.  Will  be  in  :\e\v  lorK  early  ue-  cenaorshln  and  luake-am  Iteal  on  employed  on  metropolitan  daily  but  desire 

cember.  Address  J.  A.  McNeil,  care  of  ‘t“-  censorsnip  ana  maae^p  Jtcai  op-  hanue  A-.13>  K  &  1*  I’ersoiinel  Service 

l.a  Xaclon.  3S3  Madison  Avenue,  N.  Y.  portunity  desired.  A-134,  K  &  I*  I'erson-  .  I3-,  i  ersoi.ncl  -ervK  e. 


lessliy  iioeratina  radio  sta-  odvertlsln*  salrsmiin  with  lonp;  proven  — — — —  lance  In  New  York  area.  Kamillar  all 

isinin*  to  ne«  aou  »  .  blditor  &  record  for  his  ability  to  sell  touith  ac-  CuniposbiB  KtMim  toreman  or  Superintend-  phases  newspaper  work.  IncludinK  sports, 

tiona  Address  i>u»,  .  counts,  desires  a  contact  with  a  publisher  ent  iworkinR),  or  broad  experience,  avail-  editorial,  news,  layout  and  priiitinK-  t^eek 

publisher.  _  whose  linaite  IlKures  are  being  threatened.  able.  l.ayout  plant,  reorganize,  handle  position  on  small  daily  or  good  weekly 

_  sjl  •  1  W  »  J  services  co-ordinate  only  with  a  man-  men  without  friction.  Desire  position  anywhere  within  100  miles  of  New  York. 


Keporter  —  21,  single.  Three  years  free¬ 
lance  in  New  York  area.  Kamillar  all 


trtav  tiona  Address  i>u  ,  .  counts, 

1  JJ  Publisher.  —  whose  1 

,,  ~  •  1  »»/  •  j  My  sert 

I  ’tr-  Syndicate  Material  Wanted  agemen 

T  ’  - -  the  hlgl 

.-lats-feature  Writers— We  can  use  out-  Service. 
rthc.  .lrtlst»-x  ..aiures  worth  syndicating.  j; 


agement  whose  advertising  Ideals  are  of  where  efficient,  economical  jiroductlon  is  Just  enough  salary  to  live  on.  A-4,  E  & 
the  highest  rank.  A-HS.  E  &  I»  Personnel  demanded.  Fast,  accurate  and  dependable.  i>  Personnel  Service. 


Care  and  operation  of  linecasting  m,a- 
chlnes.  Cut  page-cost  to  minimum.  Ue- 


»mc.  leaiures  worm  synuicam.K.  H.iiilneii.-Kdltnrlal- Advertising  cnines.  cut  page-cost  to  minimum.  Lie-  Keporter,  23,  single,  wants  opportunity  to 

uml!  ar  register  ideas  before  sub-  .  ,  m.  .-u,  w.iii,'  imblisher  who  liver  paper  on  time.  I’nlon.  Married  and  prove  ability  on  general  news,  rewrite 

‘^“fons  KEATCKE  SAl-ES  SYNDICATE,  J,ee,?g  ‘  a  thor. mghly  com^^^^^  permanent.  Age  30.  15  years’  eiperlsncs.  and  features.  College  graduate.  Three 

Michigan  Ave..  Chicago.  bv  1 K  vea?s"  ex  JAcn  ^e  In  A-119.  E  &  P  Personnel  Service.  years’  experience  on  all  news  beats,  re- 


n?  Ave.,^’hicago.  ___ 

igoo  Help  Wanted 


backed  bv  18  years’  ex|>erionc’e  In  all  de¬ 
partments — small  and  metropolitan  papers. 
Can  sell  space,  direct  or  write.  OUl 


Oo  you  have  an  opportunity  for  a  youn^: 


odu  Advertwln It  ^ 


enough  (38,  married),  to  adapt  self  to  man  willing  to  do  his  heat  for  your  enter 


write,  copy  editing  and  dramatic  criti¬ 
cism.  Willing  to  learn.  (Jo  anywhere  for 
right  Job.  A-147,  E  &  P  Personnel  Ser- 


Wanted  for  large  local  conditions.  .\n  interview  costs  you 
)er  located  within  nothing.  A-n«,  Editor  *  Publisher. 


-.Ticiilv  .Newspaper  located  within  nothing.  A-n«,  Editor  Ar  Publisher.  “P  •  iteieoi  grauuaie  lo  a^icuiiuiai 

Euutern  Da“>  ,  ^  ..u  -e,.  „„uiitv  — i - - J - n - ; — J — .  -  journalism,  T Tiiversity  of  YVisconstn. 

;0()  miles  ol  sue’, esstul  record  of  medium-sized  dally.  jf^re  interested  in  opportunity  than  pay. 

.pplicsnt  must  have  l  ad  suet e^  Advertising  trained  executive,  knows  me-  pheldon  T.  (lardner.  625  S.  Main  St.. 

»liin*  and  set  vicing  1.  tail  accoum^^^  Ap  chanleal.  editorial,  circulation  problems  viroqua.  Wisconsin. 

clicaut  must  have  ability  to  write  ana  jjgj  production  and  coordlna- _ 

oerebandise^copy.  Tlie  type  of  man  tion  from  each  department.  Successful  j>„„„mlHt.  40.  college  graduate,  experi- 


prlse  and  ready  to  work  from  the  bottom  vice. _ 

Vournanmn  T  nWer“su‘v  of  “^‘iscinTin*  -  I  can  be  of  service  to 

Journalism  inlverstty  or  \MS(  onstn.  [(  y„p  want  a  university  grad- 


lER  dicaat  must  have  ability  to  write  and 

'  msnbandise  copy,  the  type  ol  inan  ue-  rrom  eacn  aeparimeni.  successiui  40  college  graduate  exneri-  ••‘<=■“00.  .-.Hiua  ..>cii.e,  ......  .v-.ue,  r.  ot  r 

''“‘*’%ismT  Manage?  ^  enced  ii  market  research,  sales ’analysis,  - 

>g  become  Advert!  “S  serWee  ^  consumer  surveys.  merchandising,  and  Woman  IToof reader  seeking  change.  Over 

,uunls  he  sen  •  ,  i^refer  sales-  '  ersonn^  ©ervjcc. - agricultural  territory  economics,  price  10  years'  experience  news  and  ad  reading. 

sdered  sirtcii.v  ‘o.  where  it  was  Business  .Manager  with  thorough  know-  movements  and  psychology,  seeks  connec-  A  thoroughly  competent  loyal  employe 

a»n  with  expel  1C  „n  pf  the  ledge  of  Advertising,  rirculatlon.  Account-  tion  where  his  intensive  technical  know-  wishing  to  get  nearer  home  state  of  Ohio, 

neeetsiiry  lor  ““  jnp,  apj  Mechanical  Departments.  Fifteen  ledge  can  be  applied.  Prefer  farm  com-  Member  Typographical  L'nion.  Can  fur- 

copy  Ids  auveiiise.  p  p^ny  services  his  Years’  experience  in  city  of  over  100. OOi).  munity  paper  or  chain  or  magazine.  Ex-  nish  excellent  reterences.  lieen  on  pres- 

a»D  we  have  m  newsoaoer  car-  f^an  take  entire  charge  of  business  side  of  cellent  health.  Reasonable  salary.  A-160.  ent  Job  seven  years.  A-15G,  E  &  P  Per- 

ici-ounts  so  "e  *  I  A-lto’^  E  i  1’  POper.  Always  successful  In  perfecting  a  E  &  P  Personnel  Service.  sonnel  Service. 

nee  them  exclusive  y.  .  competent  organization  and  in  reducing  - - — - ^  ^ ^ - 

renionnel  .-eiwu^. - costs  and  increasing  business.  A-148.  E  Editor,  eight  years  with  leading  U.  S.  news  Young  .Man,  25,  married,  live  years'  ex- 

.Vdvertisiiig  Salesmen  &  P  Personel  Service.  agencies  in  England,  Holland,  Germany.  perieiice  In  .Midwest  and  East  as  reporter. 


your  paper  if  you  want  a  university  grad¬ 
uate  with  practical  sea  experience;  fire- 
room,  deck,  sailing  vessels.  nave  a  wide 
knowledge  of  maritime  subjects.  Age  22. 
•Member  Sigma  Della  Chi.  A-103,  E  &  P 


I’ersonnel  Service. 
Business  .Manager 


aan  with  write^*^  all  *  of  'the  ledge  of  Advertising,  Circulation.  Account 

necesKiry  for  him  to  write  aii  01  ine  Mechanical  Departments.  Flfteei 

we“have'Tn  mind  usually  LrvicL  his  Yea"’  experience  in  ntY  <>f  over  100  OOil 
mao  navf  »»*  ^  ^  . . .  _  .  Pnn  takp  f^ntlrp  rharcrck  i»f  biiMinosn  nidp  n 


SuleMiiieii 

owning  up  larse  number  of  special  adver- 
using  eatures  on  daily  newapapera  in  all 


competent  organization  and  in  reducine  - — - - 

costs  and  increasing  business.  A-14S,  E  l^Mitor,  eight  years  with  leading  U.  S.  news 


agencies  in  Hngland,  Holland,  Germany. 


Voung  Man,  25,  married,  tive  years’  ex¬ 
perience  in  Midwest  and  Hast  as  reporter. 


Clrrulotlon.  10  years’  experience.  Active  Knowledge  nine  languages.  Fourteen  Jj®“Vj;oor'ting®'^po‘8mon‘^^*^^^4rerablv‘^‘iS^  East^ 
worker  in  all  branches.  Distributing —  years’  extensive  traveling  over  four  con-  ,1^.,  fc?  „  1'; 


werking  sales  fore 


.essltates  increasing  «•'  ‘tranches.  Distributlng- 

rces  in  many  cities.  Promotion  and  all  general  newspaper  clr 


ptru  of  count!  y  necessitates  increasing  '  ■  r  .  c  ^sim  uiing  Highly  quallHed  news  editor,  re-  Itut  will  go  anyhere.  Want  permanent 

li,,  Sur  werking  sales  lorces  in  many  cities.  * f,"7,ies  Ag7 “  s  v'Jkrs^  4  search  worker,  translator,  reporter,  inter-  connection  with  future  Highest  refer- 

unusual  opporiuiiiues  or t;'‘'reeds^’'%Viliinr  to  viewer,  cable’  editor.  Skilled  wireless  .Service. 

“".s  ‘i/. desirrto  emd  Value  as  deciding  factor.  A-161,  E  &  P  operator,  Salan’  open.  A-153.  E  &  1  v„ui,g  Man,  reporter,  copy,  re-write,  ver- 


sincere  desire  to  apply  their 


N  oliiitV  anil  'nut  forth  best  efforti.  '  Pref-  Personnel  Service.  _ _ _  x.-,  _  satlle  editorial  writer:  six  years'  experience 

‘rente  given  to  men  with  special  page.  (Irciilatlon  Man  —  Married;  38;  reliable.  Managing  Editor  A  very  cap-  with  weeklies  small  dallies;  college  man; 

-  ^i,l  edition  or  newspaper  local  display  Now  employed.  Desires  division  or  road  had  many  veaM  lx-  P^Y— 

2J^ng  experienee.  but  will  train  few  men  work  with  an  honest  organization.  Metro-  In  Tarle  and  small  “  aUill.  vlants  life''  Ti’M  f‘’&''^  PersonTeT  ServRe 

_  .ilh  good  sales  records  in  other  Helds.  polltan  and  local  newspaper  experience.  opportunity  Were  real  ability  and  hard  ^  lersoiinel  Service. 

^  Uberal  commission  basis,  permanent  ein-  A-123.  Editor  &  Publisher.  roanw  \n  a  iiArmnn*»nt  nn«»itiAn  - -  -  -  -  _  — 


Personnel  Service. 


Voung  .Man,  reporter,  copy,  re-write,  ver¬ 
satile  editorial  writer;  six  years’  experience 
with  weeklies,  small  dallies;  college  man; 


work  will  result  in  a  permanent  position. 


good  propositions.  Every  eo-  <’|iH»iilatlon  Manager,  age  39.  Held  two  Has  superb  ability  as  an  editor,  managing 
'r  uperatlon  and  opportunity  for  advance-  positions  on  well-known  New  York  State  editor  and  as  a  business  and  mechanical 


Newspaper  Machinist 


.Vi  meni  in  largest  organization  and  Pennsylvania  dailies  during  past  13  executive.  Salary  demands  small  where  Moving  erwtiiig,  dlnniuntling— pressroom 

ycn/s:  1  years  ii»  city  circulator  on  one,  permanency  is  assurred.  A-140,  E  &  I>  stereotype  euuipment.  Call  HE  3-5967 


I  and  capacity  for  work  will  command 
I  Beit  of  references  required.  Address  im- 


and  6  years  as  Circulation  Manager  in  Pa.  Personnel  Service. 
Merger  causes  changes  now.  lAOoation.  - - 


and  stereotype  equipment.  (Jail  BE  3-51#67. 
H.  Ammon  &  ('o.,  }#5  Clift  St.,  N.  Y.  C. 


m^itely  Thomas  Briggs  i^ompany.  immaterial.  Now  In  East.  Moderate  sal-  Kdltorlal — Age  35;  15  years  as  deskman, 

Columbian  Mutual  lower,  Memphis,  len-  ary.  A-169.  E  &  T*  Personnel  Service.  rewrite,  features,  and  reporter  on  New  Mechanical  Equipment  for  Sale 

— —  ^ - - — -  nrciiliition  Manager— Now  employed,  has  England  dallies,  including  Boston  and - - 

'  oLzi  Buiineiw  .Manager  —  1  osition  opens  on  J2  years  of  office,  field  and  managerial  ex-  smaller  papers.  Temperate  an<i  steady.  Cnusuul  bargain  await-s  the  printer  inter- 

"JJ®™  New  England  Daily  in  January.  (Jircula-  pcrlence,  on  dailies  ranging  from  12  000  to  Give  full  time  to  .lob;  not  fussy  about  ested  in  the  following  monotype  equip- 

tion  len  thousand.  Salary  $50.00.  A-149,  loo.OOO  circulation  both  morning  and  eve-  long  hours.  Know  rural  viewpoint.  Want  ment.  all  in  first-class  <  ondition;  three 

‘  E  ic  P  Pereonnel  Service. _  nlng.  Proven  ability  to  produce  sati.s-  anyone  of  above  positions,  or  editor  of  composition  casters,  serials  8014,  8922  and 

ntMiiinr  risnIRfd  advertisUig  Halesniuii  who  wants  factory  results.  Best  of  references.  Age:  good  weekly.  1R25  provided  opportunity  8923,  each  equipped  with  A('  pot  and  mo- 

iil  .uh  to  belter  himself  is  offered  opportunity  32.  Medium-sized  daily  preferred.  A-151,  looks  bright.  Can  also  handle  i^oofroom  tor;  two  each  of  8,  10  and  12-point  molds, 

iiy  wiiD  quicit  advancement  with  leading  mid-  E  &  P  I’ersonnel  Service.  aod  makeup.  A-lb7,  E  &  P  Personnel  and  one  14-point  mold;  four  65-em  style 

- -1  »eit  newspaper.  Must  be  aggressive  and  f>f.;;p.,i,>»inn  Manair*.-  nr  Service.  U  keyboards,  with  full  complement  of 

have  proven  record  of  production.  Give  now  employed  Eight  vears*^^^^  i - HTi - i - ^ - 7. -  keybars  keybanks  and  stopracks.  Will 

ue.  education,  experience,  references.  ^  Experienced,  reliable,  sober  family  man,  sell  as  lot  or  separately,  but  in  latter 


,1-  10  oeiier  nimseii  is  oii.ereu  upporiumi.^  .^leuiuiii-sizen  (lany  preierrea.  A-ioi, 

-  for  Quick  advancement  with  leading  mid-  E  &  P  I’ersonnel  Service. _ 

newspaper,  aggressive  and  fireulatlon  Manager  or  Assistant,  age  30. 

have  proven  record  of  production.  now  employed.  Eight  years*  experience  in 

e^Hcatlon.  experience,  reterences.  both  office  and  field,  three  years  country 
■ -  A-U3.  Editor  6c  Publisher.  oimiiat/M- 


Experienced,  reliable,  sober  family  man. 


^Ul.®Sr  &  Publisher  both  office  and  field,  three  years  country  a  good  record  for  fifteen  years,  now 

.. ...  — TTTr — r - — - r  Metropolitan  newspaper.  needs  employment.  Competent  for  any 

Ldllor— Who  knows  news  production  and  Thoroughly  experienced  in  boy  promotion.  or  small  dailv  A-131 

.ew,  presentation  to  take  i  harge  of  edl-  home  delivery,  city,  miburban.  country.  S.® ..  p  p,.r?onne7  Service 

loriil  department  of  “morning  ”  daily  in  Excellent  record  and  references.  Prefer  _ !! _ * 


fiptpeP  Penniylvania  town  of  12,000.  The  man  se-  Mid-western  or  Southern  daily.  A-152,  E  Venture  Promotion  Simdlrnte  Editoi 

cbtrft  letied  for  this  po.sltion  must  be  young,  &  P  Personnel  Service  i-eatare,  i  romotion,  >>Tiairate  r^aitoi 


with  a  good  record  for  fifteen  years,  now  case  only  if  a  caster  and  a  keyboard  are 
needs  employment.  Competent  for  any  taken  in  combination.  Supt.,  Shopping 
desk  job  on  large  or  small  daily.  A-131,  News,  5309  Hamilton  Ave.,  Cleveland.  O. 
E  &  P  Personnel  Service.  7;  7  ;  , 

_  -  ror  !sale — Press  and  complete  stereotyping 

Featare.  Promotion.  SxTidirate  Editor—  outfit,  used^until  August  26  by_  Wheeling 


x’a.kviii*  '7  '■  e  ’  ■' I  - - 1  - - . _  Pour  years  Scripps-^How’ard,  three  years  V.®®'  News  Publishing 

5i!i*giT#r  capable  <»f  exercising  real  rirmlatlon  Manager  seeks  connection  with  Hearst;  now  in  weekly  field,  wants  news-  Co.,  heeling.  W,  \  a. _ 

6a  taiiiati\e.  He  must  have  a  real  capacit>  dally  newspaper  In  Midwest  or  East.  Have  paper  syndicate  editing  job.  Available  viod#*i  *5  1  inotvne  _  Hebuilt*  Ko 

d^ar^EM  ^  ^  **  2'  "Sl;”  8el.rt’“lTry  .xVaY"Vl‘olleY;"Yve^s“i 

5  ts  Bvt:  “  >our  lundaincntal  conception  of  Am  ernDbived  ^nresent  hut  rni^  ^ -  Stereotype  Saw;  Hoe  No.  5  Plate  Shaver, 

-A..-  that  a  newspaper  should  be  an<i  offer  ot^^  That  Man,  Editors,  you’ve  been  single  screw  drive;  large  quantity  siere- 


change  at  once.  Reference  furnished 
A-138.  E  &  P  Personnel  Service. 


looking  for.  A  writer  who  can  put  life  otype  chases,  all  sizes;  5.000  lbs.  foundry 
and  color  into  your  paper.  Versatile,  re-  type.  Anythi’ig  from  a  pin  to  a  press. 


aake  your  ideas  work  successfully.  Also  ■  -  '  *•*  f _  and  color  into  your  paper.  Versatile,  re-  type.  Anythi'ig  from  a  pin  to  a  ; 

lUie  ase.  exoerience.  salarv  exnected.  and  Circulation  Manager  —  Twenty-two  years  sourceful.  experienced,  ambitious.  Good  Thos.  W.  Hall  Co.,  Stamford,  Conn, 

hiciude  photo.  A-168.  Editor  &  Publisher.  experience  all  branches,  metropolitan  and  references.  30  years,  tall,  good  appear-  .  i  k  «  n  i«i  ia  oc 

jfTTT— 7-T — t;  - ^ - — — — — - —  small  citv  fields.  Many  years  managing  ance;  $30  week.  J.  W.  Treviit,  716  Jef-  lanocjpes  1,  5,  8,  11,  13,  19,  «5.  Inter- 

!IS^r**wiVh  retail  sales,  city  and  suburban.  Prefer  ferson  Ave.,  Jermyn,  Pa.  Terms. 


aUlar  with  Linotype,  Intertype,  Elrod  and  ^.|ty  of  one  hundred  thousand  Will  accent  - ,  \  - . — i - 5 - - — HOFMANN  .MACHINERY  &  ENGRAVING 

- .Ludlow.  I.  T.  i:.  member.  Give  full  de-  anv  lorsHon  T^nrnn^hlv  Mechanical  Suporlntendent  —  Superintend-  <-o..  113  Lafayette  St..  New  York  City. 

- - - - - - -  locaiion.  inorougniy  equippca  to  foreman  of  composing  room  open  - - - - - 


«Uon**Tre  Yaw'uck’er'rimes'i’pawtu^^  ^cudv*  »taff'’'noMtlon  ^Yltv^'or  countrv'  P®®'**®"-  Over  twenty  y’ears'  experi-  Rebuilt  I.inot.v|ieH,  Intertypes.  Monotypes. 

,  t  -  ».  I.  i  TT  e  D  P®"'*'”"'  ,  .®'^  country.  gneg  on  large  daily  papers.  Capable  or-  all  models.  I.arge  stock  matrices,  moulds, 

■  Seiniiaper  Cumniercb.r'lrtUt  •'  'Thnronghlv  '  '  ■  ^  Personnel  .  ervlce. -  ganizer  and  producer.  Married.  Protes-  etc.  Payne  &  Walsh  Corp.,  180  Lafayette 

-  UDerieiu^H'  in  Circulation  Manager — 30  years  of  age:  20  tant.  Willing  to  meet  for  conference  at  St..  New  York  (Mty. 


•xperienced  in  Furniture.  Shoes,  Letter-  MaV.* 

and  l-ayouts.  Send  samples.  xVdver-  ^nd-v  Bar  ^’senf 
Mng  Manager,  Baltimore  News-Post,  p.r.nnn.i 

Baltimore  \iH  Personnel  Service. 


Ballimore.  .Md. 

buy  fan  j — r - - — ; - 

nanclal  01  •**1  opportunity  for  high-grade  salesman 
r  t  Fsb  •o  oall  on  newspapers.  Must  be  familiar 
»lth  rirculatlon  and  have  record  for  con- 
-  liatent  aelling.  A-158,  Editor  &  Publisher. 

Situation*  Wanted 

ILf-Oid  I®  7  ^  - -  “  "  ■ 

wtof  (Tty  Editor  —  Leading  morning 
‘ — ;  JjWr  in  large  eastern  city  wants  to  make 

Q-‘  eotnge.  Seeks  news  or  city  desk  job 


years'  newspaper  work:  admitted  to  Ken-  your  convenience.  A-127,  Br&  p  Personnel 
tucky  Bar.  Sept.,  1935.  A-130.  E  &  P  Service. _ 

Personnel  Service.  Newspaperman — 19  years’  experience,  de- 

sires  connection  In  New  England,  prefer- 


Your  Outstanding  Aids 

in  securing 

A  NEWSPAPER  JOB! 


Newspaperman — 19  years’  experlence,  de-  PHoto-Engraving  Equipment  for  Sale 

sires  connection  In  New  England,  prefer-  v -.«.*,««»«.» — i7~~7 - a - 1. 

ably  Connecticut:  as  deokman.  re-write  or  ftafXrd 'brand-new  and 

feature  writer  on  dally  or  as  editor  of  i."  o 

weekly.  All  around  metropolitan  exper-  )ohn  Street’  New  York  CUv  ^ 

lence.  Also  have  published  and  edited  H6  lonn  street,  New  t  ork  City. _ 

suburban  weeklies.  Now  connected  with  , _  i  .  , 

a  wire  service  organization.  A-122.  E  &  J  hoto-engra.  ing  equipment  for  sale,  com- 

P  Personnel  Service.  Co  18  E  16th  St’'  N  Y 


«...  ,  l*romotlon  .Man  for  Junior  Position — Ex- 

1 .  Writ*  a  40-word  "Situation  Wanted”  ad  to  tppM r  cellent  Ideas.  (My  latest  one  to  leave  4 
three  timai  in  EDITOR  a  PUBLISHER.  Use  your  years  successful  space  selling  and  seek 


BMfAwsKi..  7 - a  — «r  x,«  ■’  in  «  f-wDci^nci^.  vtm  your  yvars  succeKsiui  space  selling  ana  secK 

fo  wat#  ^  Atlantic  States,  but  would  nsmt  or  s  box  nasib^w.  II  blind,  sntwtrt  will  be  lor-  full  time  promotion  work.)  Age  27.  col- 

W  will.  35*  Coileire-bred.  fih«tnin<»r  14  _ _ _ _ t i  e i  aa  i.*. —  _ t> ix«j  cyx«xvi,_ 


Newspaper  Supplies 


S«*  ^  wa«*'!‘n  v^'  College-bred,  abstainer  14  unopened  to  ^oa  as  re 

C't  *"  '®''lt  and  sinaller  cities,  cheek  or  M.  O.  with  the  ad. 

-  ^  r  C  L  &  I*  Personnel  Service.  ^  ^  ,,,  , 

—  idTfrtiutiiu  — i^TTn: - : - TT"  X,  Tou  will  sl»o  ftctivt  s  thre«-i 


—  44y#HUinip  - J  X,  You  will  sito  roctivt  s  thrse-month  tubscripbon,  or 

looBull^-  ?eadrn"g  TeY/paper;  *»  ^^^OR  a  PUBLISHER. 

K"  ■  "**  ‘•■onnection  with  a  publisher  re-  3-  Y®*  be  tent  a  raaiitration  blank  lor  our  Par- 
r  “*®t  knows  how  to  build  «onnal  a*aney  tarvlea  lor  $ix  month*.  Whan  and  if 

..  "iout.  in  these  changing  times,  condt-  a  position  is  secured  throath  our  sarvtcas  (apart  from 

'  =  possesses  real  IDEAS.  your  ads)  a  fair  parcentafa  charaa *  trill  be  made. 

1*  »•  send  in7  *•  Wank  with  a  small 

-I?  ^  *  PhWo  of  yourself,  wa  prepare  100  personal  balla- 

Basks  (dvlrtirn - x. - - -  -  tins  with  your  picture  raproduead.  These  (keyed  by 

''“““^vr.  GetienU  .Manager —  numbers,  not  names)  wa  sand  to  proper  axacutivas  ol 
CCY  i.b.  '  ear  with  a  new  newspapers  and  or  other  enterprises  amoloyin*  man 

ilion  J  - J  r-  over  six  years  (5  ^  your  abilities.  Oution  Is  used  in  distributins  these. 

Vte  M  Conlldancas  are  nayar  violated. 

_ 1  u  ’  ''me  newspaper  experience.  _  „  ...  ,,  j  u 

-=>  now  to  handle  men.  Prefer  .Middle  5.  You  can  enlist  oar  nabonally  systaaiabiad  aid  no 
25.000  to  50,000.  A-159,  E  sooner  than  TODAVI 

Work  L_il_Personnel  Service.  *S«vie«  eluraa  far  aarillani  ua  (a  tSO  ii  aa« 


warded  unopened  to  voa  as  racaivad.  Sand  S5.00  lego  graduate.  Protestant,  married.  Seeks  Sfereot.vpe  and  Pressroom  Supplies — Elec- 
check  or  M.  O.  with  the  ad.  Job  where  he  will  us  brain,  layout  and  trie  Matrix  Scorching  Machines.  American 

a.  You  will  also  racaiva  a  three-month  subscription,  or  York*  Citv"rnly"i"73T‘'E  /p"’pe7:  Masy®*’"® 

extension,  to  EDITOR  «  PUBLISHER.  sonnet  Service  ■  “  * 

3.  You  «rill  be  san^  raaislr^on  biMk  ^  our  Par-  ReporteV-.Yrtist,  age  23.  experienced  photo 
sonnel  agency  service  lor  six  months.  NYhan  and  if  retouch,  layout,  cartoon.  Covered  police, 
a  positl^on  is  murad  throath  our  s^«  (apart  from  pre  and  hospital  beats.  Desire  $30  sal-  k.  I  \  V  /  Pi  A  Pi  P  PI 

your  ads)  a  fair  parcanlate  charts ’will  be  made.  ary.  but  opportunity  to  demonstrate  abll-  |\l  H  \X/ X  W  r  W 


4.  After  you  have  returned  the  blank  with  a  small  ‘ty  is  prime  consideration.  Seven  years 

*  photo  of  yourself,  wa  prepare  100  personal  belle-  newspaper  connection.  IVould  like  a  west 

tins  with  your  picture  reproduced.  These  (keyed  by  ’®‘:?^*”®-  but  not  necessarily.  A-137, 

—  numbers,  not  names)  wa  sand  to  proper  axacutivas  ol  E  &  P  Personnel  Service. _ 

bstv  nasvtpapcrs  and  'or  other  anisrprisas  amoloyint  man  Reporter,  desk  man.  now  foreign  rorre- 

>  (5  of  your  abilities.  Caution  Is  used  in  disiribulint  these,  spondent  group  flrst-class  newspapers:  age 

rad-  Confldancas  arc  navar  violated.  27;  married;  one  child,  wants  position 

Tf?'  K  Vc.  <■««  ««  small  or  middle-sized  dally  with  modest 


vant  '■omotlon  Manager,  employed, 

zHvancemetit.  Sixteen  years  ex- 
editorial,  advertising. 
Executive  Record;  aggressive: 
T^nur  cu3  y.v J,.  Honest  recommendations 

Lj2Siyk;2*t«^*  «"'P‘«yers:  can  create  and  sell; 
L^nsenru  anxlltV- =  children;  Pleasant  Per- 
Salary  secondary  to  opportunity. 
"*•  s,  E  &  p  Personnel  Service. 


.««.„  ikL.  tXKavT  nw  salary  and  opportunity  learn  other  phases 

sooner  inan  iudati  newspaper  publishing.  Versatile.  Report 

*Servicc  chame  for  positions  up  to  S50  is  one  within  two  weeks.  Change  desired  he- 
ick’s  salary  In  four  installments.  cause  growing  responsibilities.  x\-I62,  E 

&  P  Personnel  Service. _ 

E  &  P  PERSONNEL  SERVICE  Reporter,  feature  writer  with  free  lance 

I.  a  s  s  z.iitfvriisxs.b  .xs-stssus.  complete  weekly  editl.ig  experience 

I  ■vARV'S'B  I  IKS'!  V  Mvp  destres  any  city  room  position  with  oppor- 

ix.  rABixrxm  i.sixr.ixi,  .vigr.  tunlty;  college  graduate  with  lournallsm 

1700  Timas  Bid*.,  Timas  Square,  N.Y.  C.  «"<>  economics  majors:  salary  secondary; 

go  anywhere*  single.  24  —  J.  H.  Klasen. 
1246  Park  St.,  Syracuse,  New  York. 


w«tk*f  Mlary  in  lonr  inttollfntnts. 

E  &  P  PERSONNEL  SERVICE 

L.  PARKER  UKELY,  Mgr. 

1700  Timas  Bid*.,  Timas  Square,  N.Y.  C. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Busirsaaa  Eatabliatiod  In  1899 

350  Madison  Ave.  New  York 


Editor  &  Publisher  for  November  16,  1935 


SHQPmim^THIREY 


that  cannot  be  anticipated  and  that  call  operator  as  evidence  of  its  performnn 
for  the  exercise  of  nimble  wit  and  of  its  contract.  The  Cape  Race  upemir 
physical  energy.  Those  who  survive  disclaimed  any  knowledge  of  it  At% 

the  discomforts  and  privations  of  the  rate,  my  newspaper  was  out  $137. 
daily  hardships  encountered,  will  have  Another  illustration  of  the  diffictU^ 
a  good  many  entertaining  and  eyen  of  transmitting  information  in  tiintio{ 
fascinating  stories  to  tell  of  their  ex-  war  and  of  great  disasters  caused  ok  i 


la  fascinating  stories  to  tell  of  their  ex-  war  and  of  great  disasters  caused  ok  i 

jr  X  I)eritnces.  A  good  many  of  them  will  lot  of  worry  in  the  French  isla^  it 

probably  never  understand  why  some  of  Martinique.  I  had  been  dispatcM  to 
r  Wn  ■  BSW.1JAI  *hcir  gems  of  thought  never  reached  cover  the  explosion  of  Mount  Pik 

- IZn -  tl'.eir  home  offices.  Efforts  to  check  which  destroyed  34,000  lives.  1  Bltdi 

In  the  absence  of  Mr.  Pew  in  the  Orient,  zoe  are  pleased  to  present  as  this  and  find  out  what  ^came  of  their  story  at  Fort  de  France  and  wu  ct» 

week’s  guest  conductor  of  "Shop  TcAk  at  Thirty":  contributions  will  fail  to  provide  the  pelled  to  pay  $732  in  gold  notes. 

I  lie  cE-iD/M  r\  an^er.  .  .  All  the  regular  channels  of  coma^ 

LOUIS  SEIBOLD  Two  or  three  personal  experiences  in  j  destroyed  by  IdZ. 

Noted  Washington  Correspondent  his  line  may  prove  interesting.  During  ^anean  disturbances.  The  ody  X 

A  WAR  between  nations  is  not  .American,  South  American,  Oriental,  i,an^  South  .Xmerica,  Afe 

^  only  a  destructive  but  a  costly  ad-  and  more  remote  sections  in  the  world  P  .  *  VlisMtrhes  and  nlrsonal  Europe,  and  Newfoundland  to  New 

venture.  Aside  from  the  stupendous  in  one  day.  rninmnnii-afinn-  JiK-ifUnt  ^  iii  ;i  York.  From  the  adjacent  Britidi  lih 

expenditure  and  waste  of  money  for  .Assuming  that  the  average  cost  per  ly  .  a  nrofessional  associate  be-  Lucia,  I  sent  a  cable  thret  dyt 

munitions  and  lethal  weapons,  the  word  to  newspapers  throughout  the  involved  in  a  nnarrel  with  the  asked  if  they  had  rccdvolai 

equipment  and  maintenance  of  armed  world  is  30  cents  a  word,  the  daily  j-ommandine  officer  of  the  American  dispatch.  The  reply  wa  ia  te 

forces  on  land,  at  sea,  and  in  the  air  amount  exiiended  for  such  service  will  r  It^resnlted  in  a  nhvsiral  en  negative.  But  later  the  same  ni|k  1 

.-hMi  r...rnocec  The  erreater  nerrent-  tocces.  It  resulted  in  a  physical  en-  __  s  ^  ‘ 


makes  peace  budgets  for  civil  purposes  Ik  around  $5,000.  The  greater  percent-  between  them,  the  arrest  and  nl 


look  like  chicken  feed. 

.As  nearly  as  it  has  been  figured  out, 
the  World  War  cost  the  opposing 
groups  in  actual  money  expended  for 
men  and  fighting  material  more  than 
three  hundred  billions  of  dollars.  Just 
how  much  it  cost  the  press  associations 
and  newspapers  in  their  quest  for  and 
transmission  of  information  regarding 
military  operations  would  be  difficult 
to  determine.  One  apparently  reason¬ 
able  estimate  placed  the  cost  to  all 
agencies  contributing  to  publication 
in  excess  of  five  hundred  millions 
of  dollars,  probably  a  conservative  but 
logical  guess. 

The  Italo-Ethiopian  controversy  be¬ 
ing  fought  with  man  power,  guns  and 
chemicals  is  comparatively  a  local  inci¬ 
dent.  The  newspapers  engaged  in  com¬ 
petition  to  provide  speedy  and  accurate 
information  about  the  drama  being 
fought  in  and  around  Ethiopia  will 
I'.ave  to  revise  their  peace-time  budgets 
upward  to  come  out  even.  The  dis¬ 
patching  of  trained  observers,  photog¬ 
raphers,  and  commentators  to  the  scene 
of  conflict  is  in  itself  an  item  of  im¬ 
pressive  proportions. 


subsequent  deportation  of  my  associate.  Eort  de  h  ranee  had  showed  up  72  ham 
The  incident  created  quite  a  sensation  Realizing  the  futility  of  tryim  to 

due  to  confused  conditions  and  the  clap-  ^et  a  rebate,  we  never  made  the  dlaa 
ping  down  of  censorship.  One  of  the  .Another  run-in  with  the  wirdai 
anomalies  of  the  situation  was  during  people  made  me  the  target  of  heddai 
the  two  or  three  days  that  followed.  I  at  Tokyo,  where  I  had  gone  in  dx 
received  several  telegrams  demanding  guise  of  a  tourist,  but  was  really  con*- 
an  accurate  report  of  the  event.  But  I  spondent  of  the  Nezv  York  HtrM  I 
was  not  permitted  to  reply  to  these  in-  sent  several  dispatches  to  a  profenioal 
quiries.  At  the  end  of  two  days,  I  re-  associate  who  lived  at  Montclair,  JL  J. 
ceived  a  sizzling  rebuke  and  was  noti-  He  in  turn  translated  the  cipher,  ad 
tied  that  I  was  dismissed.  the  information  was  transmitted  to  the 

I  appealed  to  Captain  Brady,  the  publisher.  The  vigilant  Japaneoe  looked 
censor,  for  permission  to  send  a  report  into  the  matter,  with  the  result  tint  1 


to  my  home  office. 


was  subjected  to  a  couple  of  houn  diy.1 


Louis  Seibold 


The  Captain  was  a  good  fellow,  but  lomatic  third  degree  and  all  wa»  vd. 
could  not  do  so.  But  he  did  consent  to  A  most  gratifying  experiem  wkli 
send  a  telegram  to  the  War  Department  wireless  communication  gave  me  a  gnu 
requesting  that  the  New  York  World,  deal  of  pleasure  at  Rome.  I  had  gat 
which  I  represented,  be  notified  that  I  to  the  Italian  capital  with  Presida* 
had  received  the  demands  for  an  ex-  Woodrow  Wilson.  Through  a  friad  1 
planation  but  that  the  rules  prevented  was  honored  with  a  personal  intenki 
me  from  sending  the  re^rt  requested  ^jth  His  Holiness,  Pope  Benedict,  ako 
However,  at  the  end  of  a  couple  of  graciously  consented  to  permit  me  to 
days,  the  rules  were  waived  and  I  got  ^g^d  a  paraphrase  of  his  exproud 
through  an  adequate  report  and  was  gratification  that  peace  had  beea  re- 
restored  to  favor.  stored  in  Europe.  Father  Ahetn  d 

Another  circumstance  to  illustrate  the  Chicago  acted  as  interpreter,  tho(«li  Ha 


To  send  a  corresixmdent  to  Ethiopia  age  of  this  outlay  for  transmission  of  difficulties  ^  communi^tion  at  war-  Holiness— a  charming  gentlemMwilki 
from  New  York  under  comfortable  con-  news  naturally  falls  uiwn  press  associ-  n™  occurr^  during  the  Cuban  cam-  keen  sense  of  humor— insisted  at  tw 
ditions  as  possible  costs  around  $700  ations.  I f*  breaking  in  with  the  few  words  h. 

per  man— or  woman— from  New  York  Some  of  the  more  important  newspa-  pams  of  a  personal  character,  mmnly  knew  in  English, 
to  Addis  Ababa.  These  figures  are  pro-  pers  in  European  centers.  United  States.  ^  I  reduced  to  type  form  the  artttj 

covering  my  conversation  with  Hal 


viucu  uy  transportation  1;U1I1U4*111C5  *.,1  ■  ^  covenne  my  i:uiivcrj>auun  wiui  iia 

which  have  been  doing  a  land  office  salaried  men  and  headliners  with  a  flair  u'  received  by  the  Holiness,  received  his  O.  K.  witlm  two 

business  in  select  passenger  traffic  dur-  for  adventure  to  ^ver  the  Italo-Ethi-  hours  and  then  tackled  the  wifdess 

ing  the  last  two  months.  opian  campaign  Of  course,  there  ex-  S  ^ hacKhe  P«ople.  To  my  amazement  the  Miniite 

It  probably  costs  one-half  as  much  ists  no  standard  in  the  matter  of  indi-  J"?  *  of  Communications  not  only  panodoo 

for  necessary  equipment,  not  taking  into  yidual  compensation.  Recent  reports  t^Dout  i  ga^e  it  up  as  a  transmitted  it  to  Bjr 

consideration  the  amounts  expended  for  indicate  that  in  the  neightorhood  of  a  experience  in  war-time  com-  without  delay  as  a  govemaot 

modern  photographic  equipment,  motor  thousand  news  gatherers,  photographers.  communication  and  free  of  cost  to  «r 

«rs,  mules  and  other  methods  employed  and  newsreel  oj^rators  are  trying  to  “thg  ou?b^  newspaper.  An  unusual  feature  of  this 

m  transporting  correspondents  and  pho-  k^p  coo  and  gather  news^  m  ^he  outbreak  of  the  ^  experience  was  I  filed  my  di»p.hfc« 


South  .America  and  Jajiaii  sent  high-  finspital  at  Sibouney  and  Santiago.  The 


people.  To  my  amazement  the  Minitcr 


taxed  beyond  capacity,  makes  the  conflict. 


transmission  of  dispatches  from  Addis  Some  of  the  writers  and  photog- 
.Ababa  and  other  available  sources  of  raphers  dispatched  to  Ethiopia  un¬ 
communication  a  problem  calculated  to  doubtedly  receive  very  large  salaries.  A 
turn  the  hair  of  press  association  and  few  of  the  top-notchers  are  classified  as 
newspaper  cashiers  to  white  practically  “$20,000  a  year  men” ;  the  average,  of 
overnight.  course,  is  verv  much  lower.  Some  of 


conflict  nalistic  craft.  His  eagle  eye  detected  a  j  •  u  .Ji. 

Some  of  the  writers  and  photog-  deceptive  cipher  in  the  most  innocuous  Rome  and  it  appeared  in  the  hrt  ^ 

raphers  dispatched  to  Ethiopia  un-  and  innocent  message.  ° 

doubtedly  receive  very  large  salaries.  A  I  made  several  attempts  to  advise  my  Ltc*'oal  Cit>  at  11  o  clock  t  t 
few  of  the  top-notchers  are  classified  as  office  in  New  York  of  the  mobilization  A  somewhat  similar-— and  agreeaM^ 
“$20,000  a  year  men” ;  the  average,  of  of  the  first  British  expeditionary  force  experience  comes  to  mind  in  conne-W 

course,  is  verv  much  lower.  Some  of  at  Plymouth  and  its  departure  for  Ant-  with  an  interview  given  to  me  by 


The  world  at  large,  casually  picking  the  ardent  spirits  anxious  to  achieve  werp.  There  was,  of  course,  nothing 


with  an  interview  given  to  me  by  Pre^ 
dent  Hipolito  Irogoyen  at  his  offietB 


up  its  newspaper  in  the  morning  or  in  pernetiial  fame  as  “war  correspondents”  doing.  When  the  Holland-American 

the  afternoon,  probably  has  little  con-  are  probably  working  for  the  “fun  of  steamship  Nieuw  Amsterdam,  on  which 

ception  of  the  cost  to  his  favorite  jour-  it.”  or  “space”  or  just  enough  to  cover  I  was  proceeding  to  New  A'ork,  ap- 

nal,  to  say  nothing  of  the  personal  sac-  actual  expenses.  proached  American  waters,  I  filed  three 


doing.  When  the  Holland-American  Buenos  Aires  in  the  Argentine, 
steamship  Nieuw  Amsterdam,  on  which  Senor  Irogoyen  was  not  on  speakat 
I  was  proceeding  to  New  A'ork,  ap-  terms  with  the  newspapers  in  b'* 
proached  American  waters,  I  filed  three  town.  As  a  matter  of  fact  he 


rifices  of  the  diligent  news  gatherer  or  But  the  cost  of  maintaining  a  corre-  or  four  hundred  words  about  the  em- 
of  the  privations  and  hardships  he  is  spondent  or  photographer  in  the  field  barkation  of  12,000  men  and  a  great 
compelled  to  endure.  plus  the  amount  expended  for  telegraph-  deal  of  war  material  at  Plymouth. 


The  telegraph,  cable,  wireless,  and  ing  and  wireless  toll  is  probably  $500  The  telef unken  operator  on  the  Dutch  would  not  give  either  newspaper  the  «• 
radio  bills  that  must  be  met  exceed  a  week  per  man  on  the  average.  willingly  accepted  my  dispatch  and  terview.  but  my  friend,  Mr.  Daviet  »- 

those  involved  m  any  other  phase  of  As  is  usually  the  case  in  reporting  He  received  the  respondent  of  La  Nacion  in  New  Yort. 

newspaper  enterprise.  military  ^rations  acknowledgment  of ’the  wireless  operator  got  a  proof  of  the  interview  frxn  f 

S’  iSrh  Cape  Race  and  gave  me  a  receipt  World  people  and  cabled  it  bac :  tote 

.Addis  Ababa  and  London  approximate  with  which  the  average  newspaper  ,  the  tolls  newspaper  which  reprinted  it  I*® 

24  cents  a  word.  The  additional  cost  reader  is  unfamiliar.  A  great  many  The  operator  at  Cape  Race  with  a  credit)  on  the  same  morning  it 

to  American  newspapers  swells  this  o.spatches  are  lost  in  transit  ;  com-  censor  standiiL  ovwh^^^  published  by  the  World, 

amount  to  approximately  30  cents  a  petition  compels  the  use  of  ,  money  in  [hrew  my  disSch  Tn  the^  I  explained  the  matter  to  the  Ar^ 

A.,-  "TuV  forwarded  the  nature  of  bribes  in  obtaining  prefer-  latS  Sn  I  reSed  New  tine  President,  and  while  he  apne^ 

from  Addis  Ababa  placed  the  volume  er.ee  over  rivals.  The  restrictions  of  oays  laier,  wnen  i  reacnea  iNew  ..u.-Hral  he  admitted  the  reason- 

handled  in  one  day  at  14,000  words,  a  censorship  frequently  make  it  necessary  York,  I  was  chagrined  to  discover  the  tr.He  skeptical,  he  admi  t^M 

great  deal  of  which  was  comprehen-  for  writers  and  photographers  to  finance  fact.  I  rewrote  my  dispatch  and  it  was  ableness  ot  my  explanation. 

sively  skeletonized  and  later  amplified  other  agencies  of  communication  outside  the  first  information  printed  in  New  ^^rkMexoiir'TiMr'  traNSMITIW 

at  the  receiving  points.  of  the  regular  channels  and  free  from  York  of  the  departure  of  the  British  ex-  ,  •,*:Miiniti 

This  volume,  which  has  probably  official  interference.  pedition  from  Plymouth.  It  was  prob-  Construction  of  a  transmit^ 

been  doubled  since  the  beginning  of  Probably  every  correspondent  and  shly  the  first  “beat”  of  the  war,  even  if  Hearst  Radio,,  of.  New  Yotic,  ^ 

hostilities  and  expansion  of  transmit-  photographer  engaged  in  “covering”  the  it  was  two  weeks  late.  Hearst  organization,  is  under  ^ 

ting  facilities  was  distributed  to  and  Ethiopian  campaign  finds  it  difficult  to  Incidentally,  we  never  got  the  money  Redwood  City,  Cal.  The,  't™  ^ 

paid  for  by  press  agencies,  newspapers,  maintain  his  normal  mental  serenity  in  back.  The  telefunken  company  exhibited  $25,000.  A  receiving  unit  also 

and  other  periodicals  in  Europ^n,  the  face  of  complications  and  obstacles  its  acknowledgment  from  the  Cape  Race  constructed  on  a  nearby  site. 


representatives  of  La  Prensa  and 
Nacion  from  his  office  in  the  govofrl 
ment  building.  I  promised  him  dte  * 


24  cents  a  word.  The  additional  cost  reader  is  unfamiliar.  A  great  many 
to  American  newspapers  swells  this  dispatches  are  “lost  in  transit”:  com- 


threw  my  dispatch  in  the  wastebasket. 


sively  skeletonized  and  later  amplified  other  agencies  of  communication  outside  first  information  printed  in  New 
at  the  receiving  points.  of  the  regular  channels  and  free  from  York  of  the  departure  of  the  British  ex- 

This  volume,  which  has  probably  official  interference.  pedition  from  Plymouth.  It  was  prop- 


/ 
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